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Message from
the Deputy Prime Minister and
Minister of Commerce

Marking the 100" Anniversary, the Ministry
of Commerce has firmly played a vital role in
improving and steering Thailand’s trade and economy,
encompassing both domestic and foreign ends.
Regarding domestic affairs, the Ministry oversees
agricultural prices and famers’ income, monitors
prices of goods and services to ensure fairness for
entrepreneurs and consumers, strengthens
entrepreneurs’ potential, and encourages the
utilization and protection of intellectual property
rights in order to enhance country’s trade
competitiveness. On international matters, the
Ministry is responsible for promoting exports of
goods and services, carrying out trade negotiations,
resolving trade issues as well as protecting and
preserving national commercial interests.

Throughout the year as the Deputy Prime
Minister and the Minister of Commerce, | have
prioritized and executed urgent policies in order to
drive the Ministry’s missions concretely, many of
which have subsequently been implemented
successfully. This includes the farmers’ income
guarantee scheme in 5 agricultural products,
namely, rubber, rice, oil palm, cassava, and maize.
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Moreover, to promote Thailand’s exports amid
global economic slowdown caused by the lingering
trade war and the spread of novel coronavirus 2019
(COVID-19), the Ministry has engaged in proactive
export strategies, including the signing of trade deals
between Thailand and major trading partners for
agricultural and food products such as rice, rubber,
cassava, and fruits. Additionally, the completion of
Regional Comprehensive Economic Partnership
(RCEP) negotiations marks an extraordinary
accomplishment of the government after the
agreement had been negotiated for more than
seven years.

The world economy has currently undergone
rapid changes, ranging from the shift of global
economic power, the climate change which
inevitably affects agricultural sectors, the changing
demographic structure towards aging society, to the
fast-evolving technological transformation. These
factors have contributed significantly to the
changes in not only the economy at both macro
and micro levels but also people’s lives.
The Ministry has realized the importance of such
matters, and thereby placed its emphasis on
improving the Ministry’s roles and missions in
accordance with ongoing changes.

The Ministry of Commerce has promptly
implemented policies to support economic
structural transformation to the “new economy”.
Among them is a campaign to promote
“Market-Driven Agricultural Production” in
collaboration with the Ministry of Agriculture and
Cooperatives. Its ultimate objective is to increase
farmers’ income; enhance competitiveness of
Thailand’s agricultural products and promote
Thailand as a global hub for food and high-value
agriculture. Moreover, the Ministry has helped
farmers to sell their agricultural products via online
channels both domestically and internationally.
Furthermore, several training courses and necessary
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support have been provided to incubate
“Smart farmers”, “Young Digital Warriors”, and
“Smart Grocers” to promote utilization of
technologies and innovations in agriculture,
manufacturing, and services. All of these are in line
with new economic trends and will help uplift the
competitiveness of Thai products and services.
Moreover, the Ministry strives to enhance Thailand’s
role in the global stage, encourage progressive
economic cooperation - especially with potential
trading partners, and advance export expansion by
maintaining existing markets while seeking new
opportunities. By serving market demand with the
quality and standard of Thai products and services,
the above-mentioned policies would drive
sustainable trade and economic prosperity for
Thailand.

On the auspicious occasion of the 100"
Anniversary of the Ministry of Commerce, | would
like to express my sincere appreciation to all the
Ministry executives, officials and staffs as well as all
relevant parties - public, private, academia, media
and citizen - for your dedicated support and
commitment for the betterment of Thailand. | wish
all of you great blessings, happiness, strength, and
morale to continue working for the benefit of
our people and country.

(Mr. Jurin Laksanawisit)

Deputy Prime Minister and Minister of Commerce
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Message from
the Deputy Minister of Commerce

In concordance with government policies to
enhance Thailand’s competitiveness, promote
economic development and build strength from
within, the Ministry of Commerce is charged with
the responsibilities of driving the national economic
growth, improving trade and business competitiveness,
generating income, and ensuring the well-being
of Thai people.

In doing so, the Ministry set out urgent policies
which include income guarantee scheme for
farmers for key agricultural products; developing
‘smart’ traditional retail shops and ‘Blue Flag
Pracharat’ stores to become capable driving forces
of local economy; promoting and protecting
intellectual property, especially geographical
indication (GI) registration to generate incomes for
communities and add value to local products.
The Ministry also strives to expedite trade negotiations
with our trading partners, to bolster exports,
notably agricultural and One Tambon One Product
(OTOP) goods as well as to foster ‘New Economy’
such as supporting startups and SMEs online trade
and advocating service sector, particularly services
for aging society.
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In moving forward, the Ministry has to be
more agile and better able to respond to the
rapidly changing global economic environment. The
emphasis will be given to ‘New Economy’
promotion by utilizing technology and innovation,
facilitating trade and business, developing
environmentally-friendly products and services,
together with enhancing market into e-commerce
system that can effectively match demand and

supply and fit consumer behaviors in the digital era.

Amidst the spread of the COVID-19, it is more
important than ever for the Ministry to strongly
support our Thai people, including farmers,
entrepreneurs and consumers, to overcome this
circumstance. | am confident that with the efforts
of our dedicated personnel, we will turn this crisis
into trade and economic opportunities to advance

our nation.

On this auspicious occasion marking the 100"
year of serving Thai people, | would like to express
my sincere gratitude to all the Ministry of
Commerce’s personnel who ardently work hand in
hand for the best interest of the country and to
public and private sectors, academia, mass media
and general public for the continuous help and
support. May everyone be blessed with happiness,
strength and success.

flarasod

(Mr. Weerasak Wangsuphakijkosol)

Deputy Minister of Commerce
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Message from the Permanent
Secretary of the Ministry of Commerce

Year 2020 is another meaningful year for
officials and staff of the Ministry of Commerce as it
is the auspicious occasion of the 100" Anniversary
of the Ministry of Commerce which is the key
organization to propel the economy and ensure
well-being of the people since its establishment in
1920.

Throughout the past years, the Ministry
of Commerce has restructured its organization for
more efficiency to respond to changes and to
promote trade as a tool to continuously contribute
to economic prosperity. To date, important missions
of the Ministry of Commerce regarding foreign trade
administration include negotiating international
trade, promoting export of goods and services,
managing import and export operations, solving
trade problems, maximizing national trade interests
in the international arena, and promoting cross-border
trade with neighbouring countries. With regard to
internal trade, the Ministry of Commerce has
missions in monitoring agricultural commodity
prices to ensure that farmers who are the majority
of Thai population have appropriate income, offering
guaranteed minimum income for farmers who grow
economic crops, such as rice, cassava, maize, rubber
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and oil palm, and assisting farmers who have
financial problems through farmer aid fund.
Furthermore, the Ministry of Commerce aims to
strengthen Thai entrepreneurs and grassroot
economy by developing Shohuay, Thai traditional
retail stores, wholesalers and retailers. Promoting
innovation and utilization of intellectual property
rights to add value to products and goods from
local community and ensuring fair quantity and
price of necessary products to consumers are also
important missions of the Ministry of Commerce.

Year 2020 is when the world faced the
COVID-19 pandemic which had a sudden and
substantial impact on global and Thailand’s economy.
The government implemented measures to prevent
further aggravation of the situation to the country’s
economy and to alleviate the impact on people
and companies from the economic slowdown.
The Ministry of Commerce has been assigned by
the government to be the operation centre for the
control of goods which is under the structure of the
Centre for COVID-19 Situation Administration (CCSA).
The CCSA has important missions in governing,
monitoring and assessing the whole supply chain
of essential goods from producing, importing,
exporting, evaluating the demand in the country,
and planning the distribution of products to meet
domestic demand. Furthermore, the Ministry of
Commerce is also responsible for monitoring the
quantities and prices of key food commodities,
protecting consumers from being taken advantage
of business, preventing and suppressing illegal act,
and creating awareness and communicating the
right information to the public.

Furthermore, the Ministry of Commerce is
promoting the use of technology to facilitate
entrepreneurs and the public by developing online
services such as online juristic person registration,
intellectual property electronic filing service,
electronic service for the issuance of certificate,
electronic financial statement services, video
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conference and also increasing online trade
channels through various digital platforms.
The Ministry of Commerce also encourages
entrepreneurs to use technology, innovation and
creativity to reduce cost of production, increase the
production value and enhance capabilities to
expand or adapt to meet the new normal of
consumer behavior after the end of the COVID-19
pandemic. Online trade and innovation-driven,
higsh-technology companies will play a crucial role
in responding to the global market.

As for the next steps, the Ministry of
Commerce has important missions to restore the
nation’s economy and move the country forward
towards digital economy without leaving anyone
behind. These important missions could not be
accomplished without strong support and
collaboration of our partnership from both
government and private sectors as well as the
support from staff of the Ministry of Commerce
who have shown great contribute to the country
and the people.

I would like to take this opportunity to thank
all stakeholders including alumni and current
officials and staff of the Ministry of Commerce for
their hard work and dedication since the
establishment of the Ministry. May the blessings of
the Triple Gem and sacred things bless you and
your family with happiness and all success.

7?;-/@,

(Mr. Boonyarit Kalayanamit)

Permanent Secretary
of the Ministry of Commerce
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Ministry of Commerce
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JdagnAu Vision

irsygnonisAmaula diasugnognlku Economy and trade grow sustainably into
ogwdvdiu Melull 2565 the new economy by 2022

h _— | | n
WUSNY Mission
» d01asuNIsIBUSaNSSUIWOIWLTAADIUEIUNSD » Promote the utilization of innovation to enhance

TuMSUyOIUNIYNMISANYOVUSEINA the country’s competitiveness in trade.

» WaULIASUSNOMSAIRIBUITY aanduIkdoua » Strengthen economy and trade, reduce inequality
lla:aﬂs:dusjfﬂd'uooUs:lnﬂ and improve the Countr)/s income level.

» gns:AulsoaswwuuMomMsAIRTUS:Ansnw » Upgrade trade infrastructure to ensure
UOsIU 10usssu efficiency, standard and fairness.

% doldsumsmiaswauunAIUSOUITONIASUIND » Promote trade and develop international

Stk WUS:INF economic cooperation.
% WeUUNUSEANSMWNISUSKISDAMSODANS ® Enhance the efficiency of organization
management.
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NSUNISANGNDUSEINF
Department of Foreign Trade

NSUIDSDINISANSEKIDUSEINFA
Department of Trade Negotiations

NSUELIEASUNISANSEKIWUSEINA

Department of International Trade Promotion

dranoudoasunsAlucious:ine 58 UK

Overseas Offices of Thai Trade Center
(58 offices)

SY3AKND &
State Enterprise

2vANISAAPEUA
Public Warehouse Organization

OVANISUKIBU
Public Organizations

Auddvlasuiaudws:KowUs:INF
The SUPPORT Arts and Crafts
International Centre of Thailand

dgmUu3dguawaund Yl
ua:lnSoOUSEAUUKOENG
The Gem and Jewelry Institute of Thailand

anUuUSKIOUSEINFAIIWONISAN

HazNISWeIUN
International Institute for Trade and Development
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Ministry of Commerce plays a leading role in
propelling the country’s trade and economic
development and ensuring the people’s well-being.
Under the vision “Economy and Trade Sustainably
Grow into a New Economy by 2022”, it focuses
on the stability of appropriate agricultural product
prices, monitoring the commodity prices to ensure
fairness for both producers and business operators,
enhancing business operators’ capacity to be able
to respond to the needs of modern consumers,
creating value addition to community goods with
geographical indications and promoting international
trade with the strategy to maintain current markets,
exploring new potential markets and renew old
markets. Furthermore, the Ministry aims to enhance
competitiveness by improving its administration
towards “modern MOC” and applying digital
technology and information in works in order to
create accurate marketing strategy, create domestic
and international salesman team, promote and
build confidence for Thai products and services for
both domestic and international markets. In order
to adapt to rapid change and New Normal
circumstance, the Ministry of Commerce has

implemented the tangible outcomes as follows:



NISUSKISYaN1s3umInuQs

Management of key agricultural commodities
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1.1 n1sUsznuselanensnILazuIninig
ATUIU LaRLALALSNYIANETAINTIAAUALNYAS
dAg iz ey PILYINARAUA IR SINUAULABINT

YDINAN BATVYIYTDINIINITIINUIBAUAT A9

commodities to maintain reasonable prices
for agricultural products, prevent farmers from being
taken advantages, generate income and improve
the well-being of the farmers by identifying market
opportunity before producing. Important

achievements are as follows:

1.1 Insurance schemes for farmers and
parallel measures to maintain reasonable prices
for agricultural products, stabilize the country’s
economy, produce products to meet the market’s

demand, and expand market channels as follows:
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The Cabinet’s decision on 27 August 2019

approved the income insurance programme for rice
farmers for the first phase of production year 2019-
2020 with the total of 21,495.74 million baht to ensure
the rice price with moisture not exceeding 15% and
with the following details (1) jasmine rice was insured
at 15,000 baht per tonne for up to 14 tonnes per
household; (2) Jasmine rice growers outside irrigated
areas were insured at 14,000 baht for up to 16 tonnes
per household; (3) paddy was insured at 10,000 baht
per tonne for up to 30 tonnes per household; (4)
Pathumthani Fragrant Rice was insured at 11,000 baht
per tonne for up to 25 tonnes per household; and
(5) Glutinous rice was insured at 12,000 baht per tonne

for up to 16 tonnes per household.

Furthermore, the Ministry of Commerce also
conducted parallel measures to stabilize agricultural
product prices. There were 210,761 farmers who
participated in the programme with the total of 5.067
tonnes of rice. Farmers and business operators
received loans worth 87,787.71 million baht from, for
instance, loan project to delay sale of rice, loan
project to gather rice, and loan interest compensation

for the stocked-up rice crops.
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Cassava

The Cabinet’s decision on 12 November 2019

approved cassava insurance scheme for farmers of
the production year 2019-2020 with the total of
9,671 million baht to ensure the cassava and 25%
cassava starch was insured at 2.5 baht per kilogram
for up to 100 tonnes per household from 1 October

2019 to 31 December 2020.

Furthermore, the Ministry of Commerce also
conducted parallel measures to stabilize the
production and cassava markets, i.e. to ensure fairness
of trade, monitor and manage import-export, provide
loans to gather and create value adding, improve
cassava cultivation and promote the use of cassava

in ethanol production.

Oil Palm

The Cabinet’s decision on 27 August 2019
approved Oil Palm insurance scheme for farmers of
the production year 2017/2018 with the total of
13,378 million baht to ensure the Oil Palm fruit,
bunches and 18% quality oil at 4 baht per kilogram
at the plantation rate from August 2019 to September
2020.

Furthermore, the Ministry of Commerce also
conducted parallel measures to stabilize the
production and increase the price of Oil Palm by

(1)increasing the domestic consumption by collaborating
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with Electricity Generating Authority of Thailand (EGAT)
to purchase oil palm for generating electricity for
460,000 tonnes and promote Diesel B10 as the
country’s primary diesel fuel from the beginning of
2020 and consider Diesel B7 and B20 as optional fuel.
Furthermore, EGAT may seek opportunity to export
Crude Palm Oil and Refined Bleached and Deodorized
Palm Oil to potential markets and (2) managing to
avoid overproduction by (1) installing a device to
automatically monitor the volume of Crude Palm Oil
in vertical tank to be able to control the overall
management system; (2) controlling the import, illegal
import, illegal transshipment of Qil Palm both in land
and water transport and (3) expediting the consideration
process of the draft Act on Qil Palm and Palm Oil to

enter into force in due course.

The Cabinet’s decision on 11 December 2019

approved maize insurance scheme for farmers of the
production year 2017/2018 with the total of 923.33
million baht to ensure the price of maize at 8.5 baht

per kilogram with moisture not exceeding 14.5%

for up to 30 Rai per household from 1 December

2019 to 31 December 2020.
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Furthermore, the Ministry of Commerce also
conducted parallel measures to stabilize of the price,
i.e. (1) permit to import from February to August of
each year except Public Warehouse Organization;
(2) adopt imported wheat: maize ratio at 1:3; (3) ask
buyers to set up price at the selling point at 14.5%
and 30% to ensure fair trade; (4) integrate products
and buyers of maize to increase distribution channels
and (5) notify the amount of possession, import,

storage, and stock.
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Achievement as of 25 May 2020, the excess
amount of 31,687.57 million baht was distributed to
1.951,337 households as follows: (1) rice farmers with
the total of 19,391.13 million baht covered 1,951,
337 households (2) cassava with the total of 4,842.78
million baht covered 398, 704 households (3) Oil
Palm with the total of 6,858.45 million baht covered
351,618 households and (4) maize with the total of
595.21 million baht covered 200,550 households.

ANNUAL REPORT 2020 > 23
MINISTRY OF COMMERCE



1.2 Msuinssanisualdl iiesesiunandn
flagneogeangnain Yrvantgyvinandndunain
SnwnatesnInLazenIzAUIIARLAINEATNS Lae
(1) duasuliinwasnsvienaliniuromnsesulay
Iaadulasenis “Thai Fruits Golden Months :
Tnegielng vrauegls Ussimalveegsen” lnesiuile
Fuunanosudnoudiieduth 817 Thalandpostmart,
Shopee, Lazada, JD Central *18 Lﬁal,ﬁmiawwmi
Iueraldliunnunsns ngulaviaguvu venald
Ififindu Jegduinuasns ngulamiaguuy was
HUszneunsannsnvevesiutemseaulalaieg
$1unu 52 518 (2) duaSunsterenanudeudud
sewhadmiaThussne easstesmnanisnaialiun
Auenluguyy Imammaa%’uﬁﬁﬂmi%ﬂwLLaﬂLﬂﬁau
Aufn 76 Jmin fiayaA1n3 1,000 d1uun laka duen
Haldanuasulsy (uea a3 1An 10 uLAUMY
uadly dutysn 65 Eou mam) 130 d1uum s
360 &MUV é’miﬂfwuaxmmsmmmmigﬂ 30 AUV
o uavadndnut 130 S1uum wavdue 350 uum

o  ea

919 Juiduazen Wi wanduanniannaawll
s (3) daasunisteverudyatennas vildan
nsdyvennadseninanunInsiugusenauns
VNaaTINGEL Helean waglssmuudssu 31w 40 dayan
USHau 16,823 fi \inyaA1nd 760 Suum 1 viseu
W daAn aoINes A3 1am (@) 19397879 UaTIAN
n15A1 lagsuilonunszsnsnunsLazannsal uag
N3EN529NIAUsEIA 159 darunegeaLies
dielvuudedudmenisinunsvedinesiu aud.an
Boaulgiunenld dreliudiudmsiinaliilne
NIUA T 2 AU LAKA ATURIES LiTDaauden way
dusalwAades dagiuiinalifdlasueynynlmindy
uardtoan fil waldlve 6 via (uzahs yidou dle

a o 1

au3 denn uazwy) uazkaliu 5 ¥lln (WU wdeu

s1evuUs:=9U 2563
24> NSINSIOWIUBY

1.2 Fruit To prepare for the rising output of
farm produce and to mitigate the problem of product
oversupply and to maintain stability and raise
agricultural products’ price to generate more income
for Thai farmers by (1) encouraging farmers to sell
their agricultural products on online platforms
through campaign “Thai Fruits Golden Month: Thais
support Thais to help farmers and maintain the
country’s sustainability”. The Ministry of Commerce
collaborated with leading e-commerce platforms, i.e.
Thailandpostmart, Shopee, Lazada and JD Central to
expand agricultural trade channels for farmers and
local community enterprises to sell premium fresh
fruit of export quality. Currently, there were 52
farmers, local community enterprises and business
operators who could sell their agricultural products
online; (2) promoting the sale and exchange of goods
among provinces to increase trade channels for local
community products with successful matching of
products from 76 provinces creating economic value
of over 1,000 million Baht including fresh and
processed fruit products (mango, lychee, mangosteen,
rambutan cantaloupe, watermelon, pineapple, guava,
durian, etc.) worth 130 million Baht, rice worth 360
million Baht, fresh and processed seafoods worth 130
million Baht and other category worth 350 million
Baht such as clean shredded cassava, grass jelly and
products made from bananas; (3) promoting the use
of contract-farming model to create agreement
between farmers, department stores operators,
exporters, and food processing plants with the total
of 40 contracts covered 16,823 tonnes and worth

760 million baht including durian, rambutan, magosteen,
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longkong, and lucheeg, etc,; (4) negotiating unimpeded
trade by collaborating with Ministry of Agriculture and
Cooperatives and Ministry of Foreign Affairs to open
more border checkpoints in China for the transport
of Thai fruit through Lao PDR and Viet Nam to the
South of China. Two newly opened border checkpoints
were at Dongxing in Fangchenggang and at Pingxiang
Railway Port. Currently there are a number of fruits
being able to import and export which are 6
Thai fruits (mango, durian, longan, lychee, mangosteen
and rose apple) and 5 Chinese fruits (Persimmon,
melon, plum, peach and nectarine). Furthermore,
Malasia has opened two checkpoints which are
Padang Besar checkpoint and Ban Pra-Kob checkpoint
to allow all products from Thailand to be transported
by trucks and transfer to the train at the border before

entering to Malaysia.

1.3 Promoting Innovative Agricultural
Products’ Markets to generate more income and
expand market channels for innovative agricultural
products businesses to create commercially value
addition by organizing innovative agricultural product
trade fair with the participation of 40 businesses with
the total value of 3 million baht. Furthermore,
the Ministry has also selected innovative agricultural
products to showcase in “Gulfood 2020” which is a
food and beverage trade exhibition in United Arab
Emirates to promote good images of Thai products
to foreign customers and also organized a seminar
to create inspiration for business operators and

the public with the total of 400 participants.
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Monitoring the price of goods and services
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To ensure fairness for both consumers and
business operators, as well as to create channels for
consumers to access to sources where they offer
cheaper products than regular markets and to reduce

risk and spread of coronavirus (COVID-19) as follows:

2.1 Regulatory measures to keep consumers
goods available at fair and reasonable prices by
(1) announcing 56 items of controlled goods and
services and 230 monitored items (2) monitoring prices
of goods available to ensure fair trade competition and
prevent rising cost of living, ensuring sufficient supply
and preventing ones from hoarding up products from
upstream (factory price) midstream (wholesale price)
and downstream (retail price) and prioritizing the
regulation measure daily, biweekly and monthly to

prevent any ill-intended attempt to mark up the price
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and taking advantage of consumers; (3) regulating
measure to control the price of medicines, medical
supplies and medical service fees and other services
available at the hospital by indicating that private
hospitals has to identify the cost of medicine, nurse
service fee, the change of prices and QR code
(to compare the price) clearly at the hospital and inform
the patients of an estimate cost of medical services
subject to preliminary diagnosis and (4) following up,
monitoring and strictly implementing the laws to
prevent ones from hoarding up goods and unfairly
raising up prices with the total of 82,513 cases and
found euilty for 129 cases and fined 146,200 baht

For the management of daily necessities, the
Center for the control of goods monitored, followed
up, and evaluated the whole system of goods, for
instance, the production, import and export, and ensure
the sufficiency for domestic consumption. The Center
sent out officers to monitor business operator’s
behaviors to prevent and suppress illegal activities
concerning ill-intended attempt to mark up the price
and hoard up essential goods and create awareness
and convey accurate message to the public. In order
to ensure sufficient goods, the Ministry announced that
face masks made from polypropylene and alcohol
hand sanitizer were considered as controlled products
and also enforced strict measures over face masks (1)
requiring producers, agents, and importers to identify
the cost, buying price, selling price, quantity (production,
import, export, sale, inventory); (2) preventing from
exporting face masks; (3) allowing manufacturers,
importers, and agents to prioritize distribution to those
who are most in need; (4) showing the price tag and
selling in according with the stated price and allocating

face masks to Blue Flag Stores, large scale Wholesale
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Stores, convenient stores, pharmacy, the House of
Government, Ministry of Commmerce and mobile cars.
The Ministry also monitored and ensured the fair price
to align with the production cost and made sure that
consumers would not suffer from high price especially
for essential products such as eggs which were also
prevented from exporting to foreign countries from
26 March 2020 to 30 April 2020 for sufficient domestic
consumption. Other essential products include Oil
Palm, instant noodles, canned fish, bags of rice and
milk powder. Consumers can access to different
channels and purchase products by using searching
engine to locate the nearest Shohuay, Thai traditional
retail stores Consumers can make purchase of products
online and have them delivered to the resident during
the lock down to fight against COVID-19. This service
has helped upgrade Thai traditional retail stores to
secure their place on the Ministry of Commerce’s online
platform at https://am%wiﬁmﬁwmanéﬁlmoc.go.th
(2) collaborating with Digital Government Development
Agency (DGA) to create Line Chatbot of DGA (@
dgachatbot) and (3) providing QR code. To date, there
are 2,677 stores on Smart Shohuay delivery and there

are 183 stores which offer delivery service.

In addition, the Ministry also promoted the use
of handmade cotton fabric masks designed and tailored
by local communities. There were over 200 people
from 85 households joining the programme and can
produce over 30,000 masks per month. This prgramme
could general 10,000 baht per family per month and
could also disperses income fairly to local community
and propel grassroots economy towards the sustainability

of the country.
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2.2 Ensuring the accuracy of weight,
measuring and quantity of packaged goods to keep
trading fair to all by inspecting the precision of
weighing and measuring equipment. 5.27 million
equipment/ packages were inspected, of which 4,975
were found imprecise. They were then confiscated,

banned, fined, and sued.

2.3 helping and reducing people’s cost of
living to provide more option for the people. Key

achievements are as follows:

® organizing “Blue Flag, Low Cost”
program to distribute daily necessities direct to
consumers at 20%-40% off regular prices for both
central and regional in the total of 423 times worth
88.92 million baht and can reduce the cost of living
of 365,994 people worth 38.11 million baht.

® implementing “Blue Flag Diners
(Noo Nid) program to provide ready-to-eat food for
the people in an economical price. To date, there are
15,609 restaurants participated in this programme.
Furthermore, there is a rating for Noo Nid diners
(Grade A, B, and C) and the upgrade to “Noo Nid
Tid Dao” for those who passed the category of good
taste, good quality, clean and at affordable price to
help reduce people’s cost of ready-to-eat foods
which is around 10-35% of food expense each day

or approximately 23.56 baht per day.
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® Providing Blue Flag Store Programme
to reduce the cost of living of people with lower
income with welfare card. The Ministry provide stores
that sell essential goods including daily necessities,
products for farmers, products for education,
community products and OTOP products with 15-20
lower than regular prices. To date, there are 124,373
stores participated in the programme. There are 101
products, 792 items from 84 producers. The total
expense through welfare cards worth 109,033.06
million baht.

® Organizing sale events for various
occasions by collaborating with manufactures,
department store, wholesale and retail such as
(1) “MOC reduces prices for the people” to offer
special price for 6 categories including food and
beverage, frozen ready-to-eat foods, seasoning, items of
daily use, body cleaning products, and washing products
in the total of 5 lots. There are over 8,763 products
on sale which could help reduce people’s cost of
living for 1,000 baht. There are 72 items in the 1* lot
provided by 14 major manufacturers and 8 wholesale
businesses. All items in the first lot provided 5-58%
cheaper than regular prices. There are 3,200 items in
the 2™ lot provided by 51 daily necessities business
operators, 20 companies and 13 department stores
with the lowest price of at 68%. There are 4,917 items
in the 3 lot provided by 287 branches from 158 local
department stores with the lowest price offered at
68%. There are 7,158 items in the 4™ lot covered 878
districts from 76 provinces. There are 8,763 items in
the 5" lot and there are also student uniforms and

back to school kits for 1,605 items offering sale of
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80% and (2) organizing “The MOC New Year Grand
Sale” which offers 10-70% special prices during the
year end season. There are 54 business operators
and over 20,000 branches around the country
participating in the programme and could also save

the cost of living for 21,600 million baht.

® Assisting and reducing the cost of living
during the spread of COVID-19 by Implementing
purchasable mobile grocery with the total of 600 cars
carrying sellable commodities and daily necessities
to be another effective distribution channel for
products of fair prices such as eggs, instant noodle,
Oil Palm, rice as well as gel and alcohol hand sanitizer
gel through Blue Flag stores mobile grocery with the
total of 51,846 pieces of masks worth 1.35 million

baht and can save the people’s cost of living for

approximately 579,200 baht.
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The development of Shohuay, Thai traditional retail stores to strengthen

Thai grassroots economy
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To enable mom and pop up stores to achieve
sustainable development, respond to the need of
modern consumers and generate income for the
society, increase channels to sell local products, and

offer delivery service. Important activities are as follows:

3.1 Modernizing authentic Thai traditional
to smart shohuay by collaborating with partners
including educational institutions, retailers and Thailand
post to improve image of the Store to attract more
consumers, promoting marketing linkage between local
community products/ OTOP Select products and both
online and offline channels with the utilization of
technology to help manage the stores and search for
access to financial fund and loads. To date, there are
over 6,620 stores joining this programme.
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3.2 “Smart Shohuay delivery” platform
to enable Shohuay to be able to provide delivery
service which would help facilitate consumers
whenever they need. This platform helps consumers
to indicate the nearest mom and pop up stores and
identify which branch offers delivery service.
There are 3 channels to access to the programme
which are (1) the Ministry of Commerce’s website
https://aunsnlyahenanes.moc.go.th (2) via Line
Chatbot of the DGA and (3) via OR Code. To date, there
are 2,677 stores available on Smartmomandpopupstores
platform and there are 183 stores which offer delivery

service.

#SmartKd91031003
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To create value added to community products
and expand market channel through online market to
better response to the current customers’ needs and
to generate more income for people in local community

as follows:

4.1 Enhance the efficiency of Intellectual
Property registration by (1) improving trademark
registration and examination of trademarks and
constantly improving information technology. There
are 26,173 requests for trademark registration,
patent search from August 2019 to May 2020.
(2) full development of e-Filing system on the
Department of Intellectual Property website

|(www.ipthailand.go.th) which leads to the total of
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30,214 requests for registration of trademarks and
patents and (3) development of online reporting of
copyright system on the Department of Intellectual
Property website (copyright.ipthailand.go.th) and the
request for e-Certificate to facilitate the owner of the
copyright to be able to access to service provided to
protect their works. To date, there are users making
use of online copyright service accounted for 47.6% of

total request for copyright.

4.2. Promote agricultural products with local
identity to strengthen local economy and community
create jobs, create income for farmers community/
local enterprise and to bring about stability to grassroots
economy by (1) providing market channels for
geographical indications (Gl) products for both online
and offline market to reach wider consumers such as
the expansion of online market to www.ShopAt24.com
which generates income worth 100,000 baht per month
for 6 initial Gl products namely Sangyod Muang
Phatthalung rice, Lamphun golden dried longan, Doi
Tung coffee, Thung Kula Rong Hai rice, Sakon Nakhon
natural indigo dyed fabric, and Chiang Mai celadon
pottery. Furthermore, the Ministry also organized flea
market vendors for Gl products to create income for
Gl business operators for 2 million baht (2) Organizing
field trips to create understanding of Gl and provide
advice regarding Gl products to farmers, community
enterprises, and government agencies with the total of
1,200 cases from 11 provinces which are Phatthalung,
Songkla, Nakhon Si Thammarat, Nakhon Sawan,
Nakornpathom, Suphanburi, Saraburi, Khon Kaen, Bueng
Kan, Yasothon, and Rayong. The Ministry also

recommended provinces to implement quality control
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of all 12 GI products i.e. Phangnga Salika Durian, Thep
Sadej Coffee, Bang Khun Thien Lychee, Phetchabun
Sweet Tamarind, and Surin Hom Mali Rice. The Ministry
encouraged to register additional 7 products which are
mangosteen from Kiriwong from Nakhon Si Thammarat
province, pepper from Palian District, Trang province,
mango from Nong Saeng, aromatic taro from Ban Mo,
Saraburi province, Milk Jujube, Pakthongchai Silk from
Nakhon Ratchasima province and Jicama from Borabue
district, Maha Sarakham province. The Ministry would
also like to propose 5 Thai Gl products namely Thung
Kula Rong Hai Hom Mali Rice, Phatthalung Sangyod
Rice, and Tabtim Siam Pakpanang Pomelo to be
protected in Malaysia and Prachin Durian and Ratchaburi

Aromatic Coconut to be protected in China

To date, Thailand has over 124 Gl products from
76 provinces of Thailand with the total value of 5,360

million baht.
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4.3 Enhance knowledge and promote the use
of intellectual property commercially to drive
business forward towards the demand of market by
(1) providing advice regarding intellectual property as
well as innovation for Thai business operators, inventors,
researchers, and the public through Intellectual
Property Innovation Driven Enterprise Center: IP IDE
Center with the total of 494 users (2) creating channels
for negotiation concerning intellectual property and
innovation on the Department of Intellectual Property’s
website or IP Mart at www.thaiipmart.com in which
there are 1,127 intellectual property items with 524,000
visitors and (3) organizing seminars to enhance
knowledge on intellectual property for inventors,
researchers, personnel from university, business
operators and the public with the total of 1,150
participants. There are also mobile units from both
central provincial administrations for 6,250 times to, for
instance, Chiangmai, Khon Kaen, Nakhon Ratchasima,
Chonburi, Samutprakam, Phuket, and Songkla. There
are users contacted via Call Center for the total of

18,747 times.
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Expediting trade negotiations
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To expand trade cooperation, create benefit and
unimpeded trade under Free Trade Agreement (FTA),

ASEAN, and bilateral and multilateral relation.

5.1 Trade negotiations Meeting to expand trade
cooperation, create benefit and unimpeded
trade such as Regional Comprehensive Economic
Partnership (RCEP) in which all Parties reached mutual
agreement in November 2019 and is currently in the
process of legal scrubbing and finalizing the text to be
able to sign within 2020. This agreement will help
expand exporting and elevate quality and standard for
Thai agricultural products and Thai food, especially in
the sectors of agricultural products and food and create
opportunity for Thai business operators to invest in
RCEP Participating Countries in sectors in which Thailand
has potentials, namely construction work, retail, and
healthcare business (2) Thailand-Turkey Free Trade

Agreement negotiations, both sides reached mutual
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conclusion on customs procedures and trade facilitation
and aims to sign the agreement by 2021. Turkey is a
new potential market and Thailand can use Turkey as
a gateway to Europe, Africa, and the Middle East; and
(3) the Joint Trade Committee to promote cooperation
and set up trade target of 2,000 million USD by 2021.
In 2019, the total trade of both sides worth 1,067.6
million USD.

5.2 Organizing relevant Meetings since
Thailand is the Chair of ASEAN 2019 At the 35 ASEAN
Summit and relevant Meets, Thailand pushed forward
the priority deliverables in which ASEAN has to jointly
accomplish which are 3 strategic drivers and 13
deliverables namely (1) Preparing ASEAN for the Fourth
Industrial Revolution (4IR) (2) Enhancing connectivity
and (3) Promoting sustainable development in all
dimensions. Furthermore, there were other
achievements such as and the signing of ASEAN Protocol
on Enhanced Dispute Settlement Mechanism, ASEAN
Mutual Recognition Arrangement (MRA) on Type
Approval for Automotive Products, and ASEAN

Framework Agreement on Services.

5.3 The negotiations with trading partners and
member states to enhance economic cooperation
and promote trade and investment cooperation
including (1) cooperation with China with an aim to
expand export market of Thai agricultural products to
China namely rice, rubber, cassava, and fruits (2)
cooperation with Hong Kong to request Hong Kong to
import more agricultural products from Thailand (3)
cooperation with Germany by pushed forward the trade
target of 16,000 million USD by 2020 and reactivate
the Joint Committee on Economic between Thailand
and Germany (Ministerial level) (4) Cooperation with

Turkey to push forward trade target of 2,000 million
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USD and the completion of Thailand-Turkey Free Trade
Agreement negotiations by 2020 (5) Cooperation with
Japan by requesting Japan to support the export of
Thai fruits to Japanese market such as mango, durian,
pineapple, coconut, magosteen, salacca, sweet
tamarind, grapefruit, unripe banana through trade

promotion activities.

Furthermore, Thailand has already had 13 Free
Trade Areas including (1) ASEAN (2) ASEAN-China FTA
(3) ASEAN-Hong Kong FTA (4) ASEAN-India FTA (5) ASEAN-
Australia-New Zealand Free Trade Area (6) ASEAN-
Republic of Korea FTA (7) ASEAN-Hong Kong FTA (8)
Thailand-Australia FTA (9) Thailand-New Zealand FTA
(10) Thailand-Japan FTA (11) Thailand-India FTA (12)
Thailand-Chile FTA and (13) Thailand-Peru FTA with the
total value of 303,362.4 million USD.

5.4 Enhance knowledge regarding Free Trade
Areas by organizing seminars for manufactures, business
operators, and the public and also arranging field trips
to different areas with 3,527 people participating in the
seminar including (1) Seminar on opportunity and
challenges for Thailand to enter Thailand- European
Union FTA, enhancing capacity of Thai farmers after the
completion of RCEP negotiations in the FTA era, public
hearing to conduct Thailand’s negotiating positions for
the Comprehensive and Progressive Agreement for
Trans-Pacific Partnership (CPTPP) and networking
building and increasing export by FTA (2) organizing field
trips to meet with manufacturers, business operators
in sector of dairy and processed dairy products in
Kanchanaburi and Phatthalung provinces and to meet
with those involve in coffee product in Chiangmai

province.
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By maintaining existing markets, exploring new
potential markets, building strategic partnership,
penetrating niche market, promoting industrial clusters
and building good quality image to Thai brands and
having Economic and Commercial Counselor to
performed as salesman to proactively expedite the
export, searching for new potential importers, reduce

obstacles and facilitate cross border trade.

6.1 Promoting and Expanding important
agricultural products to foreign markets to maintain
market and create opportunity to expand Thai
agricultural products to foreign market and to create

confidence in quality and organize activities as follows:

® arranging outbound trade missions and
foreign exporters to Thailand namely (1) Thai rice

promotional activities 4 Memorandum of Understanding
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(MOU) were signed between Thai rice exporters and
Hong Kong rice importers with the total of 45,000 tonnes
(2) agricultural and processed agricultural by organizing
business matching activities of target productd for
instance, rubber, cassava, rice and other agricultural
products and also innovative products made from fruits.
There were buyers and importers from 31 countries
with the total of 169 companies and matched 1,430
pairs of businesses worth 4,160 million baht such as

There were categoriesproducts was done

® Arranging outbound trade missions to
sell agricultural products to foreign markets to India,
Turkey China and Germany by arranging trips to
participate to trade fairs and attend business matching
and there are also the signing of Memorandum of
Understanding (MoU) and accomplish trade negotiations
worth 81,264.49 million baht which are (1) Rice (2)
Cassava (3) Rubber and rubber products (4) food and
beverage products which worth 50 million baht (5)

Fruits in the total of 520 containers worth 8,352 million
baht and (6) Chemicals which worth 13,557.68 million
baht
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LAAIAUAT TOP Thai Brands wazd1u Mini Thailand

6.2 Promoting export and service sector to
promote and build confidence towards Thai products
and services, taking into account the penetration to
both online and offline sectors with the following

activities:

® Expediting the expansion of export
markets, for instance, China, and India and focuses on
second tiered cities and upgrade major cities by
constantly arranging trips of executives and businesses
to potential markets, participating Trade Fairs and
promoting the use of e-commerce. There are 5,089
individuals who have been chosen to participate in the
programme and 502 pairs of businesses have been
matched with the total value of 24,051.33 million Baht.
Important activities are as follows: (1) ASEAN markets,
there are trade promotion activities which could
generate revenue of 1,146.20 million baht, for instance,
the organization of ASEAN STYLE Fair in parallel with
the 35th ASEAN Summit to promote and show the

Week 1 Uszinaduyen Weunn Aavtud avdan

(2) 9a193U AR LNUNITALEOUANS1TUTY
UsenyuIU LieLd15919U China International Import
Export (CIIE) uaziadidumilng “TOP Thai Flagship

Store” vuduleRvasanduIun (3) sanaeeld dntanssu

capacity of Thai products and services as well as the
organization of TOP Thai Brands and Mini Thailand Week
in Cambodia, Myanmar, Philippines, and Lao PDR. (2)
China market, there were exchange of visits of trade

representatives to the People’s Republic of China to
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participate in China International Import Expo (CIIE) and
to attend the opening of Thai products at “TOP Thai
Flagship Store” on Alibaba website (3) South Asia
market, several activities have been held to promote
international trade and could generate revenue for
5,706.72 million Baht, for instance, the organization of
TOP Thai Brands in Sri Lanka and in India and there are
exchanges of field trip and 2 Memorandum of
Understanding (MoU) have been signed between Thai
and Indian private sectors. (4) Europe market, Russia
and CIS, there are trade promotion activities which
could generate 15,754.59 million Baht such as an
organizing of executive field trip to discuss agricultural
cooperation in Turkey and there are also the signing of
10 MoU between Thai private sectors and importers
from Turkey with the total value of 3,516.59 million
Baht. In addition, representatives from Thailand also
participate in Business Networking activities between
Thai and Turkish businesses and 2 MoU have been
signed with a value of 12,000 million Baht. In Germany,
there s a signing of 2 MoU between Thai private sectors
and Import companies from Germany with the value
238 million Baht. (5) e-commerce on Thaitrade.com.
There are 301 pairs of business that have been matched
with the trade value of 544.95 million Baht and there
were buying requests with the total of 1,443 items with
an expected value of 897.17 million Baht. In addition,
Ministry of Commerce collaborates with leading
international online platform to create “Top Thai
Flagship Store by Thaitrade.com” to gather high quality
Thai products in the sectors which may attract foreign
markets and provide a platform where business
operators can meet contact consumers. In addition,

this platform represents the signature of Thai products
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and differentiate Thai products from our competitors.
To date, the Ministry has cooperation with international
online platforms and our potential products include
food sector, fashion and household appliance on Tmall
platform from China. Food sector, and health care on
Bigbasket.com platform from India. Food sector, fashion
and household appliance on Kha-leang.com platform
from Cambodia, and Health Care in Amazon.com. In
addition, the Ministry promotes Online In-store
Promotion to create awareness among consumers and
build more trust in Thai products and create the linkage
between online and offline platform. To date, the
Ministry already has cooperation on this platform with
Redmart from Singapore, Taobao and Jindong Daojia
from China, HKTVmall from Hong Kong, and Reishunger.

de from Germany.

®Promoting industrial clusters to push
forward trade and services in selected clusters in which
Thailand has potential to expand to foreign markets.
There are 2,508 individuals who have gone through the
development programme. There are 2,799 pairs of
businesses that have been matched with expected
value of 49,473.79 million Baht. Major activities are as
follows: (1) Food products. The Ministry takes 284
business operators to participate in Industrial Food Fairs
which generates the revenue of 43,357.64 million Baht,
forinstance, the participation to ANUGA 2019 Food and
Beverage Fair, and the BIOFACH 2020 which is a trade
fair for organic food in Germany and the participation
to Gulfood 2020 in the United Arab Emirates. The
Ministry also supports the owners of Thai restaurants
who have received “Thai Select” mark in the total of

78 restaurants. (2) Industrial products. The Ministry takes
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business operators to participate in Industrial Fair with
the total trade value of 1,391.29 million Baht, for
instance, the participation to AAPEX Fair which is an
International Exhibition for the Automotive Industry in
the United States, the participation to MEDICA 2019 in
Germany, the BIG5 Show 2019 in the United Arab
Emirates, and the participation to THAITAM in Nakhon
Pathom with the total of 43 Thai participants and there
are 153 pairs of businesses matched at the event
creating the value of 238 million Baht. (3) Fashion and
Lifestyle product. The Ministry organizes a trade fair in
Thailand with the total of 1,119 individuals and could
generate revenue for 2,554.27 million Baht, for instance,
the Style Bangkok Fair and Bangkok Gems & Jewelry
Fair. Furthermore, the certificates have been given to
305 individuals whose gems and jewelry have passed
the examination by the Gem and Jewelry Institute of
Thailand. The Institution also gives certificates to 30
individual who sell gems and jewelry online and has
examined and analyzed gems, jewelry and valuable
metal for the total of 30,366 examples. (4) Trade in
services. The Ministry organizes activities to promote
trade which creates the value of 2,170.59 million Baht.
There are 284 individuals who have been supported.
There are 4 important service sectors include Digital
content service. The Ministry takes business operators
in fitm industry to participate in the Thai Night 2019 to
show their potential and capability in producing films
and showcases their works in the United States.
Supporting Service. The Ministry takes business
operators to participate in Frankfurt Book Fair 2019 in
Germany Logistic Service. The Ministry take business

operators to participate in the Style Bangkok 2019
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Health and beauty service. The Ministry takes business
operators to participate in COSMOPROF ASIA in Hong
Kong.

In Fiscal Year B.E. 2563 (October 2019 - May
2020) the export value of Thailand worth 157,497
million USD, decreased by 4% from the same period
of last year. Due to the spread of coronavirus (COVID-19),
Thailand’s trading partners implemented measures to
control the import of goods which therefore severely

affects Thai exports.

6.3 Promoting border trade with neighboring
countries to promote and reduce obstacles to trade
and investment around Thailand and neighboring
countries” boarder areas as well as to seek opportunity
for business operators to expand trade and investment

to border areas. Important activities are as follows:

® Organizing field trips to obtain complains
by convening a meeting between government agencies
and private sectors to jointly discuss and solve
problems for tangible outcomes such as (1) Thailand-
Myanmar in Tak province to urge Myanmar to approve
electronic Form D to replace former Form D in Yangon
checkpoint in Myanmar on 20 January 2020 and (2)
Thailand-Malaysia on 7 May 2020 in Narathiwat and
Songkla province to urge Malaysia to allow all
commodities transported by trucks from Thailand to

be transported to railway before entering Malaysia.

® QOrganizing trade fairs. “Southern Region
Border Trade Fair” was hosted in Narathiwat to expand
channel and increase opportunity for trade and service
with neighboring countries and can match 201 pairs of

businesses with the value of 82.17 million Baht.
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In Fiscal Year B.E. 2563 (October 2019 — May
2020), the value of Thailand’s border and cross border
trade worth 850,887.61 million Baht decreased by
9.24% from the same period of last year. Due to the
wide spread of coronavirus (COVID-19), it has impacts
on Thailand and neighboring countries’ value chain.
The strict measures applied at the borders to control
the transport of goods and personnel as well as the
limitation of available checkpoints which only opened
26 places out of 97 places, they cause the delay and

make the cost higher.

In order to drive international trade forward
during the spread of coronavirus (COVID-19), all
countries are facing difficulties from the economic
freeze which hardly affects Thailand export.
Nevertheless, the Ministry of Commerce still discussed
with private sectors to obtain and solve export
problems, especially in food processing sector in which
Thailand has high potential such as poultry meat
products processing plants, Instant Noodles Association,
and Coconut Growers Association. For the international
trade negotiations, most of the meetings have already
applied the video conference meetings as well as the
promotion of international trade where there is an
attempt to expand online markets to better respond
to the current situations such as organizing On-Line
Business Matching and negotiating business through
VDO Conference between exporters and importers
abroad, for instance, South Korea, the United States,
Hong Kong, and Egypt. There were 74 participants and
76 pairs of businesses found their match which create
the value of 1,080 million Baht covering fruits, food
and processing products, Automotive Parts, and rubber

glove. TOP Thai Flagship Store activities, the Ministry
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opened online stores to sell Thai brand products on
leading international platforms, for instance, Tmall,
Tmall Global, Big Basket, Klangthai, Amazon and
Coupang to stimulate the exports of Thai products
through Cross Border e-Commerce such as food and
fruits, lifestyle products, fashion, health and beauty
and household appliances which could generate 130
million Baht. Virtual online trade fairs. The Ministry
organizes Multimedia Online Virtual Exhibition on move.
ditp.go.th. At this event there are 50 participants and
can match 350 pairs of businesses with the value of
1,800 million Baht. Furthermore, There is a plan to
organize THAIFEX Virtual Trade Fair during June to
August 2020 and aims to promote fresh and processing
fruit products, orchid, Halal and organic food, beverage
and snacks, seafood and frozen food. Lifestyle Online
Virtual Exhibition is expected to be held in July 2020
and there’s an attempt to promote Thai jewelry
designers to enter online markets. The Ministry would
launch Online In-Store Promotion to increase the sale
of fruits, rice, food, and rubber pillow on online
platforms such as Lazada, and Redmart from Singapore
and AEON Retail from Japan with an estimate value of
70 million Baht. Furthermore, the Ministry is preparing
for organizing trade fairs to store plans to expand
potential clusters and businesses to international
market in a proactive manner such as organizing
Thailand International Logistics Fair (TILLOG-LOGISTIX
2020), Thailand International Auto Parts and Accessories
Show (TAPA 2020), Bangkok Gems and Jewelry Fair, and
THAIFEX Anuga Asia 2020.
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To meet the different demands of consumers
and enhance businesses’ potentiality to meet with the
demands of market focusing on high quality products
and fit to target consumers’ lifestyle. The Ministry also
aims expand market channels towards online markets

with the following activities:

7.1 Development of Thai Business Operators’
capacity through (1) equipping Thai SMEs with
innovative online service (Total Solutions for SMEs) to
create opportunity for SMEs to access to technology
by combining different programme such as Office, POS,
and online Cloud Accounting which can integrate
information from buying and selling products and
services online, organizing account, managing financial
budget through DBD e-Filing and submitting tax with

the Revenue Department. To date, there are 3,021
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people participating in the programme. (2) creating new
general of business people and transform businessman
into professionals by developing prototype of goods
and create value adding with innovation. To date, there
are 829 people who have gone through this
transformation (3) promote and develop Startups to
drive forward service sector by giving them opportunities
to access to technology and innovation to elevate their
potential on logistics and warehouse management
which will reduce cost of storage and transportation
for business operators across the country which are
over 300 individuals. (4) upgrading the development
of business operators by equipping businesses with
international trade to encourage them to pay attention
to the product design by using innovation. There are
5,508 business operators from both central and
provincial administrations who have gone through the
programme. The Ministry provides integrated services
including giving suggestion, advice, training and seminar

to enhance knowledge for Thai business operators.
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7.2 Encouraging business operators to expand
markets by (1) Promoting e-commerce by organizing
seminar to enhance knowledge regarding e-commerce
on social media and e-Marketplace for university
students, young entrepreneurs, farmers with the total
of 6,887 people and encouraging business operators
of community products and farmers to be able to
access to online markets. Recently, the Ministry has
successfully created Digital Village by DBD in the total
of 17 communities such as Khaothangkwa Pomelo in
Suppaya community, Chai Nat province, ceramic
products from Koh-Kha district, Lampang province,
processing seafood products from Langu district, Satun
province. The products were sold online worth 10
million baht. (2) Creating value addition with Franchised
Businesses supporting business operators by using
Franchised business to expand business and can reduce
limitation on budget and time and we as providing
options for investment for those who want to start a
business. (3) Upgrading OTOP Select products by
selecting from 3 to 5 stars OTOP products to further
develop to meet market demands and seeking
opportunity to sell the products at the major airports
including Don Mueang airport, Suvarnabhumi Airport
and Phuket International Airport worth 560 million Baht
(4) Creating value addition to trade by having 299
business operators participated in the programme which
generates 44.72 million Baht from the following
implementation (1) T-Style project to promote good
image of Thai products to foreign markets by using
creativity to transform agricultural waste to innovative
products to international markets and to provide advice

on how to promote innovative yet environmental-
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friendly products to Japanese market. (2) Designers
Room/ Talent Thai Promotion project to promote and
support Thai designers to international market by
dividing designers into 2 groups which are Lifestyle
products under the name of Talent Thai and Fashion
products under the name Designers’ Room. The
designers who are promoted to join the programme
will have an opportunity to showcase their works at
Style Bangkok Fair and Bangkok Gems & Jewelry Fair.
(3) Innovation and Design Showcase project to promote
Thai lifestyle products that have been developed in
the design and innovation. Other innovative products
which are environmental-friendly are the work of new
generation of business operators and designers.
Products that have been selected to further
development will be showcased at the Style Bangkok
Fair. (4) Design Excellence Award (Demark) project to
promote outstanding pieces of work and elevate Thai
products to be widely accepted in international
markets. For the business operators who have earmned
Demark, their works will be displayed at various Fairs.
(5) Thai Trust Mark or T Mark project is the mark to be
given to business operators who have developed their
products to meet with accepted standards to promote
good images of products and services made in Thailand.
The business operators who have won this award will

be invited to participate in Trade Fair in China.

The Ministry of Commerce attached importance
to the development of business operators’ capacity
during COVID-19 pandemic. The Ministry aims to
develop the capacity of business operators to be able
to adapt to New Normal and to accurately respond to

the consumers’ lifestyles by making use of innovation,
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technology and creativity which are considered as
important tools to differentiate their products and
services from their competitors. The Ministry also
organized online courses named “Learn from home”
which offers 6 courses and 27 subjects for business
operators to choose from including Starting a business,
Finance, Accounting, Introduction to e-commerce,
e-commerce strategic development, and Doing
business with ASEAN via website http://dbdacademy.
dbd.go.th and there will be electronic certificate
available once the course is completed. Furthermore,
the formats of the training and seminars have been
changed to online platform via Facebook Live and
Webinar in order to facilitate business operators to have
access to information. Carat Application has also been
used to provide advice for those who are interested.
With an aim to promote self-learning through virtual
classroom, Ministry of Commerce has provided experts
respond to any inquiries regarding gem and jewelry
products. Also provided in an online platform, there
are e-Learning section, 360° Virtual gems and jewelry
Museum Tour and integrated information of gems and

jewelry is available at e-Library.
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The development of trade facilitation system with innovation and

digital technology
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to provide service to the public and business
operators with integrated electronic system within the

Ministry of Commerce as follows:

8.1 Data system management and expansion
of service channels for the public to be able to access
to government information at any time by (1) MOC
data Standards through std.moc.go.th to be able to
make use of information from internal and external
Ministry of Commerce and effectively align and
exchange information (2) Open data conduct open
data service for government agencies, business
operators and the public (3) DBD Business Data
Warehouse to create policies and provide information

for business operators related to strategic planning in
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which it currently has over 6 million users (4) linkage
of import-export permission information under ASEAN
Single Window (ASW) in which ASEAN can link
information of 53 out of 69 products and aimed to
complete the linkage by year 2021 and (5) Combine
process to start a business in which business operators
can submit company registration form at the
Department of Business Development and can register
as an employer and as an employee at the Social
Security Office and register for Value Added Tax at the

Revenue Department at the same time.

8.2 The amendment of approval procedures,
the government approval which has effect on digital
service by (1) E-Service for the issuance of juristic person
certificate (e-Service) on website www.dbd.go.th and
has 4 document pick-up options, i.e. walk-in order
pickup, postal express mail service (EMS), Delivery by
messengers and DBD e-Certificate file. Until present,
there are clients who have asked for certificate in the
total of 2.55 million papers copied certificate for 6.32
million copies, used searching service more than 0.38
million times and used this service for 0.54 clients (2)
E-Registration Service (e-Registration) to make it easy
for users, for instance, adding channels to identify
identity through electronic and providing various
request forms which is easy to use (3) electronic signature
and stamp service to reduce procedures and shorten
process for issuing certificate from previously 15
minutes/paper to 10 minutes/paper. Nowadays, there
is an agreement to accept electronic certificate, for
instance, under Thailand-Australia Free Trade Agreement
(TAFTA), Japan - Thailand Economic Partnership
Agreement (JTEPA), ASEAN- Korea Free Trade Area
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(AKFTA) and ASEAN-Australia-New Zealand Free Trade
Area (AANZFTA); (4) Under ASEAN Trade in Goods
Agreement regarding ASEAN Single Window, all 10
ASEAN member states have completed the e-form D

system.

The Ministry of Commerce uses the Joint
Standing Committee on Commerce, Industry and
Banking to expedite export and promote border and
cross border trade, protect consumers, and provide
solution/ proactive and reactive measures for trade
war and the spread of COVID-19. There are 3
components including the central administration to in
cooperate all agencies under the Ministry of Commerce
as one, commercial Ministers as the country salesman
to promote and support private sectors in exporting
and also monitor and report economic situation that
may affect trade and identify opportunity for export
and regional administration of 76 provinces as the
salesman of each province and distribute income to

local community to constantly strengthen the country’s

economy and for sustainable living.
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For the past 100 years, The Ministry of Commerce
has been improving its administration throughout
countless crises and could always manage to overcome
all those difficult times. Even the latest crisis, the spread
of coronavirus 2019 (COVID-19) which severely affected
lives and how people live, especially on public health,
economy, and ways of living, Ministry of Commerce
could promptly adapt to New Normal and perform as

the core agency to lead and drive the economy forward.

At the early stage of the COVID-19 outbreak in Thailand,
the Thai Government set up the Center for COVID-19
Situation Administration (CCSA) to ensure the efficiency
of the crisis management and to align performance
measures. In addition, the Government issued an
announcement declaring an emergency for all areas
of the Kingdom of Thailand, declared a nationwide
curfew and issued orders to temporarily close the
places where there was a high risk of getting Coronavirus
infection and for people to practice social distancing.
The Ministry of Commerce has prepared its measures
to deal with the situations and became one of the key
government agencies to help restore the country’s

economy in a later stage.
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Due to the COVID-19 outbreak, the Government
assigned all government agencies to conduct a
response plan to prevent the spread of COVID-19 and
to ensure that services provided to the people would
not pause or affect the people and business operators
to get access to services. The Ministry of Commerce
attached importance to the offering of consistent
service, especially amidst the New Normal circumstance,
and therefore conducted measures to prevent and
protect service users and the operating officers from
the spread of the disease. Some of the measures were,
forinstance, applying disinfectant spray mist which kills
99.9% of viruses in the office, providing alcohol-based
hand sanitizer (without using water) at the front of the
office and in every room and also cleaning the elevator

every hour.

Furthermore, the Ministry provided supporting
measures and requested people and business
operators for their cooperation in contacting the Ministry

through online channels.

If the service requires payment, service users can make
a payment through electronic payment available from
various banks. With the procedure, service users can
avoid being in a crowded place, reduce risk, save time

and reduce travel costs.
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There were many online services available
including juristic person registration, the issuance of
juristic person certificate, the issuance of certificates of
origin for exporting and importing goods, Intellectual
Property filing service, organizing press conference via
Facebook Live, collecting complaints regarding

excessive pricing through 1569 hotline and online

channel of the Department of Internal Trade.
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Working from Home to reduce the risk of infection
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The Ministry of Commerce provided Work-from-
home policy to ensure the safety of the operating
officials. This allowed the officials who were at risk to
work from home while other members of staff could
also apply this programmme with a condition that it
would not affect their regular work and that these
officers could take care of people in their family and
prevent themselves from the infection of COVID-19.

The Ministry also adjusted its registration for work from
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scanning fingerprint to signing their names and adjusted
the starting of working hours and had the body
temperature checked at the entrance and the exit of

the building.

The flea market vendors in the Ministry had been
closed until the end of April 2020 and reopened after
some Government’s lockdown measures have been
eased. The shops have been asked to practice social
distancing and there was alcohol-based hand sanitizer
gel available and it required customers and shop
owners to wear masks at all time. The canteen had
been rearranged to leave some space between tables

and there were different slots for a lunch break.

In this light, after the Work-from-home policy
has been implemented, the work performance
remained efficient. The routine work did not pause and
could continuously deliver services to the people and
businesses, especially the works to comply with urgent
policies in monitoring and driving the domestic and

international trade forward.
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As soon as the Ministry has been assigned by the
Government under the Structure of the Center for
COVID-19 Situation Administration (CCSA) to be the
Operation Center for the Control of Goods to regulate
and assess the whole system of goods such as the
production of goods, importation, exportation and the
daily necessities management to meet the domestic

demand.

The Ministry of Commerce has used the power
provided by law to manage the distribution of goods to
return to a normal situation. The officers have been sent
to monitor the business operators’ behavior, prevent
and suppress illegal acts related to the sale of products,
avoid the raising cost, hoarding of products as well as to

strictly enforce the law to avoid the impact it may cause.

The essential products during the spread of
COVID-19 included Polypropylene Spunbond which was
a material for the face mask as well as the alcohol-based
hand sanitizer were declared as controlled products and
there were measures to follow, for instance, for the face
masks (1) manufactures, agencies, and importers, have
to identify cost, buying price, selling price, production
capacity, import and export capacity, sale, and the

remaining products. (2) import export bans on essential
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goods unless permitted (3) request manufacturer, importers,
agencies to manage the amount of sale, and prioritise the
urgency (4) show the price tag and sell the product according
to the tag. The Ministry was assigned to be the Mask
Management Center to manage the stock of face masks and
distribute them to priority users who were in urgent need
including medical staff, public and private hospitals, and to
the people. Then, the Ministry helped manage the stock of
face masks after the appointment of an Ad Hoc Committee
on the Administration of Supplies for the Prevention, Control
or Treatment of the Communicable Disease Coronavirus
2019 (COVID-19) under the Structure of the Center for
COVID-19 Situation Administration (CCSA).

Furthermore, there were investigation and legal actions
against those who broke the law related to face masks and
hand sanitizers. The Ministry found illegal acts under the
Prices of Goods and Services Act B.E. 2542 (1999) for not
displaying price, selling face masks at a price higher than the
fixed price or an unreasonably high price and hoarding stock.
There were reports of committed 434 cases including 199
cases in Bangkok and 236 cases in other provinces from 31

March to 30 June 2020.

At the same time, the Ministry encouraged people to
wear alternative face masks (cloth face masks) to solve an
inadequate problem of face masks and to preserve the face
masks to priority users, i.e., medical personnel and high risk
groups. The Ministry, therefore, promoted the local handicraft
products and encouraged local community to produce cloth
face masks by using cotton. There were 200 individuals from
85 families with the capacity of producing 30,000 pieces per
month and could generate income for the community
approximately 10,000 per month per family, dispersing

income fairly and helping grassroots economy.
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In order to manage the stock at the early stage
when the Government announced the Emergency
Decree, while people were panic and started to hoard
up goods with the concerns of the spread of COVID-19,
the Ministry of Commerce had meetings with daily
necessities manufacturers, modern retail business, and
the department stores at once to monitor the situations
and realized that there were enough goods with extra
30-40% of capacity to produce more products. The
Ministry emphasized the need for wholesale and retail
businesses to always keep the shelves stocked to meet
the increasing demand of the people. After that, the

situation got better and people became less panic.

For “egg” which was one of the necessary
products, people were panic and started buying and
hoarding food which led to egg shortage and the price
went higher. The Ministry took immediate action by
imposing the export ban of eggs to meet the domestic
demand and took legal action to prosecute those who
took advantage by raising up prices or hoarding food.
Once the situation got better, the Ministry canceled the
ban of eggs. In addition, the Ministry also monitored other
essential goods such as Oil Palm, instant noodles, canned

fish, rice, and milk powder.
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Apart from ensuring that there were enough
goods to meet the demand of the people, Ministry of
Commerce also reduced people’s cost of living in all
provinces by collaborating with manufacturers, business
operators, wholesale and retail businesses, department
stores, convenient stores and wholesale and retail
businesses in other provinces to reduce the prices of
various products to ensure that people purchase
products with lower prices, reduce their cost of living,
and increase the value of cash relief provided by the
Government for the people and farmers to buy more

products.

The ministry launched “MOC reduces prices for
the people” campaign by collaborating with
manufacturers, and wholesale and retail businesses to
reduce people’s cost of living during COVID-19
pandemic with the priority focus on 6 categories
including food and beverage, ready-to-eat meals,
seasoning sauces, daily necessities, body cleanse,
laundry products in the total of 4 slots covering 7,158
items of products with an aim to reduce the cost of

living worth 1,000 million Baht from April to June 2020.

Furthermore, the Ministry launched a special
programme to reduce the financial outlay of parents

for the new semester called “MOC reduces prices for
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the people the fifth slot: Back to School #targeted
every school” by collaborating with manufacturers,
wholesale and retail businesses, and department stores
to reduce the price of products in 6 categories, including
(1) student uniforms (2) shoes and socks (3) backs (4)
textbooks and books (5) stationaries and (6) instructional
media. The combination of these categories was 1,605
items to meet the demand from kindergarten to
elementary and to high school students. The highest
reduction was up 80% and started the sale on 15 June
2020 - 15 July 2020 and continue reducing for one
month to prepare for the new semester on 1 July 2020.
These would help 10.7 million students across the
country and would reduce parents’ cost of living
approximately 1,000 million Baht and also could
generate the revenue in the economy not lower than

5,000 billion Baht throughout the programme.

Regarding other programmes that had been
implemented to reduce people’s cost of living, the
Ministry launched “Blue flag to fight against COVID-19”
programme by arranging Blue Flag purchasable mobile
grocery in the total of 600 cars and 5 Blue Flag boats
to expand market channels for people to access to
necessary products such as eggs, instant noodles, Oil
Palm, and rice to reduce the risk of COVID-19 pandemic
as the Government implemented lockdown measures,
and requested people to stay at their residence.
Another programme was “Blue Flag to prevent
COVID-19” to provide alcohol-based hand sanitizer in
a form of gel available for people at local Blue Flag
stores and Blue Flag purchasable mobile grocery to
fight against COVID-19 in the total of 51,846 pieces with
the value of 1.35 million Baht and could also reduce

people’s cost of living in the total of 579, 219.43 Baht.
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At the same time, the Ministry of Commerce set
up “Pantry of Sharing” at the front of the Ministry to
provide daily necessities such as canned fish, instant
noodles, eggs, and cartons of milk to share with people
with lower income who live nearby the Ministry. It provided
an opportunity for officials and people who were
affordable to share and allow them to fill in the pantry

to share happiness.

In this light, the Ministry increased channels for
people to easily access to products by (1) providing Thai
traditional retail stores finding service for people to be
informed about the stores and identify the nearest stores
that have delivery service during the lockdown period to
cope with COVID-19 as well as to upgrade Thai traditional
retail stores to secure a place on online platform through
the website https./ainsnlawhewnanes.moc.go.th (2)
Line Chatbot application by DGA (@dgachatbot) with the
collaboration with Digital Government Development
Agency (DGA) and (3) QR Code. Recently, there were 2,677
stores available on the “SmartShohuayDelivery” platform
and there were 183 stores which provide delivery service.
In addition, there was a monitoring of delivery service to
ensure that no one was taken advantage among platform
users and online stores and also regulate the delivery fair

to ensure that consumers were not affected.

For people who were unemployed from COVID-19
pandemic, the Ministry encouraged them to apply
“Franchise for Career” project by collaborating with
Franchise and License Association (Thailand) to ask
Franchise owner to consider hiring employees who were
affected by COVID-19 and reduce the entrance fee for
those who would like to invest, as well as to consult with
financial institutions to offer credit with special interest
rates to help people who were affected by the temporally
close of businesses or for those who were looking for a

new job to offer them more choices and more income.
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The Ministry of Commerce formulated policies and
measures to foster business operators to avoid being
affected and alleviate the impact of COVID-19. The
Ministry did not require company limited, public
company limited, chamber of commerce, and trade
association to fix the time frame for the Extraordinary
General Meeting until the situation of COVID-19 became
better. However, after the said Meeting, the company
needed to submit a clarification letter giving reasons
and attached a copy of the list of shareholders within
14 days and within 1 month for company limited. The
company would also have to submit financial
statements within 1 month after the date of the
Extraordinary General Meeting for company limited,
Public Company Limited, and within 30 days after the
Extraordinary General Meeting for Chamber of

Commerce and Trade Associations.

For Partnership, foreign juristic person, Joint
Venture with an accounting period ended from 31
October 2019 to 31 March 2020, they were allowed to
submit a financial statement on 31 August 2020 instead
of the previous requirement to submit the document
within 5 months after the date of the account closure

and without submitting clarification letter.
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Regarding Intellectual property registration
services, users can submit requests to extend the period
and the implementation of Patent Law, trademark,
layout-designs of an integrated circuit, and geographical
indication (GI) within 15 days after the end of COVID-19
pandemic. The Ministry also established rules and
procedures for requesting electronic certificates and
procedures to identify users who requested to apply
for electronic intellectual property registration (e-filing)
by continually identifying oneself to certificate authority

through visual and sound recording.

For the verification of Rules of Origin service, the
time for verification which would expire on 20 March
to 30 September 2020 was extended for another 6
months from the date in which the verification was
expired and could receive the result of the verification
through online Rules of Origin Verification System

(ROVERS).

For the registration and extension of import and
export service, customers could send a request for
import and export registration through mailing. The
result of approval as well as the license numbers would
be provided to the businesses and relevant agencies
through Registration Database. In case of the expiry of
export-import license on 25 March to 31 May 2020, the

expiry date would be extended for another 2 months.

Furthermore, the Ministry has set up temporary
measures to receive and send documents via other
channels apart from walking-in, including sending and

receiving documents via mail, fax, or e-Mail.
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During the COVID-19 pandemic, agricultural products were
among products that were most affected by COVID-19,
especially fruits, which were normally exported by 60%
of the total products. COVID-19 had an impact on export,
therefore, the Ministry of Commerce has helped by
expanding market channels to both offline and online
markets and helped remove unimpeded trade to ensure
the smooth flow of agricultural products and to increase

income to the farmers.

For the promotion of Thai fruits in offline markets,
the market plans have been adjusted. The Ministry has
contacted wholesale markets such as Talaad Thai, Si Mum
Mueang Market and markets in other provinces to buy
more products from farmers and distribute the products
to consumers and also encouraged farmers to collaborate
with provincial commercial offices in 76 provinces which
were considered as the provincial salesman to help
distribute fruits for farmers. The Ministry also tasked the
provincial conmercial offices across the country to connect
local markets among provinces and organized business
matching programme. Some products have been matched
in 62 provinces which worth 975 million Baht, including
fresh and processed fruits, rice, meat, seafood and
processed seafood products. There were trade agreements

made between wholesale and retail businesses namely
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Big C, Tesco Lotus, The mall, Makro, Tops market and
farmers and community enterprises through the signing
of MoU to ensure that the farmers’ products would be
bought by the aforementioned companies with 40
agreements made for 16,700 tonnes of fruits including
durian, rambutan, mangosteen, longkong, lychee with the

total value of 762 million Baht.

For the online market, the Ministry organized “Thai
Fruits Golden Month” project by collaborating with leading
e-commerce platforms such as Thailandpostmart Shopee
Lazada JD Central to expand market channels for Thai
fruits to help farmers and Community enterprise. They
were 52 individuals who could sell their products online
and were encouraged to expand market channels to
world famous online platforms, including Tmall of Alibaba
Group in Chinese market, bigbasket.com from India,
Amazon from the United States and Singapore, and Lotte
from South Korea, as well as other famous online

platforms form other countries.

For the negotiating of unimpeded trade, the Ministry
of Commerce has continuously collaborated with Ministry
of Agriculture and Cooperatives and Ministry of Foreign
Affairs to ensure that Thai agricultural products could
smoothly go through Lao PDR and Viet Nam to the
southern part of China and for China to open 2 more
checkpoints at Dongxing border point in Fangchenggang
city and Pingxiang Railway Station. To date, 6 types of Thai
fruits (i.e., mango, durian, longan, mangosteen, and rose
apple) and 5 types Chinese fruits (including persimmon,
melon, plum, peach, and nectarine) could be imported
and exported from Thailand to China. For the South of
Thailand, the Ministry requested Malaysia to consider
open Padang Besar Border and Ban Prakob Border. In
addition, Malay currently allows all products from Thailand

to be transferred from trucks to trains.
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During the widespread of COVID-19, it didn’t only
affect internal trade but also the internal trade as well
which had an impact on Thai export. The Ministry of
Commerce attached importance to these concerns
and discussed with private sectors to obtain their
problems and find ways to increase export expansion,
espedially essential products during COVID-19 pandemic
such as agricultural products and food. The Ministry
collaborated with manufacturers in various industries,
e.g., raw and processed poultry, Instant food, coconut
growers, and frozen and processed seafood to

continually expand export markets.

Regarding trade negotiations to expand export
markets that couldn’t proceed as usual which include
the travel to attend trade negotiations Meetings,
business matching and participating in international
fairs, the Ministry of Commerce harnessed online media
to facilitate international trade such as organizing On-
Line Business Matching, VDO Conference between Thai
importers and exporters from South Korea, the United
States of America, Hong Kong, and Egypt. There were
T4 exporters and 76 pairs of businesses with the value
of 1,080 Million Baht covering fruits, food and processing

products, automotive parts, and rubber gloves.
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In addition, TOP Thai Flagship Store was established to
promote Thai brand products on famous online
platforms in different countries such as Tmall, Tmall
Global, Big Basket, Klangthai, Amazon and Coupang to
promote Thai products through Cross Border
e-Commerce such as Thai food and fruits, lifestyle and
fashion products, health and beauty products, and
household appliances with the total value of 130
million Baht. There was a Multimedia Online Virtual
Exhibition on website “move.ditp.go.th” with the
participation of 50 individuals and there were 350 pairs
of businesses matched at the event with a total of

1,800 million Baht.

Furthermore, there was a THAIFEX Virtual Trade
Fair from June to August 2020 showcasing targeted
products including fresh and processed fruits, orchids,

Halal and organic food, beverage and snacks, and

seafood and frozen foods while the Lifestyle Online

Virtual Exhibition was geld in July 2020.
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The Ministry of Commerce has adapted the format
of trade negotiations Meetings to video conference
harnessed video conferencing to host the Meetings
between Thailand trading partners as a consequence of
the suspension of flights, prevention from entering the
country and travel restriction due to Covid-19 prevention
measures which affected and prevented the travel to

participate in Meetings.

Video Conference didn’t only prevent the
Meetings from being paused but it could also speed up
trade negotiations since it didn’t require traveling time
and the Meeting could be held at any mutually continent
time. Important Meetings have made progress including
RCEP negotiations were in the process of legal scrubbing
and almost complete 20 chapters. It is, therefore,
expected the signing of the agreement in November

2020 in Viet Nam.

Much progress has also been made in ASEAN
Meetings, Members held Meetings via video conference
and had constantly seen improvement. Recently, ASEAN
Economic Ministers made an announcement to follow
up on the implementation of ASEAN via video conference
and agreed to release Action Plan on economic
cooperation to combat the COVID-19 crisis and push

forward economic cooperation to overcome the crisis.
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Another important role of the Ministry of
Commerce was to improve the capacity of business
sectors to be able to adapt to the spread of COVID-19
by improving the course, training, and seminar to
enhance business operators with knowledge and
develop the potential of their businesses. The course
was available online on Facebook Live and webinar to
make business operators able to access to information
and provided advice service through VDO Conference
and Zoom Application to comply with current situations

and did not affect business operators’ learning process.

Throughout the past year, the Ministry of
Commerce has adjusted its online training courses, for
instance, Learn From Home scheme which allowed
business operators to choose 6 courses and 27 subjects
to learn which cover various areas of knowledge, e.g.,
the start of business, e-commerce, and arranging
necessary accounting programme. These online courses
were available at http://dbdacademy.dbd.go.th. Once
the business operators completed the course, they
would receive an online certificate. In addition, there
were 8 Free Trade Areas and International Trade online
courses which are (1) ASEAN Community (2) Lateralization

of agricultural products (3) liberalization of industrial
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products (4) Liberalization of Trade in Services (5) World
Trade Organization and International Trade (6) Rules of
Origin (7) Sanitary and phytosanitary (SPS) measures
and (8) Intellectual Property. These courses were
divided into 3 levels from beginner, intermediate and
advance course. Once the business passed each level,

there would be a certificate available.

Furthermore, there were in-depth training
courses which aimed to provide businesses with a
variety of knowledge, for instance, export training,
export business, international trade, and testing for a
real diamond technique, jewelry making and new
technique in gems and jewelry industry through online
courses. The Ministry also developed other online
channels to assist business operators, for instance, gems
and jewelry museum, which is a 360-degree virtual
museum, e-library for gems and jewelry and the
development of Carat application which is a platform
where gems and jewelry experts could provide advice

to business operators.
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The 100 years Anniversary of the Ministry of Commerce
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The Ministry of Commerce marked the 100 years anniversary on 20 August 2020 after its

establishment on 20 August 1920 as the royal command of Phra Bat Somdetch Phra Mongkut Klao

Chao Yu Hua (King Rama VI) to oversee the country’s economy. The Ministry has been rendering services

to propel the country’s economy and trade,generate income and bring about people’s well-being.
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The Ministry of Commerce has adapted its
roles and operation to promptly respond to rapidly-
changing economy and to comply with its important
mission to develop the country’s economy and
strengthen trade in accordance with certain periods.

On the auspicious occasion of the 100 years
anniversary of the Ministry of Commerce on
20 August 2020, it is timely for the Ministry to
promote its duties, missions, and stories from the
past to present by organizing the events from the
beginning of the year 2020 to create awareness and
excitement for celebrating the 100 years anniversary
of the core agency to drive the economy forward

from the year 1920.




AFENTINAYIIINAINAIY “Unnssy 100 U
wdlvgsaula fne COVID-19” seninatuin 19-21
F9MNAY 2563 WIBLANYDININITAAAATUNANAR

NN TNEAT Nallinugania Fufyusu Janiaguu

SMEs Franchise OTOP 3-5 @11 Audndeusd

nuiaans (G) duAinunsuinnssy dumunsg

49090 AUAILNTANTLYY AUAINLASUNITVILLNGD

a v 1

31NN FTA uazdurdseanildusloviain

AUANAINISALET AUATWATUINITAIUUIANTTY

wardadunistivandinsesdinliguilanaunsadds

& a v oA o &

yi3oTeduiifinaun i :iaUsevdn wardudiidudu
Hon19M15973nUsEdtu Tndaiienszduliiaa
nslfnsuazmsuslnanglulspmafisnnnty
1AENITINNUAINATT TN1T88NTIUTALARS
wazdvngAuAAMAIN 533 180 A uazdaluguuuy

wadeU 919U 1 wiiideu Tuiuin 20 v Fedmihe

'
a v 12

dufn 10 Av Fanansdum 10 avn) lagiiduAiiun
Souanwizosmine fail Audunwns/malimugenia
919 NiSeu dann 8N4 d1le duA1 SMEs Franchise
917 919175 LA0IAL ¥ NN AU OTOP 3-5 12 917
drluw {de 01vns Auduuszy AudnAeu el
nagiimans (GI) 819 T1dedven nunaeeYg
dudgsaunsua dudnnyasuinnssy 019 ay
\e30sd1019 asplng Audunsgiudsoon/Audmiidle
\nsndseen Audiildsunsiiemdeainnesu FTA

LarAUAIEIRaNNIUTlETUIINANNANAINITAES

The Ministry organized the event called
“100 years of MOC and the contribution to fight
against COVID-19” on 19-21 August 2020 to expand
market channels for agricultural products, seasonal
fruits, community products, local enterprises, Small
and Medium Enterprises, Franchise, 3-5-star One Tambon,
One Product (OTOP), Geographical Indication (GI) products,
innovative agricultural products, products with export
quality standard, premium-grade products, products
received financial assistance from FTA Fund, products
using tariff privileges under the Free Trade Agreement
(FTA), and innovative goods and services. This event
helped reduced the cost of living and provided
consumers with access to products with good
quality and lower prices which include daily life
products, and also helped stimulate more spending
and consumption in the country.

In this event, there were 180 booths
showcasing and selling quality products and
1 pavilion including 20 booths (10 booths selling
products and 10 booths showcasing products).
The products that were shown and sold in the booths
included agricultural products/ seasonal fruits such as
durian, mangosteen, langsat, and longan. SMEs franchise
products included foods, beverage, tea, and coffee
while 3-5-stars OTOP products included silk, cotton,
food, beverage, Gl products, e.g., Sangyod Rice,
Doi Chaang Coffee, and Nanglae Pineapple. Innovative
agricultural products included soap, cosmetics, herbs,
and products with export quality standard, premium

products, products which received financial

assistance from FTA Fund and export products which

applied the benefit of FTA.
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Furthermore, there was an exhibition to
showcase the overall potential of standard quality
product, as well as a booth to provide instruction and
quality control procedures and a booth that showcased
innovative products, designs, and brand creating from
business operators that have been internationally
recognized or received a variety of awards from the
Ministry of Commerce. There were showcases of digital
content businesses andcharacters with the focus on
products and services that meet the need of
New Normal circumstances such as digital and lifestyle,
health and hygiene, and environment as excellent
examples for business development to meet with new
demands.

At the same time, there was a commemorative
exhibition of the 100 years anniversary of
the Ministry of Commerce through the displays
telling the stories, history from the past to present, and
the pride of Ministry of Commerce under the theme
“100 years of Ministry of Commerce, propelling Thai
trade towards sustainable economy”
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This exhibition was held at the Ministry of
Commerce’s library on the 3rd floor, the Permanent
Secretariat Office Building and available for officials
and staff, university students and the public to
visit and enhance new knowledge.

In addition, there was a commemorative
coin which was made of white metal. The cupronickel
series have face values of 20 Baht showing
“100 years anniversary of the Ministry of Commerce
on 20 August 2020”
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Furthermore, there was a special stamp
collection commemorating the 100 years anniversary
of the Ministry of Commerce. The picture of an old
building of the Ministry of Commerce which was a
beautiful gigantic three-story building with
elaborated craftsmanship in a western architect
located on Sanam Chai Road, Phra Nakhon District
was shown on the stamp. With its modern architect
that made it different from other Ministries during
that period of time.

The organization of activities celebrating
100 years anniversary of the Ministry of Commerce
was to promote the role and missions of the
Ministryof Commerce to the public and to create
recognition with an aim for the public to engage
more with the Ministry and be a part to help push
the economy forward towards the country’s goal
which is “propelling Thai trade towards sustainable

economy”.
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Deputy Prime Minister and Minister of Commerce
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Mr. Weerasak Wangsuphakijkosol

SJUUASEIFIINISNSNSIIWUTBE
Deputy Minister of Commerce
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Office of the Permanent Secretary of the Ministry of Commerce
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Be the principal agency to integrate

strategies to propel economy and trade toward

resilient growth

UINSHATAAAIUAITANTUNUAUUN LU TR
31¥N19NIENTRM AT idNadugvaau e

HENAUNIITULAGOULASYIAgIUIINTA LA UL
28195184104
WNUSEENTAINAISUSUISTANISRIANTHAY

STUVIUMIBUTRNTIH

WAUILAZENTEAUYARININTENT N 1A
ALY AAMTTTULAYITLTTIN

Wannuagliusslevdannansaumenazgiudeya
AsAluNSIIUALTEUIEWAZ NS LAIUSANS

s1gvIUUsS:91U 2563
NSINSIVWIULH

Manage and monitor the implementation of
Ministry of Commerce’s Action Plan to ensure
that the outcomes as set forth by its objectives

are fully attained.
Propel continuous growth of local economy

Use innovation to improve the efficiency of

organization management and work system.

Develop and improve Ministry of Commerce’s
personnel capability to ensure proficiency,

integrity and moralism.

Develop and utilize trade information and
databases in policy formulation and rendering

services.
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Deputy Permanent Secretary Deputy Permanent Secretary
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Chief Inspector General Inspector General
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Mr. Chatchai Saksilapachai
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Inspector General
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Inspector General Inspector General
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Mrs. Vannaporn Ketudat
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Inspector General
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Permanent Mission of Thailand to the World Trade Organization
and the World Intellectual Property Organization
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19NJASSIBNA dnssBNA (hamswaruse)
Ambassador, Permanent Representative Minister (Commerce)
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Miss Pornpimol Sugandhavanija
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Minister (Diplomacy)
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Department of Foreign Trade

& www.dft.go.th Q1385
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To be a leading organization in providing
foreign trade administration and facilitation
through the application of integrated digital

innovation by 2022
v

@ To upgrade our trade facilitation through the

use of digital service innovation.

© To achieve and maintain national trade

competitiveness on a regional and global stage.

© To protect and maximize national trade

interests.
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Deputy Director - General
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Mrs. Manatsanith Jirawat
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Deputy Director - General
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Deputy Director - General
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Department of Internal Trade
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Department of Internal Trade
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Domestic economy is strong and fair,

and grows at a rate of no less than 5 percent
per year

Promote and develop goods and market
mechanism to create opportunities and
increase competitiveness of farmers, farmers
institutions, community enterprises and
business operators

Promote and develop farmers, farmers
institutions and community enterprises to be
smart entrepreneurs, which aim to strengthen
the local economy

Supervies the price and quantity of goods,
and promote fair trade competition of goods
and services

Develop Thailand’s legal metrology to meet
the international standard, and to be the
leading agency in the ASEN region

Enhance knowledge and understanding in
the consumption of goods and services, and
promote the roles of consumers in safeguarding
their own interest

Promote value creation in goods and services
with innovation and technology

Manage organization efficiently according
to the principles of good governance, and
develop the organization continuously to keep
up with the change of technology
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Mr. Whichai Phochanakij
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Director - General
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Mr. Prayoth Benyasut
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Mr. Wattanasak Sur-iam

S9JOSURA
Deputy Director - General

S9J05UR
Deputy Director - General

UNAIWLS wdnoau
Miss Patcharee Phayakwong

S9JOSURA
Deputy Director - General
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Department ofiTrade Negotiations
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Department of Trade Negotiations

@& www.dtn.go.th Q 0-2507-7444
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Driving trade negotiations in a proactive
way for the maximized benefits of country and
increasing Thailand’s international trade up to
17 trillion baht by B.E. 2564 (2021)

© Negotiating for advanced concrete economic
and trade opportunities and protecting public

interests in trade

@ Establishing economic partnership and fostering

public engagement

@ Pursuing effectiveness in institutional
management in accordance with the principles

of good governance
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UasUU NSWENIsSsU
Mrs. Auramon Supthaweethum
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Director - General

U1gANNRAE TS9Ny
Mr. Duangarthit Nidhi-u-tai

SOUOSURA
Deputy Director - General

UNAIRIWSIU IN1:g9SSTU
Miss Kejpiroon Kohsuwan

S9JO5URA
Deputy Director - General

uwayum ndula
Miss Buniga Chamsai

soJosUA
Deputy Director - General
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DEPARTMENT, OF INTELLECTUAL PROPERTY.
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Department of Intellectual Property

& www.ipthailand.go.th Q 1368
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Upgrade the national intellectual

property system toward 4.0 by 2022

© Protect intellectual property and promote
intellectual property rights protection

domestically and internationally.

© Promote innovation and actively encourage
proper management of intellectual property

as well as commercialization of intellectual

property.
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Mr. Thosapone Dansuputra Mr. Direk Boontae
@
I S9JO5URA
Director - General Deputy Director - General
UNE1IUEST NIYIUNa UWAIRRAU ASNIWS
Miss Nusara Kanjanakul Miss Jittima Srithaporn
S9JOSURA S9JO5URA
Deputy Director - General Deputy Director - General
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Department of Business Development
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Department of Business Development

& www.dbd.go.th Q 1570
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To become a state agency capable of
delivering fully electronic-based services within
2021 and to steer SME sector forward based
on knowledge and innovation

© Delivering business registration and information
services in a timely, accurate and transparent
manner.

@ Building corporate governance.

€ Strengthening competitiveness of Thai
businesses.

€ Promoting and encouraging modern
entrepreneurs.
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osSun
Director - General

unlasa 1aAoInans
Mrs. Sorada Lertharpachit

$9JoSUR
Deputy Director - General

U1gWUWIE Tgunnsoi
Mr. Poonpong Naiyanapakorn

S9JO5URA
Deputy Director - General

uwaadnuan uylyna
Miss Pattamavadee Boonyobhas

soJosUA
Deputy Director - General
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Department of International Trade Promotion

& www.ditp.go.th Q 1169
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To position Thailand’s trade
competitiveness among the top 5 countries
in Asia by 2027

@ Enhancing the competitiveness of Thai

entrepreneurs in the global context

© Promoting sustainable value creation for Thai
products and services delivered internationally

© Developing and expanding overseas market

access for Thai products and services

@& Continuously ensuring excellence in service for
all stakeholders
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UNgauIAY gauyusni
Mr. Somdet Susomboon

@
a5UR
Director - General

ungaunway Is:1Iafwad
Mr. Nantapong Chiralerspong

ugNeINS ULIUAS
Mr. Wittayakorn Maneenetr

S9JOSURA
Deputy Director - General

S9JO5URA
Deputy Director - General

UWEouNI98E 1995KU
Miss Napajaree Weoratana

S9JOSURA
Deputy Director - General
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Trade Policy/and|Strategy, Office
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Trade Policy and Strategy Office

& www.tpso.moc.go.th \Q 0-2507-7895
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Be a principal agency to lead Thailand’s

economy and trade toward a new economic

era with the average annual growth of

no less than 5%

Integrate, formulate and drive forward

Thailand’s trade strategies.

Study, analyze, monitor and report trade

situations.
Establish and develop economic indicators.

Serve as the center for economic and trade

intelligence system.

Create cooperation network between the
Government and private sectors, both

domestically and internationally.
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Director - General
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Mrs. Sureeporn Sahawat

SOUWaUIBNIS
Deputy Director - General
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Public Warehouse Organization
& www.pwo.go.th Q 0-2507-5267
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Is an excellent organization In Warehouse

management, trade and service ofagricultural
products With determination based on good
governance

Partner with public and private business to
increase the value of the property and the
organization’s operations to maximize benefits

Connect with the network of farmers
Community enterprise SMEs to find sources of
produce for agricultural products Agriculture
and fishery, semi-processed products, OTOP
and others enter the distribution channel

Promote and connect product development
to create income for farmers. And respond to
market demand (Demand Side)

Focus on human resource management to
have knowledge and expertise. To increase
commercial skills and agricultural products
incorporating the application of digital
technology with consideration to social and
environmental responsibility

Continuously developing management systems
In accordance with ASEAN standards meet the
needs of the stakeholders



w..9.5uIs9U wnSendm
Pol.Col. Roongroj Phuttiyawat

@a1uems (SnyINs)
Director - General (Acting)

UNISSEU NSAVYS
Mrs. Wannee Keeratikajorn

$9UEaL2ENIS (SNWINTS)
Executive Vice President (Acting)
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The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization)

@& www.sacict.or.th Q 1289
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To inherit, preserve and promote the

SUPPORT product as a representative of the valuable
Thainess towards worldwide recognition on an
international handicrafts stage in order to improve
the qualify of life for Thai people and to promote the
sustainability of the communities.”

To collect and disseminate the body of knowledge in regards
to the royal activities, to create the database of knowledge
and information on the SUPPORT product and members of
SACICT, and to publicize and organize exhibitions and
competitions in order to promote public recognition and to
inherit the value of the SUPPORT product.

To support the production process and the development of
products and packaging in terms of standard quality in order
to increase market opportunities.

To provide marketing support and to expand the domestic
and international market shares of the SUPPORT product.

To build connections and mutual supports between the
industry and government and private agencies as well as
related associations in regards to sales support and application
of new technologies in order to strengthen the production of
the SUPPORT product.

To pass on knowledge and to provide trainings on general
administration and management, production skills, human
resource management, finance, and marketing for the creators
of the SUPPORT product and members of SACICT.

To provide support in relation to copyrights, patents and
intellectual property rights for relevant protection in order to
facilitate domestic and international commercialization of the
products.
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Chief Executive Officer Deputy Chief Executive Officer
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The Gem and Jewelry Institute of Thailand (Public Organization)
@& www.git.or.th Q 0-2634-4999
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“Thailand to be the World’s Gems and

Jewelry Hub in 2021~

To analyze, examine, classify, create standards
and certify the quality of gem and jewelry
as well as precious metals, in order to build
up confidence in the quality of Thai gem
and jewelry in such a way that it is accepted
internationally

To conduct research and develop gem and
jewelry in full scale and to be in line with the
needs of the gem and jewelry business

Develop the quality of personnel in response
the needs of the industry

To prepare in-depth database of gem and
jewelry marketing and publicize such among
the gem and jewelry business circle

Act as the center in coordinating a cooperation
between the government and the private
sectors domestically and abroad in order to
upgrade the Thai gem and jewelry business to
the international forefront level
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Mrs. Duangkamol Jiambutr Mr. Sumed Prasongpongchai
@
@ausems $9UWHU2ENISANIVUAUSSTI
Director Deputy Director (Business)

uenud da1jmugv
Mr. Thanong Leelawatanasuk
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Deputy Director (Technique)
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International Institute for
Trade and Development

an0us=KIUSEINAIWONISANaTNISWCIUN (99ANISUKIBU)
The International Institute for Trade and Development (Public Organization)
& www.itd.or.th Q 0-2216-1894
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To be a knowledge bridge and capacities

building center on trade and development
globally recognised

To be a center of excellence in training,
research and academic services in the fields
of international trade, finance, investment and
development for the human resources in the
region and sub-region.

To enhance and strengthen the analytical
capacity in formulating economic policies
and legal measures in harmonization with the
global norms for developing countries in the
region and sub-region.

To support the economic cooperation by
promoting experience and knowledge sharing on
international trade, finance, investment and
development among countries in the region
and sub-region.

To foster the cooperation with UNCTAD and
relevant organizations to advocate knowledge
development, management and dissemination
for countries in the region and sub-region.
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Mr. Somkiat Triratpan

NSSUNTSWNSIATUIF SNEINTSINU
@ousemsaniUus:HINUSINAIWONSAMAzNISWRIUT

Member of Board of Directors
Acting Deputy Executive Director
International Institute for Trade and Development
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The Prestige of the “Commerce Diamond Award”
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The
is a restigious award presented by the Ministry of
Commerce to the best individuals who have shown
a great contribution to Thailand’s trade, economic,
and commercial development as well as individuals
who have made remarkable contribution to the
achievements of the Ministry of Commerce.
The awarding ceremony is held annually on
August 20™ which marks the anniversary of the
establishment of the Ministry of Commerce. The
objective of this award is to recognize and reward
individuals who set excellent examples for strong
commitment and devotion to trade, economic,
and commercial development at the levels of
organization, society, and nation as a whole. Having
been introduced for the first time in 2010, the
Commerce Diamond Award has been granted for
11 consecutive years to a total of 146 individuals
who were competently selected by a distinguished
“Commerce Diamond Award” Selection Committee.

“Commerce Diamond Award”
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“Commerce Diamond Award” Categories

awus:NoUMS

I

Wussianueuliungusenaunis lngdawus

[

sefad 5 fw dleluil
1) §UsENaunImUAUANNYAT
2
3
q

5

aUIWNSOATUIC

& o A Y 1 va 12 Ya N
Lﬂu5']<1')ﬁV|3JaUIMLLﬂaNaQﬂﬂ’JWNEWLﬂU %o

€

HUIENBUNIIUAUAIERAIMNTTY

e

Usznaumseugsnauinig

)
)
) fusznaunsiidugasnsuinnssy
)

@3 el e3lp

Usgnaunssulu

fnaausAde viemsimun AneliAnusslowd
Tumuesegna N13An wazn1snaivd lnedawuasada
Hu 2 fu el

1) shugnssaandinily

2) inuasAadueusui visonginsdiauinanssy
WeoUTweiunIU

avnTns1NIsilazwunNou

Jusetafiweuliundnssnisnsznsreadivd
sustniinnussiawie wasdniifivessgluesdns
smsuludainnsgnsranidlasd lasdauuesieia
3 dau il

1) d@unas

2) duniinig

3) @aunusena

Awards for Best Entrepreneurs

The awards in this category are granted to the
best entrepreneurs in 5 different sectors, namely :

1) Agricultural product sector
2) Manufactured product sector

il
5) Young entrepreneur sector

)
)

3) Service sector
) Commercial innovation sector
)

Awards for Best Scholars

The awards in this category are presented to
individuals who have demonstrated exceptional
knowledge and expertise, or research or development
studies that generate significant benefits in the fields
of economy, trade, and commerce. The awards are
divided into 2 sub-categories as follows :

1) General scholars
2) Master artisan, arts and crafts master,
or local philosophers

Awards for Best Civil Servants and
Staff Members

The awards in this category are bestowed upon
civil servants and staff members of the Ministry of
Commerce and its affiliated organizations, which
are classified into 3 groups, namely :

1) Central offices
2) Provincial offices
3) Overseas offices

ANNUAL REPORT 2020 > n7
MINISTRY OF COMMERCE



swla “IWBSWITUBE” U 2563 JwldSuswda 51udu 14 se laun

In the Years 2020, there are 14 recipient of commerce Diamond Award
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Awards for Best Entrepreneurs in 5 sectors are given to 5 recipients as follows :
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Agricultural Product Sector Manufactured Product Sector
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Mr. Chusak Chuenprayoth
President,
KC Fresh Co., Ltd.

Dr. Poj Aramwattananont
President & CEQ,
Sea Value Pub Co., Ltd.

AuSSNOUSMS
Service Sector
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Mrs. Junnipa Sathirapanya
Secretary-General, Mr. Jirachai Tangkijngamwong
The Thai Fresh Market

Association

Managing Director,

Deesawat Industries Co., Ltd.

YrgauuinIug dAsaEns
HInN13EenIsRaTn
neududia Shadnndivd

Miss Nontikarn Assarasakorn

Marketing Director,
Rakchart Panich Part., Ltd.

118) s1gvIUUsS:91U 2563
NS=NSIVWIUBY



awgnsoAmE Us:noude 2 du J¢lasusioda $1uou 4 she dod
Awards for Best Scholars in 2 Sectors are granted 4 recipients as follows :
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Mrs. Pajchima Tanasanti
Consultant of Intellectual Property,
Chulabhorn Royal Academy

Former Director-General of :
Department of Intellectual Property

Mr. Thawatchai Sophastienpong
Member of the Committee on Dumping
and Subsidy Expert in International Trade
Former Director-General of Department
of Trade Negotiations

UNBUAN UNDNWYS
asfadvausufu U 2555
Mr. Nikom Nok-Aksorn

The Master Artisan of Thailand,
2012

whsoatuaaiaunsAalvoduwudu KSoasBIwAauKOnNSSY KSoUsSIBrYB1oU U

Master Artisan or Arts and Crafts Master or Local Philosopher

J1duien As.N3 Ysauund
AsfaduosuNuiy Y 2560

Sgt. Maj. Thawee Buranakate
The Master Artisan of Thailand, 2017
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Awards for Best Civil Servants and Staff Members in 3 sectors are conferred on 5 recipients as follows :

dounaiv
Central Offices

weg¥f dusni
509UAANIENT NS
Mr. Suchat Sinrat

Deputy Permanent Secretary,
Ministry of Commerce

UNYFNINT TAUUIWSYT
He1uIEN1INasE S ULaERUNTINT
NIUNAUNGININITAY

Mr. Sathaporn Ruamnapaya
Director, Business Promotion

and Development Division
Department of Business Development

douniima
Provincial Offices

w.a.9ls¥ml ASnsena
NI InLLge O
Miss Churairat Sritrakul
Director, Higher Level
Office of Provincial
Commercial Affairs,
Maehongson Province

doudnous:ind
Overseas Offices

UWNENINAYT JANUG
Heugmsdtnnudaaiunisiludiissema
a njeIaaues

Miss Patcha Wutipan
Director,

/3
(/ E § Thai Trade Center, Kuala Lumpur

s1gvIUUsS:91U 2563
]20> NS=NSIVWIUBY

UNNTINTI 61’1"1\11,5145'1
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Mrs. Raweephan Changyencham
Director, Higher Level

Office of Provincial Commercial Affairs,
Trang Province
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Ministry of Commerce’s Implementation of the Official Information

Act B.E. 2540 (1997) As October 2019 - May 2020

AADAITBZLIAINI “2 NATTE” VlWi“’i']?JUiUu U

¥

Foyar19a15989319n1s WA, 2540 UsznAld uile
ANATRIENENTTUTVRIUTEYIYU ANATEITRYATIENT
d1Agyene 9 YaanulgeuiagluAuATaUATEY

uazn1sAsAsasdayaTnaTEIYAAR

nIeENINmIayd LujuRnuanuisualuas
NOMUEREINATIATA kavasevtinludnseaungmane
Yoz \Walenaliusznvulasuideyarnians
Aenfunsdufiususg 9 wazdalonalilduans
anuAaiu Jeraueuuy waglddnslunisdifioya
Fmansldauiingmnesun a1eldvdnnisiin
“Wamedundn Undadudesniu’ iloldduais

ARl suAulUsdlawayUayainiansueesvng

For more than 2 decades since its entry
into force, the Official Information Act B.E. 2540
(1997), has protected the people’s right to be
informed of information, the important
information in possession of a State agency and
also individual information.

The Ministry of Commerce has acted in full
compliance with the intention of the Act and been
fully cognizant of the people’s rights. The Ministry
of Commerce has also provided opportunity for the
public to be informed about sovernment undertaking
and can express their views and suggestion. The
disclosure of information is subject to laws and to
be done under the principle of “Disclosure is
Common, Concealment is Exception” in order to
build confidence, promote transparency and
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provide official information to the public.
The Ministry of Commerce also adheres to the
following principles of Good Governance in order
to disclose information to the public.

1) The Rule of Law: act as laws, rules, and
regulations

2) Morality: abide by righteousness,
virtue, and encourage personnel to commit
to self-improvement

3) Accountability: people have convenient
access to information that is easy to understand,
and there must be clear verification process for
such information

4) Participations: personnel and stakeholders
are given the opportunity to participate in management

5) Responsibility: be aware of rights and
obligations, and cognizant of social responsibility,

6) Cost-Effectiveness of Economy: be
economical, make effective use of equipment

and conserve natural resources

Furthermore, the Ministry of Commerce also
sets up verification process and performance
evaluation system to promote transparency in the
organization and to comply with the government
policy to manage the organization to achieve goals as
stated in the Constitution of the Kingdom of Thailand,
the National Strategic Plan, the National Economic and
Social Development Plan and the National Reform

Plan in a transparent and corruption-free manner.

As mentioned above, the agencies under the
Ministry of Commerce’s purview have received awards
for the establishment of the Official Information Centers
from the Office of the Permanent Secretary, the Prime
Minister’s Office for many consecutive years including
the Office of Permanent Secretary, Ministry of
Commerce and the Department of Foreign Trade which

have the important performance as follows:
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Supervising and monitoring the duties carried out by agencies under the Ministry of

1.1 Established the Official Information
Administration Committee by appointing high level
executives to be chairpersons and appointing agencies’
executives to be members of the committee.
There was also designation of dedicated officers who
were responsible specifically for the agency’s
information management, convening the Committee
Meeting at least once a year, and disseminating
the Meeting’s reports on website (Electronic Official
Information Center).

1.2 Publicized the outcomes of the
implementation of the Official Information Act
B.E. 2540 (1997) on the website of the Office of the
Official Information Commission, Office of the
Permanent Secretary, the Prime Minister’s Office.
Having supervised, monitored, and attached
importance to reporting the Ministry undertaking,
all agencies under the Ministry of Commerce’s
purview submitted reports of the performance and
received thank you letter from the Office of the
Permanent Secretary, the Prime Minister’s Office.

1.3 Implemented the provisions of Section 7,
and Section 9 Each agency reviewed and ensure
that they kept of the official information stipulated
in Section 7 and Section 9 correct, complete and
up-to-date, publicized official information in the
National Gazette, and displayed information as
stipulated in Section 9, information as per the
agencies’ standards for transparency and
transparency key performance indexes.The Ministry
also reiterated that all agencies publicize
information through physical and electronic
(website) Official Information Centers so
that people could easily see and inspect the
information.
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The agencies were also mandated to
present quarterly reports to executives every
quarter. The Ministry of Commerce collected the
statistics of official information services and
submitted reports to executives for notation.
The statistics showed that the Ministry had
collectively 1,373,858 visitors who requested official
information services from Physical Official Information
Centers. The Department of Business development,
in particular, provided services to 879,898 visitors
while the Department of Foreign Trade serviced
237,965 visitors. In addition, services through
Electronic Official Information Center were visited
for 1,366,701 times and there were visitors who
made requests to inspect information and copy
documents which were the exercise of their rights
under the provision of Section 11 (provision of
information, except the information not subject to
disclosure as stipulated in Section 14 or Section 15,
to a person as per individual request) in the total
of 3,380 cases. The three most requested information
types were

1) statistics of Thailand’s trade with
different countries

2) List of Thailand’s exporters-importers

3) Thailand’s exports-imports structure.

1.4 According to the satisfaction survey
among visitors to the Official Information Service
Center, more than 90% of the visitors stated that

they were satisfied with the service.
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Building Knowledge and Understanding of the Official Information Act B.E. 2540 (1997)

2.1 Organized training sessions/seminars
in Ministry of Commerce’s Curricula
Ministry of Commerce has always
attached importance to constantly building
knowledge and understanding of the Official
Information Act B.E. 2540 (1997) among its government
officers, staff, personnel, service receivers, stakeholders
and the general public so that they would be
equipped with knowledge and understanding of the
purposes of the Official Information Act B.E. 2540
(1997). The Ministry of Commerce included topics
relating to the Official Information Act B.E. 2540
(1997) in the “Capacity Building Course for
Newly-Recruited Government Officials” which
was an annual training held at least once a year for
Ministry of Commerce’s newly recruited government
officers. The latest training was held on 23 January
2020 under the topic of “Good Government
Officer”.
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The Department of Foreign Trade
organized a seminar under the topic of “Fake News:
Communication threat in the digital era and the
disclosure of Government Information” on
3 March 2020 for government officers, staff,
personnel, business operators and interested
individuals to understand the fundamental rights
to access to Official Information, the Government’s
criteria for disclosure or undisclosed of information,
the definition of “Fake News” in the digital era and
the impact of fake news on society.

2.2 Encouraged personnel to take Office
of the Permanent Secretary, the Prime Minister’s
Office’s examinations that would test their
knowledge and understanding of the implementation
of the Official Information Act B.E. 2540 (1997)
since it is a requirement for all government officials
in charge of the Official Information Act B.E. 2540
(1997) to pass the examination.

2.3 Organized activities to publicize the
people’s rights under the Official Information
Act B.E. 2540 (1997) on social media, for instance,
facebook of the Office of the Permanent Secretary,
Ministry of Commerce, Line application, and the
Ministry of Commerce Digital Library (MOC Library)
at the sideline of seminars organized by its agencies.

2.4 Exchanged experience, organized field
trips and visited Official Information Centers of
various agencies, both inside and outside of the
Ministry of Commerce, namely Metropolitan
Waterworks Authority and Head Office of Thailand
Greenhouse Gas Management Organization
(Public Organization). The Ministry of Commerce
also welcomed external agencies including the
Department of Fisheries and Office of Provincial
Commercial Affairs, Suphanburi Province
to pay a field trip to the Official Information Centers.
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Developing Information System to disseminate the agency’s information

The Ministry of Commerce has worked
continuously and along the line with current social
situation to develop and improve its information
dissemination channels, for instance, putting
“Information Search” Banner in an easy-to-see-and-
access location.

Furthermore, the Ministry of Commerce
also developed important online applications
including DBD e-service in order to inspect
information on judicial persons, financial statement
information, registered online stores information,
and information of trade association and Chamber
of Commerce. Other services include juristic person
electronic registration service (DBD e-Registration),
issuance of electronic financial statement service
(DBD e-Filing), issuance of electronic files of
certificates and copy of documents (DBD e-Service),
providing Business Information of the Ministry of
Commerce (Trade Intelligence System), and
integrating important agricultural data with the
Ministry of Agriculture and Cooperatives including
both demand and supply chain. The Ministry of
Commerce also improved Trade Analytic E-Service
to provide economic and trade data for business
operators such as in-depth information on current
economic situation (overall national export, inflation
rate, and economy of trading partners) as well as
in-depth economic information on sectoral trade
strategies. Essential agricultural products include
rice, oil palm, cassava, rubber, and maize.
Furthermore, there are applications relating to Thai
handicrafts including SACICT Shop which provides
information on handicrafts products and SACICT
Archive which provides knowledge of Thai
Handicrafts.

The Ministry of Commerce remained
determined to modernize information technology
and innovation to improve service efficiency and
integrate database among government agencies.
This proactive approach complies with the
Government 4.0 policy which is people-centred and
aims at solving problems, better responding to the
need of the public, and ensuring that people will
have convenient, fast, and cost-saving access to
information.
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“Regional Commercial Offices” Driving grassroots economy forward
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The Ministry of Commerce attached great
importance to comply with the Government’s
policies and the national development goal to give
the priority to strengthening economy to expand
an effective and sustainable manner. The Ministry
has developed an integrated administration and
improved the operation at different levels.
The Ministry gathered problems, obstacles, and
listened to the need from local areas to find
a solution and promote the development which
would be most beneficial to the country’s economy.

In 2016, the Ministry pushed forward the
policy to promote on-site operations to ensure
efficiency, and effectiveness and developed
regional administration to be more integrated by
assigning “Regional Commercial Offices” to be the
focal point and implement all missions under the
Ministry of Commerce’s purview with an aim to
drive forward and develop for a strong, advanced
and fair grassroots economy.
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The new missions of the Regional Commercial
Offices cover missions to regulate and ensure fair
trade, encourage the improvement of markets and
business operators, provide registration service and
collect the request for a juristic person and intellectual
property registration, promote the development
of markets and regional business operators, conduct
and disseminate economic and trade information
such as consumer price index and construction
materials price Index.

The current structures of the Regional
Commercial Offices are divided into 4 subdivisions
and 1 section as follows:

1. Strategy and Work Plan Subdivision:
responsible for conducting strategies and integrating
provincial and provincial clusters’ trade strategies
with the Ministry’s strategies and the Government’s
policies. It is also considered as the economic and
trade information hub, providing services,
disseminating and publicizing information, and
providing advice to help develop economic and
trade and generate trade warning for the province.
It is also expected to conduct Trade and Economic
Index, and Provincial Trade and Economic Index,
plan work system and follow up the implementation
assessment in accordance with Work Plan/ Projects
of agencies under the Ministry of Commerce’s
purviews.

2. Trade Regulation and Economic
Development Subdivision: responsible for setting
strategic directions and providing suggestion on how
to regulate trade and marketing, enhancing
development, solving economic and trade
problems, increasing channels for consumers to be
able to access to goods and services in fair prices,
promoting consumers’ awareness on protecting
their rights, promoting fair trade competition,
enhancing moral and trade standard of the business
operators, enforcing law relating to trade and
services, Trade Competition Act, Intellectual
Property Law, Geographical Indication Protection
Act, Trademark Act, Patent Act, and relevant Acts
relating to each province, and controlling of
transport to comply with The Central Committee
on Price of goods and services.
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3. Business and Marketing Promotion
Subdivision: responsible for promoting and
developing businesses, services, importers, trade
associations, SME business operators, community
products, the starting of a business, and the
connection between business clusters. It is also
required to search and expand markets, increase
trade and marketing capacity for the regional
business operators, promote and develop
cooperation to solve problems, protect and
preserve trade benefits, provide services and
facilitate trade, investment, border trade, cross
border trade and logistics. In addition, it is necessary
to expand trade and markets, promote creativity,
protect new intellectual property derived from
local knowledge and utilize intellectual property
to reap commercial benefits.

4. Business Data and Trade Facilitation
Subdivision: responsible for analyzing, considering,
and giving opinion and command on business
registration, business security, promoting development
and giving permission to approve the sale of rice,
warehouse, silo, and cold storage. It is also required
to register/ receive applications for the protection
of regional Intellectual Property rights, license/
certificate of import and export of products, manage
the storage of information, provide business data
services, manage financial budget, business
security and relevant business information, enhance
accounting knowledge and business security for
businesses. In addition, it is necessary to ensure that
those who are responsible for creating account,
accountants and accounting offices could create
budgets and financial records in according with
international standard and to increase potential and
build credibility for them to access to financial funds
as well as to manage the Regional Commercial
Office’s One Stop Service Center (OSS).
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5. General Management Group: responsible
for general administration and dealing with
paperwork, namely budget and financial paperwork,
procurement, durable articles, vehicles, buildings
and locations, personnel management, personnel
development, welfare, complaints management
regarding the performance of the Commercial
Offices, service activities, and the officials’
performance. It is also required to collaborate and
pass on the work to relevant agencies, publicize
and disseminate information and details of
ceremonies and special events.

From the abovementioned restructuring,
it enables Regional Commercial Offices in 76
provinces to have concrete roles and missions to
comply with Central Administration and is
considered as “little MOC” in every province. The
Director who is the head of the Provincial
Commercial Office is considered as a trader,
investment expert, marketing strategy planer, and
has position role in economic affairs in the provincial
economic team led by the Governor. This economic
team needs to collaborate with private sectors in
driving regional trade, investment and tourism
forward. The Regional Commercial Offices share the
same goal with Central Administration which is to
drive the country’s economy forward towards
stability, prosperity and sustainability.
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Q@ Auwawas
Tel :0 5570 5019-20
Fax : 0 5570 5021
E-mail : kp_ops@moc.go.th

Q Wease
Tel :0 5315 0200-1
053150196
0 5374 4115
Fax :0 5317 7349
E-mail : crd@moc.go.th

Q Woslud
Tel : 05311 2668-9
Fax : 0 5311 2670
E-mail : cm_ops@moc.go.th

@ an
Tel : 055511049
0 5551 3410
Fax : 0 5551 3228
E-mail : tk_ ops@moc.go.th
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: Q@ uAsETIA

S ORYAY
L Q weten
Q WiIns

: @ Awaylan

: Q wivsysal

Tel : 05622 1104
05622 1312
Fax : 0 5622 6689
E-mail : nw_ops@moc.go.th

Tel :0 5477 1655
Fax : 0 5477 1654
E-mail : nn_ops@moc.go.th

Tel :0 5443 1636
Fax :0 5448 1753
E-mail : py ops@moc.go.th

Tel :0 5699 0380
Fax : 0 5699 0379
E-mail : pi_ops@moc.go.th

Tel :0 5524 2909
0 5523 1037
0 5525 2680
Fax : 0 5524 3033
0 5525 2680
E-mail : pl_ops@moc.go.th

Tel : 05673 7051

Fax : 0 5673 7050

E-mail : pc_ops@moc.go.th :
pc_ops@hotmail.com
phetchabunmoc@gmail.com *

Quwns

Q@ d1u14

dUNLIUWNTIBIIVKIQ
@ Provincial Office of Commercial Affairs

NAIKLUD / The North

Tel :05451 1118
0 5452 2806
0 5452 4595
Fax : 0 5452 2015
E-mail : pr_ops@moc.go.th

: Q uiidasaau

Tel : 05361 1376
05361 1639
Fax : 0 5361 1638
E-mail : msd@moc.go.th
ms_ops@moc.go.th

Tel :0 5426 5022
Fax : 0 5426 5024
E-mail : lp_ops@moc.go.th

: Qdmyu

Tel : 05351 1184

0 5351 2003
Fax : 0 5351 2004
E-mail : Ind@moc.go.th

- Qlusie

Tel :0 5561 0638
0 5561 1238
Fax : 0 5561 3038
E-mail : sy ops@moc.go.th

a I3
: Qansann

Tel : 05581 7742

0 5581 7746

0 5581 7567
Fax : 0 5581 7742

0 5581 7567
E-mail : utd@moc.go.th

@ avivsnil

Tel :0 5697 0144-5
Fax : 0 5697 0146
E-mail : un_ops@moc.go.th



R

Q nwdug
Tel :0 4381 1631
Fax : 04381 2524
E-mail : ks_ops@moc.go.th

Q@ vouunu
Tel :0 4323 6571
Fax : 04324 4075
E-mail : kk_ops@moc.go.th

Q Hugd
Tel : 04481 1598
Fax : 04482 1409
E-mail : cy ops@moc.go.th

Q@ unaswuy
Tel : 04251 1117
Fax : 0 4251 2826
E-mail : np_ops@moc.go.th

@ uATTITEU
Tel :04424 2172
0 4124 6247
Fax : 0 4425 9463
E-mail : nm_ops@moc.go.th

Q alass

: Q Janw

Tel :0 4249 2528
04249 1232
04249 1691
Fax : 0 4249 2530
04249 1511
E-mail : bk ops@moc.go.th

: Q@ u3sud

Tel : 04461 1016
Fax : 0 4461 3473
E-mail : br_ops@moc.go.th

L Q wnEIATN

Tel :04371 1073
04371 3175
Fax : 04372 2037
E-mail : mh_ops@moc.go.th

o) YNAINIT

Tel :04261 1575
04263 3374
0 4261 2870
04261 4201
Fax: 04261 1756
E-mail : mb_ops@moc.go.th

Tel :0 4558 6063
0 4558 6066
Fax : 0 4558 6067
E-mail : ys ops@moc.go.th

: @ Youdn

Q e

Tel :04351 1735
0 4351 2515
0 4351 3797
Fax : 0 4351 3735
E-mail : ro_ops@moc.go.th

Tel : 04281 1163
0 4281 4344
Fax : 04281 2612
E-mail : ly ops@moc.go.th

AUNOUWNTUBIIDKIQ
Provincial Office of Commercial Affairs

A NAA:IUooNIASVIKGS / The Northeast

: Q Avazny

Tel :0 4561 1485
0 4561 6271
Fax : 0 4561 3637
E-mail : sk_ops@moc.go.th

. @ dnaunas

Tel : 04271 7090

Fax : 04271 3650

E-mail : sa_ops@moc.go.th
sa_moc@hotmail.com

L Q dSuns

Tel : 04451 2626
04451 1384
Fax :0 4451 4994
E-mail : su_ops@moc.go.th

: @ uasAne

Tel :0 4241 1561
Fax : 0 4241 1561 s 22
E-mail : nk_ops@moc.go.th

: Q viuaslaag

Tel : 04231 2018
Fax : 04231 2884
E-mail : ng_ops@moc.go.th

L Q Srunasy

Tel : 04552 3051-3
Fax : 0 4552 3053
E-mail : aj_ops@moc.go.th

. @ gnssnil

Tel : 04224 1287
04224 1749
04224 7324
04222 1539
0 4222 1785
04224 1690
0 4224 5345
04224 7324
E-mail : ud_ops@moc.go.th

Fax

. Q quasvsil

Tel :0 4525 4855
04524 4771
Fax : 04524 4318
E-mail : ub_ops@moc.go.th
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Q@ neyauy3
Tel :0 3456 4293
Fax : 0 3456 4293
E-mail : kj_ops@moc.go.th
Q@ dunys
Tel 03931 1357, 0 3930 1611
0 3931 3323
Fax : 03932 2026
E-mail : jr_ops@moc.go.th

Q@ avBansn
Tel : 03851 1400
Fax : 0 3851 1400
E-mail : cc_ops@moc.go.th

Q vay3
Tel : 03827 7217
Fax : 0 3827 4279
E-mail : cb_ops@moc.go.th

Q Foumn
Tel : 05641 1069, 0 5641 2507
Fax : 0 5641 1630
E-mail : cn_ops@moc.go.th
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Qa5

: Q 52809

Tel : 03951 1968
Fax : 0 3952 0231
E-mail : tr_ops@moc.go.th

: @ uasuen

Tel :03731 2707, 0 3731 3106
Fax : 03731 1016
E-mail : ny ops@moc.go.th

. Q uasugu

Tel :0 3434 0053-4
Fax : 0 3434 0058
E-mail : nt_ops@moc.go.th

- @ wuny3

Tel :0 2591 7880, 0 2591 6936
Fax :0 2580 9333
E-mail : nbd@moc.go.th

: Q Unusndl

TeI 10 2567 0224, 0 2567 4321
Fax : 0 2567 0234
E-mail : ptd@moc.go.th

§Q UsyaauAsvus

Tel : 03261 1380
Fax : 0 3261 1972
E-mail : pk_ops@moc.go.th

L @ Umiui

Tel :0 3745 4062, 0 3745 4065
0 3745 4070, 0 3745 4071

Fax : 0 3745 4067

E-mail : pj ops@moc.go.th

L @ sy

Tel :0 3242 4208, 0 3240 0771
03240 1391

Fax : 03242 4207, 0 3240 0772
03240 1201

E-mail : pb_ops@moc.go.th,

pb_ops@hotmail.com :
phetchaburi.moc@gmail.com:

Tel :0 3869 4044-6
Fax : 0 3869 4047
E-mail : ry_ops@moc.go.th

: Q 1wy

AUNOUWNTIBIIOKIO
(8 Provincial Office of Commercial Affairs

NANA1Y / The Central

Tel @0 3233 8995
Fax :0 3233 7106
E-mail : rb_ops@moc.go.th

: @ any3

Tel ;0 3642 1669, 0 3641 1992
Fax : 0 3642 1668
E-mail : Ib_ops@moc.go.th

- @ dymsusinig

Tel :0 2395 1148
Fax : 0 2389 5961
E-mail : sp_ops@moc.go.th

: @ aunsanTIY

Tel : 03471 5537-8
Fax : 03471 1495
E-mail : ss_ops@moc.go.th

' Q auvnsans

Tel : 03441 1718
Fax : 0 3442 6092
E-mail : sm_ops@moc.go.th

Q aszuin

Tel :0 3742 5011-3
Fax : 0 3742 5012
E-mail : sad@moc.go.th

Q a5y’

Tel :0 3634 0744
Fax : 0 3634 0744 #9106
E-mail : sb_ops@moc.go.th

Q awius

Tel 03650 7193
Fax : 0 3650 7196
E-mail : si_ops@moc.go.th

L @ awssuys

Tel :0 3555 5696
Fax : 0 3555 5477
E-mail : sr_ops@moc.go.th

: @ agsen

Tel :0 3533 6525-7
Fax : 0 3533 6526
E-mail : ay ops@moc.go.th

: @ g1amas
© Tel :03561 1774, 0 3561 2774
Fax : 0 3561 2774, 0 3561 1774

E-mail : at_ops@moc.go.th




Q ﬂi%‘fj
Tel :0 7566 3340-2
Fax : 0 7566 3339
E-mail : kb_ops@moc.go.th

Q@ vuns
Tel :0 7763 0621
Fax : 0 7763 0622
E-mail : cp_ops@moc.go.th

Q@ ass
Tel :0 7521 1488
Fax : 0 7521 1490
E-mail : tg_ops@moc.go.th

Q@ Jamnil

: Q uAsATITINTY

Tel :0 7535 6069
Fax :0 7534 4215
E-mail : ns_ops@moc.go.th

: QusiEa

Tel :0 7351 1098
0 7351 2719
Fax :0 7351 2718
E-mail : nr_ops@moc.go.th

Tel :0 73335158
0 7334 9605
0 7334 9043
Fax : 0 7333 1882
E-mail : pn_ops@moc.go.th

pn_comof@hotmail.com

@ wWaan

Tel :0 7648 1743
Fax : 0 7648 1741
E-mail : pg_ops@moc.go.th

Q@ wWnas

dunvIuwWNtlggYOKIQ
@ Provincial Office of Commercial Affairs

NALA / The South

Tel : 07461 3151
Fax : 0 7461 2414
E-mail : pt_ops@moc.go.th

ik

Tel : 07621 2017

Fax : 0 7622 1065

E-mail : pu_ops@moc.go.th

g8

Tel :0 7321 2018

Fax : 0 7321 1706

E-mail : ya_ops@moc.go.th

ITUN

Tel :0 7781 1371

Fax : 0 7781 2336

E-mail : r_ops@moc.go.th

g9vUan

Tel :0 7431 1422

Fax : 0 7432 4238

E-mail : sid_ops@moc.go.th

dana

Tel : 07471 1126

Fax : 0 7472 1359

E-mail : st ops@moc.go.th

q9194 3511
Tel :0 7727 2503
0 7728 1328
Fax : 0 7728 5150
E-mail : sn_ops@moc.go.th
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Laws under Responsibility of Ministry of Commerce
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List of Laws

Department of Foreign Trade, 5 Items

Export Commodity Standards Act, B.E. 2503 (1960)
Export and Import of Goods Act, B.E. 2522 (1979) or
any amendment or substitution thereof
Anti-Dumping and Countervailing of Foreign
Products Act, B.E. 2542 (1999) or any amendment or
substitution thereof

Safeguard Measure Against Increased Imports Act,
B.E. 2550 (2007)

Control of Item in Relation to the Proliferate of Weapons
of Mass Destruction Act, B.E. 2562 (2019)

Department of Internal Trade, 6 Items

N

o VoA w

—_

N

w

»

o

Price of Goods and Service Act, B.E. 2542 (1999)
Weights and Measures Act, B.E. 2542 (1999) or
any amendment or substitution thereof

Warehouse, Silo and Cold Storage Act B.E. 2558 (2015)
Commodities Control Act B.E. 2495 (1952)

Rice Trading Act, B.E. 2489 (1946)

Act Repealing of the Agricultural Futures Trading
Act BE. 2542 (1999) , B.E. 2558 (2015)

Department of Business Development, 10 Items

Civil and Commercial Code Book Il Specific Contracts
Title XXII Partnerships and Companies

Act Prescribing Offences Related to Registered
Partnerships, Limited Partnerships, Limited Companies,
Associations and Foundations, B.E. 2499 (1956) or any
amendment or substitution thereof

Chambers of Commerce Act, B.E. 2509 (1966) or any
amendment or substitution thereof

Trade Associations Act, B.E. 2509 (1966) or any
amendment or substitution thereof

Accounting Profession Act B.E. 2547 (2004)

Business Registration Act, BE. 2499 (1956) or any

amendment or substitution thereof



>
g

S'IEJ‘?:SOﬂ! JKUNE List of Laws

M nsuwcumssm)msm 10 QUU Department of Business Development, 10 Items

va a o

7 wxswummmiwwwumﬂm WA, 2535 wagfiwAle - 7. Public Limited Companies Act, BE. 2535 (1992) or

Wi any amendment or substitution thereof
8. Wiz URalAN1SUTENOUTINAVRIAUANAI W.A. 2502 8, Foreign Business Act, BE. 2542 (1999)
9. wsgnwlnaAnslnd we. 2543 9. Accounting Act, BE. 2543 (2000)

10. w1y alAanUsEiun1egsie w.e. 2558

10. Business Security Act B.E. 2558 (2015)

Da!mapw nsunswddunmoUrytya 7 auu Department of Intellectual Property, 7 Items

a

1. wsesuaRavans we. 2537 uasiudluiudy 1. Copyright Act, B.E. 2537 (1994) or any amendment or

UFa
2. wizswSyelRansuns wa. 2522 uwasfiudludfiudiu substitution thereof
T Patent Act, BE. 2522 (1979) or any amendment or

o

o

3. wazswley

N

am%wmsmim W.A. 2534 ey VlLLf’ﬂfu
substitution thereof

Lﬁmau
on v Y - . 3. Trademark Act, B.E. 2534 (1991) or any amendment or
4. wyzs19Uey Usy® ﬂllﬂiENﬁﬂU\?‘UVl’Nﬂiiﬁ’laﬁli W.A. 2546
o 3 s J substitution thereof
5. Wiz1UUQEAMNUAUNINITAT W.A. 2545 wazTiunly _ o _
4. Geographical Indications Protection Act, B.E. 2546 (2003)
W f
HLA — 5. Trade Secrets Act B.E. 2545 (2002) or any amendment
6. Wiw'ﬁ’]‘U‘UiUanﬂllﬂiENLL‘UUNQﬂ@JEUENQQ"\]Si’MJW A. 2543 —
or substitution thereof
I wswummmimamamnm%w w.A. 2548 6. Protection of Layout Designs of Integrated Circuits Act,
B.E. 2543 (2000)
7. Optical Disc Production Act, B.E. 2548 (2005)

DI TP@ NsUADIESUNSANSTKIWUSEINF 1 AUU Department of International Trade Promotion, 1 ltems

1. wszsodydAangdeduamiasouriaUseimalng - 1 Thai National Shippers Council Act, BE. 2537 (1994)
W.A. 2537

dtn‘ NSUIDSDIMSANSEKIWUSEINA 1 AUU Department of Trade Negotiations, 1 ltems

1. NSLs BT U RANASEINISANLIUITUYDIa9An1s - 1 The Operation of the World Trade Organization Act
AsAlan w.A. 2537 B.E. 2537 (1994)
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Q/

; DFT Department of Foreign Trade 6 ltems

1. Draft Act Amending the Civil and Commercial Code (No...), B.E... (Book Il Specific Contracts Title XXIl
Partnerships and Companies)

Status

The Cabinet approved the Draft Act which had passed through the Office of the Council of State.
The Item was forwarded to the Coordination Committee of the House of Representatives for further
submission to the House of Representatives.

2. Draft Act Prescribing Offences Related to Registered Partnerships, Limited Partnerships, Limited Companies,
Associations and Foundations, (No...), B.E...

Status

In the Secretariat of the Cabinet’s process for the submission to the Cabinet.

3. Draft Public Limited Companies Act, (No...), B.E...

Status

In the Department’s process for the submission to the Secretariat of the Cabinet to further submit to
the Cabinet

4. Draft Formation of One Natural Person Limited Companies Act, B.E....
Status
In process of being considered by the Office of the Council of State

5. Draft Trade Associations Act, (No...) B.E...

Status

In the Department’s process for the submission to the Secretariat of the Cabinet to further submit to
the Cabinet

6. Draft Chambers of Commerce Act, (No...) B.E...
Status
In the Secretariat of the Cabinet’s process for the submission to the Cabinet

DiP
e Department of Intellectual 4 Items

1. Draft Copyright Act, (No. ..) B.E. .... and the Accession to the WIPO Copyright Treaty

Status

The final review by Office of the Council of State had been done and the DIP has already sent
confirmation. The draft shall be presented to the Cabinet.
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Laws under Amendment Process

/
Dilﬂpw Department of Intellectual 4 Items (cont.)

2. Draft Patent Act, (No. ..) B.E. .... (Amending the Provisions on Patent and Petty Patent)

Status

The Office of the Council of State had completed the second review and issued recommendation
to compile it with the Draft Patent Act, (No. ..) B.E. .... (Amending the Design Patent and the Accession to the
Hague Agreement) in order to ensure the consistency and comply with the law amending formality, by which
the DIP is on process.

3. Draft Patent Act, (No. ..) B.E. .... (Amending the Design Patent and the Accession to the Hague Agreement)
Status
The draft had been presented to the Cabinet. It shall, following the mentioned recommendation,
be compiled with the Draft Patent Act, (No. ..) B.E. .... (Amending the Provisions on Patent and Petty Patent).

4. Draft Act on Repealing of Unnecessary or overlapping Laws, (No ..) B.E. ... (Repealing the Optical Disc
Production Act B.E. 2548)

Status

It is under the consideration of the Office of the Council of State.

(\\Dl TP —é' Department of International Trade Promotion

1. Thai National Shippers Council Act, B.E. 2537 (1994)
Status
In the Department’s drafting process
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Name list of the Ministers of Commerce and Deputy Minister of Commerce

. axduswa./ A1soMUKUD  WUGIKLD
SIYWSEUIUAESITUI aTuKLD Sui Sui
- WSEIDUSUODFISONSUWSEDUNUSUNLND @NUG  AUA 1:ASON 1 20 dn. 2463  W.A. 2469
- WSHIUSUDAISONSUWS:MUWOIWESSASISU  1dunud  AUA 2 : ASOA 1 1108, 2469 WA, 2475
2 ws?awaoqugsiWns o sUd.  AUA 3:ASOA 1 29 Du. 2475 118, 2476
(KUoUSBIVFEMU alinoor)
3 stmaouwsiwns . SUD.  AUA 3:ASOR 2 118 2476 20 0. 2476
(KjoUsSWIVAAMU dlnooF)
4 wsnlhuisnauuos Bu uisna tu ups) SU. AUN 4:ASON 1 24 D8, 2476 16 SA. 2476
wszenlhuisnauuas @u [huisna tu uAs) SU. AUN 4 :ASOR 2 16 SA. 2476 29 O.A. 2477
> wstansanaliwadus (aov ansand) SUD.  AUA S : ASOR 1 29 OA. 2477 22 N.g. 2477
walsons ws=gAsgnsidd r s
(ns:1a US:D’]Htu’ﬁ‘U ) SUD.  AUN 6: ASON 1 22 Ng. 2477 12 NW. 2478
° WUIONWS=USATURAENSAD (I IWESIAF) SUD.  AUA 7:ASOA 1 12 Nw. 2478 28 n.A. 2480
wuonkasvuNrygnsfad (e sug:tund) SU. 18 5.A. 2479 28 N.A. 2480
WULONWSEUSATUAENSTD (1IN0 IWESIAFT) SUD.  AUA 7:ASOA 2 10 dA. 2480 10 S.A. 2480
’ wuonkasvduNrygnsfiad (e sug:tuund) SUB. 10 d.n. 2480 10 s.A. 2480
WUIONWS=USATURAENSAD (I IWESIAF) SU.  AUN7:ASOA 3 215A 2480 16 SA. 2481
’ wuonkasvduNrygnsfiad (e sug:tund) SU. 21 6. 2480 16 S.A. 2481
WUIONWSEUSATUAENSTD (1NN IWESIAFT) SUD.  AUA 7:ASON 4 21 5A. 2481 16 NW. 2485
wans 1asnns (95ty Sauna) SUB. 6 NE. 2482 26 N 2484
WUIONWS=USATURENSAD (I IWESIAF) SUD. AUA7:ASON5 19 dA. 2484 16 NW. 2485
9 waas @5qn§ (95ty Sauna) SUB. 19 aA. 2484 26 N.Y. 2484
KadOBWNTYUAINUAS (N8 Ldount) SU. 26 NE. 2484 1 n.W. 2485
waidolh dus nuaudu SU>.  AUA 8:ASOA 1 16 Nw. 2485 6 .. 2485
KIJoUKadIY alnooFi SUB. 4 NW. 2485 6 0. 2485
waasogty Sauna (Esi5onns su. AUA9:ASA 1 10 0 2485 20 DA, 2485
KIJOUKaJVIY dlndoF SUB. 10 0.A. 2485 20 L.A. 2485
Wan3osty Sauna @315o0ns SUD.  AUA 9 :ASOA 2 20 A 2485 8 Ng. 2485
KIJoUKadVIY alnovFi SUB. 20 0. 2485 8 N.g. 2485
© WUQ3AD 9NV SUD.  AUA 10 : ASOA 1 8 N©. 2485 17 NW. 2486
KUOUKAJVIY dlNJoF SUB. 20 . 2485 3 0.A. 2486
KIJOUKaoDIY dtnoofi SUD.  AUA T1:ASOA 1 3 0. 2486 24 NA. 2487
ueno Ulkaosss auuans SUB. 20 Q.. 2486 24 N.A. 2487
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SPIwszunduazs Uy
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aauswo./
ASoN

ASYAKUD
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WUGILKUD
aun

KiJoUKadVIaY alNJoFi SUD.  AUA 11:ASOA 2  24dM 2487 20 N, 2487
N WuasAdD ofedoA Su. AUA10:ASOA 2 10 UA. 2488 16 4. 2488
waldiou yuunA SUB. 10 UA. 2488 16 d.n. 2488
UDON KadOANBaNF (Yo ANBaFe) Su. AUA12:ASOA 1 1no. 2488 17 N, 2488
b wedou yuunA SUB. 1N 2488 17 Ng. 2488
13 Koukadvoau atndod Su.  AUA 13 :ASOA 1 19 no. 2488 31 UA. 2489
% waoImAGS Yi ukdunu: DYIUGSOEnUT SU.  AUA 14 :ASON 1 2 nw. 2489 18 DA 2489
5 KUJoukadeN3 101GV su>.  AUA 15:ASoN 1 24 0. 2489 1 08. 2489
6 KUoUKadONS IAEEIVF SUD.  AUA 15 : ASOR 2 11 0©. 2489 21 dA. 2489
7 Wuas 3ad foamuur SU. AU 16 : ASON 1 24 4. 2489 28 W.A. 2490
uaidiou yuunA Su.  AUA 17 :ASOA 1 31 wA. 2490 8 W.g. 2490
E ngnaoo adSod SUY. 31wA. 2490 8 w.g. 2490
19 KUoUKadVIOY alNdvA SUD.  AUA 11:ASOA 3 1 we. 2490 6 NW. 2491
20 waoMAas Wi uKkIdunu: YIUASHANUT) SUD.  AUA ¥4 : ASON 2 25 Nw. 2491 8 W, 2491
ws:gnUlkadsss (ndg auUaes) SUD.  AUA 18 : ASOA 1 15 WE. 2491 16 W.g. 2491
21 wansim Wesiad usiturignsio SU.  AUA7:ASoN 6 16 wo. 2491 24 D9 2492
KiJousWavA AnONS Ushlung SUB. 30 wa. 2491 1WA 2492
WaaQsin IWgSIan uSNtUNgNsno SUD.  AUA 7 :ASoR 7 28 0. 2492 29 W.g. 2494
“ weainw [Bauga SUY. 16 U.A. 2493 29 W.g. 2494
23 waonAns i UKIEUNU: DBIUCASOANU] SUD.  AUA 14 : ASON 3 29 Wo. 2494 6 SA. 24%
Kadp3%051NMS (3305 330SNMS) SUD. AUA19:ASOA 1 8 SA. 2494 23 .. 2495
“ wuon As aslesu SUY. 1 sA. 2494 23 On. 2495
gasmMsUyd SUD.  AUA 20 : ASOA 1 28 0A. 2495 4 nNWw. 2497
waas A3 aslosu SUB. 28 0A. 2495 22 0. 2497
» douwa wan wyadonsiy Su.  AUA 21: ASOA 1 04 nw 2497 23 A, 2497
wadaon As aslusu SUD.  AUA 22: ASOA 1 23 0. 2497 26 Nw. 2500
walonim IWgsIan usNturignsno SU>.  AUA 7:ASoR 8 310A 2500 16 Ng. 2500
2 wgdswod assad SUB. 310A. 2500 16 N.g. 2500
ueano Guuuwkouri SU.  AUA 23:ASOA 1 23 No. 2500 26 S.A. 2500
7 waln 00 u3iEafies SUB. 23 N.Y. 2500 26 S.A. 2500
ueano Guuukour Sud. AUA 23:ASOA 2 1uA 2501 20 A, 2501
28 waln 00 wdwEfios SUY. 1UA. 2501 7 dA. 2501
waas was wuslosu SUY. 7 dA. 2501 20 Q.A. 2501

ANNUAL REPORT 2020
MINISTRY OF COMMERCE

> 143



a’musuo / O'\SDCI'\IIKUD WUCI'IIIKUD
SHgwszuliazsguy AnuKLD nson

uEauNs kodaass AUA 24 : ASOA 1 10 NW. 2502 1 W.A. 2502
2 UNgINBY FSWaIAL SUD. AUA 25:ASHA 1 1wA. 2502 8 S.A. 2506
UEINUY. ASWEAL SUD. AUA 25: ASOA 2 11 5A. 2506 5 N.A. 2508
30 Wwauns kodaansur SUD. AUA 24:ASoR 2 8 nA. 2508 10 Nw. 2511
wewal ansau SUD. AUA 26:ASHA 1 10 nw. 251 7 D.A. 2512
UBYTYBU: SaNNS Sud. AUA 27:ASNA 1 1A 2512 17 wo. 2514
31 wadsooln W8y naa:onuse SIB. nidAa 2512 17 we. 2514
ieUs:ans Ninyaudcul SUB. 23 we. 2513 17 we. 2514
gUstans Miysudaul SUD. AUA 28 :ASOA 1 19 SA. 2515 14 A, 2516
* ugloan [nAu SUY. 19 s.A. 2515 14 aA. 2516
ueInyBy an0s SUD. AUA 29 : ASOA 1 16 OA. 2516 22 WA, 2517
3 UNYISTY FASUTYISOD SUY. 16 0.A. 2516 22 w.A. 2517
YIS UoNMDVA SUD.  AUA 30 : ASOA 1 30 W.A. 2517 14 nWw. 2518
* ueUsavA quu SUB. 30 wA. 2517 14 nw. 2518
edso answweul sUd.  AUA 31:ASOA 1 21 nNw. 2518 6 O.A. 2518
» uneUs:ioo MUs:NoU SUB. 21 NW. 2518 6 A 2518
UNENOYKYQ S0A3S: SUD.  AUA 32:ASOA 1 17 DA 2518 12 UA. 2519
36 UNelgefs 1500MeydUIFsys SUB. 10 We. 2518 12 uA. 2519
ugsIuas 1dgana SUB. 8 UA. 2519 12 uA. 2519
eSO ansSWwWeuL SUD.  AUA 31:ASHA 2 21 W 2519 23 Ng. 2519
¥ UNgAANY aoovuil SUB. 21 W, 2519 23 ng. 2519
unedise answweud sUD. AUA 31:ASHA 3 5aA 2519 6 QA 2519
% ungnANY a:oovunl SUY. 5 Q.A. 2519 6 Q.A. 2519
39 weds unosna SUD. AUA 33:ASOA 1 22 A 2519 20 QA 2520
unBUY Wusn SU. AUA 34:ASN 1 12 we 2520 21 SA. 2521
“ ugdsn dus:aunu SUB. 12 wg. 2520 21 s.A 2521
ugou asad Su>.  AUA 35:ASON 1 24 wA. 2522 11 NWw. 2523
ungusn dus:zuunu SUB. 24 w.A. 2522 11 nw. 2523
1 e 2dsau SUD. AUA 35:ASOA 2 1 nw. 2523 29 NWw. 2523
ungouwa sssuse SUB. 1 nw. 2523 29 NWw. 2523
tngadle dhnla SUD.  AUA 36: ASOA 1 12 0.A. 2523 22 UA. 2524
“ uneddud audom SUB. 12 0A. 2523 22 UA. 2524
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unglwlsou 8aws

12 0.n. 2523 1 0.A. 2524

UNDOIMANS Utuid Ururs SUd.  AUA 37:ASON 1 22 UA 2524 T DA 2524
uglwlsou lsaws SUB. 12 0A. 2523 11 0A. 2524
UNgYoU KaNAY SU. AUA38:ASN 1 1 0A 2524 19 5A. 2524
ungds:mewnny Ascuun SUB. 1 0A 2524 19 8.A. 2524
uen3 Tnsaud SUB. 1 0n. 2524 27 an. 2525
U210 MAS Yrud Yrurs SUD. AUA 37 :ASoN 2 19 5A. 2524 22 IWE. 2526
SoenS Us:wid auds:wus SUB. 19 8. 2524 22 W.8. 2526
welhra Insqnd SUD. AUA39:ASOA1 7 wA 2526 15 WA 2529
eglwlsou Tsgws SUB. 7 WA. 2526 15 U.A. 2529
43 weusgs Sumdal SUB. 7 WA 2526 5 an. 2529
Soacdnsooton asad foamuins:k SUD. AUA 40 : ASOA 1 15 UA. 2529 5 dn. 2529
UNgSUY Fidy SUB. 15 UM 2529 5 dn. 2529
Soachsoolon dsau foamuinsik SUD. AUA 40 : ASOA 2 T am 2529 6 W, 2529
ueUs:oou Tgwandu SUB. Man 2529 3 an. 2531
uNUYBW KIyadda SUB. 1 d.n. 2529 3 dn. 2531
“ e Su.  AUA 41:ASoN 1 6 we. 2529 3 dn. 2531
ungus=U Tgeandu SUB. 1nan 2529 3 dn. 2531
UnEYgdW Ktyadad SUB. Nan 2529 3 dn. 2531
unediu Uusdu SU>. AUA42:ASON 1 9 dA. 2531 26 dA. 2533
ueityty 8oeUann SUB. 9 dn. 2531 26 an. 2533
UEEBW Kryadad SUB. 94dn 2531 9 §A 2533
® T roousd rawou SU. AUA 43:ASN 1 26 A 2533 9 SA. 2533
UEYgdW Ktyadad SUB. 9dn 2531 9 A 2533
wede finwa SUB. 26 dn. 2533 9 sA. 2533
ungoulsA Aandou SU.  AUM 43 : ASoN 2 14 5A. 2533 23 Nw. 2534
46 UNUYBW KIryadaa SUB. 14 sA 2533 23 NW. 2534
ngSuvA wsanls SUB. 14 5. 2533 23 NW. 2534
UngouISA Aaidou SU>. AUA 43:ASoR 3 6 0 2534 22 A 2535
47 KoWsBoVFT USAeNss Indna SUB. 10 nA. 2534 22 0A. 2535
UN8oUdsSaU SAUUWOFAS SUD.  AUA 44 : ASOA 1 17 We. 2535 10 0.8. 2535
° KIOUSIBIVA USGeNsS Indna SUB. 17 We. 2535 10 0.8. 2535
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ungduwus 1arAudaud 17 We. 2535 10 0. 2535
UOWIDIAN UnyiBeo SUB. 17 We. 2535 10 0. 2535
uwouIsA Aandou SUD.  AUA 43 : ASoR 4 18 0. 2535 22 n.g. 2535
® KLOUSWIOAUSGENSS INdna SUB. 18 08, 2535 22 N.Y. 2535
ungony WuWlosu SUD.  AUA 45: ASOA 1 29 Ng. 2535 19 w.A. 2538
unelggen asaunswe SUB. 29 N.g. 2535 19 w.A. 2538
UNESUNS anurudAur) SUB. 29 ng. 2535 13 S.A. 2537
50 uglwnsg unonov S, 29 NY. 2535 23 NY. 2536
ungauwa atnovride SUB. 23 Ng. 2536 25 Q.A. 2537
ungaasdy 1byana SUB. 25 QA 2537 11 8.A. 2537
uenosUANG anod U 17 6A. 2537 19 w.A. 2538
UEgdW KItyadad SUD.  AUA 46 : ASON 1 18 N.A. 2538 24 W.g. 2539
3ASosns Twlsou dossruald SUY. 18 N.A. 2538 23 w.A 2539
51 uguuas dulwyas S, 18 N.A. 2538 24 w.g. 2539
YUY 9Figy SUB. 28 W.A. 2539 24 W.8. 2539
UaNddAUS MIYdUNay SUB. 27 Ng. 2539 24 w.g. 2539
UEtUSOABY SASIAST SUD.  AUA 47 : ASOA 1 29 W, 2539 21 0.9, 2540
ungoauwa atnooride SUB. 29 Wy, 2539 24 .A. 2540
UNgaUWS SFIDIKU SUB. 29 Wg. 2539 6 W.g. 2540
UNETUSOHFBY SnsIFsH SUD.  AUA 47 : ASON 2 21 0.9, 2540 24 Q.A. 2540
unglaauwa atndoridy SUB. 29 wg. 2539 24 a.A. 2540
» UNYaUWS OFIDIKL SUB. 29 Wy, 2539 6 W.g. 2540
ungau NQFSWANG SUD.  AUA 48 : ASON 1 24 OA. 2540 6 W.g. 2540
UNgEUWS SFIDIKU SUB. 29 Wg. 2539 6 W.g. 2540
uned8y Bgdadrisna SUB. 24 a.n. 2540 6 W.g. 2540
ugwad dINOYUASHD SUY. 24 A 2540 6 W.g. 2540
ungFnNde WiBANG SU. AU 49 : ASON 1 14 We. 2540 9 W, 2543
inglwnsg unonov SUB. 14 Wy, 2540 9 W, 2543
uewswou &1 SUB. 14 W8. 2540 4 Q.. 2541
> uaus:3y SauIwes SUB. 5 Q.n. 2541 9 n.A. 2542
uNgNSWaU dFRdUINS SUB. 9 NA. 2542 9 wg. 2543
ugsny audquns SUB. 8 Ny 2543 9 wWy. 2543
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ungoGAe wssiion AUA 50 : ASOR 1 17 NWw. 2544 3 Q.A. 2545
UNgddSstu dagianys SUB. 17 NW. 2544 3 Q.A. 2545
ungwdu 3avou SUY. 5 0.n. 2545 3 a.A. 2545
uwodde [ws1sidn SUD. AUA S0 : ASOA 2 3 QA 2545 8 W 2546
54 ugdauuN ooy SUB. 30A 2545 8 W 2546
e 1ovay SU>. AUA51:ASOA 1 8 we. 2546 11 A 2548
unawolding snaworflwrna SUY. 8 Wg. 2546 6 Q.A. 2547
ugaunu ¥rydsna SUB. 6 Q.. 2547 11 0.A. 2548
uenud Wne: SUd. AUA 52 :ASOA 1 T OA. 2548 2 dA. 2548
ugdsen andgnSau SUB. 1 0.A 2548 6 NA. 2548
> s NQASWANG SUD. AUAS53:ASOA 1 24dA 2548 19 Ng. 2549
UNEUSET 1lakworigus S, 24dn 2548 19 Ng. 2549
uEaInNsNIns dszuwne SUD.  AUA 54 : ASOA 1 8 QA 2549 6 N.W. 2551
» uwasuy loamuuri SUY. 1nW. 2550 1 Q.A. 2550
UNBDOUSNY LSS SUD. AUAS5: ASOA 1 6 NWw. 2551 2 @A, 2551
57 gdsW 10g:lwyag SUY. 6 N.W. 2551 2 dn. 2551
wuchsooln ussdu domnsnd SUB. 6 N.W. 2551 -
uelsen a:aunswe SUD.  AUAS6:ASD 1 2dA 2551 24 Ng. 2551
wuchsooln ussgu domnsnd SUB. 6 NW. 2551 24 N.g. 2551
UNEWIBYS QUIDSTY SUB. 2 dn. 2551 24 ng. 2551
> unglgen a:aunswe SUD.  AUR56:ASD 2 24 nY. 2551 2 S.A. 2551
wuchsooln ussdu domnsnd SUB. 24 NY. 2551 2 SA. 2551
ungavnsu AdLarIwlsou S, 24 Ny, 2551 2 SA. 2551
UWSAD UNAAY SUD.  AUA 57 : ASDA 1 20 SA. 2551 9 dA. 2554
> ungoavnstd wauas SUB. 20 sA. 2551 9 dn. 2554
uenaasad tu s:uod SUD. AUAS58:ASHA 1 9 dA 2554 18 UA. 2555
ungnl dszwa SUB. 9 dn. 2554
UNgASIU ydsUs:AEU SUB. 9 d.n. 2554
60  UNBYTYNSY 10SENASE SUD.  AUN59:ASOR 1 18 LA, 2555
unend aswa SUB. 10 d.n. 2554 27 Q.. 2555
UEASIUU ydsUsEANEU SUY. 10 an. 2554 27 Q.A. 2555
UNBYTYNSD 1SENASUE SUD.  AUA 59 : ASOA 2 18 A 2555 30 D.8. 2556
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SIOWSEUINUAESIIUNY duKUD - - . o
ASvN aun aun
S,

uenigacd laaiio 27 an. 2555
ueddaulisnse yrynsolwrna SUD. AU 60 : ASOR 1 30 0. 2556 22 W.A. 2557
ueniga laoiio SUY. 27 QA. 2555 22 WA, 2557
UNgYSSED WIVSTY SUB. 30 &, 2556 22 w.A. 2557
walon d0s8y andiag: SUD.  AUA 61: ASOA 1 30 aA. 2557 19 dA. 2558
uwonsd AuasNstd SUB. 30 dA. 2557 19 dA. 2558
Uwansd AuasINSH SUD.  AUA 62 : ASOA 1 19 dA. 2558 23 W.g. 2560

61 ungddngd 1wounsg SUB. 19 dA. 2558 15 8.A. 2559
uNgaussau dusdsooF SUB. 15 8.A. 2559 23 w.g. 2560
Ueaussal dusdsoof SUD. AU 63 : ASOA 1 23 Wo. 2560 30 L.A. 2562
UWaNdYaLY UrugUSAAS SUB. 23 Wg. 2560 10 N.A. 2562
UBYSUNS ANUTUSAU] Su. AUA64:ASA1 10 NA. 62

° We3sAnG K3oANADNAa SUB. 10 nA. 62
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Name list of the Permanent Secretaries

Sgwszunduazsguy

AsSvMUKLIDLTD

1 ws:gnuluunsnddas N (fou KO:FvK) 1 QaAU 2465

2 KUOUIDA10aUIaodssA Nuandl 1 WWgU 2469

3 WSENWWSAUUA (U nouUn) 1 NUYNYU 2469

4 KIJOUIDNENADSSTUNS 2SISSTU 1 NSNAU 2475

5 KIJOUID3WDINEY SWWCUU 1 NUNMWUS 2476

6 walsons ws=gnrisgnsiad (Nszua Us:oIK:undu) 1 DunAu 2478

7 KiJoUKadvIaY alndoFi 1 NUNWUS 2485

o WUQS 1800 TGSuas (WSnumsludnukuo) 1 0nUNgu 2485
KUoUKadVIAY dUNJVF (YSNUINSTUGKLD) 1 doKAU 2485

9 uln a1 wana (wSnumsludnukuo) 1 SUDA 2485
unoin an wana 1 DOUNYU 2486

10 WaINBY ASWIAY (WSNULINMSIUGKLD) 1 NSNNIAL 2489
WSEUSSIEINUD (AoK 1507) (WSnumsludnukuv) 1 QaAu 2489

, WaINBY ASWIAY (WSNINSUGKLD) 1 WOAdMgu 2489
WSEUSSIEINUD (FoK 1s0N) 1 UNSIAU 2490
WaINBY ASWIAY (WSNLINMSIUGKLD) 1 WOuMAL 2494

12 KadoFSUSEISSSULNTN (A3 daU3y) (WSnuimsluciikuv) 1 0OuUIBU 2494
WU tusoA aassdina (wSnuimstuchikuio) 1 SUDYAU 2494

3 WUION tusoA éasydnin 1 WUPU 2495
ugINBY FASWINY 1 WU 2497

14 KadvnJalAsugwrigemMs (nda AUMSNY) 1 NSNNAU 2498

15 waln duws duamuun 1 UNSIAL 2504

16 unaus:gs NMinyauqa 1 QaAy 2512

17 YIS UV 1 QaAu 2515

18 UgWEs SFslaun tu 9gseN 1 QaA 2529

19 ungals ymsauna 1 QaAy 2537

20 gauwa (hgstlwyag 27 QaAu 2538

21 uEInNENINS ds:uwne 1 QanAu 2543

22 ungMstu NOGaMws 7 WOFidMeU 2544

23 ugfiswa goqljooldsry 1 QaAy 2550

24 UNFEISSED WIS 1 QaAy 2552

25 uw3BS Synmau 1 QalAu 2555

26 uwASSad Suguu: 1 QaAu 2556

27 UW&aDYaUT UTUgUSENAS 27 0nugu 2557

28 uwad3yadganund Sousny 1 QaAu 2559

29 uwdundag AnUAUNA 1 QaAu 2560

30 ueyuenns Nagnrudas 1 qanAu 2561 - J0U
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US:2aNIWNDINSSU NSEtNSIOWITUBY
Gallery Activities of the Ministry of Commerce

nonaws:wsBauona oolufoNasunauws:BUNWSSU WSEUINAUIGIWS:OBSINANT10EKD
Well-Wishing Ceremony on the Occasion of His Majesty King Maha Vajiralongkorn Phra Vajiraklaochaoyuhua Rama X’s Birthday
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n08ws:wsBauona 1oolufoNASUIAUWS:BULWSSYT AUIGOWSELNDIIENON WiSESIWUAANUN WSEUSUSTB
Well-Wishing Ceremony on the Occasion of Her Majesty Queen Suthida Bajrasudhabimalalakshana’s Birthday
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nongws:wsBauona osluNMasunaNWsBULUWSSYT aUIGOWS:NTUNISSIBISN NSUALIGIWSHINWSOUSIBAATY dEUSUSIBNUNS

Well-Wishing Ceremony on the Occasion of Her Royal Highness Princess Maha Chakri Sirindhorn Birthday
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Jun@enns (Kitiyakara Day)
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W50019WIWs:nFuws:s1nu U 2562 tu SaWSKUUDNEISIKIS DDKIAWSEUASFISOYSEN
Royal Kathina Offering Ceremony B.E. 2562 (2019) at Wat Phrom Niwat Worawihan, Phra Nakhon Si Ayutthaya Province
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usorabakaitioslufona 100 U ns:nsooWNIBs
Donate blood to 100" Anniversary of the Ministry of Commerce
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4,901,865,406.60
175,194,128.90
1,170,545.40
18,147,162.14

17,095,903.28

5,800,294,533.84
1,952,603,055.00
96,608,572.33
298,251.60
15,501,683.04
316,275,293.11
675,347.05

5,113,473,146.32

8,182,256,735.97

2,137,529,424.06 4,249,634,120.08
7,325,725.00 7,325,725.00
3,190,233,382.53 3,295,930,082.19
402,558,044.63 459,234,979.73
918,596.89 437,100.00
5,738,565,173.11 8,012,562,007.00
10,852,038,319.43 16,194,818,742.97
= 2,019,740,400.00

494,350,833.33 433,884,436.93
9,424,499.55 3,686,625.94
417,828,531.90 656,972,258.08

55,569,697.15

44,157,080.80

977,173,561.93

3,158,440,801.75

2,510,266,741.73

2,599,766,114.03

5,654,660.58 5,654,615.58
15,338,302.16 14,947,969.18
19,000,000.00 19,000,000.00
133,303,910.26 -
4,655.77 11,143.27
2,514,848,202.82 2,514,848,202.82
1,954,701.99 2,947,142.74
5,200,371,175.31 5,157,175,187.62
6,177,544,737.24 8,315,615,989.37
4,674,493,582.19 7,879,202,753.60
7,485,476,279.05 7,485,666,360.27
(2,810,982,696.86) 393,536,393.33
4,674,493,582.19 7,879,202,753.60




FINANCIAL STATEMENT

As of September 30, 2019

Assets

Current Assets

Cash and cash equivalents

Accounts receivable

Other short-term receivables

Short-term receivables (amounts to be transferred) and subsidies
Inventories

Short-term investment

Other current assets

Total Current Assets

Non-Current Assets

4,901,865,406.60
175,194,128.90
1,170,545.40
18,147,162.14

17,095,903.28

Unit (Baht)

5,800,294,533.84
1,952,603,055.00
96,608,572.33
298,251.60
15,501,683.04
316,275,293.11
675,347.05

5,113,473,146.32

8,182,256,735.97

Long-term receivables 2,137,529,424.06 4,249,634,120.08
Long-term investment 7,325,725.00 7,325,725.00
Property, plant and equipment (net) 3,190,233,382.53 3,295,930,082.19
Intangible assets (net) 402,558,044.63 459,234,979.73
Other non-current assets 918,596.89 437,100.00
Total Non-Current Assets 5,738,565,173.11 8,012,562,007.00
Total assets 10,852,038,319.43 16,194,818,742.97
Current Liabilities
Accounts payable - 2,019,740,400.00
Other short-term accounts payable 494,350,833.33 433,884,436.93
Short-term accounts payable (amounts to be transferred) and subsidies 9,424,499.55 3,686,625.94
Short-term deposit payable 417,828,531.90 656,972,258.08

Other current liabilities
Total Current Liabilities

Non-Current Liabilities

Long-term accounts payable

55,569,697.15

44,157,080.80

977,173,561.93

3,158,440,801.75

2,510,266,741.73

2,599,766,114.03

Long-term other accounts payable 5,654,660.58 5,654,615.58
Long-term accounts payable (amounts to be transferred) and subsidies 15,338,302.16 14,947,969.18
Long-term government advance from the Treasury 19,000,000.00 19,000,000.00
Long-term deposit payable 133,303,910.26 -
Long-term deferred income 4,655.77 11,143.27
Unearned revenue for rice sales 2,514,848,202.82 2,514,848,202.82
Non-current liabilities 1,954,701.99 2,947,142.74
Total Non-Current Liabilities 5,200,371,175.31 5,157,175,187.62
Total Liabilities 6,177,544,737.24 8,315,615,989.37
Net Assets/Equity 4,674,493,582.19 7,879,202,753.60
Capital 7,485,476,279.05 7,485,666,360.27
Revenues higher/(lower) than accumulated expenses (2,810,982,696.86) 393,536,393.33
Total Net Assets/Equity 4,674,493,582.19 7,879,202,753.60
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2019 2018

seleannsulseana 8,440,223,293.61 8,254,088,544.68
sel@ainnisvedusuazusnng 586,330,482.98 606,701,494.12
F18INNTRANUURAZUTIA 7,249,946.00 40,945,822.01
selseusuendn 257,117,479.72 272,587,247.59
s1elau 24,861,597.20 40,730,684.22
sauseld 9,316,282,799.51 9,215,053,792.62
Aldangymains 2,608,561,163.28 2,629,053,340.60
Adundatiungy 1,079,607,986.46 1,006,759,331.28
ANMDULINU 181,782,194.01 173,791,471.64
Aoy 5,084,629,836.63 4,574,495,267.42

Adan 78,183,982.52 98,187,353.66
Aas1sngUlan 171,473,072.04 175,260,520.70
AdousAuazARaT MY 610,131,657.07 573,418,556.69
A8 TEAYLLAYUIANA 166,171,397.40 141,121,988.51
wﬁaqé’aqug 1,851,491,828.85 233,665,070.08
gy 454,285,690.03 61,521,789.07
sauAldang 12,286,318,808.29 9,667,274,689.65
seldge/(An)ndndnlddnensunensneldusiufugns (2,970,036,008.78) (452,220,897.03)
eI lAUNURAUgNS - (34,800.00)
seldge/(An)ndnenlddnegms (2,970,036,008.78) (452,255,697.03)
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Financial Statement (Continued)
As of September 30, 2019

Revenues

Budget revenues

Revenues from supplies of goods and services
Revenues from grants and donations

Penalty income from rice

Other Revenues

Total Revenues

Expenses

Personnel expense
Gratuities and pensions
Remuneration
Overheads
Office supplies
Utilities expenses
Depreciation and amortisation
Subsidized and donated expenses
Doubtful accounts
Other expense

Total Expenses

Revenues higher/(lower) than net Government revenue
Net Government revenue

Revenues higher/(lower) than net expenses

Unit (Baht)

8,440,223,293.61 8,254,088,544.68
586,830,482.98 606,701,494.12
7,249,946.00 40,945,822.01
257,117,479.72 272,587,247.59
24,861,597.20 40,730,684.22
9,316,282,799.51 9,215,053,792.62
2,608,561,163.28 2,629,053,340.60

1,079,607,986.46
181,782,194.01

1,006,759,331.28
173,791,471.64

5,084,629,836.63 4,574,495,267.42
78,183,982.52 98,187,353.66
171,473,072.04 175,260,520.70
610,131,657.07 573,418,556.69
166,171,397.40 141,121,988.51
1,851,491,828.85 233,665,070.08
454,285,690.03 61,521,789.07
12,286,318,808.29 9,667,274,689.65
(2,970,036,008.78) (452,220,897.03)
- (34,800.00)
(2,970,036,008.78) (452,255,697.03)
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< 02 216 1894-7
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< 02 634 4999
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563 NUUUUNUS Auauwns:ao
dnaidiov JundnuuNUS 11000
Inséwri 0 2507 7000, 0 2507 8000
Ins&ans 0 2547 5209-10

E-mail : webmaster@moc.go.th
anerou : 1203
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—

Ministry of Commerce
563 Nonthaburi Rd., Amphur Muang,
Nonthaburi 11000

Tel. +66 2507 7000, +66 2507 8000
Fax. +66 2547 5209-10

E-mail : webmaster@moc.go.th
Hotline : 1203

www.moc.go.th
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