Jawnaedeay (Social Enterprise: SE)
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yuflsudsnanenadenindunuieuannug (Buln 250w seugeu yuwa, 2551) Fefinguaud
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fddyrediamiaiiedsauludssivadenguly 6 ussns Wud (1) figausvasditedanuiu
Hmnendnvesesrnsfidaay (2) selandnuinisueduduazusnis (3) wailsdlugidos
ilvasmunuinguszasdiilgiludunalvigfiovuvseives (4) fenaududass (5) Tiaundnil
dusilumsuEmseuiteysslevivesdonu (6) \ussdnsdaseiifirnuinidefie (Accountable)
JawRafledenuiuoviiuAnadeiuAin “vssEnuuna Aanssuiitedany vie CSR
(Corporate Social Responsibility)” UagAnI1 “gafiaiiiedana w30 Social Business” fie figausvah
Tunsuilotyvndaau sgrelshnng LLAAMNARAT 3 SRsimuuananafuey vialugunalnns
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Fuirdou ndnns waznagndihunld

' (1) Have a clear social and/or environmental mission set out in their governing documents
(2) Generate the majority of their income through trade
(3) Reinvest the majority of their profits
(4) Be autonomous of state
(5) Be majority controlled in the interests of the social mission

(6) Be accountable and transparent
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derunturaliferuviod wosuden fufu CSR Falumnuiuinveusednamdeingsiuiung
lusviunituds luvusigshadednunasiamaaiedsautuasaiunsuiludgmdsandu
nUszasdvinuasmsnaniasdng fafu Uisilvh CSR Tellgauszasdvanuesudsnunnsineann
331%5%1&%8@35%@65&% (Ezgi & Ceyda, 2013; Thai CSR Network, 1.U.1.)
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(Social Business) @41 Muhammad Yunus glé§ussfaluaamnduinin we. 2549 D wsudy
FasgsRanazuarsmails iefieglvesdnsanunsasmstegldmenuiadlasianiziunisdu
aufnsRaliTlenuludassuassiuadlumssjaiiuudlatigmisan fuiu gshaiedimdaumnean
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Ta%unarlsde (Muhammad, 2007) veuzdifnin “JamAaiiednu (Social Enterprise)” 1
wzdaumnefiniraningshafiodiny insgazsufenisusznaunisiiilinisdn Fafiguuuy
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LfJugULtuuﬁqiﬁﬂﬁaluﬁaumﬂnﬁwgﬂquﬁlﬂuqiﬁmﬁaé’mu wisedianugavgulundvaanistu
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wazsiuienisluesdnsdnuaed Wun Jssloviundsaslnosuiiosdnsldainstu (Collective
Benefits) (Laville & Nyssens, 2001)
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