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Throughout the past two years as the
Deputy Prime Minister and Minister of Commerce,
| have carried out policies to enhance Thailand’s
trade and economy. The COVID-19 pandemic
has posed great challenges and vastly impacted
the country’s tourism, production, export,
consumption as well as household and national
income. To cope with such challenges, | set out
the Ministry of Commerce’s direction for 2021
focusing on three main agendas, namely
implementing “Market-Led, Demand-Driven
Strategy”, generating national income from both
manufacturing and service sectors and working
collaboratively with all parties. Under these
three pillars, 14 work plans encompassing both
domestic and international trade were implemented

with concrete progress.

With respect to domestic economy,
“The farmers’ income guarantee program” with
the 2021 budget of 75 billion Baht will help 7.9
million households of local farmers. The Ministry
also monitors product and service prices to ensure
equitability and has launched many rounds of
“MOC on sale to help people” to ease the cost
of living. In response to COVID-19, the Ministry
worked with food-delivery platforms to reduce
the fees for restaurants and lower food prices for

consumers.
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In addition, the Ministry will facilitate an
access to soft loans for restaurants. Other significant
projects involve “improving marketing capability
of local SMEs and Micro SMEs” to enable the sector
to become an important driving force of the
local economy and to reach international markets,
and “Increasing market potentials of service
businesses” to promote high-value services and
technology and innovation utilization. Moreover,
“Online trade promotion” has been carried out
by encouraging all parties to employ online trade
platforms to heighten their
market opportunities
and competitiveness
as well as developing
provincial salesmen

who can provide -,

online trade know-how "*‘_ o

to local businesses.
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Important work plans to promote
international trade and potential export products
include “Market-Driven Agricultural Production
Program” which has been implemented since
2020 and covers database development, trade
platform creation, confidence promotion in
quality and standard of Thai agricultural products,
and human resource and product development
- in order for Thailand to become a global hub
for quality agricultural products and food.
The Ministry also promotes new trade opportunities
such as Halal, vegetarian and trendy food products
under “Thai food, World food” slogan. Furthermore,
the “New-normal export promotion strategies”
are set out, encompassing online and hybrid trade
channel utilization, virtual trade shows, mirror &
mirror trade exhibitions, and trade promotion
through both international and Thai trade
platforms such as Thaitrade.com and
TOPTHAI Flagship Store. The Ministry strives to
“expedite trade negotiations” and “bolster
border and transit trade” to further expand
Thailand’s trade and export opportunities in the
global market. With the above-mentioned
efforts, Thai export has shown rapid recovery and
is expected to reach the 4% growth target
in 2021. This could be seen from a positive sign
of 41.5% growth in May 2021 export value marking
the highest monthly growth in eleven years.

The Ministry of Commerce remains
committed to “providing proactive services
to businesses and people” in order to facilitate
their operations and truly meet their demands.
In line with Thailand’s e-Government policy, the
Ministry has launched the MOC Online One Stop

Service, which offers 85 services such as business
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registration, intellectual property registration,
and import and export permits and certificates.
Last but not least, the Joint Public and Private
Sector Consultative Committee on Commerce
is a vital mechanism for the Ministry to “Work
collaboratively with all parties” - including the
private sector and civil society — to promote and
enhance trade, and to promptly resolve trade

problems and obstacles.

On this auspicious occasion marking the
101% aniversary of serving the Thai people by the
Ministry of Commerce, | would like to express my
appreciation for all the ministry personnel for
their hard work and dedication that enabled the
Ministry to translate its policies into action for the
benefit of the country. | would also like to extend
my gratitude to all relevant parties — public,
private, academia, media and general public - for
your kind support and cooperation. | wish all
of you great blessings, happiness and strength to

continue working in the best interest of Thailand.

i

(Mr. Jurin Laksanawisit)

Deputy Prime Minister
and Minister of Commerce

Annual Report 2021
Ministry of Commerce
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Ministry of Commerce is a key agency
responsible for the development of the country’s
economy and trade. The significant missions of the
Ministry include generating income for agricultural,
industrial and service sectors; enhancing competitiveness
of Thai entrepreneurs; promoting international trade
through exports of goods and services; and negotiating
trade agreements.

Holding legislative and management experience,
I am confident that | will be able to help propel the
Ministry of Commerce to achieve great success in line
with the operational direction of the Ministry and 14
work plans set out by the Deputy Prime Minister and
the Minister of Commerce for the year 2021.

| have been assigned to oversee 6 agencies in
the Ministry of Commerce, including Department of
Business Development, Department of Intellectual
Property, Department of Trade Negotiations, Intermnational
Institute for Trade and Development (Public
Organization), the Gem and Jewelry Institute of
Thailand (Public Organization) and the SUPPORT Arts
and Crafts International Centre of Thailand (Public
Organization). Each agency’s missions are critical to the
advancement of the country’s economy and trade.

Global trade is currently undergoing rapid
changes. The COVID-19 pandemic has transformed
business practice and consumer behavior.
Increasingly, digital technology has swiftly played
a vital role in every aspect of our lives. The Ministry
of Commerce must promptly respond to such changes.
For instance, an agency serving people directly must
continuously improve its operations in order to
provide full online service. Private sectors especially
micro and small enterprises should be encouraged
to embrace technology to increase business
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efficiecy. In addition, we need to accelerate the
creation of added value for Thai products by promoting
geographical indication (Gl) products to generate income
for communities and by developing creative, cultural
products such as jewelry, arts, and crafts with the
identity of culture and wisdom. In view of international
trade, the Ministry has to expedite the conclusion
of ongoing FTA negotiations with Turkey, Pakistan,
and Sri Lanka. Also, we need to prepare to revive or start
the FTA negotiations with our key trading partners such
as the European Union (EU), the European Free Trade
Association (EFTA), and Canada with a view to reducing
trade barriers,enhancing export opportunities, and
improving Thailand’s competitiveness.

On this auspicious occasion marking the 101 year
of serving Thai people by the Ministry of Commerce,
| am very pleased to have the opportunity to work at
this Ministry.

I would like to express my
sincere gratitude to all the
Ministry of Commerce’s personnel

who work hand in hand for the
best interest of our country and
to all stakeholders for their
continued assistance and support

in the work of the
Ministry. May everyone
be blessed with
happiness, prosperity,
strength, and
success.
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Message from the Permanent Secretary
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The Ministry of Commerce has stepped into the
101" years of her establishment with an unwavering
determination to propel the national economic and trade
towards sustainable growth, to overcome COVID-19
pandemic, and to improve wellbeing of the Thai people
which are in compliance with the national policy to
enhance competitiveness, reduce inequality, uplifting

quality of lives, and providing stability to all people.

Throughout the past years, the Ministry of
Commerce has stood beside the Thai people and carried
out important missions including fostering farmers to earn
suitable income, increasing the Thai SMEs’economic
capacity and competitiveness as it is the fundamental for
sustainable economy, promoting the role of Thai exporters
in international arena, and ensuring that consumers
receive fair trade, and are not taken advantages. In 2021,
the global and Thai economy have been inevitably
affected by the outbreak of COVID-19 which has yet to
see a sigh of relief. Thus, the Ministry of Commerce has
to urgently implement measures to mitigate the impact
of the pandemic on the people and businesses. Measures
in which the Ministry of Commerce has been implemented
include ensuring adequate supply of necessary goods
with reasonable price, reducing the cost of living by
selling commodity goods below the cost through mobile
grocery trucks and boats. In addition, the Ministry has
expanded trade through online platforms to comply with
“New Normal” way of life and made use of technology
to provide fast service and reduce COVID-19 exposure
risk, namely MOC Online One Stop Service and through
organizing Online Business Matching. The Ministry of
Commerce has arranged discussion with relevant agencies
to solve trade problems by using existing domestic and
international mechanisms. These, for instance, include
promoting Regional Commercial Offices as salesperson

to cooperate with farmers and local businesses and help
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them connect with domestic and international trade and
working closely with Oversea Commercial Offices as the Thai
salesperson to create export opportunity for farmers and
local businesses with the view to strengthening economy and

propel the Thai economy towards stability.

As for the next steps, the Ministry of Commerce has
crucial roles to promote economic recovery and inclusive
growth by advancing Thai trade to new economy which is
driven by science, technology, innovation and creativity in order
to respond to new global challenges, namely trade concerning
environment and society, mission to overcome middle-income
trap and achieve high-income status, and progressive development

of social and economy towards sustainability.

These crucial roles of the Ministry of Commerce
cannot be achieved without support and cooperation from
public and private sectors as well as

from the Ministry’s personnel.
like to take this

opportunity to express my

| would

sincere appreciation to
partners, executives, officials
and staff of the Ministry
of Commerce for your utmost
effort to deliver the work of the
Ministry. May all of you are
blessed with
happiness, success,
good health, and
morale to work
together for the
best interest of our

people and nation.



aisury
Content 19 ssmmanaes

Vision and Mission

'|4 1ASVASIVASNSIVWIELBE

Organization Chart
i . of the Ministry of Commerce

wanisatduviudiAgy
] 6 UDVNS:NSIVWITULE
Uvuus:uigu 2564

(a@1AU 2563 - WOuMAU 2564)

Ministry of Commerce’s

Key Achievements

in Fiscal Year B.E. 2564 (2021)
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“Market-Driven Agricultural Production”
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for agricultural products

and quality food

s1gviuUs:U 2564
AS:NSOVWIEUGE)

'—\ﬁ

10



19

msqsmwmsu§msmq51§nnsaﬁné
UDVNS:NSIVWITULE LWDENS:QU
MStRUSMsUS=BULA:NUS:NDUMS
uuutbalass tu valded
aceudanssuunaztnatulagdadna

MOC e-Service :
Online One Stop Service

WUSH1SNS:NSOOWIEUBE

Executives of the
Ministry of Commerce

sivda “LWESWITUue”
Us:o1U 2564

Commerce Diamond Award 2021

WaMsSAILGUNISUWS:=S18UTYaIa
UDYau1daIsuDvusIBNIS W.A. 2540
UDVANS:NSIVWIEUUBE S=KI1vLdDU
aalAu 2563 — waunAy 2564

Summary of Ministry of Commerce's
Implementation of the Official
Information Act BE. 2540 (1997)
from October 2020 — May 2021

“wieause..daoan”
(SINMADUAADYHID

“MOC...Volunteers”
We do good by heart

sheBpnnHUNIYRDEUAIIUSURQBDU
UDVNSINSIVWITUBE UA:NNHUIEY
Nogis:HIvNMIstauausudsountu

Laws under Responsibility
of Ministry of Commerce and Laws
under Amendment Process

138

S1IgWS:ulULazuIwLEuIua
SguuasIINISAs:NsIvla:
STUUASHEILINISASINSIVWITUTBE

Name list of the Ministers of
Commerce and Deputy Minister
of Commerce

S1gWS:=uULazuly
Jaans:nsd>vowieuse

Name list of the Permanent
Secretaries

Us:zudanmwnonssu
NS=NSIVWIEUBE)

Gallery Activities of
the Ministry of Commerce

VUULIQVTIU=NISIOUSIOU

Financial Statement

uSANSalyadu
NS=NSJOVWITUBE

Call Center

Annual Report 2021
Ministry of Commerce n

D S e U



ASTNSIVWILULE
Ministry of Commerce

— 2d8NAU / Vision
tasygavmsANaulagdiasugnsgnlnl
agwdvdiunislul 2565

Thailand’s trade and economy grow sustainably
into the new economy by 2022
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o dviasunisldudanssutvatwuiandiuaivisalunisuvivdunivaIsAl
vavus:lnA
Promote the utilization of innovation to enhance the country’s
competitiveness in trade.
o WauullAsugAINISATUDVUSEINATKTADIWIGUUTY aaAdIUIKADUAT UAuNSTAU
s1olquovUs:ina
Strengthen economy and trade, reduce inequality and improve the
country’s income level.
—o gnas:dulasvasivwugiunivaisAmihiius:ansaiw viasgiu Wusssu ua:
sovsumiswaguudavlunnioa
Upgrade trade infrastructure to ensure efficiency, standard, fairness
and responsiveness to changes in all dimensions.
—o dvlasuNIsSAILaTWaAIUIAIIUSIUDDINIVIASUIAISKITVUSELNA
Promote trade and develop international economic cooperation.
—0 WaIUIUS:aNSNAIWAISUSKISDANISDVAANS
Enhance the efficiency of organization management.
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lAsvasivas:=nsovLWIRIGE
Organization Chart of the Ministry of Commerce

dunviusguuas
Office of the Minister

ddnviudaans:=nsovwieuye
Office of the Permanent Secretary
Ministry of Commerce

—— 0

7~
ddnoiuwIeasd
tucious:tnA 4 uKv
4 Overseas
Offices of Commercial Affairs

dunviuwneasg

JdvKIQ 76 UKV

76 Offices

of Provincial Commercial Affairs

I

==/ nmEssss

dunviuulguiguazgnsAIGasNIsA
Trade Policy and Strategy Office

14 s1gviuUs:U 2564
AS:NSOVWIEUGE)

'—\ﬁ

AgumMsAvAumsmMmMetuds:ina |
Internal Trade Cluster

y'//
5 D,r /" nessss
7 O
nsuMsSAIMU
Department of Internal Trade
”/,/*-m\;\\
- DBD |
ASUWCUUISSADAISAN
Department of Business
Development
”/’/:V ‘ \\;\\,
~BiP |
‘// nnEEEEm O

( nsunswoaunivdayayl
Department of Intellectual
Property



ndun1sAvAUMSAICIVUS:INA
Foreign Trade Cluster

Qw\

\d

o

= /

AsuMsAcoUs:LNA
Department of Foreign Trade

(onth ..
s :
ASULDSDINTISAS:HIVUS:LINA
Department of Trade
Negotiations

N\
\

: D‘TP_/_'/ nnEEEEE
- ,
AsudvLasunIsAIS=KIVUSEINA
Department of International

Trade Promotion

ahunviudvlasunism
tuchous:inA 58 uHv
58 Overseas Offices
of Thai Trade Center

(it

val-alataby
State Enterprise

fi / /)
DuANISAaVaUM
Public Warehouse Organization

DVANISUKIBU
Public Organizations

FAUIdvlasuAauIBwWs:HI10Us:LINA
The SUPPORT Arts and Crafts
International Centre of Thailand

ammses | uassss

O
anmuusvgua:weuuidryued
1a:lASoVUS-QUIHYBIA
The Gem and Jewelry Institute

of Thailand

m&m/ L LT ] O

anUus:K310USINALWDNISAT
ua=nIsweuun

International Institute for Trade
and Development
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UDVAS:NSIVWIUGY Uvuus:uiau 2564
(aarAu 2563 - wauniAu 2564)

Ministry of Commerce’s Key Achievements
in Fiscal Year B.E. 2564 (2021)
(October 2020 - May 2021)

NIENTINYd Tugnugmiisanuniunum

drAglunmstawAsygiansiveslseme ieaing

s1elaliuseine LLE“I%@LLaﬂ’J’WiJLﬂ‘u@E‘J;GUENLﬂUGIiﬂi

é«:ﬂizﬂaums wazUszanau lamuuakNunseLuuy

dAny iesessuianienisAtlanuazaniunisal

nsunsszuinveaielifalalsun 2019 laed

wan1sinuuluglsssn auuleuisvessyuuns
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INNSNTENTWNNYE A9l

s19v1uUs:9U 2564
AS=NSOVWIEULBY
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The Ministry of Commerce, as the key

agency to enhance the national economy,

generate income to the country, and oversee the

livelihood of farmers, businesses, and the people,

has carried out important plans to respond to

global trade direction and the COVID-19 pandemic

situation. Tangible outcomes which are in
compliance with the policies recommenced by

the Minister of Commerce are as follows:



Us:=Ausiglainuvasnsuazuskisdanssuninyasaingy

The farmers’ income guarantee and managed agricultural crops to
maintain price stability in an appropriate manner

Wednwnadesamsianliegluseaud The outcomes of the income-guarantee

IS o a L% 4
winnray laefinanisanfiulasenisuseiusiela

subsidy scheme for farmers in 2020-2021 and
NYAINTY 2563-2564 UAZUIATNTAVUIY Fail

other parallel measures are as follows :

Tasvmisus:Ausiglainvasns Uniswaa 2563-2564
The Income-Guarantee Subsidy Scheme for farmers in production year 2020-2021

: : B msnewusasy J 63-64
: WKUgLInUAsNS : Jolousduy Compensation for the year 2020-2021

auﬁ‘l : (§1un§31§au) : (é‘.luu-]n) : ..................................................... SEREEEEEEEEEEEEEEEEES

: : . Shuwuwnuasns ¢ Fwoudu
Product : Targgted farmers : Total cost : (F3wunsHigou) : (3uuin) : soga:
(million families) : (million Baht) : \mhers of farmers :  Total amount : Percentage
: (million families)  :  (million Baht) :

UdwWann : : : :
Paddy ; 458 : 4950981 468 : 48156.95 97.27
UoWaLEABdm 045 . 186792 033 © 123006 65.85
\') ) jud H A :
e TUOUHE L o524 1 957097 038 i 274562 2869
5 vhaudhlu © Wimssawe (lovoIns1IAMaaIadvsvgunn
0,-[ palm 037 © 450000 : swudKLe (AN a: 4 uIn)

No compensation since the market price is higher
than targeted price (4 Baht per kilogram)
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lngandununsns uazvawenenlelvdusznauns

Ardnlunsivadien dwaliaiuisogadunande

lugaafieangmnainuin 531 5.327 Uy 59U

atuayuaAIuIMITIANIsLATTUIAMAINKANER | THB 53,800 million.

wneRsnsEUand1e lsag 1,000 um aFseuaglliiy |

20 13 finsdeiutiemdeinuasnsud s1uu 4.69 | and creating additional value to farmers, local

enterprises, and Farmer Institution with 1% interest

auasisau syuduku 53,800 d1uun

(3 o a

[

Artlwedssdnilunisiivaden snsmende | :
i programme for cassava farming, offered loans for

Sovay 3 Ml T1udU 30 518 WUk 45 d1uum

& [ I3 o ] %
wazaatvuneniialunisinuafendudiusnas

wigUszneuns Sruau 75 518 10wl 225 §uum

s19v1uUs:9U 2564
AS=NSOVWIEULBY
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Parallel measures

« Rice Offered loans to delay the sale of

in-season paddy rice and loans for collecting rice
to create addition value by Framer Institute.
Provided interest reimbursement scheme for rice
traders to encourage stockpiling which can reduce
problems caused by excess supply of rice,
especially during harvest season with expected
amount of 5.327 million tonnes. Furthermore, the
Ministry of Commerce has supported the

v o a a 4'
« 917 suidulasanisdudevzasnisuie i management fee and the improvement of

PAUaNUT FULBINDTIUTIUILALHINYAALN agricultural products for rice farmers in the amount
of THB 1,000 per Raij, limited to not more than

20 Rai per family. The subsidy has already been

sent to 4.69 million farmers with the total of

» Maize Offered loans for gathering maize

. Slnaasssnd sudulasenisiwids rate per year limited to not more than 12 months,

¥ Y S v .= i with the total of 18 contracts worth THB 348

L‘WE]'S’JU'i’JZJGUTJIWG]LaENﬁGI’JLL@%ﬁ'ﬁ’N@Jﬂﬁﬂ’]LWN :

o a A o  _a i million. The interest reimbursement scheme was

Iﬂaauuaquaummmﬂqmmﬂmm FWNNIYUYY
o o 2 . . o . also applied for maize traders to encourage

wavan Uuinuasns lusnsimenilesesay 1 sed :

L o . . . . i stockpiling with 3% interest rate per year,

syozaliiiiy 12 Weou 91w 18 deygn Wuky | o o

. S 0w v i for 30 individuals worth THB 45 million.

348 d1uUuMm LLazsmLﬁuaﬁamuﬂmlﬂ%ﬂizﬂaumi

» Cassava Organized capacity building

collecting cassava and creating additional value
» dhudzwds sduiulasensfse BB | (o 556 individuals which worth THB 57 million.
MazUgnUUEUE AN Ao TIUTINUAUZYAY Interest reimbursement scheme for cassava

k% I a < a ¥
WaTENYAANNL 593 256 518 WY 57 @YUM | traders was applied to 75 individuals to encourage
stockpiling of cassava which worth THB 225

million.



. dnduindy dudulasinisndneiu |

. ¥ o PR o ~ i palms to mitigate problems caused by excess
N15E990NUINUUIRULNDAANANARA JULNY | ,

: supply by supporting the expenses to export crude

oil palms with the target of 300,000 tonnes, 2 Bath

per kilogram. To date, 49,288.27 tonnes of

Ingativauumuimsdnnsiunisdseniduldusu

w1vune 300,000 U 9nsIAtansuay 2 un

298U 98.46 AUV

v
P |

. g1awa Mvihdyaderenainaim | . . :
v ¢ China and Turkey and organized online business

a v a [V a ¢
udu uaensn uazdananssudugasangsiveeuladl . matching activities among rubber and rubber

<

v a

AUAENINITUMAEHERN T TENINNTe FY way

a ] & v v wo
\AngaAnN3@ee 1.45 a1uuin wenand tammue
Tignamsndududiauay dwmalisiniersnis

UFuigedu

FuANNUASDU

a v v Py P o
. ﬁ‘UﬂqNa‘LﬂJ FINAUFIUINVANTINLNYIVD

Ussinnswaldl U 2564 ¢ail
1) 4I9IN1TAUNITNAN WA TYrIA1U

BbIINTU LLazmn%’maﬂmmgmﬁuﬁw

3 Jwdamewauniale Lazmiuguanisaaald

3) 4IATNITATUNIIAANAA19UTEINA
JUALI5915379 Online uazUseyduiusaing
Anudetuliiunaliilng

4) 139ul89n15T9V18NA LI N 1UAATA

Wae 711.63 auum

« Oil Palms Expedited the export of oil

fnsudnudseanudn USunausiuvisdy 49,228.27 ¢iy i oil palms have been exported with the value of

: THB 98.46 million.

« Rubbers Signed futures contracts with

products buyers, importers, and Thai businesses
fusgnoumslve Uinunmstionesnnnd 23,000 ¢y | I Which 23,000 tonnes of rubbers have been
: purchased with the value of THB 1.45 million.
In addition, rubbers are classified as controlled

goods which help increases the price of rubber.

Other agricultural products

« Fruits worked with related government

! agencies, Farmers Institute and private sectors to

o o ¢ drive forward administrative measures on fruits in
ADTUUNYATAT LATAIALDNYU VULARDUNINTAIT | .
i 2021 which are

1) Manufacturing measure solving

labour problems and certifying product standard

2) Domestic market promotion scheme

> . increasing market channels on both online and offline
2) 41RINIIA mmimamiuﬂizmﬂ :

o . s i platforms, promoting the consumption of fruits,
LANYDININNTIURUNY N9 Online way Offline ) ) )
¢ solving problems concerning the transportation

sauseAmsuslaanalsl uidaymidiunisvudmaldl . of fruits in 3 southern provinces, and regulating

the sale of fruits

3) International market promotion

- D - ) ) scheme organizing trade promotion activities on
AnansIuALASHNISUSIAA Online way Offline . . . )
¢ both online and offline platforms, arranging online
business matching and building consumers’

confidence in Thai fruits.

4) Connecting fruit trade through

. . . _ . LA ts with the total of 28 contracts which
UHNAY I1UIU 28 ﬁéyiyﬂ Usuausiu 13,032.50 s1u greements wi € totak o contracts whic
i cover 13,032.50 tonnes of fruits and worth

THB 711.63 million.
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o AUANUATIUNIE UTDINNSTNUY

wazvennTesunanan Tnonisdnaiuuanuay | Market channels and expanded markets to

Smhendnfasisursdseiuni wazdeuloimane | Prepare for production by convening Trade Fairs
AoteadusnEnssunie/Jasaseludomidye to sell bio-agricultural products with national

¥ A : o . v i standard and connecting markets to commercialize
373U 5 AN Lﬂﬁ]&lﬂaﬂﬂﬂﬂiﬁ]’]‘lﬂuqﬂﬂﬁ]’] 23.192 auUUM §

v & o i safe bio-agricultural products in the total of
NIDUNMINAUUIUAAITUATNUITIOUDILNWYHNINT LLazsqmm H
v o a v g - ¢ 5 times which created trade value of THB 23.192
Iuﬂ’mﬂ’ﬁLLU‘iEU ATTNAUINBANEUN LLASNITUINIT
o E w uave o i million. Furthermore, the capacity building
Fansna1n SnsmandulAingnsusewnsg v | o .
s v A ac o o o i programmes on food processing, improving
duAununsdunsd/Uasndy Jagiulinguiunens . , S
o LA . ., i packaging and marketing administration were held
?JUVIiﬁJIUﬂ’]’]MﬁQLﬁiﬂsﬂaﬂﬂigﬂi’lﬂﬁ/\ﬂm%&l 22 WHY .
i to encourage farmers and communities to go

Tu 18 danim

2949L5ALAIN-19

1%

aa

smvadamansifiavieidoansdunas
Swhellufuifiussautgmeumuanslsifivme

N3¢31Y

Tus1an Alansuay 130 U HBUIINNANTEAATBSTN
Usgnu Turiedignauasillognalsausuiugs

s19vIuUs=9U 2564
AS=NSIVWIEd el
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» Bio-agricultural products increased

i through the process of receiving safe

. Aud1de Weulvsnisders Tawae i
: i bio-agricultural products standard. Currently, there

AuTamdelivineddsfUanadelnd Sudens | . .y . .
* i are 22 organic farming villages in 18 provinces that

1ALAYASA 3o YSUTIARNATY | . .
nninwaInsluliinaiistu uassusddaaty i have been assisted by the Ministry of Commerce.

n15U3lna lagsamAvanIAudnnIn1501M1sing
amﬂamimauaiumiuﬂmqa FTNFTIANUNN seeking cooperation from modern retailers and

A3INEUAN ﬁmﬂﬁmﬁuﬂimuma‘uﬂﬂﬂqmaz wholesalers to increase the purchase of shrimps

£ ) Vo Y ! N !
aseenuiulalviuguslaa Tugieiilinnsunsszunn | from farmers and promoted the the consumer

» Shrimps created trade network by

demand by collaborating with Thai Restaurants

a v | & v v :
* auAgNng mamwmama’mamv-mwam i Association to organize an event to promote the

gNIUvayIf Inw15EAUIIAITIMUIEEN LT IR i consumption of shrimps. In addition, there were

wihmnsulsiu Alan3ua 80 U el g also collaborations with the department stores
Uamuaaﬂsaﬂuiumu ﬂIaﬂiﬁJau 150-160 um to organize activities promoting the consumption
of shrimps and building consumer confidence
during the spread of COVID-19 pandemic.

naanIuIAnilaansamnIng (1leun) Fmute

» Pork Sought for cooperation with the

Swine Raisers Association of Thailand to maintain
the price range of live pigs at the farm at not more
than THB 80 per kilogramme so that the retail
price of pork was around THB 150-160 per kilogramme.
Furthermore, live pigs and pork cuts were
provided and distributed to areas where the
demand of pork was insufficient while high-quality
pork (red pork) were sold at THB 130 per
kilogramme to help reduce people’s cost of living,
especially when the price of live pigs and pork

i were increasing.



» Gudldld dudulassmsldlsshansen built sale network of green chilies in producing

wieUszwwu Tagdamldliues M Simielusian areas which were in the South of Thailand to solve

widdandn uazluiiufingamwa s3uTawWaniu | demand during the spread of COVID-19 pandemic,

dewonlvlneenluimuiglunainaislssina 1ie
anUSuaranandIunuesnansyuUkazin lateym

s nanantylinng

o duAINSA AndunISINY 0INITLaY

Wanlgan15anuu1ensndgrdulunuiuna sudn

ya3l3Aladn-19 saunNIifuguagnIun1IalsIAN

wazUsIasaumludandsmuTuiiugs

Adpusesnisitanes TuSulonandnaininensng
Tnease elswunlelamsiamilanesena esan |

ANMEAISAINITAANATYLADAIINFNIUNITUNITUNS

SEUIAUBILSALAIA-19 dnalrsiAnUSusRvY

» Eggs Organized “Blue Flag, Low Cost for

the people” programme to sell medium-size eggs
with reasonable price at the gas stations, regional
commercial offices, and many areas in Bangkok.
The Ministry of Commerce also promoted the
export of eggs to international markets with the
view to mitigating problems caused excess supply

which may cause the price of eggs to fall.

« Chilies expanded market channels and

In addition, the price and quantity of products
were closely monitored during the period when

i the price was increasing.

« Pumpkins connected market channels

by collaborating with modern trade outlets, stores,

Al iiteudlatigvnenindensiuand ilesann | and restaurants with the demand of pumpkins to

rudesmslduaznisuslnranasannmsunissunn | PUTChase products directly from farmers to

proactively solve the problems concerning falling
price of pumpkins due to the slowdown

a v o . . i of economy caused by COVID-19 pandemic.
. duArWnnes WeouluanisInuuie
Y < e v W 9 , i As a result, the price of pumpkins went higher.
IneUsEanundiATUmNTS 1A LaYIUeINTHN 9
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o duAUAINENS LANYBINIINITAAIA |

TpgdnmanunlituinyasnsinananunIesmg

NFNIUNTAUNITWNTTEUIAVDILSALATIA-19

NNFVULIBUENTIINUYIINANNUTELNA NINUALEA prices due to illegal import of coconuts by

LLa%Ui’]‘U‘Ui’]@Jﬂ’ﬁaﬂaE}Uu’]L‘U’]IﬂEJi’JlIﬂUﬂﬁiJ@aﬂ’]ﬂi classifying mature coconuts and products as

dMINIMUENTIUNYIR NBITINIBNMIINBIATUUAY | controlled goods and controlling the movement

melutsene (ne.suw) paenuimualidndla of imported coconuts. The Ministry of Commerce

w1 2w loild vinFengamm uagvinFeunanall | also collaborated with the Royal Thai Police and

« Bufineasnaaineia (nsufleu/vewilvgy/
vouund) auaniladgymnnenandndunainuag |

11001 tnedonlesnsiviienandnesnuen :

nsziiey ludnsmendesesay 3 Tauiiguatdesusy

n1sdnasudndn tneprvaunIsvudy wagliuds | Shallots) solved problems concerning excess

Usunainazaaiuiiiu uazadiannuidusssy | SUPPY In the market and the plummeting prices

g vy & v o . & i by expanding market channels from producing
Iuﬂﬂi"ﬁ’t’]‘U’lEJ I@EJ‘IMQ?U‘?JEJG]ENLLﬁﬂﬂ‘UEJLLﬁ%i’Iﬂ']iU"UE] :

v e e sw - 3 4 i areas, paying 3% reimbursed interest to delay the
Iﬂﬂ%%ﬁ]@ﬂﬁmWHﬁﬂ‘UUi%LﬂW TUA AN VU AITUYU
i sale of garlics, monitoring and suppressing illegal

LaYENIDUY

s19vIuUs=9U 2564

AStNSOLWIEUBY
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» Barramundi Expanded market channels

by providing areas for barramundi traders to sell

TWunfuslanlaenss sauvssaudunsuyszue | their products directly to consumers and

warmhenuiiiendes Manunskanlidenades | collaborated with the Department of Fisheries

fumnudosnisvestiuslnm melduunin “inunsnan ; and relevant agencies to set the production plan

e na1n” naenaundndudisanvaineng | by taking into account the demand of consumers

o . gy o : under the theme “Market-Driven Agricultural
VLUENG]E‘]’WW]WﬂﬂigLVIﬂVmﬂﬂﬁJ.ﬂ’lW PWBUITLNA

“ v o X v v i Production Program” Furthermore, the export of
ﬂ’J’]ﬂJL@E]ﬂi@u‘UENQLa‘&NUa’]ﬂ%‘WﬂVllﬂﬁ‘UNaﬂi%V]U :

i barramundi to potential foreign markets was

. promoted to alleviate barramundi traders’

o Auauzni audunmsudletgmaen | ,
i difficulties caused by the spread of COVID-19

NAKARHNAIIINNITANABULIN tRe UL LALENS1Y _
i pandemic.

naunuaznandusiidududiaiugy wazaiuau |

» Coconuts Solved the plummeting

the Internal Security Operations Command (ISOC)
to monitor and suppress illegal import and only

allowed the import of coconuts from 2 ports which

unawndn awenonileiievzasnisdmuneduan @ are Bangkok Port and Laem Chabang port.

» Bulb vegetables (Garlics, Onions,

import by controlling the movement of products
and requesting to identify quantity and storage
location. Fair trade must be ensured by requesting
buyers to identify name and purchase prices which
have to be in compliance with category, type,
quality, layer, moisture, and contamination of the

products.



Jsuunuinwasisgdvrkdalikiiu
tsaduuuIvKIO

a v

¥

o

I a v

auum Tnefinauaudn 1aua fnuavnalsd 917 Usea

q

Uednd Wls wasdudnguyi/ndndueidanin

ASAAUQUAAUNTWLIASTIUFUAT
uihavoan

oo

w.e. 2503 wazwszsnvlgyaAnisdseanliuen |

waznsidanlusiveandnsdadudn we. 2522 | and the remaining quantity. These practices were

- o o o Wvo a i properly applied in parallel with the core policies
0l nanAnTTudsngs Tdeniunsaualoue | D oY 9P P P
i of the Ministry of Commerce to administrate key

TunismiuakanIsaIeankaz 1881993999 taedl |
N i agricultural products.

Y :
minTasuRunnliilulununasgulazadng

a o I3

o a 1 [ Y v

e2e

a (%

WnsgIuduAinisasesniiielidulumumasgud
nsgnyRmdivdirunetselilos safuiuldy |
fin3nsdeuUsInun s ez USinununde

Fefoidunmsnisguuuiidiendnduuloviendn

1%

lunsuimsdansauainuasfiddeyladueene

NILRAMUNYMINYREIUATIATA FUAIU1INEN |

wzdlnouazdalnadesdnd ladduguanuan

Adjusted the role of provincial commercial
officers as provincial salesmen

To create agricultural trade connection

between business operators and farmers in the
province and also between provinces with the
total trade value of THB 1,400 million. The target
groups of products include vegetables and fruits,
rice, fisheries, livestock, field crops, community

goods, and provincial products.

Monitored the quality standards of import
. and export goods

To comply with the Export Commodity

o w4 4 | Standards Act, B.E. 2503 (1960) and the Export
‘V]’ﬂ/i‘u'W‘VIL‘UE]?,JIENLLaﬂLﬂaE’JuauﬂWLﬂ“Hmi
i and Import of Goods Act, B.E. 2522 (1979).

! 4 5 =1 Nt v % H
iuﬂﬁﬁﬂaﬂiuﬂaUﬂqiLLauLﬂﬂmﬁﬂiﬂﬂwumluf\]ﬂﬁﬁﬂ The import and export of cassava, for instance,

LLAZ IV INIININ Vl'ﬂﬁLﬂﬂﬂdaﬂ']ﬂﬂliﬂqﬁflﬂJﬂqq 1,400 have been C[ose[y monitored to ensure that the

products meet quality standards, otherwise those

: who fail to follow the regulation would be
punished. In addition, the quality standards for
export of Thai jasmine rice and maize were also
monitored to comply with the instruction provided

AUNTEI1IUYYRAUIMTFIUEUAIUDDN by the Ministry of Commerce, as well as oil palms

which have to be monitored the import quantity
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Monitored the price of goods and service to ensure fairness to business

operators and consumers

Tagandulasanseng o ietiemieUsyeisu :

15AlAIN-19 9t

aaN1S=ANIASDVYEWUSIBIBU

Lot 1-10 Sadlerugnangimiedumatlnauilaa
ARasswaum sedsnuansnelg Lazvinsvioddu :
MUsemA ansiAduAadan 80% Naummdngiy

1NN 22,000 518N13 AaenIudeNlsaunanasy
a7 euUaiunmseUsEuteaumEnuLnantes

wona Nt Falilasanis Mobile midlydansianl

PgUszr1vu Ingdesaluuieyln Lagsanunia

Tusredseuda Iiundssyyuluiiunguusng q

s19v1uUs:9U 2564
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By carrying out projects to help people and

suadfiutoaneliduslaaldidndedudtaulnn | expand market channels for consumers to be able
Y q H

wlaafisndulumalsendalutisnsunsssuines | toaccess to necessary commodities with reasonable

price during the spread of COVID-19. The projects

which have been implemented were as follows:

Tnodnau “widvdansianl dreusgawy” | Reduced people’s cost of living

By organizing events called “MOC on sale
to help people” Lot 1-10 with the collaboration
with commodity producers and retailers,

department stores, major wholesalers and

%ujj’]qquﬂ‘jgw]ﬁ 97 Lazada , Shopee , lUswilélneg retailers, and local department stores nationwide

to lower commodity prices with the maximum

AunsnanAIATesTNUsETundn 3,500 &1uuan | discount of 80% and with a selection of more

than 22,000 items available in the events.

The Ministry of Commerce also connected leading

Whaudiisudusonisnsesin lunszatesmine | national platforms, for instance, Lazada, Shopee,

Thailand Post, etc., to ease people’s burden when

nalungamne uasUSuama 531 694 90 LAnyarn § purchasing goods on aforementioned platforms




UsEu19unIn 49.28 AU karlasan1sseiignan

UMY TATINISTIUBINISTINT T1MU8DINNS

o

Ugadi5a lusmlifunwengeag 35 v dagdy |
% womsihiaulasinise 13,184 41y awnsa | Stores attending the programme which can ease

, o i the burden costs for ready-to-eat meals for the
ANNIIEAIBIUITUTIASVBIUTEV 1T UUTEU | _ . )
: i people which worth THB 19.84 million daily.

q

Juay 19.84 a1uUm

which could lower the cost of living for THB 3,500
million. Furthermore, a project called “MOC on
sale to help people” was introduced to send
mobile units and mobile grocery trucks carrying
necessary commodities to sell to people with
reasonable price in 694 communities in Bangkok
and perimeter with the total trade value of THB
38.76 million. The “Blue Flag, Low-cost Schem to
reduce People’s Cost of Living” programme was
held with the view to providing essential

MM3SMIENI1 38.76 d1uum lasennssetingian | commodities with the price lower than market

o | 5 o aw i price for people across all regions with the total
Uszudnanaiasealinlszynsu damaunigllan | _ .
ey 1 Lo, i1 ., i of 313 times which could help reduce people’s
UslnAviILy WsnAwnmaveenanaiatl ST L g of iving of THB 49.28 million. The “Blue Flag,

iﬁLLﬁﬂﬁgsﬁquﬁ’Jnﬂﬂqﬂ 379U 313 ﬂ%’q a@ﬂl']ﬂiaﬂ%w Low-Cost Scheme to |mprove Local economy”

programme was held to select local retailers to

UsendanaunAsys A e9ay Sanngiuaiuan/ : sell essential goods which were cheaper than the

v a4 e, . ~ i market price to help people with low income

Sl insdu mwmaaumwmLﬁumamimaww P P peop

P o - ». i which has gained support from 156,976 stores

Tusisininviesnann TinUssasudiselades @ -
v i registering to join the program. Last but not least,

= v Ay v o I vy v
%ﬁﬂf\]ﬁguummmﬁuﬂiw’]ﬁiﬂﬂidmiﬂ 156,976 371UM “Blue FLag Canteens” programme was created to

sell ready-to-eat meals with the price not exceed

THB 35 per portion. Currently, there are 13,184
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QUASIAMFUAILATUSMISIKUIEED
uazlusssu

[ a

. MVUATUAILATUINTAIUAN 55 18T |

v

LLaz%umwammm;ﬂLLa 229 518015

Winnzay Wusssy wazduSunaiesnatualng

wazUSuuAwde Wuduy

a a

UIN1S wazstvaziBenvasduandiminglidaiau . products which were required to identify retail

Wi Uszlan wiin anwg 1uIn UIvtngesdunn prices and 28 items of agricultural products

sullufansSennuanldanedu q

s19vIuUs=9U 2564

AStNSOLWIEUBY
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Ensured appropriate and fair price of
: goods and services

o Classifying 55 products as controlled

goods and services and 299 products as priority

. Muguastusiaduailiegluszaui ;| watch list.

» Regulating the price of goods to be in

#94n15 017 Asuas1AISMLeUBNMnnaungy | @n appropriate level, fair and have adequate

Fridelutseme Liduiuas 2.50 v wagwann | SUPPY for the demand. The sale of surgical masks,

o Ao v o , o .~ | for instance, was controlled to sell at the
aurdefind Tidimunelalusiafigelaii

v > L, vy o ¢ maximum price of THB 2.50 per piece while the
3888y 10 VBIRUYIU 3’33J1/1\1ﬂ'11/iﬂ@11/i§3“ﬁ@/ﬁ\‘1’&]@ﬂ/

v e v e - . & . . i imported masks were required to sell not more
UV HIUBYA D1 AUNU F1AIEB FIANINAUNEY
R .. v ., i than 10% of the cost. Moreover, producers,
Y3uaun1swas Usununisui Ysunanisannuig | . . S
i exporters and importers were required to identify

information such as the cost, purchasing price,

. MUUATIBANTRUAAZUINSNABIERS | . : :
i selling price, production quantity, amount of

$1ANFRUNBUEN 290 5189N15 LazAUAILAYATGDY | . .
¢ imports, quantity of sales, and quantity of

WaRN3IASUTD 28 18NS TIRMVUALUSENUNS | remaining products.

gsfavndveBidnnsednd wanssimdvuiedud/ |

« Creating a list of 290 items of goods and

needed to identify buying prices. For e-commerce
businesses, they were required to show the price
of goods and services and clear details of products,
including type, appearance, size, weight and

other addition fees.

o Applying appropriate measures to

stabilize the price of medicines, medical
products, and the costs for in-hospital services
by requesting private hospitals to disclose hospital
services pricing information and inform patients

L of hospital cost estimates.



o MALAINASNIAUATIANGT LIUAEI UAZ |

TirjUensu

= [ o a
Gllu%"lﬂﬂﬂﬁ]himuaﬁiﬂ 331 58,386 318 WUNITNTENINA weight and measuring equipment and quantity

139 579 WSsuMiguusu 129,400 U

. MAUQLALATEIYINITINLATTUATTIULD

Tfiaaugndes Wisense wazlulumuanasgiy |

ANINAUA FIUN9EY 6,261,680 LATBY/AUYD

. duasulidnSevroniauszyrvy
B ., , i Blue Flag Volunteers” to monitor the price and
21815971 15697 lun1sauasiAiazaende :
- o o o . i inspect unfair trade practices with current
woAnssumienisalaidusssy Jaqlullaundn o
i members of 5,550 individuals.

v v
g

IUNEU 5,550 578

o Monitoring and examining business

ArUsnImMensunmg Tnglilsamenunaenauugns | OPerators’ behaviors related to trade to prevent

v v & a1 w g stockpiling products and ill-intended attempt to
VBHAIIAN WIDUNIUTELUUANTNWINYIUIALUBDIAY i

mark up the price which have been found guilty

for 58,386 cases, and 139 cases have been fined

o AAMYN ASIVEDUNYANTIUNINITANVDY |
worth THB 129,400.

fUsznaums iietesiunsinguaumuaemsmelena |

 ensuring the accuracy and precision of

of packaged goods to comply with designated

standard for weighing and measuring equipment

in which 6,261,680 equipment/ packages were

: inspected.

» Promoting people network called “1569
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Ministry of Commerce

m/—.



28

INYASHAO WIsUBgaala

“Market-Driven Agricultural Production”

AelauleungvoesoIuIensguuaILay

SHUUETIININTENTNMNAYE (Ne3UNS Snuadfug) |

nseNTInAdlaysanns N uTINAUNSEN TS

4 Uszns bawn

(Single Big Data)

. MsaTIUNanEIUNANY “INYATHAR

MRYVINAIN”

AMUUADANY LAYNISATIVFDULBUNAU

2

#84N15709Ma1A LAglUoIA U AMLOUNTIUAIT | o
) i better respond to market demand. In this light,

Juiadauni1sas1nazldiouaaing uifeInu | , _ .
> v . : the Sub-Committee on creating and utilizing
pandunisdnviisiudoyaduardudiusudy | _ . .

. i Single Big Data has already established database

YUINNTENTWNIDBE AUNTENTILNYH g i .
3w EEALEE QTENUNIENITINNYATUE i for cassava products between the Ministry of

RY)

annsal

Campaign was initiated by the Deputy

Prime Minister and Minister of Commerce

(H.E.Mr. Jurin Laksanavisit) to collaborate the work

WNuRshazannsal laguwseRanmenssunigsay | between the Ministry of Commerce and the

Lﬁasﬁ’umﬁaquﬁmam%mmmﬂwmmﬁm Taesiusaa Ministry of Agriculture and Cooperatives. The Joint

i Committee between the two Ministries has been

. n1sadruaziedey amﬂmummﬂu established to drive forward the aforementioned

 initiative and has 4 missions including

« Creating and utilizing Single Big Data.

o Creating central platform for “Market-

o 4 & v { Driven Agricultural Production”
. msaswmmmamumuqmmw mmgm

o Building consumer trust on quality,

o - o v o i standard, safety, and traceability.
° m'ﬁwwumuuasmammﬂwmmumm

« Developing personnel and products to

Commerce and the Ministry of Agriculture and

Cooperatives.

muoswaamruusma‘m

& rnnn:nus:)uuanunaonwunua.amuanafnsnnuna\)ﬁwun -

s19viuls=U 2564
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“Thai Food as World Food”

Wolansdnen wauadseondrfaaedlng :

Tnglan1zduf1e1ms nsgnsrendedladauaiy

871913 2564 (THAIFEX-ANUGA ASIA 2021)

a (%

IANANITULATINNTAAUAIBINITENAND

a £

Tugfinnerendeu dnfanssudugasnaduanaldan

w33y wazndndneiinwns a9 IgUszneuns |

W19UAINTIUNTY 600 518 LANTSIATITUATINA

2
o

1,174 ¢ dyaA1n13d3%0 2,211 S1uum

Campaign has been introduced to

demonstrate the potential of Thai export,

Tiusznaunisinerirsinfanssuesagsiveeylat | @specially the export of food products.

(Online Business Matching : OBM) nelusuians The Ministry of Commerce has encouraged Thai

A v - A v : businesses to attend online business matching
AUATIMTY 9 91 ULERIAUAT Gulfood 2021
o _ . isessions which is part of the trade promotion
NULAANEUAT Foodex Japan 2021 ULAASEUAT
i activities at the Gulfood 2021, the Foodex Japan

2021, and THAIFEX-ANUGA ASIA 2021.

The Ministry of Commerce also arranged
business matching sessions for Halal food in

ASEAN and business matching session of fresh

fruits, processing fruits and other agricultural
products in which there were 600 individuals
attending the activities, while 1,174 pairs of
businesses have been matched with the total

of trade orders worth THB 2,211 million.

Annual Report 2021
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aszqumislés:uunismoaulad waaaususyuvumsmeanlku
Stipulated the utilization of online trade to respond to new era of trade

Wuduled Thaitrade.com fisuauaunnlm

v Juled Thaitrade.com 117w 2,491 518 wdaduy i of 2,491 members divided into 2,399 buyers and

am%ﬂﬁ%a 2399 578 LLﬁ%ﬁiJ’]%ﬂé‘U’]EJ 92 578 T8 92 sellers. There were 28,731 individuals visiting

. < p , '« % i Thaitrade.com (without duplicates) and there were
drindeuvsaiuled Thaitrade.com (lutdug)
- 5 e o i 372 buying requests posted on Thaitrade.com
41U 28,731 918 UAUABINTTONINAARIUTZUY | , ,
¢ with an expecting value of buying request of THB

(Buying Request) W1 Thaitrade.com Center 971u3U 5.367.92 million. The total trade value of

372 378013 UYAAIAIANITUNIITOVIEHIUIZUY Thaitrade.com and online partner network worth

(Buying Request) 5,367.92 & uw uasiiyaf1 | THB 1,733.33 million and on www.kongdee-

L2 %

Y

o

nstev1enIuAUlYs Thaitrade.com LazsA3ae

Wusfinsoeula 1,733.33 duum wazeuiules |

WWw. BRI e .com 309 18

uananil delédRanssa Online Business
Matching (OBM) sewinegdseeanineiugundiain
saUseme lunguaudnddey e ewns waldl erana |
wdosiounng Fudueusud e e laed |
nsdnRanTsn OBM $1uau 63 Ads ARNTTUALRT

53fin 1,271 ¢ uwdalu fudn 636 e Jdoen 865 5w

WarasaIn1sAnely 1 U 53 8,945.68 duum

w705 BUSINESS
LogstX MATCHING

s19vIuUs=9U 2564

.—\ﬁ

Market through Thaitrade.com with the total

tourthai.com with the total of 309 individuals.

THAITRADE:

YOUR WORLDWIDE BRANCH

Furthermore, the Ministry of Commerce

has arranged Online Business Matching (OBM)
sessions between Thai exporters and foreign
importers in major groups of products including
food, fruits, Halal food, medical equipment,
Automotive parts, rubber, etc. To date, 63 Online
Business Matching sessions have been held in
which 1,271 businesses have been matched
including 636 importers and 865 exporters with

THB 8,945.68 million in anticipated annual sales.



ama
/8 N\

THE FUTURE OF;
MADE IN THAILAND

qomzi), S”lllilg
‘%‘\ J ! i?’

Tngsruflenuunanwasy amazon.com

lun1swandugusgnaunis SMEs ianunsauans
Aneamuazvenelentanisdeendunn “Made in
Thailand” gnainansgeiuini dguseneunisine
33131 2,000 918

wadianisnaineoulatduiussgndldlugsia

1,834 578 waztumziamsougnisdudnnsm

aaulal 307 s7¢

by collaborating with notable platform,

amazon.com, to enhance SMEs to demonstrate
their potential and increase opportunity to export
“Made in Thailand” products to the United States’
market. There were 2,000 Thai businesses attending

the event.

Technique to adapt to their businesses with

the total of 1,834 participants and incubated
307 business operators’ development to debut

them as online traders.

Annual Report 2021
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Enhanced the marketing of potential service businesses by focusing on the

expansion of market channels

WaJuIFngAIWSIUAIUAAN
gmstlu Smart Retail

AI8N15851909A AU N1TUSMIITANTT |

ANSWAUININAN B S1UAINIUTENA WS oUNU

avvayuiualehenddneawliinisimelulad |

POS 1 lalun15UsIISIANITIIUAN

ssfvadNanduLnun

i Improving the capacity of retailers
i to debut as Smart retailers

by equipping them with management

knowledge and know-how on branding

development nationwide. In addition, the Ministry

of Commerce also encouraged the potential local

retail stores to apply Point of Sale (POS) System

to help manage the stores.
WnTwAanssudugiasannsaliuaiu American |

1N13TUALRTIINITAT 24 A RAYAANITINNIGTAT | o _ .
i in American Film Market in the United States of

593n731 100 AUV

AMERICAN FILM MARKET"

ssAdusmisladadnd

a [ '

s

seninagiusnisiadadndlnedugliuinisladasind

Y

Wgwin wazauy.a1 1Ainn153uelasaIn1sa 85 ¢

YaA1LITIINITAINTY 130 duum

2 s1gviuUs:U 2564
ASENSIVWIEUBE)

'—\ﬁ

+_ = __ i Digital content business
Film Market ULUU Online & UseinAansgolisn 9

Attending online business matching activity

i America. There were 24 pairs of businesses have

been matched with the trade value of
£ THB 100 million.

i Logistics service

Organizing online business matching activity

among Thai logistic providers and Myanmar and

Laos’ logistic providers with 85 pairs of businesses

have been successfully matched with the total
. trade value of THB 130 million.

¢

IARANTIAUALRTINTAHUTRIgeRUlAY




ssAiduSAISauUaUuUUazssAdUSAIS
1ngdWtiav

oA

A15A1 78

Y

81.70 81UV

WaInANgMWRUS:NDUANNSSSADUSANS
ndyanAgv

a o

=)

919 §INAQUA

Y

) eXe

(% '3

g3naliusnistadading

a A

LY

q
3

o

alAsISeu 8,985 18 WAYLIUUIUWAD 6,577 518
wdouvd wasunisldimaluladuazuinnssy
Tnerdeulos SME 548 516 flulATeU8gINa Startup
10 'o:'iﬁf\] oA Akita, Cloud Commerce, Meow Logis,
MyCloud Fulfillment, Ship Space, SHIPPOP,
Shipyours, Siam Outlet, Sokochan wag TRUSTBOX

A dyaaraianisaldedeniely 1 T |

WeUNIEIF9ENI8T3A |

: Supporting services and related
. business service

Attending Consumer Electronics Show

(CES 2021) in Las Vegas, the United States of
America with the participants of 10 Thai businesses.
There were 78 pairs of businesses that have been
matched with THB 81.70 million in anticipated

i annual sales.

Improving the potential of businesses
providing high-value service

such as elder care business, restaurants,

o o v . accommodation business, and logistics providers
[WFINNULERIEUAT Consumer Electronics o .
i for 1,069 participants to go through in-depth

Show (CES 2021) ad uAsataniia ansgeiusng i . :
“ i incubation programme by sector and enhance

v ¥ 1 a [ ! . . .
NQU’iSﬂE}Uﬂ’]ﬂVIEJL%’]’i’J&J 10 978 INANIIIUALITAT | management knowledge via electronic learning

(e-learning) with the total of 7 courses and with

30 topics, such as marketing management, finance,
and accounting at http://dbdacademy.dbd.go.th
with the total of 8,985 registrations and 6,577
participants have completed the courses.

307 QINVIMUBIT GINWIND £ | addition, the Ministry of Commerce also

promoted the use of technology and innovation

1,069 518 waziasuad1anaiALiEuusIsaanig | Py connecting 548 SMEs to 10 networking startups

. ) o o such as Akita, Cloud Commerce, Meow Logis,
shanuderaulatl (e-Learning) 7 nangns 30 ite :

i MyCloud Fulfillment, Ship Space, SHIPPOP,

Y1 YU ANTUINRITINNTT NIRRT NI UALUYY Shipyours, Siam Outlet, Sokochan, and TRUSTBOX.

maduled http://dbdacademy.dbd.go.th fffaula |

domsizvumsasusoulativio SME

He'rs Tk

ioSsunuiusdngostnia g d

O

10
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SMEs ua: Micro SMEs

Advanced marketing competitiveness to local manufacturing including

SMEs and Micro SMEs

WwayuAngnwgus:naumslkiinD WS
a1usA1 Asaala

nslduselesianmaluladuasuinngsy
Ao YANS 3 I P v innovation to increase business capacity and
LWOLWNNUTZANTAINNINGIND WagNOIAAINUY | pacity

y y . . i hem with international trade information
AIUNITANTEAINUTELNA LUU ﬂ{]igLﬁﬁl‘U HAININIT ¢ equ ppedt € t temational trade informatio ’

va A P v y . i suchas rules and regulations, trade measures and
wagn1slaansdselogunienisan nstousylovy
v A o o . , : theutilization of preferential trade, the benefit of
INAITNUANAINTITIALET mﬂ%mmiﬁuauamu : . . .
v i Free Trade Agreements, information services of

ningdunredgginazuinngsy nsfiun intellectual property and innovation, jewelry

= [ 5 v v v 12 I3
wseeUsziy sauislianiugdiunisAiosulail i development, and the knowledge of online trade.

N v Pz | a 19 ' : .
muJUigﬂaumﬂﬂsumsml,aﬁml,azwwmﬂﬂ i There were 42,000 businesses that have been

42,000 3578

PG @ prE @

Y65 uaio WIUTUoTH
aaulaiiialan
w030 (28| @ G o e

s19v1uUs:9U 2564
AS=NSOVWIEULBY
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: Advancing business operators’ capacity
i with trade and marketing knowledge

by utilizing the benefit of technology and

promoted and developed.

Promoting “trading village”

for local enterprises to run their business

: towards sustainability by enhancing knowledge
i and necessary skills for local enterprises to ensure
that they could develop product quality, processing
of products for value addition, packaging
development, management and expansion of

market channels for their goods and local

products. Currently, there are 25 local enterprises

that have been promoted as trading villages.

ey L
OYHEAS Huaiio WIBTOTR 15 20 I © Cam Ssuini ko
aoulaiiitan Ao 2563 % e ;
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AN

e G193 H nsumsametu
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NS3NSIIWTUE

dviasu “ryuumuiAaing”

ogudabu lnefiwuresdannd uaginueiidndy |
THungusznaunTiamiaguey asun1siam |
AMAELA MsuUsgUieaisyariin s
U5 N1FUTMITIANITLALNITVEIEYDINIINTT

panlinuauALasndndueigusy Jaguitavie |

guyuiilasunsaasuiau i dundtrhundie

FIUVISAU 25 thiAd

gas:Guaalasusugdnisidu “aaradavsy” |
i has expanded market channels for local community

= v & o i a
LW@SL‘MLUuﬂﬁlﬂlumi@ﬂ%UNvam%N Lﬂi‘b@ﬂf\]

MElANNTANESLVBINTENTIINEIVE SIUVIIEY 227 LA

30 519 13U OTOP City LAnyaAInssming |
i could make more profit to the communities,

A7 2.8 AUV

dolasumswaakuinmMarAglaso
Tasvmis “KuirninmnkolbsusU”

Ny Yo ' v
ME&L‘UW?’JQJI@N?H??I’J”I 500 918 @UT0EIN

eliliunyuruisiuaioniisouaynin 8,000 Um |

Aol

L

AaOALLY

&
> @ @aeul

Klong-Hae Floating/Market

nIAvAUBIOL

Upgrading local markets to

ielidawAsguyuaiunsaduilugsiald | “Tong Chom Markets”

as the mechanism to generate incomes
to local communities and strengthen economic
fundamentals by selling distinctive community-based
products which reflect ways of local life at fair

price. Currently, there are 227 villages that have

i been promoted as Tong Chom Markets by the

Ministry of Commerce.

Furthermore, the Ministry of Commerce

o o - e ., i products by inviting 30 OTOP Select’s business
NAUEYLYY UaTENTEAUATEINIZIUTINIALANUDY

< = o A w v o« . ioperators to attend OTOP City fair which created
K99 1aedin159MUIBAUAININE RSN B NIYY

. < - v - Y ! trade value of THB 2.8 million.
aaﬁqmu i']ﬂ']LUuﬁiiiJﬁlﬂﬁgUiiﬂﬂ ﬁm;uummmmaam

Promoting the manufacturing of cloth

wennilafintesmnansnanalufuaud, | face masks under the project called

.. i i “Masks from the heart of community”
yuyy g1 usenaunis OTOP Select 31U i

with the total of 500 participants and

approximately THB 8,000 monthly per family.
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ua:=vu Crafts Bangkok 2020

daviwuAauiBwnatd Salkulasuws:uisii | Organizing events called “SACICT

weaves with heart towards the new

= a ¥ a = o
NBLERIdUA 1AauUITW ﬁmﬂﬂiiulmﬂ

'
=

HE1913719uNI7 40,000 518 @UNTAITIYARN

AsAneluaulauINnn 140 AU

asanuBavumswaagumavasing
duaSuuwaziimundusznounisantny (5ed)

normal under the glory of His Majesty”

MrauNaIANNARaIsaTIALasuRLRuddedy | and “Crafts Bangkok 2020”

to showcase arts and crafts products and

handicrafts which reflect the combination of

creativity and original pieces. There were 40,000

attendees which created the sales of over

| THB 140 million.

Building confidence on

Thai agricultural products

by equipping rice traders (millers) with

knowledge and understanding of how to manage

modern rice mills properly in compliance with

technical theories and the development of

manufacturing to enable farmers to receive Good

aaudaunduauanunsaisnaluladudaniay

yiUseIna

va Y va A4 o oo L Agricultural Practices (GAP) or Hazard Analysis
Iﬁmﬂ’l’mgﬂ’ﬂmwﬂf\]mEJ’Jm_Im’i‘UiWﬁ’ﬂ]ﬂmﬂNaﬁQJU
A e o - o i Critical Control Point (HACCP) and able to develop
Iwuwgﬂmaa ATINIUNANTYINIT WRSUNITNRIUN
a0y y ~ wada | traceability system for agricultural products with
ﬂismumswa(ﬂwLmqiswmmgmmiﬂg‘umm
0w o Y . i the use of Blockchain technology in order to trace
ﬁ’Wﬁ‘UIi\‘iﬁ (GMP/HACCP) 57914 WRIUITEUUNTIR

all processes from growing, manufacturing,

LA a v & . i processing and selling process at Tracethai.com
(Blockchain) tian T UAUAISNLANTEUIUNITURN | P : P

- o - o : in which the organic rice is the first pilot project
wam LUT3U 919U TI00INITIVIOININTFIU

. . ) o 1 ~ »  for scheme. Currently, it is in the process of
Husruuivles Tracethai.com laeiirsedludue y P

v oo & | i expanding farmers users nationwide with the
VTIBDUNTY VUSUBDYISWITNTIVYIEFIULNYAINT

fanuinussmelaefidmunenin 150 nguawnIng | target of 150 agricultural groups across the

country.
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iIsvSamisdavoanauminazusaisiugn New Normal
lasdviasuaaraGosaniiusavnvaaulau

Stipulating the export of goods and services in the new normal era
by proactively promoting trade via online channels

Wy ausurdunayladaled dunsinau
WAR9AUA1 Bangkok Gems & Jewelry Fair Special
Edition - On Ground to Online Exhibition

wonanil laeuleaunsevigeauladlng-duide |
Huunannesy Global Linker Inedonduasaud

Laviadesuseduidunsamesusnlunisideulesdu | which worth THB 900 million. Furthermore, there

melgde “Sister Cluster of Thai - India Jewellry”

GLOBALLINKER

Sister Cluster of Thai-India

Jewellery
%@’ S

ey

Thai Trade Ceater
P

INDIA THAILAND
TRADE PROMOTI ON

- - R

= vt

for instance fashion and lifestyle cluster,

at Bangkok Gems & Jewelry Fair Special Edition - On

vULWanneL www.bkkgems-vts.com fiEUszARUNS Ground to Online Exhibition at www.bkkgems-vts.com.

ValunazansUssmadnsan 33u 648 510 1Aansdug | There were 648 domestic and international

193915319 489 ¢ %aﬁwnwiﬁa%agguﬂqu 900 AUUM entrepreneurs attending the event with a total of

489 successful business deals resulting from

business matching conducted in the exhibition

was an online network connection between
Thailand and India on GloballLinker platform in
which jewelry and accessories were chosen as the
first sector for this collaboration under the name

“Sister Cluster of Thai-India Jewelry”.
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dafAdnssuwsssAdoaulad

MAUALAYAT WU 819151 917 wazdum :

Uselnnous o9 1AsesUseau wsedldliiin wag |

Eﬂ%’liﬁ%%ﬁ]gﬂ IaRanssusiy 70 ade \Aanns instance, organizing programme for Thai Material

oo 2 ¢ ' ' =4 i to enhance the development of products and
%U@qﬁﬂ%aauiau 1,566 @ 4anIN1599U183W | P P

5,620.63 81UV

daadnssuLIALIUA
Mirror Mirror Mission

lasansausIuledmenasinesyaiusenineing

AugUu Tuaunansdudi Fashion World Tokyo

Factory 2020 (Mirror- Mirror) ilgszneunsdeme © business matching conducted in the exhibition

LLasmiammﬂwmmm 20 378 UNTIUGNIIATN | \yith THB 115 million in anticipated annual sales.

1195579 100 @ HAyarn1s¥evigA1aniIsal

Aelu 13 115 duum

s19v1uUs:9U 2564
AS=NSOVWIEULBY

,—\ﬁ

: Organizing Online Business Matching

. events

for agricultural products such as rubber,

rice, and other products, including accessories,
electrical appliances, and instant food with the
total of 70 times. There were 1,566 business deals
resulting from business matching activity which

worth THB 5,620.63 million.

i Organizing “Mirror-Mirror Mission”

to showcase Thai products in Japan, for

manufacturing technique for the Japanese market
in 2020 (Mirror-Mirror) at Tokyo Big Sight with the
total of 21 Thai entrepreneurs attending the event.

o, - DA i Another collaboration programme between
ludsgimadgiUu 917 lasamsdsasuimm pros

duAuazalansndnvesusznaunts Material | Thailand and Japan on textile and clothing was

Thai zjmmmijﬁu U 2020 (Mirror- Mirror) a4 Tokyo conducted at Fashion World Tokyo Factory 2020

Big Sight fdUsznaunisineitisiy 21 579 wag ¢ (Mirror-Mirror) with 20 Thai textile and clothing

businesses participating in the event. There were

100 successful business deals resulting from




aFolasumsAmiiIguauuaznMsAdiunau
Promoting border and cross-border trade

nansulagowsinulaulnenelannsnis
i COVID-19 prevention measures to increase market

Joatulsalain-19 wawiulanianisaseanaumine

TudsUszimaioutunazUszimasy § Wrunaln

guassAn1INIsAINITasnueIsnay Jagdulne

¥ v

wUa Ty AuUszmedlouin 11 wis @lu.and 14 b

[ =

AUNYY 12 Uvs wazual@e 9 uve wagviuil

o @

faonunisallein-19 Buadrmgazisafumihndndu
i also urge to reopen all border checkpoints as soon
as the COVID-19 situation has become better.
nsivsuaw/AuuaulugfounaIng 2563 - Nonetheless, the border and cross-border trade
value from October 2020 to April 2021 worth THB
876,774.54 million, increased by 18.20% from the

i same period of previous year.

[
g

TinsUavesmeiuuaulinsunmun sl yan
2

-]

WwgU 2564 HUAAT 876,774.54 GNUUM VLR

Soway 18.20 WolNgui Ut 1IN WY UNHIUL

snfuding ; i

| o | - B
aewruimusid uiedt 1 Trausuies o.dvauriu 3. 8o
oumimy wdemy
[ < IE™S
ofusm oo

B o«

In.
miie a.afielmi vvuomy

IR
vindowusme e.des v.vuswme

B -

vy o.dles aavm

by urging to reopen Thai borders under

channels to neighboring and other countries. This
issue has been raised at the Joint Committee

] = 1 o H
ATINUIINNDAUSNITNNTITIIUNNAIFUASLONYU ¢ between the government and private sectors

> Sere Sece ' related to trade which is a collaboration platform
AUNIIEYE (N5e.Melvd) lngysannismiieny P

.o 44 i for government officials and concerning private
nnsghazniatensumineateslunisunladgm | .

“ ¥ i sectors to solve trade and investment problems
at the borders. Currently, there are 46 border
WerinnsYownuLeLTEY 46 Uis (910 97 wiy) | checkpoints which are open (from the total 97
i checkpoints) divided into 11 checkpoints with
Myanmar, 14 checkpoints with Lao PDR, 12

checkpoints with Cambodia, and 9 checkpoints

with Malaysia. The Ministry of Commerce would
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ADIUONAVKRUAIUNDIASUTADSIAUAITNA

Partnership: RCEP)

Ingasunuanuanas RCEP saufuaundn 14 on 15 November 2020, together with 14 member

Usze loun ol 9 Useina oaawmsids thilaud . countries which are 10 ASEAN countries and

Ju GUu waznmidle Wetud 15 warineu 2563 Australia, New Zealand, China, Japan, and South

A o A a & :
LLauLau@Naﬂﬁlimizﬂqmaﬂﬂiuﬁquﬁgﬁﬂﬁl IWEJ@JQJG]L‘WU Korea, and has proposed the outcomes of

YOUNANTILATIIANANAS RCEP o iUyl 9 nun1us | - . . .
k i negotiations to the Parliament for consideration.

2564 il RCEP deifunatnvunniveg duszwins |
¢ i The Agreement has, then, been approved by the

iU 2,200 duau Andie 30% vesUsznslan | _ o

. . B . . | Parliamenton 9 February 2021. In this light, RCEP
1 GDP vaunuAallu 32.9% w89 GDP lan duamn
N - . , 5 . .. i isconsidered as a large market which covers the
NIAFIANLTU 27.3% sungammimiaﬂ ‘UQQ%‘VIﬂ‘Vl
i total population of 2,200 million people accounted

Tlnedudnerdusaceiavives RCEP aglutiau

RaNAL 2564 BUUDANITNDNTYU DE19UBY 6 UTHINA © 6 ASEAN countries and 3 trading partners to ratify

LarENITNUeND LYY E]EJINﬁE]EJ 3 Usgne i’Jtl,J‘I;]J\‘IéIu L -
i the Agreement and it will take additional 60 days

9 Useind laldneduainunnas RCEP Lad avaing
i after the ratification before its entry into force.

Tvimnumnas RCEP dnaltusmunasanntiy 60 Ju

s19vIuUs=9U 2564
AS=NSIVWIEd el

,—\ﬁ

isvsanmiswsMmsAIMulansaundusiuilos:KIVUSINA
Urged the negotiations under international cooperation

i Regional Comprehensive Economic

(Regional Comprehensive Economic Partnership (RCEP)

Thailand has signed the RCEP Agreement

for 30% of world population. The combined GDP
is accounted for 32.9% of the world GDP while
the total trade among its members is 27.3% of
the world trade value. Thailand would be
beneficial from this Agreement since the further
liberalization of trade under the RCEP is higher.
Currently, the Thai relevant agencies are in the

Ineudsrlend esnnisdanmneniundly | PrOcess of issuing regulations to comply with the

RCEP Lﬁ'umﬂﬁ'ﬁuI@%mzﬁwmmmmaﬂmagjiwdw Agreement so that Thailand could submit the

aaﬂﬂajgLﬂgj‘uLﬁgﬁaq%’uﬂ’]sﬂﬁﬁ’am’mﬂ’g’mmﬂaq Lﬁla ratification to RCEP secretariate by October 2021.

The Agreement requires at least 9 countries from



UszsumealansauaiGaou

Uszyussuunsiasegiaondeuedialaidu

1119015 (AEM Retreat) asefi 27 wavnisuszoy Ministers Retreat (AEM retreat) and related Meetings

44w | 4« i were held via video conference to discuss ways
NLNYIVBN NWU?SU‘UF\’]SU?BWJM‘W’Nlﬂa LNBRIID
- o - P i and means to respond to COVID-19 pandemic and
waniUaguLuINIeNIssulakasWundseinaaInnig . ,
v i set plans for economic recovery. These important

1 a < o £ a :
unssrUInYedlain-19 UssinuanAgyauLAsYEng i trade issues are raised by Brunei Darussalam as

the Chair of ASEAN to request all ASEAN countries

Muslumgaeiany lugruzdsesuendeunaneiu

Trendauadunistiansalul 2564 wazn15anein
. request to conduct ASEAN Community Vision

L 2025.

FFevimuUszPNe R UnaIT A.e. 2025 Wusu

i The Meetings under ASEAN Framework.

The 27" Meeting of ASEAN Economic

to complete the plans by the year 2021 and also

Us:U19S919aN1ADINANAVAISALESAU
UszinAgM

2 un lawn uninereanulusald wazunineenis
sedudeiinim |, Ing-Urfaniu (PATHFTA) agude

UNPUANALLIED 12 TBUN NVNUA 13 TaUN

. Free Trade Agreements negotiations
: with trading partners

such as Thailand-Turkey Free Trade
Agreement (TRTHFTA), to discuss details of

chapters under the Agreement and the revised

b IVIEJ—GJiﬂ (TRTHFTA) Lwamiaiwamam‘ Request List. To date, Thailand and Turkey have

Tounaeldanumnas deiauanindanaind concluded the negotiations of 2 chapters which

Uulsadseniniu deasunansiasailaiiusuan are Transparency Chapter and Dispute Settlement
Chapter. On the other hand, Thailand-Pakistan
Free Trade Agreement (PATHFTA) has already

concluded 12 chapters out of 13 chapters.
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avuwvunaAUWTdINAgNISHAAL

ALUTASSUNISSIUATULASUTADUATNISAT

JETCO) szhovlnguazansisaiaundns

FENINTOWNLNTTUUATUALSTUUATIINIINTENTN | .
i hologram technology to demonstrate the signing

a 6 a s @ aan |2 £ a1 .E
WIBITY (WIBFIUNT ANBASIAYY) UATIZUUASIINIT | betyween the Deputy Prime Minister and Minister

NTENTINTANTENINNUTENAYBIENTIYI1UIINT

¥
@ =

nsiluanBnanninglsy (1Windn) lneagldniii

Wudu

/

s19v1uUs:9U 2564
AS=NSOVWIEULBY
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i The signing of Memorandum of

Understanding (MOU) to set up the
) ) . Joint Trade Committee on Commerce
(Joint Economic and Trade Committee: and Economic Cooperation (JETCO)
between Thailand and the United

. ) ) »m .
Husvuunislnasismalulaglalawnsy Ingdom (EU)

Via video conference and with the use of

of Commerce of Thailand (H.E. Mr. Julin Laksanawisit)

(W90 LUS N3a) engnauntsetigathelely and the Minister of International trade of the UK

v - L | (H.E. Mrs.
200,000 &uum Tl 2567 il lnelulssmeusn
. y . L i increasing trade value of THB 200,000 million
TueWuLUTANNIAALINNTNITOTEAUSTUUATASAN | _ _ o .

= i by 2024. Thailand is the first country in Asia Pacific

(% [ o o [ H
AUENTIVTDIUIANT AYRINENTNVYDIUNINTBDNAN region to set up the Joint Trade Committee on

Elizabeth Truss) with the view to

Commerce and Economic Cooperation with the

angUasIANaMsf nsvdunsasenn iumsamumng | UK after its departure from the European Union.

aave : Both sides will use this Committee to discuss ways
AsaLazvenglonansgsnbiiumalenyu lnganie

i to solve trade problems, stipulate export, increase

281989 SMEs luannsgosedfngnwsunu iy . . .
i foreign direct investment, and expand trade

WYAT DIT UTENI NS @UNIN waznalulag opportunity for private sectors, especially SMES,
in the fields of, for instance, agriculture, food,
fisheries, finance, health, and technology in which

both countries have comparative advantage.




1assunswsdn FTA 5 avu

o FTA lng-amainglsy (EU) wag FTA
Ing-aurnunisaasuviaglsy (EFTA), FTA§
Ing-avsverandng (UK), FTA Tng-avamasugia
813188 (EAEU), FTA 908U-UAUIAN T3t werfu
UsEinag ALage A1 9 8191 Useyuaue
BUNITTUIBNIAUNTAMALAINTILTDNINATYFAR
Ing-aniusigiade, Ussyguanenssuniss iy
11391361 (Joint Trade Committee: JTC) ns-8uidie

(s¥AulmnNela) “av

i The preparation for negotiating 5 Free

Trade Agreements (FTASs)

Including Thailand-European Union (EU)

FTA, Thailand-European Free Trade Association

(EFTA) FTA, Thailand-UK FTA, Thailand-Eurasian

© Economic Union (EAEU) FTA, and ASEAN-Canada

FTA. In addition, the Ministry of Commerce would
further discuss with other trading partners in

different mechanisms such as the Sub-Committee

on Trade and Economic Cooperation between

Thailand and Russian Federation, the Joint Trade

Committee between Thailand and India

(senior official level), etc.

Ny

Ing-anmwelsy (EV)

'®
3

Ng-aHMWLASUTND
gis13e (EAEV)

L U-] HUNYmsiosm FTA

N\

z’.s

Tng-awsisorunvns (UK)

@i
!'li, EFTAn

ng-aurAuMsALas
uHvglsU (EFTA)

I+

DIBYU - uAuNON
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siaanmistsus:losuiGowisivg

Promoted Intellectual Property and encouraged the commercialization
of Intellectual Property

AuAsavnswgaunvdeyayrlnsludiv i Protecting Thai Intellectual Property
UszinA : in other countries
Iﬂ&]a\‘iuqll MOU saunuaninaunsngau By Sigﬂiﬂg the MOU with China National

wﬂﬂﬁﬁgfg’ll,mdﬁ’]ﬁ']imﬁgﬂizﬁkuﬁm (CNIPA) ¥ Intellectual Property Administration to strengthen

wanduadusnielunisudledgninisavidia o : -
o e . R i cooperation in tackling the violation of Intellectual
ninddunstyavesusenaunisingluiu :

Property Rights of Thai business operators in
China.

Protecting Intellectual Property Rights
on the internet

; By creating networks to deal with online
intellectual property rights violations which is the

result of the MOU signing on protecting online

Intellectual property rights among relevant

agencies, including

1) Agencies under the Ministry of Commerce’s

2 e - _ ce i
AUAsSDVYNsSWaIaunivy uuauLlhasuQ .
: . . aJaJU _ . i purview, namely the Department of Intellectual
Tosasanuasinlunisdanistguiduan : ,
o e em . i Property, the Department of business development,
azllansnddunslggilulanseulad iumsasun | .
v < v D o o« ¢« :and the Department of International Trade
vuvngannas (MOU) 21918N1TAUATONNINYEY | .

= ¢ o | | 4 4 o i Promotion
maﬂzyzywuaumaiLumwmwmmmwmmmm

TowA

1) wursuludsdansgnsanidsy |
Usgnaunie asunswddunisdggr nsuwaul ‘
351AN13A1 wagnsudLESuMsAsEnIssene |
!

2) 11vesdnslunswddunistyyivislne

LazeeUsEna 59U 24 97

a4 s1gviuUs:U 2564
ASENSIVWIEUBE)

'—\ﬁ



3) lrusmsuwanwesusmhedumesulan |

1% 1%

Fui Usznaumie a1e1en Ul wazkad wunsa lae intellectual property rights

0N IguUATLALSTIUASIINIINTENT NI |

(weiuns dnwadfg) endnsseypannylsy : Lazada, Shopee, and JD Central. The MOU signing

Usgdsemelng (H.E. Mr.Pirkka Tapiola) Wagilnu | was witnessed by the Deputy Prime Minister and

a01ueNdnIIYYRansgolusnIUsEInUssinelng | , iy
v o . i Minister of Commerce (H.E. Mr. Jurin Laksanavisit)
(Mr. Michael Heath) saududnaney 1AMy .
D L e - o <. i and the Ambassador of the European Union to
Sudlelupsslazibinisdesusunmsasilaninddy |
- a2 i Thailand (H.E. Mr.Pirkka Tapiola) and the Chargé
nadggrvudunesilainiuegradugusssy |

Y 4 Y qve v oa Y i d’ Affaires, a.i., Embassy of the United States of
afanueduliiuguilan wazaiiaussennia |

i America (Mr. Michael Heath). Considering this

% a
ﬂﬂimmiamuwﬂ

avasusum Gl

neidousiy 137 duA1 210 76 dmdn @wnsaasg

YaA1n1IAaAlagTINNIT 37,300 &M 819
- lifalyen (.as1ugsond)
o MLV (2.9UNT)
- Yangnimziadosings (3.4ma9)
« ANATINTITUVIRANAUAT (2.8NAUAT)
- PRrugliATasnY (3.ASaRNY)
- Uangeuwiian (3.8304Y3%)
+ 18919n591vYT (R.57%U3)

. SUURASN (R.4Teelud)

2) 24 Thai and foreign enterprises owning

3) Notable e-commerce platforms, namely

cooperation, it will help suppress the violation on
intellectual property rights on the internal with
tangible outcomes, build confidence for consumers
and create positive ambiance for investment.

Promoting Geographical Indication
: (Gl) products

To create additional value to local products

and expand online market channels. Currently,
there are 137 products that have been registered

d \ 2 awva v . iasal products from 76 provinces which create
LWEJﬁ‘iN;JuaﬂWLWNIWﬁuﬂ’]ﬁN?m NS BAIN NI

o 1 ¢ o aa v 4% | market value of THB 37,300 million, such as
71915 U URaULAY f]%ﬁguumaum Gl Ny

+ Chaiya salted egg (Surat Thani Province)
+ Khao Thalu coffee (Chumphon province)
+ Tha Le Noi fermented catfish
(Phatthalung province)
+ Natural indigo dyed fabric
(Sakhon Nakhon province)
+ Volcanic durian (Sisaket province)
+ Mae La catfish (Sing Buri province)

+ Dragon pot (Ratchaburi province)
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Tnelud 2564 azndnsunistunsideududi :

Gl 979731 15 578015 919

€

« dUgNITUL (2.89UaN)

@

. fapnlul9seuad (3.55U849)

q

o

« 19AALYNAS (3. UATAITITIUIIY)

q

« W3nlnenss (3.959)

Wt Jandaerenesgedelufiduen |

Gl agsgnitalsgnialavainisiungidou |

“Naaaons1y” Wudum Gl sald

7 S

7
CiP
Y eCbrary /4

Available on th

GETITON
’. Google Play

L hpp Store

- 2

Mobile Application sauvaldieanmieusnManingau :
metygadeudl (Mobile Unit) wazdaingns :

usseneglianuinnudila aaenauliednweu

ningdunialygiungusznounisuasyssvivu

iliiusgneunisuarindduanansanmuafiania | develop technology accordingly as well as enable

ﬂ’l'ﬁﬂﬂ‘lﬁ%’]'é’ﬂﬂLLﬂ%WWU’ILV]ﬂI‘LAIaB LRgdIUIIOUN them to eﬂ:ectiveky exptoit intellectual property

ning FunsdygrlulddssloviluBanndive | rights for economic benef.

v 1 al a a
Iaegnadiuszansan

s19v1uUs:9U 2564
AS=NSOVWIEULBY
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+ Bo Sang umbrella (Chiangmai province)

In 2021, the Ministry of Commerce would

promote 15 more products to register as Gl

products, such as

+ Neck orange (Songkhla province)

+ Mangosteens from Ban Nai Wong
(Ranong province)

« Mangosteens from Kiriwong Village
(Nakhon Sri Thammarat province)

« Trang pepper (Trang province).

For Ang Thong province which has yet to

have Gl product is in the process of promoting
traditional drum from Ekkarat Village as the next

Gl product.

Creating awareness of intellectual

property

By using online learning platform at

2 - a.d R - http://elearning.ipthailand.go.th and electronic
asanuvas:kunsisovnswaaumvueyayl

y a v o . i library system to share knowledge on intellectual
Ingldszuunisiseuinislnavuivlad |

http://elearning.ipthailand.go.th LazszUURDIELA property and creativity. The Ministry of Commerce

5. &nnsednd LWQLNEJLLWi'mmiL%aWI%JWEfau has created different channels including
nedleyauaznsasneasse Im’iﬁ'@ﬁﬂﬁﬂugmmu http://elibrary.ipthailand.go.th, mobile application,

Viulasl http://elibrary.ipthailand.go.th uasg and arranging experts to go on Mobile Unit to

provide information and advice on intellectual
property rights to entrepreneurs and all people.

In this light, entrepreneurs and researchers can

set the direction towards further study and



WaJulistuuvIuUSAISatadnuazsdalsd

auavulours e-Government uavsgula

Advanced service system to ensure fast and convenient public services and
to respond to the Government’s E-Government policy

szuudan:zigulddynnanivdlannsalngd |

(e-Registration)

TngwauiIn1siuduninunisooulay ;
' I U A A < 3 4 A { . . .
NIUVIANNNDAD WASKYIULRA NIBL38NTIN38UY | could identify themselves through online channels

EleCtrOhiC KHOWYOUI’ Customer:(e—KYC)Iﬂﬂﬁuﬁﬂ Via mobiLe phone and tabLet or So_caued

2

' ! = A o Y a
feguaues dhanmndeulmmuiivun s i save their information, together with the picture

Fomslwidmiviuivesanzilouduszuy i of Identification Card, take picture of themselves,

Toglvnunuanusadninwazdumveaangdouiny | . . .
o B i and take moving pictures as instructed. This is a
Mngrdesiudiuanala s7UN9l5EUUD9TD | . . .
’ i new way to submit a request form online which

Aunnadnludd tagdunalulad Al anldlunis | , _ ,
i allows designated persons to fill in and submit

ATIERY FaagrbinIIuNaNITeuLRNITI0ela | o
i the request form on behalf of judicial persons.

'
(%

7l
u
i

WE9 0.5 T 91NLAY 2 U

e v > E ;1 E‘
) r('rl
VW, iviadniio

Q - foreign
| certificate

....................

TOYANIUTTUUNTBUNUVANIAINUATUSEYVIYY | Electronic Know Your Customer (e-KYC). Users can

Creating electronic registration

. (e-Registration)

for judicial person in which customers

The Ministry of Commerce also introduced
automatic booking system for judicial person by
using Artificial Intellicence technology to check
the data which help shortened the time of

approval from 2 days to only half day.

e ¢ »

'NW B Lh| I
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uSmisAukIUayarus:uu DBD Data
Warehouse+

Wanszuuliglduinsaunsadniadoya |

a vy 2 X A v <o Vv v i more convenient for users to get access to business
gshaldaznandedu Ineiadaflaridulu “Aumaf | MO © © 08 ©

4, . o e w ¢ information. Geographic Map is newly introduced
UULKUN" (Geographic Map) tilanaulandnisaum _ ,

o - “ 2y oA i to help search for trading partners in a new

LAEIUATINY VYIUNTAINUNIDISUALTIND TuUNB : . .

vs ’ ’ : i perspective on the map in response to the need

It Yaqtuiigidnldusnswinnh 17 duass

dan:wlgunswaggunivdeyayiniv
- & — -~ TR
3lannsailind (e-Filing)

dudulednsuningdunislee (httpsy/

www.ipthailand.go.th) uagiiuUszansnmnisiuan | Service (e-filing)
neidoulidsiniatu dwalifussnounisuas |
i enhancing efficiency of the registration in a

Uszanvuamnsadmsndaumstganluldvsslovd . _ .
s Lo o i timely manner which makes it more convenient
ludsndisdlaagainsandaBeu lnedgidnsunis .

v i and faster for business operators and people to

IS ¥ o o I B a ao H
NELUBULAY 91U 32,544 A1 WULTUENEURS - exploit commercialization of intellectual

n13UseAwg 1,052 Ave auansdng 995 Ave property. There are a total of 32,544 requests that

AVSUNT0NWUY 612 ANYD LASDIVIUNENITAN 26,246

LASBNVIINENNSALSIRIY (Fast Track) tnedl 2 USNIS Av

n1saAN:IsUNSwaguN1wUYrya

—— wWaus:uudlannseiund ——

portal.ipthailand.go.th B‘L

dudgumonuaeulau
(ASUISNASUIAED)

BuvAn:10ou nio
(S IVET R LY
e-Filing

B1S:INUADYS:UU
e-Payment

dwnsugiineudurive  nsunswedumodyny nsiguluinenildaus:uy
e-Filing n§a e-Payment lUsaanidun1s "Gududoauooulad ifesuusnis
Bifinnsotnésing Ineludoaurdnmoninsud

s19v1uUs:9U 2564
AS=NSOVWIEULBY
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: Providing information searching service
: through DBD Datawarehouse+ system

which has been developed to make it

of finding and matching businesses and expanding
investment and starting a business. To date, this

service has been used for over 17 million times.

Providing intellectual property filling

through https://www.ipthailand.go.th and

have already been registered, divided into 1,052

YD LALAVAYS 3,639 Fwe THumaldunTERUUSNg requests for Invention Patents, 995 requests for
’ Petty Patents, 612 requests for Design Patents,
26,246 requests for Trademarks, and 3,639
requests for Copyright. In addition, the Ministry of
Commerce also upgraded its trademark services

by offering 2 fast-track services which are

1) fast-track trademark renewable in which

the applicants with less than 30 items on a list
and the details of registration remain the same
can wait for 60 minutes to get important

document instead of 60 days

2) fast-track trademark registration in which

applicants will be informed the first outcome of
consideration within 6 months instead of 12
months as in previous protocol in case a list
of items is not more than 10 items in accordance
with a list of goods from https://tmsearch.ipthai-
land.go.th.



1) floprgiASesvinen1sAseau fiudwe |
aunsasesunidsdodify nelu 60 WP LAY

60 Fu Tusrenisdudfveseegliiiu 30 5180135 |

wazdoyasen1sannziiounusy

2) Usnsanieseanen1saLsaeau negiu
ANYDAENITUNANTRIITUNATILSN Nely 6 LU |
NNLAY 12 hew nsdlsrensauA1iaangidou |

LAy 10 518015 sudadsien1sduaiain

https://tmsearch.ipthailand.go.th

3lannsailind (e-Certificate)

Ny guansUn g

usmislhatnagsvawwinsius:uuaaulau

TIYAANTINTYNUIVBIY nadlldiaanduiiunis ¢ avoid the confrontation with litigants. The process

A Y oa a o o a v B
lnawndedefinimiiss 2 Twinis nduldina i only takes 2 working days unlike previous protocol

45 Ju wardevdanuiee NI o

nsunsnegaunstayg

nsunsweaunwinnya

ons:AuUSNIS Fast Track =
IASVHUIENISAT

fio01gIASounLEnIsAT
sosutitvdod1Aryemn:ideuldias

i
souii QF

AIASOIRLIEMSA
WauamsAinsASIsn [ﬁuk.-mnﬁmnnim’h Hsa Ujiasdwa)

FurtBinn : fvaAondnRTIRUS:ARSUY

swasdonmulssmnnsud ﬁi

@368

a4

_— e - _ _ _ | Providing e-Certificate
ThusaisklvdaarAsynisoan:lisuans |

gasnisus:Guguazayansvaslusyuuu |
i Petty Patents which help reduce the internal

for issuance of Invention Patent an

I@aamjgggnaqﬁqLﬁuﬂqquﬂ 60 iju Lﬂu‘lgj procedures from 60 days to not more than 15

i 15 Juvhns duiausifvetissassaudoanisan | WOTKing days starting from the day in which

applicants pay the registration fee.

Providing Online Dispute Resolution

1 a 1 Y v g (ODR)
lngludealda1e wazUszndaiian |

free of charge which can save time and

which normally takes 45 days and it used to
require both Parties to come to the Department
of Intellectual Property to further negotiate.

\ d v
| o\ igisouny

i prefen

dutawwinluidea
ADEAEIIWIU

TalkDD

uwaawasus:dudawwinvaulauda

LLEEE U e T
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Patent

Expiration Date
Early Warning

Patent
Opposition
Database

daniszuuudvidaudnsuas

a ed

<3

a

Wanalvdnmunesen aseassauinnssuvesnulneg namely Board of Investment (BOI) and the Digital

way 2) sruuudadouivesuavsTnsiegluszesna | o ernment Development Agency (Public

4' ilﬂ-lell a a 4' o w vV §
haATU Lwa‘lmwgﬂﬂsmuawﬁmmsaaummmu i Organization) to facilitate foreign investors to

v v

MasuansUnslaiuniglussegiafifiivun

stuun1slhUSAIsEAKULADSUSOVAIS | from BOI and Foreign Business Certificate at

UsznaugsnauavAuaInag) AIuGauMD i One Stop Service at BOI to reduce the

3lannsailind (e-Foreign Certificate)

aa o

Spunaddvia lunmsduneanuasmnuntnamusiig

o =

A Wanunsaduveiuinsdauaiuamuain BOI uay
wilsdesusesnisusynougsnavesaun1enale

a gaLRed 71 BOI ilanszeziiaiainipumiui

ngvneivualy 30 u wdewieaniely 5

s1wvIuUs:3U 2564
AS=NSILWIEUBY

w

i Establishing the patent early warning
: mechanism

for expired Patent which offers 2 services

including 1) warning system when the Invention
Patents are expired or those running out of their
protection to allow researchers, business
operators and general public to be able to
conveniently and rapidly access to information of
expired Patents or those running out of protection
within the next 5 years and prepare themselves
in advance and could make use for commercial
purposes and 2) warning system when the request

YL o for Patent is in the period of rejection so that
Inedl 2 USN15 Ao 1) SUULIRHOUANSURT | .
i those who may be affected can submit the

NsUsEAINNUABNYLaLINAUUADI8AUANATEY | s . . .
TUsEAugvLADIELA Iné PIgANIANATE i rejection within the designated period of time.

Wielvin3de gusznaunis uazdszyrvunaly

anunsavindesloyadnsunsivunenguaslndvuneny Offering e-Foreign Certificate toissuance
. » ST .| certificate for foreign businesses through
ANNANATEILUDN 5 TU1nUn ladgain $3aL37 . electronic channels

Welnssunstaarmtiavanunsainldldusslesy |

by collaborating with partner agencies,

submit the Promotion Certificate Application Form

D e v - o e i consideration period from 30 days as stated
Tngsauiumiisnuiusiing lawn dinau :

oo . " i in the law to only working 5 days.
ﬂm%ﬂﬁiuﬂ’liﬂdlﬁiuﬂ'ﬁaﬁnu BASETUAITUNAUUT

Q- farzign mere

3 missaurumdniuvile

4 Fumpuiing

0. B

vrlewd




S:UUAISUDDUYIOUUEYFUAIADUAL
nw3lannsalind

wioundngu Wrunisszuvesulal disaneiiy

8idnvsetind (Digital Signature) vosglviusniseen

luSusesdiannseiind (Certification Authority : CA)

wazansaRuintdsdeougmesnainszuulinig

30 WI/ANUB

s:uulhusmsaanlusuaauazkuvds
SusavAIsavoan-tIIFUA
wuvulsSionans

° o a v ay ya - 1
ﬁqﬁiUiqﬂﬂqiﬁu@']Vll@ﬂJﬂ"liL%aﬂJIENGUaﬂda

5.Ennseting HAusEUU National Single Window electronically connected through National Single

(NSW) flunsuAanIngwa Tnemvefinunisiiansan | Window (NSW) system with the Thai Customs.

on v o A A v « | The approved applications can immediately
BUNALLA %mmiamLuuwamsmﬂamﬂﬂmmm

Tnolaidonfumaniasovesuluauyina misde | S0 ToUsh Customs procedures without having

i to travel to the Department of Foreign Trade

$U989% Q4 NSUNITAANUT LN

s:uulhusniseonkUvFosUsovaURILTQ

duA Gogs:uumsavaieijobauazasis:nu |
i of Origin with Electronic Signature

Y, vy d « 4 and Seal (ESS) system
Ineddwenuavidminiianunsoasaeiiofe :

Slannsolnd

waras Useriudlannsetnd uuluuRu nilede |

o P o ¢ handwritten signature with electronic signature
JUTDIT NUNITAIANENDVBLALATIUTENULUUER

and seal. Currently, there are 8 forms available

Yagiudalyiuinig 91uau 8 weosu laun
1) Wosu FTA (Ine - soainside)
2) ylosu JTEPA (Ine-diju)
3) Wosu AK (01T - 1n1m1d)

4) Wedi AANZ (08uu-oaainside-Thauaus) |

i Providing electronic system to grant
! permission to transport controlled

a . v i goods
Tnsiiufveayanvuinsdurinynsnugy | g

by submitting request to transport

controlled goods, together with evidence online

with digital signature of Certification Authority (CA)

and can also print the permission out of the

auted wialdmAuluivemumvuelaviug Tngladas | system by themselves. Applicants can immediately

Lﬁu'm1am?Jiuuaz%’wﬂfaﬁaaqzymﬁwmamu yilotan | use this form with the vehicle without having to

szyzatniseenilsdeainliAu 1 Yu Wyl : submit and receive the form from the office which

could shorten the process of issuing document

from 1 day to 30 minutes per one application.

Providing paperless system to issuance
: of import-export licenses

for a list of items which has already been

to receive license/ certificate.

Establishing the issuance of Certificate

for exporters and officers to replace

: for this service namely:

1) Thailand-Australia FTA Form

2) JTEPA Form (Thailand-Japan)

3) AKFTA Form (ASEAN-Korea)

4) AANZ (ASEAN-Australia, New Zealand)
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SVORTVAoSUSeItuTREUF Form

durivotun=itou
watioguingg JBauis=30 (e Ut 12 SRS _
& 1 nulUsuie

[ N

5) Wesu AJ (@WTeu - zfjﬂu) ANIZN13A00N
TUdsemenvald eeanside wazdiu mudiiy

6) Wosu AHK (18U - g89n9)

7) Wosu D (811381)

8) Wasu C/0 Tl

Ineiunuazug1en1sinuIn1seennildesu
097 dwiurlesuuszuandue diudy liun wesu TC
(e - ¥8) way Wosu E (@ndau - 3u) aegluifiou

nInNgIAN 2564

AelAANNANAINITANETDNTEY (ASEAN
Single Window : ASW) Q’Uisﬂaumﬁmmmﬁuﬁwa
nilsdosusesn Wiuszvunsiuiniseenuisde
fusesduinindud uaziilodven le¥uniseusa
wdq Agandunisdadeya e - Form D lusduuu

a & a s U v A
diannsedndludimaninsussimealananiaviui

TaudszneunsnuisnIsAaning dealinisiune

719 10 USLNALa

s19vIuUs:9U 2564
AStNSOLWIEUBY

.—\ﬁ

nuanwmsiriusmseankivdadAymsdiaan - Uaud Ia:msIamUnsUs=96a
tdsoan - iihauf
ﬁOJﬂﬂ'IUﬂWSIIjﬂWSIIWS:S:UWﬂVG\JIﬁGIOS-H COVID - 19 s=aan 2

Tsuumsasnedodo

TiiuuwesuSuses
1ansUsNuBEnnsolind (ESS)| 12 ans ﬂl.‘!m‘lﬂﬂa

uFhFouAuiey
el WTC

5) AJFTA Form (ASEAN-Japan) only for

exporting goods to South Korea, Australia and

Japan respectively

6) AHKFTA (ASEAN-Hong Kong)
7) Form D (among ASEAN countries)

8) Regular C/O Form. It is also in the process

of consideration to expand the use of electronic
signhature and seal to other forms, for instance,
TCFTA Form (Thailand-Chile, and Form D
(ASEAN-China) by July 2021.

under ASEAN Single Window (ASW) which

allows business operators to submit Form D
through E-Certificate Issuance System. Once the
request is approved, e-form D will be electronically
sent to the Customs Authority at the final

destination in real time without having to submit

(Real Time) Tne1i1idn lsisieatin Form D wuunseay the actual Form D to go through customs

procedure. This will help facilitate trade within

nieluendsuiiniundosiuiniu Fadagdy : ASEAN which is a consequence of the full use

Ialusnseenviisdesusestiumiiindum e - Form D of e-Form D (Live Operation) among all 10 ASEAN

! I3 . . [y a a :
2YMINFULUU (Live Operation) NUANNTNDNGEU . Member States.



vulnaaunalnaaiznssuNISSOIUAIAST NALDAGU

uasAs:NsSIVWIAILE (AS9.WIRIGE)

I:,|:| 3 Stipulated the discussion at the Joint Public and Private Sector

Consultative Committee (JPPSCC)

Tein59130 @519AUTILDLAZ LW |

. - v a_a . and means to solve problems, such as logistic
Tunsualedgmieng 9 917 Jeymanuladaindvuds P ’ g

i problems both domestically and internationally

Aurisluwarsnsusemalugiglain

AU N1SNANTUNT AR ULALLAY NISTIULNED

HUsenoun1s SMEs igfunIsiiuanInAfes |
Frvdalain nMsudndudsesnlagyh MOU s1edum |

\3asnnIsdeeantIiviedn 3 wausy gy MOU

'
=

N

v a a

[N v

aseannueliulidudusieimisinginvasnain

Wwal$alain-19 1Husu

U Aaneniseaintilned 2564 nsuily

Yayur NTB Tudseinanng q uagUszurduiug :

to enhance cooperation and seek ways

during the COVID-19 pandemic, increasing
transportation cost especially the rising fright costs
and the shortage of shipping containers, the
facilitation of cross border trade, including the
extension of opening hours across the borders
and the consideration to open new checkpoints
to increase to flow of trade after COVID-19
pandemic for businesses, especially SMEs.
The Committee also signed a memorandum of
understanding to promote the export of products,
urged the export of the remaining 300,000 tonnes
ﬂzyméfunuﬁwuda TnslanzAsznaie of rice under the MOU on purchasing rice with
i China, and provided directions for the marketing

AddnsnamarUsinugauslilifisame n1se1une . . .
i pl ¢ of Thairice in 2021, solved Non-Tariff Barriers (NTB)

ANUALAINATUNITANYIGLAY LU V18R UAUN in different countries and boosted confidence

among global consumers in COVID-19-free safety

food product from Thailand.
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wasuimstkusaisuvubalas?
(One Stop Service) fu 2a1qyd

Developing One Stop Service

Tagsiuauusnnsveandsauludeda
is Commerce’s purview which can be divided into

N5ENTI UsenNaume 4 e1u (85 USN19) Lawn

(e-Filing) 1@<

auANSUNS (e-filing) MyFuAUANTURINILaN (Search
Patent System) “18*

$U599DUN L INAUAIAILTEUUNITAIRNDTO LAY

Seal : ESS) §1UT0UaRUTILASYENANITAT AD1UE | . o . .
“ v “ i such as electronic registration for “Noo Nid

AMUAURUINITLITIN 18"

MYENITL S2UU GIS MAAABIYN Y18

v v v
U a avY

U T lTUSNITWAININNTT 1.4 auas

by integrating services under the Ministry

1) usnisaaunisaansiloussia o1fi | 4 aspects (85 services) namely

samnzidouifiyaran1adiannsetind (e-Registration) :
u%miaaﬂwﬁqﬁa%iaﬂﬁaqﬂﬁamdaLﬁﬂ‘maﬁﬂﬁ online judicial person registration (e-Registration),

. o al o ~ ¢ : e-service for the issuance of juristic person
(e-Service) UNANUNITHUNIUNNBLANNTDUNE ) . . o
i certificate (e-Service), and e-filing for submitting

1) Business registration service, including

- v w em _ | financial budget
2) vsn1sarunswgdunisdeyy 919

INZLUBULATOINUIENTTAT IANSLUBUANDUAS/ as e-filing for trademark registration, and e-filing

2) Intellectual property services, such

for Patent/ Petty Patent, and international patent
search system, etc.

3) USN19AIUNI9AISENINUsEINA 87

Bnsesnlusygauazmisdosusesmsasesn - dudn | trade, such as issuance of import-export licenses

ausuuuliienas (Paperless) uin1sesnutisde i in paperless format, Electronic Signature and Seal

(ESS) System, Database for economic and trade

3) Services concerning international

o o a L i Index, the latest status of trade negotiations, etc.
as1UsENUBInNIaUnd (Electronic Signature and i

4) Services provided for domestic trade,

restaurants, online agricultural products market,

a v v a L H
4) usnisunisinately el adas i electronic submission to take weight and

k3 a L3 a a s a v :
SuownImyildmediannielind paMdUANNYAT | measuring equipment out of the customs office,
poulal USNsudwentisdenyn1nineTesdenein | “Noo Nid” Restaurant Review, GIS system,

98naINAuAanININedianvseiind $1uemis

Tong Chom Markets, etc.
Which has the total of 1.4 million users

i using the services.

%

= OC 0 MOC Onllne One Stop Service
s druase ru o i sy
£ dhlal2]o 6] H
PN FY FENEY H #
sihEs : . [
L b oy £ : o = g
T e ¢ W A ™ j= "
< = . Bk - A ™ 7
H uSNSHU USNISAI USNISHIU USNISHU
msANadougsiz néwaaunwdiyryn N1sAS:RawUs:INA msAmmelu
il :
: y -
\ ;Y / : & DBD CiP i’JlIF!/-r et DET pPwe TPSO J

s19v1uUs:9U 2564
AS=NSOVWIEULBY
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“wigdusg” tulnaauAsugndgn New Normal

“Ministry of Commerce” driving economy towards the New Normal

Tusmssulmaidi 101 veansensrmdyd
a01UN13lATR-19 FIAIAINANTENUABDLATHEAILEY
fanyihlan ynnadiudesUsuiUAsugULUUMSASs
Fin3dlud (New Normal) 817 n13Liusseeniig
n9dans M3Vt maFeulasUssyueala
nstereAuduszuveeulat uarn1svingsnsu
sUnuuaneg fldimaluladuindu el
sonmsiUAbuudasiiietuetemag mhenumasy
Jedadunalnddayiiartetundeunisudledaym
niourainUszinauug sUnuudiniadaly
(Next Normal) 1¢1

s1wvIuUs:3U 2564
AS=NSILWIEUBY
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In the new century of the 101" year
of the Ministry of Commerce, the COVID-19
pandemic still has effect on global economy and
society. All sectors have to adapt to the
new normal, such as keeping social distancing,
working from home, arranging meeting and study
virtually, purchasing goods online, and processing
transaction with the use of technology involved
in order to comply with fast-changing environment.
The government sector is considered to be the
key mechanism to help solve problems and guide

the country to adapt to the next normal.




nsgngmaivd Tugrugniisaundunuim
dAglunsguatasvgianisivesUszna uazudly
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Creating innovation for new trade patterns

d01un15ailAin-19 dnansznunenina
nsAeaeludseme wazsywinalsemne aenaly
nslaa1gensusznsululssinadinsszans?
n1sUsgnevgsnadsliausaldafanislaniuund
anniasygnalagsiuveslssinadiayluaniug
ﬁs’fa&@umﬂuﬁmw LazUaAIN1ITAI00NANAY
TUYIUINVBINITUNTTEUIA NTENTIINYE LGTLTI9
L sUkuunsA ineulanddinialng
devilsiniagsiaseg ansnsasdidusioluls Tngnns

Wanngveanieeula 919

The Ministry of Commerce, as the key agency
to monitor the national trade and economy and to
solve problems and alleviate people’s difficulties,
has set out 2021 Work Plan to play an active role
to tackle changes to the new normal. The Plan
has been divided into 3 sections; including

1) Moving forward “Market-Led, Demand-
Driven Strategy”

2) Urging the process of generating income
to the country by focusing on services and production

3) Collaborating with all agencies,
especially with private sectors taking into account
all possible ways to lead Thai economy to better

new normal. The detail are as follows:

The COVID-19 pandemic has created
impact on both domestic and international trade
which leads to a fall in consumer spending.
Businesses cannot operate normally and the
overall economy still requires special attention.
The value of exports dropped at the first phrase
of the pandemic. The Ministry of Commerce tried
to develop new forms of trade which could
respond to the new normal so that all business
operators can further carry out their businesses
by focusing on the development to online

channels namely;
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- uALRTANgINVaUlAY
(Online Business Matching: OBM)

seheiusznaunisineuassinalseima o1
1A539713 Multimedia Online Virtual Exhibition (M.O.V.E)
Fadunisinnuuansdudieeulatfdnanoumud
duunanesuoaulal www.move.ditp.go.th uag
‘LJ%"ULU?}'suﬁﬁmi'ﬁu%’mﬂmz;}}mumaﬁ%ﬁumﬂﬂmm
N15A1 (Trade mission - Business matching)

\01g Online Business Matching

»BE piPL

COMPANIES

HOME ABOUTUS
—

ONLINE BUSINESS MATCHING ~ CONTACT

Yy do v oa YWY a
° Lﬂ]iﬁﬂﬂ'ﬁﬂ’]%ﬁ&maﬁUﬂq‘lﬂﬁ]iﬂ

(Mirror-Mirror)

Tneguszneumshifeadiumaly u anudi
INNULALAIFUAIAIE199715 LAY Lag
Insesansarussuueaulal 019 uLEAIELA
Top Thai Brands lunainendeu

o INNULAAIFUANALDUIT

(Virtual Trade Show)

Tguslanimnyslananunsadndsauan
du Wunsiaesmisnssming uastioifiumy
UszaunisaluUanlmdliuadidn s (o) Inai
AMNEUATKIUNLI19D 017 TULEASEUA1DINNS
waziSesRuaiiouss THAIFEX - Virtual Trade Show

(www.thaifex-vts.com)

s19vIuUs:9TU 2564
AS=NSOVWIEULBY

’—\JDDL—

« Online Business Matching (OBM)

Between Thai and foreign entrepreneurs,
such as the Multimedia Online Virtual Exhibition
(M.O.V.E) which is an online trade exhibition
showcasing digital content via online platform at
www.move.ditp.go.th and adjusting trade
promotion activities from arranging outbound
trade missions to organizing online business
matching activities.

« Organizing Mirror-Mirror

project in which buyers can touch the
actual products without having to travel to trade
fairs. The products are shipped to the fair and the
negotiation is conducted online. This scheme has
been applied at Top Thai Brands in Asian markets.

 Arranging the Virtual Trade Show

which allows consumers from all over the
world to get access to trade fairs. It created
additional trade channels and offers new experience
for visitors (audiences) by viewing the products
on the screen. Such activity was held at the

THAIFEX-Virtual Trade Show (www.thaifex-vts.com).




. IANINTTUNAUNEIU
(Hybrid Edition)
Wunisdnaunanidudiguuiuseniig
ooulatuazeenlay Ae Msdnnuiidysuansdudn
aolugead Jdndenvuaiusaduiaduaile
LagdnULEnduALalo U3 Lﬁa’[,ﬁfjﬁﬂ Q’s’gamﬂ
fnaUsEine LLazﬁﬁlﬂmmsmﬁumam fl AnuT9s
aunsasUTNUNIUTBseaulall
. @3191A509180UsHAsN9N1sA100ulaY
Tnefinunannlosudaeudiss (e-Commerce)
Futhlusnsussna wavdaasulviusznaunslneld
Yamanavg Bldnnsadndi1unsunay (Cross
Border e-Commerce) Lﬁ@lﬁﬁﬂﬁqsﬁuﬁm/ﬁﬁa
TussUsznalalaense wu daasududnfivedud
AldFunsfnassanmieavesdgitanuiniede
Wiodnsumausineuuunanessdreundfatut
Tusnausgine
« INANTIUALEIUNITVIwEUAT YR
dasnseaulaivasgilasunsinauazinesssnaud
Tusneuszne (Online In-Store Promotion) L4u
Fu qu goans Aealuf wazlwesuil
« IAUTLYNLATINET19AIIUT AN D
n1eansAnazud ledgyniguassanienisaniu
WUsEIMA lusEuUNsUsERRsinalunfidfny
« Aavivuiinanuanasn1elinsauay
squiianneq lagldwaluladasielvd 819 a5l
szuudidnnsaindlunisiusesduinindudi nns
asunutufinanudila (MOU) Indensdndenas
NIIUNITTIUAWATHFAIMATNITATTZNI N LAY
an31v81019n5 Wauszuunslnanigmalulad

Talawnsy Wudu

- Offering Hybrid

edition of online and offline trade fairs.
There were booths showcasing products in the
hall where people can see actual products.
In addition, there’s a virtual version which allowed
buyers from abroad to view the products online
without having to come to the actual event.

 Creating online partnership

by adding more leading e-commerce
platforms from abroad and encouraging Thai
entrepreneurs to use Cross Border e-Commerce
to get direct access to consumers and buyers from
other countries. Those stores which offered
products that had been selected from reliable
government agencies were encouraged to open
a shop on leading e-commerce platforms abroad.

o Promoting the sale of Thai products
on supermarkets and department stores’
online channels in other countries (Online
In-Store Promotion), such as in China, Japan,
Hong Kong, Singapore, and Germany.

o Negotiating to strengthen trade
cooperation and seeking ways and means to
solve trade problems with other countries
in major trade dialogues via video conference.

e Initiating the Memorandum of
Understanding (MOU) under cooperation
frameworks, for instance, the electronic processing
of certificates of origin and the signing of MOU
on organizing the Joint Trade Committee between
Thailand and England via video conference with

the use of hologram technology.
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¢ ARYTTUUASI80UTDUNAURUA
inwnsdaemalulad Blockchain ileyilsiguslna
ansonsIedevauAldRud SudunssuIunsHan
lugdunisdenen Fasasrsarudeiuluannim

wazamIgIUAUA g

waJuraagaausaisaaulau

Further Developing online services

NIENTWNUBILAURTINRUINTIAUTANS
UsgrruruauduIn1s iniasa o gaiiend e syuy
paulail (MOC Online One Stop Service) \ieamau
AUBIAIUADINITLAYOIUIBANNEEAINTA WA
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Y
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85 U313 wualu 4 shu leiun
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« Implementing traceability system
for agricultural products with Blockchain
technology with an aim for consumers to be able
to trace back from the processing procedure to the
export. This would build confidence to consumers

in the quality and standard of Thai products.

The Ministry of Commerce continued to
improve services to the general public through
MOC Online One Stop Service to respond the
need and facilitate people, exporters and importers,
farmers, and those who are interested to access
to the service at all time. The service on
www.moc.go.th is in line with Government’s
digital policy and has combined all online services
from all agencies with the total of 85 services
covering 4 aspects as follows:

 Business Registration: services in this
category include the automatic booking system
for judicial person with Al technology, judicial
person registration (e-Registration), issuance of
electronic files of certificates and copy of
document, and business database service (DBD
Datawarehouse+)

 Intellectual Property: this service
includes issuance of electronic registration of
invention patent and petty patent, notifying the
expiry date of the patent, notifying the period of
rejection during the time when patent application
is being reviewed, providing online dispute
settlement, and fully providing electronic

registration of intellectual property.
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+ International Trade: the issuance of
Certificate of Origin with electronic signature and
seal (ESS), issuance of import-export licenses in
paperless format, and submitting request online
to move weight and measuring equipment from
the customs office.

« Internal Trade: for instance, permission
to transfer controlled goods, building the sale
network of agricultural products through online
channels and providing delivery service directly

to consumers.

Actively monitoring the cost of living and increasing choices for consumers
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The spread of COVID-19 pandemic has
led to economic recession in the country.
Producers stopped manufacturing while sellers
couldn’t sell their which had an impact on
consumers. The Ministry of Commerce set “Price
reduction program” campaign by working with
manufacturers, business operators, wholesalers
and retailers, department stores, convenient
stores, and local retailers from around the country
to reduce the price. This allowed consumers to
buy products with reasonable price, further reduce
the cost of living, expedite spending, and lead
to the expansion of domestic economy. Such
campaign had been carried out for more than
10 times and the themes have been set in various

occasions, namely new year and the start of
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school semester. When the government closed
down local markets in order to prevent the spread
of COVID-19, retailers in local and wholesale
markets as well as consumers have been affected.
The Ministry of Commerce, therefore, collaborated
with Foodpanda, Grab, Lineman, Robinhood, and
Lalamove to reduce transportation fee for anyone
who purchases goods from the market in order
to offer additional channels to sell goods and
create more income for retailers in local
communities and wholesale markets. In addition,
the Ministry of Commerce has arranged mobile
grocery trucks by the name “Mobile grocery
Price reduction” selling affordable g¢oods with
up to 60% discount in Bangkok and in 500
communities in perimeter. This would help
people in the communities conveniently get
access to goods, reduce travelling and the risk to
get infected. Furthermore, the Ministry of Commerce
has always strictly monitored the price of goods
and services related to the spread of COVID-19
pandemic including surgical masks, alcohol gels
and the transportation fee of delivery service.
The Ministry has followed up, arranged field
inspection and reported the commodity price
daily to ensure that consumers receive fair trade.

In addition, the Ministry of Commmerce has
developed new economic identification which is
Consumer Price Index Basic Need (CPI-B) to clearly
reflect current economic situation and to come
up with targeted regulation to solve the

cost-of-living problems.
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ADDING PRODUCT VALUE
THROUGH TRADING TOOLS AND
EMBLEM

The Ministry of Commerce has helped
support the development of business operators
to equip them with skills and get a job which
provide proper income so that they could
take care of themselves and to better prepare for
uncertainty. Some of the works include organizing
Franchise Expo to create jobs for the people in
Bangkok as well as in 15 regional provinces and
organizing online seminar hosted by DBD Academy
and New Economy Academy (NEA) to advance
business competitiveness of business operators
to keep up with the new normal trade. The programme
has been developed to be most beneficial for
business adaptability, such as international trade
in new normal era, skills for running online
business. In addition, Online seminars also include
Webinar, and Facebook Live to enhance knowledge
and understanding of how to utilize the benefit

of Free Trade Agreement (FTAs).
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Furthermore, the Ministry of Commerce
provided consultation and advisory service to
business operators so that they could produce or
sell products that are in need and choose the
most suitable channels taking into account the
information from Thailand National Trade

Repository and international marketing.

Adjusting the work to minimize the risk and avoid infection
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During the wide spread of COVID-19
pandemic, the Ministry of Commerce has set up
plans in accordance with the controlling measures
of the Ministry of Public Health. The measures
which have been applied nationwide to all agencies
under Ministry of Commerce’s purview include
social distancing, working out of office, and setting
the working time overlap for the normal work in
order to avoid the congestion of staff and service
receivers from relevant agencies. Other measures
include clearly identifying the building’s entrance
and exits, strictly conducting temperature
checkpoints to those entering the building,
providing alcohol hand sanitizer gel, and ensuring
that all staff and service receivers wear mask at
all time.

In addition, the Ministry of Commmerce has
used technology to help manage the work and
improve its efficiency and to ensure the
continuation of work. Some examples include
arranging domestic and international meetings,

seminars and trainings via video conference,
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offering electronic registration of juristic person,
issuance of electronic license for transfer
controlled goods, issuance of import-export
licenses via National Single Window (NSW) system,
registering working hours on smart phone and
computer in which the system will identify the
location of users to increase efficiency of those
working from home and for the benefit of the
people. In the meantime, the staff and personnel

have to adapt themselves to new changes.

Moving forward from the New Normal to the Next Normal
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Despite the ongoing COVID-19 pandemic
which is still uncertain on when it will be ended,
the world has been challenged and has learned
that the ability to adapt itself properly is vital. In
order to lead the agency forward to the next level,
the use of intense technology in all sectors is
essential, especially communication and connection
via online media to be able to promptly respond to
lifestyle of customers. It is, therefore, challenging
for the Ministry of Commerce to invent innovation
to promote digital trade and equip business
operators with learning-defensing-adapting and
opportunity seeking skills to be the key propellers

to move the national trade and economy forward.
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The Deputy Prime Minister and Minister
of Commerce (H.E. Mr. Jurin Laksanavisit) has
initiated to fully rebrand the national “marketing
team” by adjusting the role of “provincial
commercial officers” to be the “provincial
salesmen” and the “commercial counsellors”
to be “country’s salesmen” to promote the sales
of Thai products both in domestic and international
markets and to drive forwards 14 Work Plans which
are the administrative policy of the Ministry of

Commerce in 2021.
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In addition, the “provincial salesmen”
and the “country’s salesmen” are tasked to take
parts in propelling the national economy and
helping to manage problems caused by the
COVID-19 pandemic. 3 parts of the Work Plans
which have been implemented in 2021 include;

(1) pushing “Market-Led, Demand-Driven
Strategy”

(2) urging to generate incomes to the
country by attaching great importance on services
in parallel with the manufacturing

(3) focusing on collaboration with all
stakeholders, especially with private sectors
through the Joint Public and Private Sector
Consultative Committe on Commerce to assist
businesses and farmers in the country who have
been affected by the COVID-19 pandemic which
has great impact on the domestic and international
trade and economy as a whole.

Recently, the provincial salesmen in 76
provinces have collaborated with government and
private sectors, such as the Thai Chamber of
Commerce, the Federation of Thai Industries,
farmers groups, and local enterprises to promote
the sale and exchange of products and to prepare
for the sale and improve trade channels for
farmers, manufactures, and business operators in
provinces. The implementation in fiscal year
2020 has created business negotiations and
generated trade deals in different sectors, for
instance, fruits, rice, fisheries, livestock, and local
community products with the total value of

THB 3,245.06 million.
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Furthermore, the Ministry of Commerce
has provided capacity building activities for
provincial salesmen by organizing training
programme called “Provincial Salesmen
Go-Inter” with the view to enhancing readiness
for provincial salesmen team which include both
government and private sectors by equipping
them with international trade knowledge,
promoting business and marketing mind to comply
with current trade direction, such as expanding
trade with the use of technology and online trade,
the use of online market to respond to the
New Normal, accessing to market information and
details of buyers from abroad, as well as the
business matching skill through online channels
so that they could adapt the knowledge acquired
to enhance opportunity for online trade between

buyers from abroad and local enterprises.

Regarding the country’s salesmen,
commercial counsellors from 58 offices in the
world have closely and proactively collaborated
with the government and private sectors overseas
and created working mechanisms apart from business
networking groups abroad. The aforementioned
mechanism is the Joint Working Group on Expanding
Trade in Goods and Services of Thailand in Other
Countries to link export opportunities of Thai
products which meet market demand abroad to

Thai exporters from all over the country.
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Nonetheless, the 2 sectors of the MOC
salesmen have increased their roles as proactive
marketing officers in which the country salesmen
created the demand for Thai products in the
markets. In some markets where Thai products
have little awareness, it is the duty of the country’s
salesmen to introduce Thai products and services
to foreign consumers to create the demand in the
markets where Thai products have not been
introduced while provincial salesmen have to link
manufacturers and exporters of each province
with the market demand.

In this light, the implementation of the
MOC salesmen in the fiscal year 2021 from
October 2020 to May 2021 has created the total
trade value of THB 1,400 million which can be

divided as follows:

Provincial salesmen have continuously
implemented activities in accordance with its
missions as follows:

(1) Establish Provincial Salesmen Working
Group in every province which consists of
representatives from government and private
sectors. The Working Group is Chaired by provincial
commercial officer and is driven by private sectors,
for instance, regional chamber of commerce,
provincial industry office, regional farmers council,
provincial tourism council, Chairman of MOC Biz
Club, Young Entrepreneur Chamber of Commerce
(YEQ), and the provincial office of Farmer’s

Reconstruction and Development Fund to discuss
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and exchange views on the implementation of
trade and marketing issues and present their views
to the Joint Public and Private Sector Consultative
Committe on Commerce. The Provincial Salesmen
Working Group Meetings have been held for
384 times (October 2020 — March 2021) and some
of the suggestions include promoting markets,
enhancing digital media and goods and services
information, creating networks, and effectively
linking the distribution of major agricultural
products in one province to destination provinces,
for instance, seabass, shrimp, eggs, garlics,
pineapples, mangoes, and watermelons.

(2) The outcome of trade linkage in the
areas in the fiscal year 2021, the Ministry of
Commerce has set target for provincial salesmen
to link products and markets with the value of
1,500 million baht. In May 2021, there were trade
deals with the value of THB 1,341.83 million which
is accounted for 93% of the target value, divided
into field crops worth THB 612.96 million,
vegetable and fruits worth THB 345.44 million,
community products worth THB 191.07 million,
and others worth THB 192.36 million. Nevertheless,
it is forecasted that the implementation outcome
in 2021 would not be less than those in previous

year.

The country salesmen

The country salesmen have established
the Joint Working Group on Expanding Thai Trade
and Services Abroad (the country’s salesmen).
The Working Group Meeting have been held for
68 times to formulate strategy and work plans/
activities with the view to promoting the export

and creating additional value for Thai products
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and services. Methods in which the Working Group
has applied include the integration of sales
promotion activities both in online and offline
formats, online business matching (OBM), public
relations of Thai products, discussing trade in
different circumstances, for instance, the assistance
of Thai business operators in transporting goods
and the impact of the COVID-19 pandemic.

The outcome of trade linkage between
the country salesmen and provincial salesmen
can been seen from the value of trade on, for
instance, Barracuda mango, food, beverage,
condiments, cosmetic, and lamps, with the total
of THB 117.12 million, divided into immediate
order worth THB 1.89 million and THB 115.23 million
in anticipated annual sales. There were 2 successful
business deals resulting from business matching
and there was one Agreement to export Thai
Barracuda Mango from Sa Kaeo province and
Pathum Thani province to Hong Kong. The
Memorandum of Purchasing (MOP) signed by Thai
exporters and Hong Kong importers with the total
of 2,200 tonnes worth 100 million baht divided
into 1,200 tonnes from Pathum Thani which worth
55 million baht and 1,000 tonnes from Sa Kaeo
province which worth 45 million baht.

Regarding future direction, the Ministry of
Commerce is committed to propel the economy
in accordance with “Market-Led, Demand-Driven
Strategy”. Due to the COVID-19 pandemic which
greatly affect ways of lives, including economic
aspect globally, the Ministry of Commerce is
determined to adjust its strategy to comply with
current and even in the future situation in which
the MOC salesmen are the key mechanism as

follows:
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(1) Strengthen the work of the MOC
salesmen by tasking provincial salesmen and
country’s salesmen to work closely through War
Room or Operation Center in order to link the
work with private sectors to solve problems and
promote the sale of trade in goods, to work
proactively to solve problems, to provide markets,
to distribute products, and to rapidly coordinate
among provinces in a timely, responsive and
targeted manner.

(2) Use online market more efficiently
by applying Interet of Things (IOT) which has
become more important in way of lives to connect
the communication around the world and to
promote coordination, trade negotiation, using
popular platforms, creating store on online
platform, online marketing, and public relations
on the use of online channels to make it easier
for consumers to get access. In addition, the use
of online system has been increasingly applied to
activities which is the mechanism to create more
trade opportunity for Thai business operators.

(3) Use technology to analyse markets
by utilizing technology from Big Data to collect,
process, and analyse abundant market information
with different supporting instrument, such as
Business Intelligence (BI) and Artificial Intelligence
(Al) to create trade opportunity to better meet

target consumers who nowadays are diverse.
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Thailand has long been agricultural
society. Agricultural sector has played an important
role in the national economy and society as it
created jobs accounted for 30% of labours in the
country, approximately 6.4 million families, and
40% of land around the country is used for
agricultural purposes. However, the share of
agriculture in Thailand’s gross domestic product
is only 10% with low rate of growth and is also
considered as more fragile than other economic

sectors'. These problems are caused by many
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factors, such as the dependance of agricultural
products on soil and weather which may affect
products’ quality and quantity, the lack of quality
control of the whole production chains, and
farmers’ insufficient information and lack of
innovation to set plans for quality production
which leads to high production costs. Furthermore,
traditional sales channels are not suitable for
current trade situations which greater depend on
modern technology, and the lack of markets,
especially during harvest seasons, causes
oversupply and falling prices. These are repeated
cycle of problems for Thai farmers.

The Ministry of Commerce and the Ministry
of Agriculture and Cooperatives have noticed the
importance of these problems and recognize
Thailand’s strength as one of the leading countries
in the world with capacity to produce raw
materials and food as it is mentioned about
Thailand that “There is fish in the water and
rice in the fields”. This is the beginning of
“Market-Led, Demand-Driven
Strategy” strategy to integrate the
work of the 2 Ministries. On 10 June
2020, the Deputy Prime Minister, and
Minister of Commerce, H.E. Mr. Jurin
Laksanavisit, and Minister of
Agriculture and Cooperatives,
H.E. Mr. Chalermchai Sri-on, have

announced the joint cooperation to
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propel “Market-Driven Agricultural Production
Program” Initiative to position Thailand as the
world hub for quality agricultural and food
products.

Under this strategy, both agencies will
focus on the use of modern technology and the
utilization of information to create benefit in
manufacturing for higher efficiency and quality as
well as for the market to be able to respond to
new form of consumption and the changing
customer needs which is called “Modern
Agriculture - New Commerce”. This strategy is
driven by the core mechanism which is the Joint
Committee on Propelling Agriculture Produces -
Commerce Markets Strategy, established on 27
August 2020 and Chaired by the Permanent
Secretary of the Ministry of Commerce and the
Permanent Secretary of the Ministry of Agriculture
and Cooperatives. There is also the Sub-
Committee on Propelling Agriculture Produces -
Commerce Markets Strategy which has 4 missions,
including:

(1) Creating and utilizing Single Big Data

(2) Creating mutual platform for
“Agriculture Produces - Commerce Markets”

(3) Building confidence in quality standard,
safety, and traceability

(4) Improving personnel and products to
serve the market demand.

These 4 core missions are connected and
could meet the need of farmers, manufacturers,
entrepreneurs, and consumers in all dimensions

from:
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» Upstream

To have accurate and complete
information of the whole production chains which
will help set efficient production plan to
manufacture quality and safe products which are
in alignment with market demand and to avoid
oversupply and falling prices. It is also important
to develop and increase farmers and relevant
entrepreneurs’ capacity with the views to enhance

strength and increase competitiveness.

- Middle Stream

To have information on consumer needs
and acquire quality, standardized, safe, and
traceable production line in order to produce and
develop goods which suit customer demand.
It would also help add value, minimize unwanted
products, and create common platform to greater
integrate domestic and international trade as well

as to minimize the cost of sales to businesses.

» Downstream
To build consumer confidence in goods
from the manufacturing process and receiving
quality, safe, and standardized goods which have
been accepted and are in align with customer
demand. This will help elevate the standard and
image of Thai products to be able to compete in

international markets.
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“Agriculture Produces - Commerce
Markets” strategy is 1 of 14 core policies of the
Ministry of Commerce which has been initiated
since the beginning of 2021 until now. The tangible
achievements which have been continuously
driven are as follows:

« Create Database which integrates
information and production chains from
relevant agencies. Nowadays, there is a Dashboard
for casava and the information has already been
displayed on the Ministry of Commerce and the
Ministry of Agriculture and Cooperatives’ websites
at www.NABC.go.th, www.AnA1.com, and
www.MOC.go.th. Recently, it is in the process of
creating the Dashboard for durian and other major
crops which will soon be implemented, such as
rice, oil palm, maize, and rubber. It is also expected
to further expand to organic products and Halal food.

» Create common platform on Thaitrade.
com of the Department of International Trade
Promotion to link the sales of Thai products to
international markets. The first group of products
from a group of cooperatives which are available
on the platform include rice, meat, and milk. It is
in the consideration process to expand trade to
online platform on Phenixbox.com (wholesale
platform) and offline platform in which the Ministry
has signed an Agreement with Asset World
Corporation in April, 2021.

+ Conduct (draft) Action Plan on
building confidence in quality, standard, safety,
and traceability which can be divided into
3 levels which are; elevating fundamental
products to standardized products, for instance,
Food Safety, Good Agriculture Practices (GAP) and
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Good Manufacturing Practice (GMP), developing
of standardized products to high standard
products, for instance, organic products,
geographical indication (GI) products, Sustainable
Fair Trade, and creating goods which are ahead of
market trend, such as functional food. Gl products
and organic food would be the first group of
products to be implemented. Furthermore, there
will be a study on standards related to the import
of Thai agricultural products and food in different
continents, such as Asia, North America, Europe,
Oceania, and the Middle East with the view to
adapting Thai products to comply with international
standard.

» Conduct Action Plan on developing
personnel and products which focuses on
personnel development in Upstream, Middle
Stream, and Downstream and other stages (which
cover farmers, processed agricultural products
businesses, exporters/ consumers/ agricultural
products users, academic and officers) and
the development of products, such as field crops,
horticulture, livestock, and fisheries. It is recently
in the process of selecting 1 efficient product to
implement in Quick Win process per group.

The implementation of “Market-Driven
Agricultural Production Program” strategy under
committed and continued cooperation between
the 2 Ministries and relevant stakeholders has
helped propel Thailand’s position to easily be
perceived as the world hub for agricultural
products and food which could increase Thailand’s
GDP and generate greater incomes for farmers and
all businesses in a tangible and sustainable

manner in the future.
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The Deputy Prime Minister and Minister

of Commerce (H.E. Mr. Jurin Laksanavisit) has

assigned policy to develop One Stop Service in order

to achieve the national strategic goal to thoroughly

and seamlessly enhance services to the people and

increase the government capacity of all 9 agencies

under the Ministry’s purview which include;

Office of Permanent Secretary
Department of Foreign Trade
Department of Internal Trade
Department of Trade Negotiations
Department of Intellectual Property
Department of Business Development
Department of International Trade Promotion
Office of Policy and Strategic Trade
Public Warehouse Organization
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Therefore, the electronic services of the
Ministry of Commerce (MOC e-Service) have been
developed to elevate services to the people under
the theme of Online One Stop Service. The electronic
services from all agencies under the Ministry’s
purview have been combined at one point on the
Ministry of Commerce’s website (www.moc.go.th).
The achievements in fiscal year 2021 are as

follows:

The development of online service and information integration hub

at MOC Online One Stop Service.

usnIsAU
n1saAn:10oussno

MOC Online

One Stop Service

USMSILUITAIAS U QAIABD
Aoes:uuaulad vouns:NSHIWITEE

1AEN133UINTT e-Service 31NN 9 NLL
ludeinveensenramnadlydunliuinis a aLken

UN9EY 85 USANS LA

. USNIAUNTIANETEUTIND
91U 22 UINS

« UM sunsngauneleygn
91U 11 U313

. USNITAUATASENINSUTEINA
U 28 UIN1T

« UsmsmunsAmnelulseine

U 24 USNS

s19vIuUs=U 2564

,—\ﬁ

usSnIsATU
nSwgdunwdryryn

usSnIsAu
msANMeluds:inA

£

usnIsAU
MSANS:HINUS:INA

‘&

W |/

The integration of e-Service from all agencies
under the purview of the Ministry of Commerce at

one stop includes 85 services which are

« Registration services with the total of
22 services

« Intellectual property services with the
total of 11 services

o International trade services with the
total of 28 services

o Internal trade services with the total of

24 services.
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From the starting date of operation until
now, there are 1.2 million users that have been
using these services. Furthermore, the information
displayed on the platform are divided into product
and service categories based on the interest of
business operators, such as rice, food, health and
beauty products, industrial goods, fashion
products and sport equipment, group of social
service enterprises, and group of signature Thai
services. The electronic service (e-Service) and
Information Service (I-Service) from all agencies
which offer services to the people and businesses
depending on their interest are connected at one
stop. Furthermore, the Ministry of Commerce has
revised service information by creating new
business information model (MOC Business Info.)
and displayed product information and e-Service
in different aspects based on each area/ province
through MOC Provincial Info. Service which
enables businesses, and the people to get access
to the Ministry of Commerce’s information in

various dimensions.
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The development of integrated electronic service channels through

MOC Mobile Application Portal
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The Ministry of Commerce has developed
the main Application hub of the Ministry (MOC
Mobile Application) by collecting information and
connecting Mobile Application from different
agencies under the Ministry of Commerce’s
purview to provide services to the people at
One Stop. Users can download main application
as the navigator to link to products and e-Service
from agencies under the Ministry’s purview in
a timely and convenient manner from anywhere
and anytime. This service is also considered as
the upgrade of the government service to the
people in more effective manner.

In addition, the Ministry of Commmerce has
also created MOC Mobile Application to display
information of products and e-Service of the
Ministry of Commerce in various dimensions based
on different lifestyles of users. Currently, there

are 3 applications which include:

« MOC Life — which combines services
and information related to people’s daily lives.

» MOC Search —which combines necessary
services and information for entrepreneurs.

« MOC Statistic — which combines services
and statistic information related to traders, marketing
officers, economists, and service users who may be
interested in using trade information to formulate

strategic plans and make decision.



The development of main electronic user accounts hub
of the Ministry of Commerce (MOC Account)
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In the past, service users of the Ministry
of Commerce were required to have electronic
service account in order to receive services
through electronic services (e-Service) provided
by different agencies under the purview of the
Ministry of Commerce. Nevertheless, with the use
of technology which allows users to get access
to services with single sign-on, the Ministry of
Commerce has applied innovation to upgrade
new public services by creating more channels to
combine user accounts from each department’s
e-Service system to form the “main user
accounts in ministerial level/ main electronic
service user accounts of the Ministry of
Commerce (MOC Account)” which enables users
to only use MOC Account to get access to each
agency’s electronic services which have been
linked to the main electronic service user account
(MOC Account) in a more timely, easy, and
convenient manner.
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mMsWwasuis:uulrAUSALIAIUMISWIRIBESaSe: (Chat Intelligence)

The Development of intelligent trade consulting service (Intelligence Chat)

The Ministry of Commerce has further
developed trade consulting service, from
using online channel (Online Chat) which is
currently available to answer trade inquiries on
www.moc.go.th to providing intelligent trade
consulting system (Intelligence Chat) to facilitate
businesses and the people and allow them to ask
questions and receive guidance 24 hours a day.
The Intelligence Chat operates by integrating the
work of Online Chat system, Chatbot system, and
Machine Learning system to provide more efficient
services to businesses and the people. This system
is, currently, in the process of developing and
revising its content to provide better service to
the people through online channel 24 hours

a day, 7 days a week.



HUSKISNS:NSOOWITUBE
Executives of the Ministry of Commerce
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ugYSUNS anueudfAus) uedaaas anins
sooungnsSguuasua: STUUASEILINNISAS:NSIVWIEUBE

STUUASINNSASNSIOWIEUBE O
') Mr. Sinit Lertkrai
Deputy Minister of Commerce

Mr. Jurin Laksanawisit
Deputy Prime Minister and Minister of Commerce
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Qs. asstassy auzaim
WE8SIUUOSUSzIINSINSIVWITUBE
Dr. Sansern Samalapa
Vice Minister for Commerce

udaam yeyidas:na uK1gu
AUSAWLISTUUASIINISASINSIVWITUBE

Mrs. Malika Boonmeetrakool Mahasook
Advisor to the Minister of Commerce

ueUuEgssS widuus:Tw
LAUIUNMISSTUUASIINISASINSIVWIEUBE

Mr. Buntee Parnichprapai
Secretary to the Minister of Commerce

ungDABIa gNMUWY ugss:31a U1o3swHSNY
AUSNLISTUUASYEIYINISNSNSIVWITTBEY WEYLaUIUNSSTUUASIINISNSINSIVOWIETBE
Mr. Apichat Suphaphaeng Mr. Teerachat Pangwirunrak
Advisor to the Deputy Minister of Commerce Assistant Secretary to the Minister of Commerce
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AUALIUUAQAS:NSIVWILUE)

Office of the Permanent Secretary of the Ministry of Commerce

* | Www.ops.moc.go.th @ 1203

CC...’( Jdgnnu | Vision
“[UUavANSYSAUNINISINSAFASAISTULAZDULASUTADAISAN

TKiaulasgrvwuuiv”

To be the principal agency to integrate strategies to propel
economy and trade toward resilient growth

@ wusno | Mission

. USKIsua:damumsanduviuauunuljUasisnisns:nssvwiItiss A nagugnsawikuie
Manage and monitor the implementation of Ministry of Commerce's Action Plan to ensure
that the outcomes as set forth by its objectives are fully attained.

« HandumsuvulrdaaulAsuAdTIusInlKlaulaagivdatliov
Propel continuous growth of local economy.

« IWUUSEFNSAIWAISUSKISIONISOVANSLAISIUULIUAIBUIAASSY
Use innovation to improve the efficiency of organization management and work system.

« WauuILazgAS:aUYAAINSASINSIVWILIBE TKTAIUIBYILBIEY TALUSSSU UATISUSSSL
Develop and improve Ministry of Commerce’'s personnel capability to ensure proficiency,
integrity and moralism.

« Wawunuaslsus:lasumnaisaulnAuazgiutoyamsmiunisikuaulouisuazmslhusais
Develop and utilize trade information and databases in policy formulation and
rendering services.

s1wvIuUs:3U 2564
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UgYUgnNS Aagnuilas 2 UgWNANY pauddudculd
spuUAQNSzNSIVWIEIBE
Mr.Boonyarit Kalayanamit Mr.Pitak Udomwichaiwat
Permanent Secretary Deputy Permanent Secretary
3 UEFWWa Soouavneu 4 UNESEUSVA Wawweud
spuUaqns:NSIOWIElse spuUaans:NSIVWItlye
Mr.Supapat Ongsangkoon Mr.Ronnarong Phoolpipat
Deputy Permanent Secretary Deputy Permanent Secretary
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uwaRJUuuUN Avdliananv 2 uwaaa dd:uunuds:3a
QCISDOS']Uﬂ"ISﬂS:nSD\)W"IiﬁUﬂ

Miss Sunanta Kangvalkulkij Mrs. Lalida Jivanantapravat

Chief Inspector General Inspector General

3 UWISSEUNSad LACIAQ
NOSIVSIBNISASINSIVWIETBE

Mrs. Vannaporn Ketudat
Inspector General

20 s1gviuds=U 2564
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4 ugdude 2s13NY
WASIVSIWBNISNSINSIVWITUBE

Mr. Wanchai Varavithya
Inspector General

@ ulg3neIns Ueliluas
NOSIVSIBNISASINSIVWIETBE

Mr. Wittayakorn Maneenetr
Inspector General

060

5 ugwuwold dguinmnsad
WASIVSIBNISNSINSIVWITUBE

Mr. Poonpong Naiyanapakorn
Inspector General
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UI0adsd WISVLSDY

Miss Urawee Ngowroongrueng
Legal Counsellor

3 UVEDIAIWSEU 1A:FISSE
AUSAuIIswitusE (Shunis)

Miss Kejpiroon Kohsuwan
Commercial Advisor (Acting)

92 s1gviuds:0U 2564
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uvauWey GlAsoudsSa
AUSAUINISWITUBE

Miss Wanpen Nicrovanachumrus
Commercial Advisor

wesydvy Ug:usitung

DASSBNA (gNISWITUBE)
AruzIILNUANISTng Us:navAmsmisAlan
ua:avAnsnswoaunivteyruiian
(Ufuasisnsus=3ndounaiv)

Mr. Rachavitch Piyapramote
Minister, Permanent Mission of Thailand
to the WTO and WIPO (Bangkok Office)
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AfuzUNUANISIngUs:1ovAMsMIsATanuLa:ovAMsnSWaFumvlsyayilan tu UASLIT

Permanent Mission of Thailand to the World Trade Organization and the World Intellectual Property Organization

uOWUWBUn Wadwaa z u1gdnsuns TnuanAs

DASSBNA (NYNISWITUBE)
Mrs. Pimchanok Pitfield Mr. Chakarin Komolsiri
Ambassador, Permanent Representative Minister

3 UWadWsSWUa JAusItuy
DASSIBNA (UNUSHISNISNA)

Miss Pornpimol Sugandhavanija
Minister
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= ASUAISAIATIVUSELNA

= ) Department of Foreign Trade

DFT = www.dftgoth (2 1385

@( ddunaAu | Vision
“[UUKUDYVIUAUSKISIONISUA=SIUIYAIUEAINNIVAISAT

awus:sinA NTULAZDUAIYUIANSSUADINAASUIVDS
nmolulU 2565”

To be a leading organization in providing foreign tracde
administration and facilitation through the application
of integrated digital innovation by 2022

@ wusf? | Mission

« ASIAUAISIUIYAIINAAIANTVAISANAIYUIANSSUUSNISNTUSTNSNIW
To upgrade our trade facilitation through the use of digital service innovation.

- WauundAngmwuazianuawisalunisuvviuvavingnvlus:augioniauazoilan
To achieve and maintain national trade competitiveness on a regional and global stage.

- UnUavuassavinaus:lastigoganivonisai
To protect and maximize national trade interests.

s1gviuUs:U 2564
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uigasa sslu

Mr. Keerati Rushchano
Director - General

ugyduun asgiuun
sovdsUQ

Mr. Chutinun Siriyananda
Deputy Director - General

0000

2
4}

uvudadag dsdcud
SpvdsSUd

Mrs. Manatsanith Jirawat
Deputy Director - General

ugssBrIdwa oauudlasyQs
sovudsSUQ

Mr. Dhadchyarbhon Abhimontejchbud
Deputy Director - General
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AsunIsAINIlu

Department of Foreign Trade

www.dit.go.th @ 1569

CC"_/( ddgnnau | Vision
“IasygAdMsAluUsztnATAUIGUUOY (Wusssy
vanaadlaludagninsasa:z 5 aau”

Domestic economy is strong and fair, and grows at a rate
of no less than 5 percent per year

@ wusf? | Mission

. dulasyuawaluIduA1 stuuutaznalnnisaala waasvlonmauazgns:auianduaiuisa
lumisuvviulAinuasas aadulnvasas 3aIKAIBULBU LAzKHUSENDUANS

Promote development of goods and market mechanism to create opportunities and increase
competitiveness of farmers, farmers institutions, community enterprises and entrepreneurs

—

. dviasuvuazwasuitavasas aadulavasas Sakadssusullugus:naunisiiAngniw
waasvaNuuudvlrAuAsugAoAavaU

Strengthen the local economy by developing and upgrading farmers, farmers institutions
and community enterprises to be smart entrepreneurs

+ QuasiM Usmeu uazmsuvviuluduAuazusmisthogluszaunkuizauidusssy
Supervise price and quantity of goods, and promote fair trade

. Wowuwasgumssvasvialhiisuiiainaua:lugilusndeu
Develop Thailand's legal metrology to meet the national standard, and to be the leader in ASEAN

« @suaswanuslhiuaus:srsulunisuslinaduAiuazusnis sounvaissaviansus:lasu
UavVAULdYL

Enhance knowledge and understanding of consumers in consumption of goods and services,
and their benefit protection

. dviasumsasoyaAwulinuiuAuazusmsdrsudanssu uazinalulad
Promote using of innovation and technology to add value to the goods and services

+ USKISPaMSavAMSag1viius:EnsNIwuUUKanAIsUSKIsADAISUIULTovNGUasWaIu
RaaandavAumswasuudavauinalulad

Manage the organization under the principles of good governance, and develop to keep up
with changing technology trends

s1wvIuUs:3U 2564
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Ug3UUANg 1FD139U Z UIaDWyEs wdnooy
spvDsUQ

Mr. Wattanasak Sur-iam Miss Patcharee Phayakwong

Director - General Deputy Director - General

3 une213s JvAadad 4 $o90139ns1 wpaued

sovdSUQ sovdSud

Mr. Arwut Wongsawas Mr. Chakra Yodmani

Deputy Director - General Deputy Director - General
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ASUIDSDINISAISEKIIVUSELNA
dtn Department of Trade Negotiations

Department of Trade Negotiations ‘-,e:. WWWdtngOth @ 0 2507 7444

NSULASAINISAISzKIIUsS=INFA

@( ddgneu | Vision

“TulAADUMISIDSDINISAILEYSA IWaUslasUguaauavUSEINA
WWuyaAInsAIstkIvUstinAvavnalkaL 17 aauauuvin
malul 2564”"

Driving trade negotiations in a proactive way for the

maximized benefits of country and increasing Thailand'’s
international trade up to 17 trillion baht by B.E. 2564 (2021)

@ wusf» | Mission

« wstuanalomamvrAsugAduazMsAvgwvlusUsssuuazunlovwaus:lasuiairusouuavsia
Negotiating for advanced concrete economic and trade opportunities and protecting
public interests in trade.

. aswwusiasuaznisiidrusiuvavnanAadIu
Establishing economic partnership and fostering public engagement.

« Yous:answalumsusSkisdamsavAnislaglhaaanaavAu35nisuskKisionisuuLiiovng
Pursuing effectiveness in institutional management in accordance with the principles
of good governance.

s19vIuUs=9U 2564
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UIDSUU NSWENJ3SssU 2 UIALADWSEU LM:FIssall
sovasud

Mrs. Auramon Supthaweethum Miss Kejpiroon Kohsuwan

Director - General Deputy Director - General

3 uN8QdvDIRAY TS9Ny 4 uvayain uduta

SDvudSUQ spudsUd

Mr. Duangarthit Nidhi-u-tai Miss Buniga Chamsai

Deputy Director - General Deputy Director - General
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D ’P Asunswaaunivdeyayd
' Department of Intellectual Property

nsumswdduni sy

DEPARTMENT OF INTELLECTUAL PROPERTY

£ | www.ipthailand.go.th @ 1368

@( ddgneu | Vision
“gaszauniswasuistuunswaaunivleyeyrvavus:inA
A1dg 4.0 melul 2565”

Upgrade the national intellectual property system
toward 4.0 by 2022

@ wusn? | Mission

- ThA>wAUAsavNSWgFUMYUyayuazaviasumsunlovanslunswdaunivleyeyn
noluds:inAuazavus:inaA

Provide the protection of intellectual property and promote the protection of intellectual
property rights both domestically and internationally.

« aviasulAtianisasivassA MsuSKisvams ua:mslsus:losuinswaaunivoUeyayn
TulBowelivg

Foster the creation, management and commercialization of intellectual property.

s1wvIuUs:3U 2564
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uneacdins a3s:wus 2 uI0adUaST NtYdUNa
spvdsUQ

Mr. Vuttikrai Leewiraphan Miss Nusara Kanjanakul

Director - General Deputy Director - General
3 ueUs:Tosu IWeYga 4 u0a3aduUT ASOIWS

spvasud spvasud

Mr. Prayoth Benyasut Miss Jittima Srithaporn

Deputy Director - General Deputy Director - General
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ASUWAIUISSADNISAT

Department of Business Development

NSUWAIUNSSNDNISAN

Department of Business Development

< | www.dbd.go.th @ 1570

@( 3dunau | Vision
“UuglAUSAIsGr9s:yudannsalindogviqusuuuu
melul 2564 uazvyuwasun SME Thiulndaudoe
avAAdIUSUatuUIanssy”

To become a state agency capable of delivering fully

electronic-based services within 2021 and to steer SME sector
forward based on knowledge and innovation

@ wusf? | Mission

. USmMsaan:iguuazdoyassno gndov sdass usvla
Delivering business registration and information services in a timely, accurate and
transparent manner.

+ aS1VSSSUIAUIASSAD
Building corporate governance.

- Wwawnssavlnalkiduudvuvoould
Strengthening competitiveness of Thai businesses.

. asuazwaungus:naumisgnlku
Promoting and encouraging modern entrepreneurs.

102 s19vIuUs=9U 2564
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ulgnAwa ﬁ\)C-‘IL!CIS 2 uwlasal LlaAoNIvas
sovudsud

Mr. Thosapone Dansuputra Mrs. Sorada Lertharpachit

Director - General Deputy Director - General

3 uwanUnuidd ysyleyma
spvudSUQ

Miss Pattamavadee Boonyobhas
Deputy Director - General
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DITPZ_ ASUELIASUNISAISEKIIVUSELINA

nsuabiasLnismsnousna - Department of International Trade Promotion

NSNSoLWIUBY

* | www.ditp.go.th @ 1169

© 55enied | Vision
“aruaiisaluniswuviuaiunIsAIs:KIIvUS:LINAUDIYV (N

wWu 1 lu 5 voviosy muluu 2570”

To position Thailand’s trade competitiveness among
the top 5 countries in Asia by 2027

- — ° L]
wusn? | Mission
- WasnAngmwius:naumsinslunmisusznaussfinstkious:ina

Enhancing the competitiveness of Thai entrepreneurs in the global context.

. dviasumsasoyaANuuAFuAILauSmIsing
Promoting sustainable value creation for Thai products and services delivered internationally.

- UgNgBavNMVLaalauAFUAILAzUSMISTng
Developing and expanding overseas market access for Thai products and services.

- gns:duasumwnisikusmsganuuidAagivdatiiov
Continuously ensuring excellence in service for all stakeholders.

s1wvIuUs:3U 2564
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Mr. Somdet Susomboon
Director - General

ugnaas Aadssad
spvdsUQ

Mr. Ekachat Seetavorarat
Deputy Director - General

000

2

ugdunwoyg ds:taAwold
SpvdSUQ

Mr. Nantapong Chiralerspong
Deputy Director - General
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TPSS aunviuulouvy
L T 9 nsmaa S Aa1sS ﬂ"l

Trade Policy and Strategy Office

Www.tpso.moc.go.th @ 0 2507 7895

@( 3dgnaAd | Vision

”lUua\)nnsrsan'[umsummsuanamsnﬂna

twamaasmnsusmﬂhu Waulawaslidiniidosa: 5 dov”
Be a principal agency to lead Thailand’s Trade and Economic
toward a new economic era with the average annual growth
of no less than 5%

@ wusfv | Mission

« ysanns aM uaztutndsugnsmaasmsmikiinAnvsawuilduennw
Integrate, formulate and drive forward Thailand's trade strategies.

« ANV 31ASITK A0V uass1IVIUFAIUMSATINIVAISATNAAY
Study, analyze, monitor and report trade related situations.

+ YaMNUATWAIUILASDLEIQNIVIASUIAD
Formulate and develop trade and economic indicators.

. lﬁuquéﬂaws:uugwﬁagalﬁsugﬁamsﬁ'l
Serve as the center for economic and trade intelligence system.

« asiAsaungAIUSIVTaSKINIASTUAzNIAABUNDIUUSIINAULAzAIVUSELNA
Create cooperation network between the Government and private sectors, both domestically
and internationally.

s1wvIuUs:3U 2564
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ugnaa sauna Lasisvans 2 ug3BIuu Io1adua
SDURDIUDYMS

Mr. Phusit Ratanakul Sereroengrit Mr. Wichanun Niwatjinda

Director - General Deputy Director - General
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e 2VANISAILTUA

a\mmsna\,gum Public Warehouse Organization

ns:NsovwWIrdsy

* | Www.pwo0.go.th @ 0 2507 5267

@( dgnnu | Vision
“[UuavAnsAUUIEAAGIUAISUSKISTONISAAVAUAT N1SAT
LAzUSAISFUAIABASAI8AIULLITUMUKANSSSUIAUIA”

Is an excellent organization In Warehouse management, trade
and service ofagricultural products With determination based on
good governance

@ wusf» | Mission

- WuwusDasAussAioniASguazioNsU INOa$IVYaANNLUDVNSWHAU LAzADAISUDVOVANIS
tKiAaus:lgsugoaa
Partner with public and private business to increase the value of the property and the
organization’s operations to maximize benefits.

WoulovAulndatiguavinuvasns JaikAdBuLU ssnmaalaua WK ULKAVNIOTFUATWBHA
mvAsiavastazus:uv FuAudssy ﬂ\)llUSSU OTOP ua3u q wWhggavnivaisdadnkue

Connect with the network of farmers Community enterprise SMEs to find sources of produce
for agricultural products Agriculture and fishery, semi-processed products, OTOP and others
enter the distribution channel

. dvtasvuaztdoulovluniswauinaasauri (Product Development) tWaasivsiald
TRunnuasas uazaauauavaandIGavNIsuavaala (Demand Side)
Promote and connect product development to create income for farmers. And respond
to market demand (Demand Side).

. Yyowuaisuskisnswennsuanalhiiniusua: lUUDlS']fy watiuAnu:lulBLYWIisguazFuA
INYAS WaUWaIUUS: ano?ums'[umnl’ul’auoana lagAlrtivavAd1usSudasauaadvALY
uazFvudadau
Focus on human resource management to have knowledge and expertise. To increase
commercial skills and agricultural products incorporating the application of digital technology
with consideration to social and environmental responsibility.

. Wauuis:uuuUSKIsSansagvdatiiov TRaaandovAuuiasgiuanBau asvaiuANuGavAlSs
vavgiduldauids
Continuously developing management systems In accordance with ASEAN standards meet
the needs of the stakeholders.

s1wvIuUs:9U 2564
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ueNSeVAna Us:AudAsa 2 u1vdssau AsQUdS
SDURDIUDYNS (SAUINS)

Mr. Kriangsak Prateepvisut Mrs. Wannee Keeratikajorn

President Executive Vice President (Acting)
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"‘ AU AINASUAAUITWS=UIIUSEIUA (iimsunou)

The SUPPORT Arts and Crafts International Centre of Thailand (public Organization)

"" %2 | www.sacict.or.th @ 1289

© 559niad | Vision
“dFuaiu sauv ua: u1ﬂﬂ]ﬂ1llH0ﬁaU1UW

au1Uunmn‘1uHon:nu1UuIna ZHm:)InalUunaausutuonHmnnssutan
lwanmmwu:mnouaonutns ua: n:nuaoauuaouuuu"

“To inherit, preserve and promote the SUPPORT product as a representative of the valuable
Thainess towards worldwide recognition on an international handicrafts stage in order to improve
the qualify of life for Thai people and to promote the sustainability of the communities.”

@ wusn? | Mission

« Wukudaviukanlunisaviasuuas aduauulius: naua1uw1waas1\)\)1unanwua auuauumumsnam'(wnu
viuAauiBwaulasvmsaviasuAatBwluauiGows:uoFsAGws:usus1BGuIa DKiA avd
To become the main organization in promoting and supporting the creation of the SUPPORT product as
a profession as well as providing marketing support for the SUPPORT product under the SUPPORT Arts and
Crafts projects of Her Majesty Queen Sirikit the Queen Mother by implementing the following duties:

(1) ASSIUSIVDVAADIUSLAIINEUWSDVAADIUS WS:Ss1snselgfioviuAauldw TaglRinsAnu soussudamgiudaya
avARWSAIAgITDVAUVIUAaUEWIA:aUNENAaUEW IWeUWS Sauaav daus:nda IWatHidungsn ua:duauls
BoaruAuHouAaudw
To collect and disseminate the body of knowledge in regards to the royal activities, to create the database
of knowledge and information on the SUPPORT product and members of SACICT, and to publicize and
organize exhibitions and competitions in order to promote public recognition and to inherit the value of the
SUPPORT product

(2) MsEVESUMSWIUNATUASIUIUNISKAN NMSWUUINAAATUNILAzUSSYATUN nolumuntumw uasgu Woasw
Tamadiunmisaala
To support the production process and the development of products and packaging in terms of standard
quality in order to increase market opportunities.

(3) misdulasuaduayudiunisaaia msvgigaaravuAalidwiviuus:inAuazaous:ina
To provide marketing support and to expand the domestic and international market shares of the SUPPORT
product.

(4) msdvlasumisidoutovua: aduayus: H:noama'mnssunmu:)luao N1SI9IHUIE AsUs: Unmnntulaunnuaua
AUKLUDYVIUAAST ANADABU La:auIAUCD a wWoaswaANuGuudtumMsWLUAaUEW
To build connections and mutual supports between the industry and government and private agencies as
well as related associations in regards to sales support and application of new technologies in order to
strengthen the production of the SUPPORT product.

(5) MmsagnoaAIUS WIUHNDUSUNISUSHIS 9ams ANUNISWAN NISUSHISVIUUAAA ASIOU Lla:nisaalatiiu
drwAavdwua:anndnmavrdw
To pass on knowledge and to provide trainings on general administration and management, production skills,
human resource management, finance, and marketing for the creators of the SUPPORT product and members
of SACICT. . .

(6) dndumsaduayudiuauvans ansuas ua:anstunswdaunolayauidua IWDIRIGSUADIWAUASDVLA:MISHDEDA
tuBowreasgnotuna:cinous:inA
To provide support in relation to copyrights, patents and intellectual property rights for relevant protection
in order to facilitate domestic and international commercialization of the products.

s1wvIuUs:3U 2564
AS=NSILWIEUBY
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Mr. Pornpon Akathaporn
Chief Executive Officer
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aaiuudVguaTwauIdeyueu
HazltASaVUS:QUUKLBIA (avANISUKILU)

The Gem and Jewelry Institute of Thailand
(Public Organization)

B www.gitorth (2 02634 4999

@( 33gneu | Vision
"UuavAnsiioorBwinandulkus:inaAlnaiUuagudgnaivnisAi

Seyueiiuazindovus:duuavlaniutl 2564”
Thailand to be the World’s Gems and Jewelry Hub in 2021

@ wusf? | Mission

+ 31AS1tK asJvadu das: ouuu asioulrasgiuua:z susa\)nmmwaumazyummsa\)Us Aau
uaslan:ziia lwaaswpmuusauunzumwua\)aumaiyumua iaSovus:aulng WhiuRsousu
Tus=auulusia

To analyze, examine, classify, create standards and certify the quality of gem and jewelry
as well as precious metals, in order to build up confidence in the quality of Thai gem and
jewelry in such a way that it is accepted internationally.

. SPguawaIunSeyudina:insovUs:GUDEIVASUIVIS UA:TO0AADVAUAIIUGIVAISUDVSSAD
Seyudinazinsovus:du
To conduct research and develop gem and jewelry in full scale and to be in line with the
needs of the gem and jewelry business.

« WAUUIASUNITWUAAINSINDADUAUDVAIIIADVAISUDVSSADDYUEILASOLUSEGU
Develop the quality of personnel in response the needs of the industry.

« S0MPUTIYAAIUNISAAADEYUELILASOLUSIAULELAN INDIHEUWSLIAISSADSEYUELlaziASaVUSGU
To prepare in-depth database of gem and jewelry marketing and publicize such among the
gem and jewelry business circle.

« Wuktbgviunawlumisuszauanusiuiias:kIvNIASIUAIDALU Avmslunazdiwvus:ina
lv‘\"laaﬂs:c‘\'us‘sﬁaa“fyum'ua:tn‘s"a\)Us:cTu
Act as the center in coordinating a cooperation between the government and the private
sectors domestically and abroad in order to upgrade the Thai gem and jewelry business to
the international forefront level.

s1wvIuUs:3U 2564
AS=NSILWIEUBY
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uggwWws Us:avAwousy 2 wnednsde Ustyauiuasa
SDVRDIUDENS (SSAD)

Mr. Sumed Prasongpongchai Mr. Sitthichai Parinyanusorn

Director Deputy Director of Business

% uenuY aardcuuagu
SaURDIUdYMS (INATA)

Mr. Thanong Leelawatanasuk
Deputy Director of Gem and Precious Metal Technique

Annual Report 2021
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i aAIUUStKIVUSELINA
W& |iDNISAIANISWAIUT (SvAMSUKILU)

Trade end Development — The [nternational Institute for Trade and Development
(Public Organization)

wwwitdorth (2 022161894

@( Jdgneu | Vision
WuavAnssulifivanisuwaawasuua:idoulavovAndiug

IWOEVITSUAIIUSIUIOSIKIVUSIINAAIUNISALIATNISWAUN
luaininGY

To be a leading organization in providing platforms and
connecting to knowledge management to enhance
international cooperation on trade and development

in the region and sub-region

@ wusf? | Mission

. asianadnuaivisavavus:inAamavwaiun luginiaLBaslunsiikuaulavigAsugho
HatIASAISNIVANKUIYSIUAU

To enhance the capacity building of developing countries in the region and sub-region
by imposing an economic policy and regulation law.

. damsausuuazAuadSdoaiumsmuazmswanirudunainsiuniniaiBaliaaandav
AunszualaniAdau

To organize training and research in the field of international trade and development
in order to develop human resource in the region and sub-region.

« auuayuanussuidonissoundunviAasygadlus:aunionia lasnisuanwaguuszaunisai
uazAIUS

To support the cooperation on regional economic integration through exchanging
of experiences and knowledge.

« WugudnawdanisilnousuuazAdASSUIESUANSNAIWAIUNISATLATAISWAIUISIUAUSLAAQ
uawvAnSNIAYITaY

To be the center of training and additional activities in the field of international trade and
development with UNCTAD and related organizations.

114 s1gviuUs:U 2564
AS:NSOVWIEUGE)
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uguy ansus:mau 2 Qs.s5UsSsSSAA ASTUNY INgvnUa
souRDIUdEMS (3BINS)

Mr. Manu Sithiprasasana Dr. Tanarat Khoowaranyoo Thiengkamol

Executive Director Deputy Executive Director (Academic)

% uegnao 1oseuna
SDVRDIUDYMS (USHIS)

Mr. Suphakit Chareonkul
Deputy Executive Director (Management)
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AN AN ATYUDISNVIA) “LWBSWARIBE)
The Prestige of the "Commerce Diamond Award”

519%8 “waswadivd” Wusratasunsuiusi

=

NTENTIMAYIAMUATY egngoudayiiesh
vihauUszleviinusemanfdiuasegia N1sa uag
nsmeled sufeEiainumsliunnsensemndyg
Famsuaus1eda “wrswidled” dazdadululenia
JuAAETUANIUUINTENT IS (FUT 20 Famaw)
= v & A v '

vl IneilingUszasAiioliduwuuegavesynna
Muansfianugaiu uagvunlunmsiauinawsegia
A15A1 NNSNAYE NILUTEAUBIANT FIANAIUTIN Ay
SLAUUTEMA 51998 “LNTTNIATE 7 TATVUASTILTA
Tl 2553 uavsailosauiiatagiu @ 2564) Ul 12
a Yo o oA A o ) v o

Tl sudnideniiosusnedaudadnuiu 160 1y
Tnefinauzvinnudnass “aasmdyd” Wuddndeon
yanandauaudanuraninusivasinaulaanuy
Winsus1eia

s1wvUUs=3U 2564
NS=NSIVWIEUBE
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The “Commerce Diamond Award”
is a prestigious award presented by the Ministry of
Commerce to the best individuals who have shown
great contributions to Thailand’s trade, economic,
and commercial development as well as individuals
who have made remarkable contributions to the
achievements of the Ministry of Commerce.
The awarding ceremony is held annually on
August 20", which marks the anniversary of the
establishment of the Ministry of Commerce. The
objective of this award is to recognize and reward
individuals who set excellent examples for strong
commitment and devotion to trade, economic,
and commercial advancement at the levels of
organization, society, and nation as a whole.
Introduced for the first time in 2010, the Commerce
Diamond Award has been granted for 12 consecutive
years to a total of 160 individuals who were
competently selected by a distinguished “Commerce
Diamond Award” Selection Committee.



oS WwIA “IWBSWITUYBE”
“Commerce Diamond Award” Categories

awwusznaums

\Jusnetafinevliungusznounisiiinanu
1AALAUA 1UNITNI TS LusEAUYIANTaUIUIYIR
aswnuusleviunnsensremdlyd wasdsnudiusi
fuAsegna N1 mamded lnedaudesseiadu
5 fu drteluil

1) {UsENauNIAmUALANNYAT
2) fusznaunsiudumanavnITy
3
a
5

Usznaumseugsnauinig

)
)
) fusznaunsiidugasnsuinnssy
)

@3 eXlp eXlp e

Usznaumsjulv
d@UWNSLATUIC

\Dusretaiueuliungfesdauifivay n3o
fnanuinuide viemsiaw AnelmAnysslov
TumusEgne N13An wazn1snaivd Tnedanuisaia
Hu 2 du il

1) fugmsanandivily

2) supgRaduausiuiu visenginedauinanssy
seuT eIt

avTsgNIsiiazwunou

Jusetafiveuliundnssnisnsensrsdivd
suriminnusyiamie wasdmifivesigluesdng
winguludeanansensianiaive ﬁLﬁuﬁﬁﬁummu
a¥19do1des aausylevdliunnsensreonnded
Tnedaudasnata Wy 3 du il

1) dunand

2) duginng

3) dUANUITTINA

Awards for Best Entrepreneurs

The awards in this category are granted to
entrepreneurs with national or international
recognition who have made contributions to the
Ministry of Commerce and the society as a whole
in aspects related to economy, trade, and
commerce. The 5 sectors of the best entrepreneurs
are as follows:

1) Agricultural product sector

2

3

il

5

Manufactured product sector
Service sector
Commercial innovation sector

O D =

Young entrepreneur sector
Awards for Best Scholars

The awards in this category are presented to
individuals who have demonstrated exceptional
knowledge and expertise, or research or development
studies that generate significant benefits in the fields
of economy, trade, and commerce. The awards are
divided into 2 sub-categories as follows:

1) General scholars

2) Master artisan, arts and crafts master,

or local philosophers

Awards for Best Civil Servants and
Staff Members

The awards in this category are granted to civil
servants, state enterprise employees, and staff
members of the Ministry of Commerce and its
affiliated organizations, who have brought
reputation and made contributions to the Ministry.

The 3 groups of awards are as follows:

1) Central offices
2) Provincial offices
3) Overseas offices

Annual Report 2021
Ministry of Commerce 7
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s10da “twuswaraus” U 2564 DRIASUSIVIA 91uUdU 15 s1g
In the Years 2021, there are 15 recipients of Commerce Diamond Award

awrUs:ndums Us:Nouade 5 AU DRIASUSIVIA 91UdU 5 s1g Aol

Awards for Best Entrepreneurs in 5 sectors are given to 5 recipients as follows :

wusznoumMsaudumInuas
Agricultural Product Sector

WUs:nNoUMSAUSUANDOEKNSSY
Manufactured Product Sector

wpAUEYNS AuEuUI

- NITUNIEIANS
UM lssdasuasnn 91in

- WUBLUTUAT AT LEIAT7

= éﬁaé‘?ﬂmqmiﬂ%uaqmamﬁm
UINYOR

Mr. Sinsamut Srisanpang

- Managing Director, Srisangdao
Ricemill Co,. Ltd.

- Owner of Srisangdao Rice Brand

- Founder of Srisangdao Direct

Seeding In Rows Village Project

WUs:NoUNSAUSSNDUSNNS
Service Sector

wegwal wisiadana
UsgsmdmihiufoRnng

U3t nwnsneduime fuduuuayns-
AosUaistu $1in (umww)

Mr. Supoj Wangpreedalertkul
Chief Operating Officer,

Kaset Thai International Sugar
Corporation Pub Co., Ltd.

wus:nounsauudanssuy
Commercial Innovation Sector

UIYOTWA AITAINITIUA
ia&ﬂiimmiﬁﬁ'ﬂmi

U3tW lauausguiasindiin $rin
Mr. Atipol Terahsongkran

Vice Managing Director,

Foodland Supermarket Co., Ltd.

wusznounssulki

A3 1A% LANFITIUTNY
UE5UNIIUNITUIMNS

U3En e lele aeud 311in
Dr. Dej Churdsuwanrak, Ph.D.
President,

Bangkok OA Coms Co., Ltd.

Young Entrepreneur Sector

18 s1gviuUs:U 2564
AS:NSOVWIEUGE)

'—\ﬁ

WA FI0NSNA
ﬁﬂssﬂaummazﬁﬂaaﬂLLwaammaﬁwﬁwfj
$nuglyrssadlvailvg Swmiadunl

Mr. Chalitrat Surarittipong

Entrepreneur and Mudmee Pattern Designer,

Uraiwan Thai Silk , Chaiyaphum Province



awRnsvAuI Us:Nduady 2 AU ORIASUSIvIa d1udu 4 s1g aoll

Awards for Best Scholars in 2 sectors are granted to 4 recipients as follows :

augnsoAAINIIU
General Scholars

UNNYUNA FEnSiA
. NITUNTTNNYMINEUTEA

(Hnngvengun1MseAnal)

diTnNUANENITINNITNGYEN

w1935 NAYsUING
FIANT
SUIMSINENSINEATLALENNTAINISINEAS

Mr. Wirat Wanittanakul

Senior Executive Vice President,
Bank for Agriculture and Agricultural
Cooperatives

Mrs. Panumas Sittivaekin
Permanent Law Councillor
(Advisory Level),

The Office of the Council of State

WU UNYA Ynueinesa
AsRadveuruiy U 2559

Mr. Preechakiat Boonyakiat
The Master Artisan of Thailand, 2016

whsvAtudaidunsAadvovuwudu KSonsswAaukannssy KSousByB1dU U
Master Artisan or Arts and Crafts Master or Local Philosopher

wyayal Juglssad
asfalvosuniusiy U 2561

Mrs. Boonmee Jun-urairat
The Master Artisan of Thailand, 2018

Annual Report 2021
Ministry of Commerce n9
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Awards for Best Civil Servants and Staff Members in 3 sectors are conferred on 6 recipients as follows :

dounav
Central Offices

WgENA Fauysal WBENIA TDIUEIRN

S UANSUALASUNTATENINUSEMNA 99UanNTENT IS

Mr. Somdet Susomboon
Director General,
Department of International
Trade Promotion

Mr. Supapat Ongsangkoon
Deputy Permanent Secretary,
Ministry of Commerce

yanlviun Beuaianna
HeugnsdtinUssninuasugiaendeu
NIUATNNIMTENINU TN
Ms. Chotima lemsawasdikul

Director of Bureau of ASEAN Economic Community,
Department of Trade Negotiations

douniimn
Provincial Offices

WIwa138 197 UWNAIDATENT YULES

PMTITINTANIN M VITIN TN A
Mr. Aree Dawe

Director, Higher Level

Office of Provincial Commercial Affairs,
Tak Province

Ms. Chatsuda Chumsaeng

Director, Higher Level

Office of Provincial Commercial Affairs,
Songkhla Province

doudinous:ine
Overseas Offices

UNHAIIFNATY UAAT
Heien1sela
driinauduaSunmsanlusinaseme o dieayuly

Ms. Supatra Sawaengsri
Executive Director,
Thai Trade Center, Mumbai

120 s19vIuUs=9U 2564
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wan1satdunisauws:s1sUgyegavayaudans

U2VSIBANS W.A. 2540 AS:NSILWILUGE)
strdwLDUAaIAY 2563 - wauniAy 2564

Summary of Ministry of Commerce’s Implementation of the Official
Information Act B.E. 2540 (1997) from October 2020 - May 2021

NWz319 Uy ATeYAYIIE15U89519NT |

.. 2540 fanunsualliusesnvulasulenialung

(%

NASY ATIVFBUNTLUIUNITVNIUYBITEUUTIVNNT |
Tdmnulusdlanaziusz@vsnn $umnsAuases |
ansn1ssuivesdszurvu neldndnnis fe “Wawe |

Juman UnUadudesniu” lnsamgnieanuves |

(%

asfinilusgAaaguny NsTaYaY1IEIIeY |

s1n3dnbiliszrrvudingieg Tuguduinisdoya |

viteyavnasiieiunsaniunuveantisany |

FezAesdaliinsilamedeyarnansniuuingy 7 |

The Official Information Act B.E. 2540
(1997) has intention for people to have the right
to be informed about information in the possession
of a government agency, and inspect government
sector’s undertakings for transparency and
efficiency, as well as to protect people’s right to
be informed under theme “generally subjects
to disclosure and to concealment only in rare
cases.” Especially the government should disclose

public information in accordance with Section 7

Annual Report 2021
Ministry of Commerce
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YA1TNUNINTT 9 UaznN1ITAMIToYaY1Ens

Tssrvunvadunisaniesie muuins 11 lnedl

YBITIVNISNINNUANELAD FLLAAANULFLWUAD

UszwenanseUsylovundfgyuodonau
arunusualvenses iy gAveyaviians
Tngdn1sdndeaud 4oyay19815M194N1801NLAY

HIULNUTI N1 5UTEL I UANETaYAYIIAITUBITIUNIS

Toyarnans dtinueniguun3

Tutsuuszanad w.a. 2564 (.A. 2563 - .. - May 2021), Ministry of Commerce has carried

2564) nygnsnaled laadunisluniunigg aell

s19v1uUs:9U 2564
ASNSOVWIEUBE

,—\ﬁ

and displayed information as stipulated in Section
9, except where the disclosure of such information
Tooniuiilifesdamouazdrinameteyatinias | would affect the security of the State or major
interest of private sectors.

The Ministry of Commerce has attached

nagnenngind lalviauddaflunisufife  utmost importance to fully comply with the

intention of the Act and disclose government

- - 9 . 4 i sector’s undertakings of the agencies under the
YBNINVNTY i’JlIO\‘iﬂ']ﬁL‘UﬂLNEI‘U?J?,JU@“UW’JﬂﬁLﬂEJ'JﬂUﬂW :
. - , , Y o - . Ministry of Commerce’s purview by establishing
Atunnee vesmhsnuludsinnsensiawidyg _ , _ ,
: both physical and electronic (website) Official

Information Service Center and through the official

a < a ¢, 13 9 o a :
mediinnseling (ules) uazdsamnsosiuiiua information center evaluation criteria by Office of

the Official Information Commission, the Prime

Iﬁmmuluizﬂummigﬂumaqmuﬂmuﬂmzmsumi Minister’s Office.

During Fiscal Year B.E. 2564 (October 2020

out following important duties.




ATUNTUINTIAN AU Tayad19815989519015 MU Anau Tindaganuludenie
NIENTNNIAYY ANTUNITAUNTZINYUY U ATILEYI1IETVBITIYNTT W.A. 2540

Providing information management of the official information supervising and

monitoring to ensure that its Agencies to work as stipulated in the Official Information

Act B.E. 2540 (1997).

o UMBYav17a15989519M15 Aaiasly |

USNI5UDILFATRUIBIU

e LAIRIAMENTINNIT/ARERI9TY |

. A 4 N , , i Administration Committees by appointing high-
ANUUIUNYINUAUYUDURVNIFNTUDINUIYIY : .

Y v i level executives to serve as chairpersons and

IﬂEJZTIE;I:U%%?iiSﬁUQQL%UU?SﬁWU ﬁzﬁUEﬁé?U’Jﬁlﬂ’]iL‘ﬁu appointing executive directors to serve as

(% 3

N35UN15 wagdinsUssyuAMENISUNIT/ANEVNY |
i Committee will be convened annually.

pg19tesUay 1 AT

SAUEUT AL AL oA a1 Ve | . ,
* 9 UNRNGUEYDYAYTIANT VD . Service Center’s Development Plan of the

WY UeTuUSEaNa LasRnmUNaNISALELITY agencies for every fiscal year and monitored the

AU AuETayaT1Ia1s Tulfrun

o

ToYAT13d158331UN5 Usyalauuszanmues . of the Official Information Act for the fiscal year

wihenulaglunmsmnszngmded ded1inaiu | of each agency under the Ministry of Commerce’s

dinuensguuns

. addnistiuinisteyaviaisun |

USENTU INAISLAUADA AN INUDINTENTS

[

Y

o Publicized official information in the

SR ULUNEIFLLAST T LLazmuﬁﬂgwmsJﬁmum . National Gazette in accordance with the provision

Y y ved e | - of Section 7 and displayed the official information
sulilivssnvudnsaglanaudtoyadiansy . . . N

d e . N : as stipulated in Section 9 to facilitate people to

HIUNINTT 9 WinlhusgasuaIu1saAunIvaua : . . . .

v" 1 search for information in a timely manner and

1 3 1% v v v A ° ¢ v o
fezann 5357 wieudadmiiivszdgudn 13l © assigned officers to serve at the Official Information

: Service Center.

« Established an Information

members of the committees. The Meeting of this

o Conducted the Official Information

© implementation of the Center during the previous
year.
o F8NURaNTUURAMUNTES I TR

o Prepared report of the implementation

AMNIIUNIITaYaT A58 NNT dnneuudn | purview and presented to the Official Information

i Board of the Office of the Permanent Secretary,
. the Prime Minister’s Office.

o Keptthe statistics of official information

services in which the statistic showed that there

wigled wu Sinsliusnisteyatniens a quideya | were 3,561 visitors who requested official

. o o ~ . i information services and the website was visited
PIFANTNNAYATN AUIU 3,561 18 NNBLANNTOUNE . o
: for 924,058 times. In addition, there were 3,330

<@ 13 o 4’1 Y a :
(Vulesd) F1uau 924,058 A3 uazliusnisteya - individuals who had made request to inspect

17813001051 11 $Iu9u 3,330 570 Teyaiiding |

information, which was exercising their rights under

Annual Report 2021
Ministry of Commerce
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YaFuUIN1TINan 3 d1iu taun 1) adifinisen

Haspan — Unvedlne wag 3)

Y

- Auptnvasine

o FuilsanufniuLasdalauanuzag

o - ve o - from the people by collecting customer satisfaction
Jszuvu IG]EJﬂ?iﬁ?i’lﬁ]ﬂ’l?ﬂWﬂW@Iﬁ]%@\iNi‘U‘Uiﬂ'ﬁ : . . .
o : survey from the physical and electronic (website)

L 1 a a ¢ !
U UBTBHATTIFEINNMENINUASTINBIANNTOUNE | Official Information Service Center. The survey

(Iules) wudndnfesaz 90 vesFuuinmisiiany |

= | v s v : | : that they were satisfied with the service. In the
W&W@Iﬁ]mam{L‘wmmimmagam’smwawmEJ\‘nu :

i past year, there was no complaint on the failure

Tnglusoudiisiun 1mwumssmmauﬂimlmﬂgum to comply with the Official Information Act B.E.

Ma"U’]’Jﬁ’]i‘Uaﬂi’W‘Uﬂ’]ﬁ W.A. 2540

o wa

UNTE IV AT

2

W.A. 2540

ATUNISHEUNIAINSAUU TN INUNTEINY

. the provision of Section 11. The 3 most requested
sswinaUsunaAvesinefudszmnesng q 2) 1870 information types were 1) statistics of Thailand’s

v e w : trade with different countries 2) List if Thailand’s
tnswredudieen exporters-importers and 3) Thailand’s exports-

imports structure.

o Listened to views and suggestions

showed that more than 90% of the visitors stated

2540 (1997).

Y4 QU

elAYaYauNIE1IVRITIUNTT

Sharing knowledge and understanding on the Implementation
of the Official Information Act B.E. 2540 (1997)

. susulianufifeafungminedeya |
P saunsyvlyaiveyadnians w.e. 2540
dielianmihinelumheamilasuammgamnudileds
avsmssuiteyarnamslugiusyssou wasdmihi
vasfglunisliuinisteyarnasauuniydga

YBINGWNY TV WMUAAIM AL ReTuNsE Y |

T M.yﬂ' T

s19v1uUs:9U 2564
ASNSOVWIEUBE

,—\ﬁ

o Organized training programs on the
implementation of the Official Information Act
B.E. 2540 (1997) for internal officers to acquire
knowledge and understanding on the rights of

people to be informed about public information

while government officers are required to provide




v

JyefAtoyav17a15989519015 WA, 2540 13w

[

wiawd Inelutaudszanm wa. 2564 ladinsdneusy

T 91 3 Ju

nTuN1TAIR1sUTEIMA THuAD1519015 LT
uAaIns Juszneunts wazdszervualy Tadlaly |
anstuiugulumsidisleyarnasveamieny

519013 vaninaeitun1siasandeyat1ansisvnis

msrosdawmeuaylilame wagransznundeya

' Aa o« = Aa o :
Y1IF1INUALUDU 139 Hate Speech NUABDEIAY

yudwnasinwvewiiweunsdoyarnasidadeou

. WeuNIUsEmdusiusiAsafiunguane
11918983AYNIATVBITIVNT UNAY aUAEe
ade TyaaIn kg sy fUTBINIHN 9 309
wisnunsgnsendd leiun Guledguddoya

Y17E15V0951901T UDIAUTEVIFUNUS WNURU

a s

Uszrdusius syuvansussudiannsednd Facebook

aa v

YouTube Application Line ﬁ@dﬂmﬁfﬂﬂwaﬂis%ﬂﬂ

wiglvd theusyadusius (roll up)

NaNgnIN1saUTUIATTIUNITUTTIMITeINTENTN |

information services in accordance with the
provisions of the law. In addition, the topics

relating to the Official Information Act B.E. 2540

(1997) were included in the Capacity Building

o , e Course for Newly-Recruited Government Officials
o FoLeunineunIausliiuyAansay
v v A v , »_ in which 3 batches had been held in the fiscal
Uszmwu Tuihide “msiawmedeyadnasaindy |

o o &y . da A o ¢ year B.E. 2564.
funsiviledayadnarsniabeululanfdvia” lay

» Organized public relations activities
for officers and the people under the theme
“Disclosure of official information and the

response to information distortion in digital

world”. The event was held by the Department

of Foreign Trade and different agencies were

invited, namely government officers, staff,

personnel, entrepreneurs and general public so
that they would be equipped with fundamental
rights to access to official information, the criteria
to disclose or conceal official information, the
effect on the society caused by distorted
information or hate speech, and the penalty for

: those who release inaccurate information.

 Disseminated information about law
concerning official information, articles, summary
of the ruling for personnel and general public
through different agencies’ channels, namely,
electronic (website) official information centers,
public relations board, brochure, e-Correspondence
System, Facebook, YouTube, Line Application,

Ministry of Commerce’s digital library, and roll

ups.
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Developing Information System
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wag Banner “guddoyatnias” Willanuvivadie |
i avannsenisliu uenand Saliniswamn | Banner to be modern, accessible, and user-

v . o v W . . friendly. Furthermore, the information has been
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= v “ i updated to current social and economic

wazdspululagiu ieliussmvulasudeyatnians . environment so that general public would be
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Y
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» Sharing knowledge and field visit to
Official Information Service Centers for officers

who serve at the Centers to exchange knowledge

which would be beneficial to the development

of the Official Information Service Centers in a
more effective manner and for the best of the
people among internal and external agencies,

such as Government Housing Bank Head Office,

the Customs Department, and the Airports of

" Thailand Public Co.Ltd.

==

o=~

éimmiﬁwuﬁzuumiaumﬂLﬁaLNEJLLWi'Gi’J’aadaszJ'lfsaWuawmamu

Developed Official Information Service
Center’s websites and “Information Search”

trade, and economy in a convenient and timely
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) . continued to improve technological system and
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manner, such as 1) logistics information which

isygRansiiBean svewd 1 meliite wwwAndn.com | Includes e-Logistics service statistic 2) website

4w v oo v a v . . providingthe first phrase of in-depth trade information
Wiotdugeanen1sliusnistavanisnisAaliun _ ,
v i system under the name www.KidKha.com in order

HUsznaunsuazUsyyIvL 3) Wauszuu Policy increase trade service channels for entrepreneurs

Dashboard dwniuiduszuvaivayunisiduuay |

and general public and 3) improving Policy

Aanlevisdmiuguimsuietdniiasziangly | Dashboard System as a supporting mechanism for

A oda ) . | executives and analysts to be able to predict the
N3ENTHNUYENLUU Data Analytic @1150A1AN8d . . .
: situation, be able to provide early warning, and

daunisal (Prediction) wweuay (Early Warning) conducted news information relating to trade for
general public in an infographic format which

makes it easy to understand.

In 2021, the Ministry of Commerce

convenient, fast and economical services for

4339381 (New Normal) general public, businesses, and stakeholders to

v iNa adw i comply with adaptation for the New Normal and
wardndiininanld (Next Normal) weuseanuu : )
¢ moving towards the Next Normal under the theme

AUsznaunis wasdddladiudes aelduuifa

“New Century for MOC, Moving towards Digital

i Economy”.

\eLogistCS
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Doing Good Deeds For Country And Peopls™
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“"MOC...Volunteers” We do good by heart
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The Ministry of Commerce has organized

volunteer programnmes to comply with the Royally-

Initiated Projects regarding the Royal Volunteer

Programme to express royalty in remembrance of

His Majesty the King, as well as to allow the Ministry

of Commerce’s personnel to perform good deed
and help others without expecting anything in return
as part of the social responsibility. The Ministry of

Commerce has organized 2 volunteer programmes

for children/youth and schools in the areas of
Nonthaburi province which were “MOC...Volunteer,
Sharing happiness to children” and “MOC...

Volunteer, Heart in Hand”.




“MOC Volunteer, Sharing happiness to children”
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The programme was aimed at enhancing

the development and creating knowledge to

children and youth in which the Office of the

provided instructional media, computers for

educational purposes, and sports equipment which

have been sponsored by agencies under the Ministry
of Commerce’s purview to donate to 17 schools

in Nonthaburi province and other regions as follows:

Banraipa School in Kanchanaburi province
Bantakprathomvittaya School in Tak Province
Bannatapo School in Tak province
Sriboonyanon School in Nonthaburi province
Wat Tamnaktai School in Nonthaburi province
Watsaima Community School in Nonthaburi province
Watchotikaram School in Nonthaburi province
Sensirianusorn School in Buriram province

Bantabaengsamakkee School in Buriram province

—
o

. Banchumsang School in Buriram province

—_
—_

. Bantama School in Buriram province

N
N

. Ban-Tonyee School School in Yala province

—_
(SN

. Bannaudom School in Surin Province

,_\
N

. TubtimsiamO05 School in Sa Kaeo province

—
651

. Ban Huaysai School in Ubon Ratchathani province

—
[}

. Bankhonpan School in Ubon Ratchathani province

—_
—~

. Bancolan Child Care Center in

Ubon Ratchathani province
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3 A5 dumsdnludiunansnssnyremnded aunudud L
] 9 e g of Commerce, however, took the whole situation
U 2 AT LagIRlUEINATNIATILIU 1 AT AIUNIS . . . .
. e o o o © into consideration and attached great importance
ATUANTUNIUYYAWUIAUIINY YINU ANTINNINTIN . .
. .. Y . . on how to manage the event in an appropriate
A9UURUNITUAUUAYUNITANYILAZRUATUNWD o
o e : manner taking into account the need for schools
nsensrmnavdladulounglunisinlaedanannns _ ,
. . . i to receive those materials for students. The
SNYITLYLUNNIEIAN (Social Distancing) wagn1s o
i Ministry of Commerce, eventually, held 3 activities

v a

'
a a

a o

Y

v v
& o a

o w

AuANT TNy

HAYINN1SIALATINIT “WIlvd...Anodn
auduluguivides” neliAnuseleviuazainy
910 fla warsosbulvuidninSeuiilasy vy
IiaﬁauﬁﬁdmmaLma'u‘%aui’ﬁLﬁﬂﬁm‘%wmmmw
Swiuldiognaiafs Fadunsadsingiuemudiey

Y 1 d o a a & PR
anuasaisnnnineuniazdulndudlng il

AN laluauAs

A 7

A

s19vIuUs=9U 2564

AStNSOLWIEUBY

,—\ﬁ

! 5 15710

Despite the COVID-19 pandemic in 2021

in which 2 of them were held at the Ministry of

Commerce and 1 regional activity was convened
in Buriram province. To comply with current
situation, the events to donate educational
materials and sports equipment were convened
in social distancing format and the numbers of

participants were controlled.

The achievements of “MOC Volunteer,

Sharing happiness to children” programme were
to create benefits, appreciation, happiness, and
smiles for students who have received those
materials and enable the school to provide
adequate resources for all students which was
the fundamental knowledge and competency for
children to prepare to become competent adults

in the future.



2

A9NIIUIRDIE@INAULASAANTTULESUAS 19N LAY

1ASINISANNDINATHANNFIUTEIINGNITIN

sSuRinrousedsnn (Corporate Social Responsibility

: CSR) fMen1sNinMasdnenaInsensnavduay |

Walenaliyaainsnsznsismnaiglasiuiusnw

danndenuazsindullv lnensihnszany Ad dn)

Pldudrminferudainduayaiindie odweu |

Ifudiinetan yallSysuzvuunuvislszinalne

Tunszususgudus dlvueuliifndesloniad |

vawaaugunsainisiseuaiunsanllduselosy
moly

n1sdnvirayaviiiie awisadanianuas

gunsailadny Al
1. N5EANE Ad NEWaINLLRED
. A5EMIWUN FRYUIR 8.2 x 12 17
<@
I

2
3
4. Frevidolmmsy ANE 25 T
5

< v 2 ' ° )
. WanUanguan ADU VTREINUANITULANE :

NIEAY

6. gunIaldu o W fiuae lussvin Anmes |

nsslng Wusu

« a 4 a 9 o v = VY o A
NWIAUYY...ANDT1ET" NINIYUD GL%GWEJIQ : ’sﬁ!ﬂ‘ﬂ’]&la
“MOC Volunteer, Heart in Hand: Handmade Books”

The project was a combination of

i volunteer programme and corporate social

responsibility programme to allow the Ministry of

Commerce’s personnel to work together on

: preserving environment and act as givers by

turning one-side used Ad papers into handmade

books and donating them to Volunteer House and

the Foundation for Thailand Rural Reconstruction

Movement Under the Royal Patronage for further

distribution to underprivileged children who may

lack educational materials for their future usage.

To assemble handmade books, the

materials and equipment required are as follows:

1. One-side used Ad papers

2. 8.2 x 12 Inches cover papers

3. Needle

4. 25 inches threads or yarns

5. pointed steel bar, hammer, or paper
hole punches

6. Other materials, such as pencil, ruler,

paper cutter knife, and scissors
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. doit by themselves. People can get access
to the video by simply typing the link
“shorturl.asia/OgmpK” or scanning the
QR Code. Furthermore, the Ministry of
Commerce has organized the gathering

activity to assemble handmade books on

4 May 2021 which have received good cooperation
from agencies and the staff of the Ministry. The initial
target for handmade books was to make 1,200 books,
however, with the unity, love, good relationship
with the Ministry, and the willingness of all staff

under the Ministry of commerce’s purview to share

and do good deed for the society, 1,700 handmade

books were made. Apart from demonstrating the

spirit of volunteers from the Ministry of Commerce,

A . . : itallowed everyone to add colours and create their
VU LUBIUN 5 UUAU 2564 ATENTNWIUYE
v a v v oa - i own style of the book’s cover.
laauneludaduineran yadsysagouun

On 5 March 2021, representatives from the
Ministry of Commmerce have visited Volunteer House

and the Foundation for Thailand Rural Reconstruction

Movement Under the Royal Patronage in Bangkok
to donate 1,700 handmade books to the Foundation
for further distribution to underprivileged children
who may lack educational materials, such as those
Hmong hill tribe, Karen, and other tribes in the hills,
groups of children who live at the borders. The
books would also be given to children who were

- affected by natural disasters.
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List of Laws

Department of Foreign Trade, 5 Items

1.

Standards of Exporting Goods Act, B.E. 2503 (1960),

or any amendment or substitution thereof

. Export and Import of Goods Act, B.E. 2522 (1979)

or any amendment or substitution thereof

. Anti-Dumping and Countervailing of Foreign

Products Act, B.E. 2542 (1999) or any amendment

or substitution thereof

. Safeguard Measure Against Increased Imports Act,

B.E. 2550 (2007)

. Control of Item in Relation to the Proliferation of

Weapons of Mass Destruction Act B.E. 2562 (2019)

Department of Internal Trade, 6 ltems

1.
2.

[©) WO 4 R N

The Price of Goods and Services Act, B.E. 2542 (1999)
Measurement Act, B.E. 2542 (1999) or any

amendment or substitution thereof

. Warehouse, Silo and Cold Storage Act, B.E. 2558

(2015)

. Commodity Control Act, B.E. 2495 (1952)
. Rice Trading Act, B.E. 2498 (1946)
. Act Repealing of the Agricultural Futures Trading Act,

B.E. 2542 (1999) B.E. 2558 (2015)
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i 5. Accounting Profession Act B.E. 2547 (2004)

6. Business Registration Act, B.E. 2499 (1956)
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List of Laws

Department of Business Development, 10 ltems

- 1. Civil and Commercial Code Book Il Specific

Contracts Title XXII Partnerships and Companies
2. Act Prescribing Offences Related to Registered
Partnerships, Limited Partnerships, Limited
Companies, Associations and Foundations,
B.E. 2499 (1956) or any amendment or

substitution thereof

o en 3 4 . 3. Chambers of Commerce Act, B.E. 2509 (1966)
4. wizywinyaRanaunisi w.e. 2509 uaziudly

or any amendment or substitution thereof

4. Trade Associations Act, B.E. 2509 (1966) or any

amendment or substitution thereof

or any amendment or substitution thereof

7. Public Limited Companies Act, B.E. 2535 (1992)
8. W3z319UnalAN1IUTENDUTINIVRIAUAIAY

or any amendment or substitution thereof

8. Foreign Business Act, B.E. 2542 (1999)
- 9. Accounting Act, B.E. 2543 (2000)
. 10. Business Security Act B.E. 2558 (2015)

. Laws under Amendment Process

1. Draft Act Amending the Civil and Commercial

Code (No. ..) BE. ... Book Il Specific Contracts Title
XXII Partnerships and Companies

Status The Coordinating Committee of the House
of Representatives (Government Whip) is in the

process of presenting the Draft Act to parliament.
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) 2. Draft Public Limited Company Act (No. .) BE. ...

Status The Department of Business Development
is in the process of preparing the impact analysis
documents of the Draft Act in accordance with
the Act on Legislative Drafting and Evaluation of
Law B.E. 2562 (2019)

. Draft Chambers of Commerce Act, B.E. 2509 (1966)

Status Draft of Chambers of Commerce Act,
B.E. 2509 has been approved by the National
Assembly for the first time on 3 December 2020.
After that, the National Assembly appointed the
Ad Hoc Committee for the draft act. The Ad Hoc
Committee has already reviewed the draft act
and it is now waiting to be included in the 2™
and 3" agenda in the National Assembly Meetings.

. Draft Act Prescribing Offences Related to

Registered Partnerships, Limited Partnerships,
Limited Companies, Associations and Foundations,
(No. ..) B.E. ...

Status The Coordinating Committee of the
House of Representatives (Government Whip)

is in the process of presenting the Draft Act to

parliament.

. Draft Formation of One Natural Person Limited

Companies Act, B.E. ....
Status The Department of Business Development
is in the process of preparing the impact analysis
documents of the Draft Act in accordance with
the Act on Legislative Drafting and Evaluation
of Law B.E. 2562 (2019)
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Avi5URS WAl 2522 wasTiudlufidiy
o 5 : 2. Patent Act, B.E. 2522 (1979) or any amendment
UUALATRINUNENITAT W.A. 2534

List of Laws

Department of Intellectual Property, 7 ltems

1. Copyright Act, B.E. 2537 (1994) or any amendment
or substitution thereof

or substitution thereof

3. Trademark Act, B.E. 2534.(1991) or any amendment

or substitution thereof

B.E. 2546 (2003)

5. Trade Secrets Act, B.E. 2545 (2002) or any

amendment or substitution thereof

Circuits Act, B.E. 2543 (2000)

7. Optical Disc Production Act, B.E. 2548 (2005)

i Laws under Amendment Process

1. Draft Copyright Act, (No..) B.E. ....

Status The draft is currently under the review

of the Ad-hoc Committee.

2. Draft Patent Act, (No..) B.E. ....

Status Department of Intellectual published the
public hearing summary report, the Regulatory
Impact Assessment (RIA) and other documents
on the DIP’s website, and proposed the draft
amendment to the Ministry of Commerce and
it will be presented to the Cabinet for further

consideration.

3. Draft Geographical Indications Protection Act,

(No..) BE. ....
Status The DIP has appointed Gl Law Amendment

Committee, on 21 April 2021. The Committee
will organize the meeting to draft the new

Gl law.
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4. Draft Act on Repealing of Unnecessary or
| Overlapping law, B.E. .... (Repealing Optical Disc
Production Act, B.E. 2548 (2005))

Status The Cabinet approved the draft, which
will repeal the Optical Disc Production Act,
B.E. 2548 (2005), proposed and reviewed by

L= wa

AUNOUNNEAU WA, ... FIIzENENNTEIYTRYE]

NINAANARSUNTR w.e. 2548 aufiddnay

the Office of the Council of State. It will be

presented to the House of Representatives.
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wszsvUngRanigdduamiaseauislsenalng
W.A. 2537

ANKIYRagstkIvMSIauausuusvuailu

wsgsvlygRaniddduamiaieuislssinalng
W.A. 2537
#0711 8gI¥NINNITANYILNINNYYINEVBINTY

Ny aAANATEINITANTUIIUYDIDIANIT

ASALaN .M. 2537

Department of International Trade Promotion, 1 ltems

Thai National Shippers Council Act, B.E. 2537 (1994)

. Laws under Amendment Process

Thai National Shippers Council Act, B.E. 2537 (1994)
Status In the Department ‘s drafting process

Department of Trade Negotiations, 1 ltems

The Act on the Protection of the Operation of the
World Trade Organization, B.E. 2537 (1994)
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Name list of the Ministers of Commerce and Deputy Minister of Commerce
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S1IYWs:=UNa=seuI

- WS:I9IUSWOVAISONSUWS9UNUSUOUIN ldUUEA  AUR1:ASIR1  204.A.2463 W.F. 2469
- ws:I9USUoUAISoNSUWS:MIMNIWSSSASIOSU  1dUNUA AUR2:ASIA T 110.8.2469 | W.A. 2475
2 WSfmwmu‘L,JSiwns . SUD.  AURB:ASIA1  290.0.2475 | 11U.9.2476
(MUJoUSIBoIAaNTU atnour)
3 WSI:EJWO\]U'IL‘IL,JS:"VVHS _ , SUQ. AUN 3 : ASIN 2 110.9. 2476 2010.4. 2476
(MUousTBaIAaNTU atnour)
4 ws=onInuIsNauuEs {@u Inunsna ru uAs) SUO. AUR4:ASIA 1 240.0.2476 | 165.A.2476
ws:onInunsnauurs @u Inusna ru uAs) SWO. AUN4:ASIR2  168.A.2476 | 291.A. 2477
° ws:ansanauwaius (@ov a1sand) SU9.  AURSG:ASIA1  290.A.2477 | 22n.0.2477
waisons ws:eAsynsiat =
s US:O’]H:U’]C_)LJI) SWO. AUN 6 : ASUN 1 22 N.9. 2477 12N.w. 2478
© WUIoNWS:USNtUAgNSN9 (1NN IWeSIar) SWO. AUR7:ASIA1  12n.w.2478 | 28n.A. 2480
wulenrkaovsunnygnsAad (ise sugzaund) SUB. 185.A.2479 | 28n.A. 2480
WUIONWS:USANUAENSAD (1N IWeSIAA) SUD.  AUA7:ASIA2  104.n.2480 | 10s.A. 2480
! wurennasvgunrygnsAad (s sug=aunu) SUB. 104d.n.2480 | 108s.A. 2480
WuloNws:UsNourignNsne (1NN IWesIar) SUO. AUN7:ASIR3  215.A.2480 | 165.A. 2481
° wulenraoviunnygnsAad (ise sugzaund) SUB. 218.n.2480 | 16s.n.2481
WUIDNWS:USNEUZigNS9 (1IN IWSIar) Su. AUR7:ASIR4  21s.A. 2481 16 N.W. 2485
Wansasry Shuna 1asisunns SUB. 6N.6.2482 | 26N.4.2484
WUIoNWs:USNtUgNsne (1NN IWesIan) Su2. AUR 7 : ASIA 5 194d.n. 2484 | 16 N.w. 2485
9 Wansasry Shuna 1assunns SUB. 194d.n.2484 | 26N.9. 2484
KaouEUNNYTRINUAS (@NY IEuUCT) SUB. 26 N.4Y. 2484 1N.w. 2485
waiseln dus nuaundu SUD.  AUNB:ASIN1  16n.W.2485 | 60.A. 2485
HUOUKA2JING aUNJVFA S, 41n.w. 2485 610.n. 2485
Wansosry Shuna 1asisunns SUO. AUN9:ASIA1  100.n.2485 | 200.A. 2485
HUOUKAoJIAY aUNIUFA SUB. 1010.n. 2485 | 201.n. 2485
Wansosry Shuna 1asisunns SWO. AUR9:ASIN2  200.n.2485 | 8n.u.2485
HUOUKAoJING aUNJVFA S, 2010.n. 2485 | 8n.9.2485
10 WURSA0U 0r1800A SUO.  AUR10:ASIA1  8n.©.2485 | 17 n.w. 2486
HUaUNaoJING atnadrA SUB. 200.n. 2485 | 31.n.2486
HUouKaouIAy atnouA SUD.  AUA11:ASIA1  30.n.2486 | 24n.A. 2487
uend UInaossy auumnaAs S, 20 M.A. 2486 | 24 n.A. 2487
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KJOUNAoIAY alNIA AUR 11:ASIA2  24.A.2487 | 20n.9. 2487
11 WUmSAOU ofYouA SUO.  AUR10:ASIA2 100L.n.2488 | 164.n.2488
UNgIRadU yuua SUB. 10U.n. 2488 | 164d.n.2488
UN010N HADUANBANAE (U ANsaFe) SUO.  AUR12:ASIA1  1n.9.2488 | 17n.. 2488
1 ungIRou yuuna SUB. 1n.9.2488 | 17n.9.2488
13 nijounastanu alnavd SUO.  AUA13:ASIA1  19n.0.2488 | 31U.A. 2489
14 WaoINARNS YU UKIaUNU: 1988UASIanUg SUO.  AUR14:ASIA1  2n.w.2489 | 180.A. 2489
15 KUJOUNAoINS INB1RIIA SU9.  AUR15:ASIN1 24 0.n.2489 | 10.6.2489
16 HUOUNA0INS INBAouA SU0.  AUR15:ASIA2  110.0.2489 | 214.A. 2489
17 Wums danA leanuuri SUD.  AUN16:ASIA1  244.n.2489 | 28w.A. 2490
UgIFoU UuunA SUO.  AUA17:ASIA1  31W.A.2490 | 8w.u.2490
° ungInaod A0ISoY SU. 31W.n. 2490 | 8w.g. 2490
19 nijouractiny alnodr SU9.  AUR11:ASIAS  11w.0.2490 | 6n.w. 2491
20  waonARS Yl uMAuNU: 1BIUASIANUG SUO.  AUR14:ASIN2  25n.w.2491 | 81U.8. 2491
ws:eUlnaoss (Nog aUURARS) SUD.  AUR18:ASIA T 151U.8.2491 | 16 W.g. 2491
21 WamsINI IWgSIan usnrurignsng SWo. AUR7:ASUR6  16W.0.2491 | 24 0.0, 2492
KJous1souA ANONS Usalung SUB. 30 W.g. 2491 1U.A. 2492
wansIn IWSIaA USArurignsio SUO.  AURT7:ASIA7  280.0.2492 | 29 w.u.2494
- ugInw [sAusm SUB. 16 1U.A. 2493 | 29 w.4. 2494
23 WaoINIARNS YU UKIEUNU: 1988UmSIanug SUD.  AUR14:ASINS  29W.0.2494 | 65.A.2494
KaoudINSINNIS (D9MS TIMNSINNAS) SU2. AURA 19 : ASIA 1 85.M. 2494 23 .. 2495
2 wulon As aslusu SUB. 118.A. 2494 | 2310.A. 2495
UN8oSNISUTYs) SUO.  AUR20:ASIA1  2810.A.2495 | 4n.w.2497
wams As aslgsu SUB. 2810.A. 2495 | 221.A. 2497
- Youwa iJan wyaaunsy SU9.  AUR21:ASIA1  4n.w2497 | 230.A. 2497
wavmon AS aslusu SU9.  AUR22:ASIN1  230.A.2497 | 26n.w. 2500
waloniN IWgSIan usSNturignsn SWo. AUR7:ASIN8  310.n.2500 | 16n.9.2500
20 ungaswIy »ssmu SUG. 310.A.2500 | 16n.9.2500
unwane GuuuIkour SUO.  AUA23:ASIA1  23N.0.2500 | 265.A.2500
¢! waln 3n& undianes SUB. 23N.9.2500 | 268.A.2500
uwane Guuiukour SUD.  AUN23:ASIA2  1U.A.2501 | 20¢.A. 2501
28 waln 3n® undianus SUB. 1 1.A. 2501 7 d.n. 2501
wams 1uUns Ivu:lgsu SUB. 7 d.n. 2501 20 n.A. 2501
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ungguNs nudansun AUR 24 n§uﬁ 1 10N.w.2502 | 1w.n. 2502
2 UNgINUU ASWIAY SUD.  AUA25:ASIA1  1w.A.2502 | 8s..2506
UNBINLL ASWIAY SUD.  AUA25:ASIA2  1185.A.2506 | 5n.A.2508
30 ungguNs nudansun SUD.  AUA24:ASIA2  8n.A.2508 | 10n.w.2511
ungwad ansau SUO.  AUR26:ASIA1  10N.w.2511 | 70.A.2512
UNYULYBU: SMNINS SUD.  AUN27:ASIA1  110.A.2512 | 17 w.g. 2514
31 wamnsoln Wiy naa-oruue SUB. 110.n.2512 | 17 w.g. 2514
UneUs:ans Neyaudaul SUB. 23W.9.2513 | 17 w.g. 2514
uNgUs=ans n1ryauseul SUO.  AUR28:ASIA1  195.A.2515 | 14 m.A. 2516
% unglodn InAu SUB. 198.A.2515 | 14m.A. 2516
UNguINYBY AnN0S SU9.  AUR29:ASIA1  16M.A.2516 | 22w.A. 2517
> UNg9StY ASURYISou SUB. 16 5.n. 2516 | 22 w.A. 2517
UNEDSNU TNMIIA SU9.  AURBO:ASIA1  30W.A.2517 | 14n.w.2518
4 uneUs:avA ayu SUB. 30w.A. 2517 | 14n.w. 2518
UNgASY ANSWWAUL SU9.  AURSBT:ASIA1  21n.w.2518 | 60.A.2518
% ungUs:iIfioy AUs:nou SUB. 21nw.2518 | 60.n.2518
UNENOINYA IARTS: SU9.  AURB2:ASIA1  170.A.2518 | 12U.A.2519
36 UNYIBUAS ISoINTnYUIASHY SUB. 1010.6.2518 | 12 U.A. 2519
UNgSIUMS 188ana SUB. 8U.A.2519 | 12U.n. 2519
UNgFNSy answweul SU9.  AURBT:ASIR2 21 1D.9.2519 | 23n.8.2519
¥ ungAaNy a:ooulrl SUB. 2110.9.2519 | 28n.9. 2519
UNEFNSI aNSWWsUU SU9.  AURBT:ASIAG  5mA.2519 | 6m.A.2519
% UNgNaNY a-0ouuru S, 5m.A. 2519 6 mn.A. 2519
39 ungds unasnm SUD.  AURB3:ASIA1  22m.A.2519 | 20 ;.A. 2520
UNgUY WUIRN SU9.  AURB4:ASIA1  12w.g.2520 | 21s.A.2521
40 ungdsn dus:uunu SUB. 12w.9.2520 | 21s.n2521
unwou odsmU SUD.  AUAB5:ASIA1 24 w.A.2522 | 11n.w.2523
ungUsn dus:taunud SUB. 24 w.n. 2522 | 11 n.w. 2523
o unwou ogsmu SUD.  AURB5:ASIA2  11n.w.2523 | 29n.w. 2523
ungUWa sSSUNSY SUB. 11 n.w. 2523 | 29 n.w. 2523
gl Vanln SU9.  AURB6:ASIA1  120.n.2523 | 22U.A. 2524
2 UNg2auy AUEN SUB. 1210.n.2523 | 22 U.A. 2524

s19vIuUs=9U 2564
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ASYN aun aun
unglwlsad lsuws 120.A. 2523 | 11 0.n. 2524
U19101MARS UruD Ururs SUO.  AUAS7:ASIA1  220.A.2524 | 110.A.2524
unglwlsod Tsaws SUB. 120.A.2528 | 111.n. 2524
UNEBOU HaNAY SUD.  AUN38:ASIA1 110.n.2524 | 195.A.2524
ungds:neawnny Asmuun SUB. 1110.n.2524 | 198.n.2524
unend InsAUs S, 110.A.2524 | 27 n.A. 2525
U19101MARS UruD Ururs SUJ.  AUAS7:ASIA2  195.A.2524 | 221U.8. 2526
Sours Us:wnd auus:wus SUE. 198.A. 2524 | 2210.9. 2526
unelnda Insany SUJ.  AUN39:ASIA1  7W.n.2526 | 15U.A. 2529
unglwlsad lsuws SU. 7W.n.2526 | 15U.A. 2529
43 ungds:ys umAad SUB. 7wW.A.2526 | 54d.n.2529
Sournsovlon dSnu loanyinsiK SUJ.  AUR40:ASIA1  15U.A.2529 | 54.A. 2529
UNgaUDY UFEY SUB. 151.n.2529 | 54d.A.2529
Sourinsovlon asnu Teanuins A SUD.  AUR40:ASIA2  114.A.2529 | 6Ww.u.2529
uneUs:9ou lygandu SUB. 114d.n.2529 | 34d.A. 2531
UNEYBW niryadan SUB. 114d.n.2529 | 34d.n. 2531
“ UNBUUAS Wauwss SUJ.  AUA41:ASIA1  6W.e.2529 | 34.A. 2531
uneds:9ou Tywandu SUB. 114d.n.2529 | 34d.n. 2531
UNEYBW Hryadan SUB. 114d.n.2529 | 34d.n. 2531
unwaou Juvéu SUO.  AUA42:ASIA1  94.n.2531 | 264.A.2533
unennyy1 gosdaon SUB. 94d.n.2531 | 264d.n.2533
UNEYBW MNeyadan SUB. 94d.n.2531 | 9s.n.2533
® UNgoUISA Aandou SUO.  AUM43:ASIA1  264.n.2533 | 9s.n.2533
UNEYBW Hryadan SUB. 94d.n.2531 | 9s.n.2533
UNIRY Anwa SUB. 264.n.2533 | 95.A.2533
UNgoUISA Aandou SUJ.  AUR43:ASIA2  145.A.2533 | 23n.w. 2534
46 UNEYBW Hryadan SUB. 145.n.2533 | 23 n.w. 2534
ungIudA lwsanls SUB. 145.A.2533 | 23 N.w. 2534
UNgoUISA Aandou SUO.  AUR43:ASIA3  60.A.2534 | 220.A.2535
. HiJousBoIAUSALNSS INona SUB. 10N.A. 2534 | 22{.n. 2535
UNGUISSAL FPUUWIFAS SUD.  AUR44:ASIA1  1710.0.2535 | 100.9.2535
° KiJous1sauAUSALNSS INona SUB. 17 10.9. 2535 | 10J.4.2535
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UNgaUWuUSs 1aAydmud SUB. 17 10.9. 2535 | 10J.4. 2535
UNWOIIAN UrYIBey SUB. 17 10.9. 2535 | 10J.9.2535
UNgoUIsA Aandou SUD.  AUA43:ASIA4  180.0.2535 | 22n.8.2535
“ KHiJaUs¥uAUSAENSS INona SUB. 1810.6.2535 | 22n.y.2535
unwgne Wuwlosu SUD.  AUR45:ASIA1  29N.0.2535 | 19w.n. 2538
unglsygA a-aunswe SUB. 29n.9.2535 | 19w.n. 2538
UNg9suUNS anurudAug SUB. 29N.9.2535 | 138.n.2537
50 unglwysg 1nonoy S, 29N.9.2535 | 23n.4.2536
ungigauwa aunovAsy SUB. 23N.0.2536 | 25n.A. 2537
UNgdNSBy 19gana SU. 25/.n.2537 | 118.n. 2537
uneNasSUANR annod SUB. 178.A.2537 | 19 w.A. 2538
UNBW rryadan SUD.  AUA46:ASIA1  18n.A.2538 | 24 w.u. 2539
IASoums Twlsau dossruad SUg. 18N.A. 2538 | 23 w.n 2539
51 uguUMsS Aulwyag SWB. 18N.A. 2538 | 24 w.yu. 2539
UNgue YAV SUB. 28 W.A. 2539 | 24 w.g. 2539
UNENFAUS NYIUNay SUB. 27 N.9.2539 | 24 w.g. 2539
UNUNUSIABE SASIFS SUD.  AUA47:ASIA1  29w..2539 | 21 0.9.2540
ungiaauwa aunovAsy SUB. 29 w.g. 2539 | 24 n.A. 2540
UNgauws oFolkl SUB. 29w.9.2539 | 6w.g.2540
UNUNUSIABY SASIFS SUD.  AUR47:ASIA2  210.0.2540 | 24 ;.A. 2540
ungiaauwa aunovAsy SUB. 29 w.g. 2539 | 24 »n.A. 2540
> UNgauws orolkl SUB. 29W.g.2539 | 6w.y.2540
UNgaU MRASWING SUD.  AUR48:ASIA1 24 M.A.2540 | 6w.0.2540
UNgauws oFalkl SUB. 29w.9.2539 | 6w.g.2540
UNu38y BUIMOMUBNA SUB. 24n.A. 2540 | 6Ww.u. 2540
UNgWIU JINRYURNSY SUy. 24 n.A. 2540 6 w.g. 2540
UNUANSY WATBANA SUD.  AUA49:ASIA1  14w.8.2540 | 9w.u.2543
unglwysg 1nonoy SUg. 14w.9.2540 | 9w.u.2543
uelwswaud a1 SWB. 14w.0.2540 | 40.A.2541
> UN8Us:08 ShuIwes SUB. 5 m.A. 2541 9n.A. 2542
uNgNSWaU FdUDINS SUB. 9n.A. 2542 9 w.g. 2543
ungSNY AURFUNS SUB. 81N.4. 2543 9 w.g. 2543
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ungoRAe Twsnsnon SUJ.  AURS0:ASIA1  17N.w.2544 | 3m.A.2545
UNggossSnu dauIanes SUB. 17 N.W. 2544 | 36.0. 2545
UNgIudU Bnsou SUy. 51.n. 2545 3 n.A. 2545
ungondy Twsnsnon SUO.  AURG0:ASIA2  3M.A.2545 | 8w.e. 2546
> ungdmIuN 1Jouav SUI. 3M.A.2545 | 8w.y.2546
UNeAILN I00daV SUD.  AUASGT:ASIAY  8w.u.2546 | 110.A.2548
UNOWIUANG SnawaATweAna S, 8 W.8. 2546 6 M.A. 2547
ungaunu nydsna SUB. 6 M.A. 2547 | 111.n.2548
uNgNUY Wno: SUD.  AUAS52:ASIA1  110.n.2548 | 2a.n.2548
UNgesyn andansau SUB. 1110.n.2548 | 6n.A.2548
% UNUAUAR RFASWANY SUJ.  AUAS3:ASIA1  24.A.2548 | 19n.8. 2549
unaUdss Iarnwursu: S, 2d.n. 2548 | 19n.9. 2549
ungINsnIns Is:wne SUO.  AURG4:ASIA1  8M.A.2549 | 6n.W.2551
% uwNosuy laaniuuri SUB. 1N.wW.2550 | 1m.A.2550
UNUDIVANY II8NE0SSU SUJ.  AUASG5:ASIA1  6N.W.2551 | 24.A. 2551
57 UNgISW Inulwyag SUB. 6 N.W. 2551 24d.n. 2551
Wusinsoeln Ussau AunNsad S, 6 N.W. 2551 -
unglsen a:aunswe SUD.  AURS56:ASI1  24.A.2551 | 24n.9. 2551
Wusi1so9In USsBU AININSAU SUB. 6N.W. 2551 | 24n.9.2551
UNYWIBEY AUIISTY SUB. 2 d.n. 2551 24 n.9. 2551
% unglsgn aaunswe SWO. AUR56:ASI2 24 n.9. 2551 2s.n. 2551
Wusinso9ln Ussau AunNsaU S, 24 n.9. 2551 25.n. 2551
ungasnsy NvIarlwlsau S, 24 n.9. 2551 25.n. 2551
UWSAON LNANFY SUJ.  AUAS7:ASIA1  205.A.2551 | 94.n. 2554
% ungoadnstd waums SUB. 20 8.A. 2551 94d.n. 2554
UNEARASAU U S:UY SUD.  AURG8:ASIA1  94.A.2554 | 18U.A.2555
ungNU ans:wa SUB. 9 d.n. 2554
UNgASIsUU vasUs:AnaU SUB. 94d.n. 2554
60  UNYUrYNSY INSYASUY SUD.  AURGY:ASIA1 18 1.A. 2555
ungNU ans:wa SUB. 104d.n. 2554 | 27 ¢1.A. 2555
UNgASIRIU vosUs:AnaU S, 104d.n. 2554 | 27 m.A. 2555
UNBURYNSY INSUASUE SUD.  AURSG9:ASIA2  18U.A.2555 | 30 0.8.2556
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unenIgost Tauifio 27 f1.A. 2555
uNBTIUSISY Urynsulwena SU.  AURGBO:ASIA1  300.8.2556 | 22w.A. 2557
unengas Taoifo SUB. 27 m.A. 2555 | 22 w.A. 2557
UNUUSSE WIS SUB. 300.9.2556 | 22 w.n. 2557
walon ansty ashag: SUO.  AURGT:ASIA1  304.A.2557 | 194.A.2558
uUaNSA AUMSINSTU SUB. 30d.n. 2557 | 194d.n. 2558
UNJONSH AUMSINSHU SU9.  AURGB2:ASIA1  194.A.2558 | 23 W.u. 2560
61 unggdNg IVBUNSY SUB. 194d.n. 2558 | 158.A. 2559
UNgausSmU auSISour SUE. 158.A. 2559 | 23 w.y. 2560
UNYaUSSAU AUSISOUA SUO.  AURGB3:ASIA1 23 W.u.2560 | 30U.A. 2562
UANIGALN UnUgUS=NAS SUg. 23w.g.2560 | 10N.A. 2562
UNUQSUNS ANUNUDAUL SUJ.  AUAG4:ASIA1  10N.A.62
62 UNE3sANG nauANvInAa SUB. 10n.A.62 | 220.A.2564
ungdaung 1anlns SU. 22 U.n. 2564
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S1IgwWssulvuazulv

Jaans=nsIvWIeUGE
Name list of the Permanent Secretaries

S1gWs:=UNa=s18uIl

fsvsmnLvido

1 ws=WluUNSUUASIA (DU NR=aur) 1 manAu 2465
2 HouIINaaINaUIaadssA niuanau 1 1UYIgU 2469
3 WS:gMWWSAUURA (MU NoUUn) 1 AUYIYU 2469
4 HUOUIINANAISSIUINS ISISSU 1 NsNN1AU 2475
5 HIJOUITIUNNNY SWWRJU 1 NUNIWUS 2476
6 walSoms ws:Asynsial (Ns:1id Us:=01r:zundu) 1 0unnu 2478
7 HiJouKaouIng alnovA 1 NUNIWUS 2485
WURS 180N TSuUms (SNuNsIusIku) 1 JNU1gU 2485
8 KUaUNaodIng atnavA (WSnunsiusnimu) 1 dunnAu 2485
o un91In a1 wsNm (YSNuNsiusiimLi) 1 SuoAU 2485
un91In a1 Twsnm 1 0nUNYU 2486
10 ungINU ASWIAY (WSNuN1stusiikuv) 1 NSNNIAU 2489
WS:USSIIUY (@A [591) (WSnunnstusiiiku) 1 manAu 2489
» UNgINBU ASWIAY (YSNuINISTUSIKUY) 1 WnNAINIYU 2489
WS:USSBIUN (FuK [s0n) 1 UNS1AU 2490
UNgINBU ASWIAY (YSNuINISTUSIKUY) 1 wnuNIAU 2494
12 KaouASUSIsSSUUNEN (AIS anUSyN) (WSNunsiusininuy) 1 INUYU 2494
WUIDN fUSUA @nasgonia (WSnuinisiusiikd) 1 SUdNAU 2494
13 Wulon rusdA a@asgonin 1 IUBNBU 2495
ungINBU ASWaAY 1 IUWNgU 2497
14 raoundalAsuyIWIUBENIS (Nda AUMSNY) 1 NSNNIAU 2498
15 waln duws Junniuun 1 UNsSA 2504
16 ungUs=gs Nryauna 1 nanAy 2512
17 UNgd9Sd Uomour 1 manAu 2515
18 UNgWES SASIAUN fU DYSE 1 manAu 2529
19 ungIs 9rSnuna 1 manAu 2537
20 ungauwa Ingsilwyag 27 nanAu 2538
21 ungINSNIns Is:wng 1 manAu 2543
22 u1gNISHU NRRENIWS 7 WOAINEU 2544
23 UNgASwa gonIdounsty 1 nanAu 2550
24 UNgYSSET WIS 1 manAu 2552
25 UIYS dUNRANEU 1 manAu 2555
26 UNASSAU Suguus 1 nanAu 2556
27 UNENYAUN UrugUs:NAS 27 UnungU 2557
28 uanadyaganund sousny 1 manAu 2559
29 udundag ANUMUIA 1 nanAu 2560
30 UNgUNIgNNS NAgnUIInSs 1 manAu 2561 - JagUu
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US:U2aNIWADASSU ASTNSIVWIEUGE
Gallery Activities of the Ministry of Commerce

n91ews:wsBeuina ilodlulomaduinauws:sUUWSSET WSzUINAVIRIWS 108G
Well-Wishing Ceremony on the Occasion of His Majesty King Maha Vajiralongkorn Phra Vajiraklaochaoyuhua Rama X’s Birthday
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n91ews:wsdeuvAa iodlulomaduioauws:sUUWSSE auiRIWs:uIANA1 WosasWuaanu ws:ususia
Well-Wishing Ceremony on the Occasion of Her Majesty Queen Suthida Bajrasudhabimalalakshana’s Birthday
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n918wWs:wsdguvAa 1iaviulon1asuIaauWSBUUWSSE
auRIWS:nTivF151BIF nsuamﬁvwsnnws?nuswqmq d910UsUS1BNUIS

Well-Wishing Ceremony on the Occasion of Her Royal Highness Princess Maha Chakri Sirindhorn Birthday
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WSnoguws=nFuws:s1sniu U 2563 ru Inaunus:AvINSIL WHIAES-US
Royal Kathina Offering Ceremony B.E. 2563 (2020) at Wat Samut Pradittharam, Saraburi Province
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INIAWS=SIBNU “WAclizd. .. Ired1 druiludugviritio”
Royal Initiative Volunteers “MOC Volunteer, Sharing happiness to children”

ROYAL THAI VOLUNTEERS )
ISIN1N0IUGAINS ¥1A drad nEass
Doing Good Deeds For Country And Peopl

S et / i ' 11U
VM91d1WSE518N1U J S
D'lct'lIWOoC S} L ROYAL THAI VOLUNTEERS
ROYAL THAI VOLUNTEERS § :
a .t - P - | ] SIH T 16 au Jass
BINANURLND TG FA AL ah i | =, ISTNIAMUATIND BI6 rmdg fn_s_msa
Doing Good Deeds For Country And People ™ 3
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100 U ns=nsouw e
100 years anniversary of the Ministry of Commerce
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us?1Alahim (Donate blood)

154 s19v1uUs:9U 2564
NS=NSOLWIEUBEY

,—\ﬁ



MOC ZERO CORRUPTION
AvanssunIsauUsy

599 “nguaneindasniuRndefiundsutinfisnunas
wazanuinvesntneulumitssuvesiy”

==MOoC
ZER®

CORRUPTION

iels

ER®©

CORRUPTION

. AvnssuNITaUsH
1589 “nQuuigdidagAlITNEas o ILrUdsrtins YN
wazauinvasndnaulunilsauvoedy”
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LULLFQLIIUEAISIDUSOU

e 5uﬁ 30 Auengu 2563

AunSwduyuiiou

RUAALALSIENISE U UER
[uanglimisanulusnalseme

A s
anNuUBUITYSHEU

anuiliulounazsnen1sganyuse

Rulvindussevdu
Tanmavie
Aunndvauioudu
FuAunSwdnyuiey
AunIwdlainauieu
Qnviiszezen
Ruamusyezem
Rulvinduszezen
fifu 91A15 wazgunsal (quis)
aunsndlaisnu (gvd)
dunindlainyudoudu
saudunsndlainyuisu
FUAUNITNE

8,701,406,633.50
44,820,834.66
374,932,262.72
1,450,145.90
2,413,493,380.29
16,001,355.40
782,077.25

KL2® (UIn)

9,667,803,417.00

176,143,244.39
1,180,345.40
1,334,369,758.89
18,212,727.32
17,095,903.28

11,552,886,689.72

11,214,805,396.28

2,137,295,668.94

2,137,529,424.06

7,325,725.00 7,325,725.00
2,209,246,109.32 3,432,007,153.09
3,269,002,356.95 3,191,840,026.99
371,013,012.79 402,558,044.63
593,720.52 918,596.89
7,994,476,593.52 9,172,178,970.66

19,547,363,283.24

20,386,984,366.94

niFunyuigy
Wlduszuzau

v

Wimildulouwazsnensaavyussy

Rusurnszezdu
niFunuRyudY
& -
shunilFunyuIsy
wildulainauiey
WnnNsenSEeze
WInHaUsSTEE e

WmlRulouwALIIENTEANYUIEYET
RUNATITIUNTTUIINARITLELET)

Jusurnszeze
selasesuisreren
RUANYIEUIT VAN
Ka ' a a
niaulivyuisudu
saunilaulivyuiiey
squniigdu
AunSwdgnd/diunu

gunSweans/dounu

270,371,636.79
35,276,779.69
232,540,322.11
1,540,908.42

513,352,781.42
9,424,499.55
343,078,905.16
55,569,697.15

539,729,647.01

921,425,883.28

2,562,971,839.43

2,510,266,741.73

474,267,791.46 490,742,635.29
16,607,405.66 15,338,302.16
19,000,000.00 19,000,000.00
197,693,776.18 205,943,903.83

= 4,655.77
2,514,848,202.82 2,514,848,202.82
1,546,067.06 1,954,701.99
5,786,935,082.61 5,758,099,143.59

6,326,664,729.62

6,679,525,026.87

13,220,698,553.62

13,707,459,340.07

Ny
seldgy/Eninaldineasan
FuRunIndgns/diunu

s19vIuUs=9U 2564
AS:NSOVWIEUGE)
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61,485,476,279.05
(48,264,777,725.43)

61,485,476,279.05
(47,778,016,938.98)

13,220,698,553.62

13,707,459,340.07




Financial Statement
As of September 30, 2020

Current Assets
Cash and cash equivalents
Advance payments to foreign subordinate entities
Other short-term receivables
Short-term receivables (@amounts to be transferred) and subsidies
Short-term loans
Inventories
Other current assets
Total Current Assets

Non-Current Assets
Long-term receivables
Long-term investment
Long-term loans
Property, plant and equipment (net)
Intangible assets (net)
Other non-current assets
Total Non-Current Assets

Total assets

Liabilities

8,701,406,633.50
44,820,834.66
374,932,262.72
1,450,145.90
2,413,493,380.29
16,001,355.40
782,077.25

11,552,886,689.72

Unit (Baht)

9,667,803,417.00

176,143,244.39
1,180,345.40
1,334,369,758.89
18,212,727.32
17,095,903.28

2,137,295,668.94
7,325,725.00
2,209,246,109.32
3,269,002,356.95
371,013,012.79
593,720.52

11,214,805,396.28

7,994,476,593.52

2,137,529,424.06
7,325,725.00
3,432,007,153.09
3,191,840,026.99
402,558,044.63
918,596.89

19,547,363,283.24

9,172,178,970.66

Current Liabilities
Other short-term accounts payable
Short-term accounts payable (amounts to be transferred) and subsidies
Short-term deposit payable
Other current liabilities
Total Current Liabilities
Non-Current Liabilities
Long-term accounts payable
Long-term other accounts payable
Long-term accounts payable (@mounts to be transferred) and subsidies
Long-term government advance from the Treasury
Long-term deposit payable
Long-term deferred income
Unearned revenue for rice sales
Non-current liabilities
Total Non-Current Liabilities
Total Liabilities
Net Assets/Equity

Net Assets/Equity

270,371,636.79
35,276,779.69
232,540,322.11
1,540,908.42

20,386,984,366.94

539,729,647.01

513,352,781.42
9,424,499.55
343,078,905.16
55,569,697.15

2,562,971,839.43
474,267,791.46
16,607,405.66
19,000,000.00
197,693,776.18
2,514,848,202.82
1,546,067.06

921,425,883.28

5,786,935,082.61

2,510,266,741.73
490,742,635.29
15,338,302.16
19,000,000.00
205,943,903.83
4,655.77
2,514,848,202.82
1,954,701.99

6,326,664,729.62

5,758,099,143.59

13,220,698,553.62

6,679,525,026.87

Capital
Revenues higher/(lower) than accumulated expenses
Total Net Assets/Equity

61,485,476,279.05
(48,264,777,725.43)

13,707,459,340.07

13,220,698,553.62

61,485,476,279.05
(47,778,016,938.98)

13,707,459,340.07
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vullaavWanisalduviIunIvAISIvBuSsIy

drsulaugadsun 30 Augngu 2563

Alg919

KL2® (UIn)
GO

1leansulsEan 8,415,312,748.09 8,440,223,293.61
518lAa1NNSVBFUALALUINNT 398,889,263.49 586,830,482.98
3181FINNTRANUUINNUIBUNIATY 9,403,670.25 -
yelaRusulounnnemusm 954,206,216.89 108,985,133.95
seldanmseavyunazu3ag 713,648,996.39 7,249,946.00
seldnenioiurinanantiunisiy 20,982,218.32 36,621,776.60
meldideususdmn 266,956,257.47 257,117,479.72
AUTuRintnnn s AuRuliganth 4,293,602.97 8,232,778.68
RUWADINEAINIATIATAIAY 1,469,004,349.22 245,035,617.56
seldanuiudu 52,631.04 -
s1elddu 382,522,065.76 25,239,102.08
susgld 12,639,272,019.89 9,715,535,611.18

selagy/(@n)ndnanlddnegms

Alddeyaains 2,633,506,923.17 2,612,544,737.28
A undaviungy 1,107,822,327.28 1,079,607,986.46
ANRDULIUY 144,951,995.82 195,562,994.01
Aldeon 3,567,378,414.55 5,086,155,556.44
AYan 78,576,399.79 78,332,700.26
Aassallag 162,896,224.78 171,473,072.04
Andousauazaias g 627,455,089.74 610,245,310.48
Al31891NNTRAMULALUIANA 869,727,365.31 166,171,397.40
Aldaelasang 3,587,569,241.02 454,893,670.40
Alfanelunsusmsnasyu 3,233,800.00 3,342,520.00
uﬁaaﬁaazng 582,266,286.69 1,851,491,828.85
Aldanes 47,344,635.40 454,197,940.03
sauA g3 13,412,728,703.55 12,764,019,713.65

(773,456,683.66)

(3,048,484,102.47)
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Financial statement (Continued)
As of September 30, 2020

KLio® (UIn)
D BT

Budget revenues 8,415,312,748.09 8,440,223,293.61
Revenues from supplies of goods and services 398,889,263.49 586,830,482.98
Revenues from government subsidies 9,403,670.25 =
Revenues from funds transferred from mutual funds 954,206,216.89 108,985,133.95
Revenues from grants and donations 713,648,996.39 7,249,946.00
Interest income on deposit from financial institutions 24,982,218.32 36,621,776.60
Penalty income from rice 266,956,257.47 257,117,479.72
Penalty for defaulting on loan repayment 4,293,602.97 8,232,778.68
Remaining funds from the return project 1,469,004,349.22 245,035,617.56
Other penalties income 52,631.04 -
Other income 382,522,065.76 25,239,102.08

Total Revenues

12,639,272,019.89

9,715,535,611.18

Personnel expenses 2,633,506,923.17 2,612,544,737.28
Gratuities and pensions 1,107,822,327.28 1,079,607,986.46
Remuneration 144,951,995.82 195,562,994.01
Overheads 3,567,378,414.55 5,086,155,556.44
Office supplies 78,576,399.79 78,332,700.26
Utilities expenses 162,896,224.78 171,473,072.04
Depreciation and amortisation 627,455,089.74 610,245,310.48
Subsidized and donated expenses 869,727,365.31 166,171,397.40
Project expenses 3,587,569,241.02 454,893,670.40
Fund management expenses 3,233,800.00 3,342,520.00
Doubtful accounts 582,266,286.69 1,851,491,828.85
Other expenses 47,344,635.40 454,197,940.03

Total Expenses

Revenues higher/(lower) than net expenses

13,412,728,703.55

(773,456,683.66)

12,764,019,713.65

(3,048,484,102.47)
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NSUNISARIIUS:INA

prr \ © 1385

NSUISINISATS:=HIUS:INA

Q' 02507 7555

Department of Trade Negoiations

NSUWAIUNSSAINISAN

Q0 1570

Q' 02507 7895

dadnuruulgungnazgnsAansnsAn

AudauiasSuAauBws:ndUs:InA

Q0 1289
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1J2)@3J

w o facebook.com/MOCThailand

g twitter.com/ThailandMOC

° MOC Thailand

nsun1sANeiu

I\ © 1569

nsunswagaun1dyryn

Q0 1368

NSU&EIIFSUN1ISA1S:HaWUS:INA

0 1169

9JANISAAVEUAI

anGuddena:weundryurtinazindoaUs:Aunkiosns

Q' 02634 4999

an10us:n3WUs:INAIRONISATMNAzNISWAIUN

Q' 02216 1894-7
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563 NUUUUNUS FuauNs:ao
d1naiidou KHIAUUNUS 11000
InsAwni 0 2507 7000, 0 2507 8000
Ins&ans 0 2547 5209-10

E-mail : webmaster@moc.go.th
a9mou : 1203

Ministry of Commerce
563 Nonthaburi Rd., Amphur Muang,
Nonthaburi 11000

Tel. +66 2507 7000, +66 2507 8000
Fax. +66 2547 5209-10

E-mail : webmaster@moc.go.th
Hotline : 1203

www.moc.go.th



	ปกหน้า
	สารรองนายกรัฐมนตรีและรัฐมนตรีว่าการกระทรวงพาณิชย์
	สารรัฐมนตรีช่วยว่าการกระทรวงพาณิชย์
	สารปลัดกระทรวงพาณิชย์
	สารบัญ
	วิสัยทัศน์
	พันธกิจ
	โครงสร้างกระทรวงพาณิชย์
	ผลการดำเนินงานสำคัญของกระทรวงพาณิชย์ ปีงบประมาณ 2564 (ตุลาคม 2563 - พฤษภาคม 2564)
	"พาณิชย์" ขับเคลื่อนเศรษฐกิจยุค New Normal
	ปรับโฉม "เซลส์แมนพาณิชย์" สู่ "นักการตลาดมืออาชีพ"
	"เกษตรผลิต พาณิชย์ตลาด" สร้างไทยเป็นศูนย์กลาง สินค้าเกษตรและอาหารคุณภาพของโลก
	การบูรณาการบริการทางอิเล็กทรอนิกส์ของกระทรวงพาณิชย์ เพื่อยกระดับการให้บริการประชาชนและผู้ประกอบการแบบเบ็ดเสร็จ ณ จุดเดียว ด้วยนวัตกรรมและเทคโนโลยีดิจิทัล
	ผู้บริหารกระทรวงพาณิชย์
	"เพชรพาณิชย์" ประจำปี 2564
	ผลการดำเนินการตามพระราชบัญญัติข้อมูลข่าวสารของราชการ พ.ศ. 2540 กระทรวงพาณิชย์ ระหว่างเดือนตุลาคม 2563 - พฤษภาคม 2564
	"พาณิชย์...จิตอาสา" เราทำความดี ด้วยหัวใจ
	รายชื่อกฎหมายที่อยู่ในความรับผิดชอบ และกฎหมายที่อยู่ระหว่างการเสนอปรับปรุงแก้ไข ของกระทรวงพาณิชย์
	รายพระนามและนามเสนาบดี รัฐมนตรีว่าการกระทรวงและรัฐมนตรีช่วยว่าการกระทรวงพาณิชย์
	รายพระนามและนามปลัดกระทรวงพาณิชย์
	ประมวลภาพกิจกรรม กระทรวงพาณิชย์
	งบแสดงฐานะการเงินรวม ณ วันที่ 30 กันยายน 2563
	สายด่วนกระทรวงพาณิชย์
	ปกหลัง



