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Wuduiuunn Usenauiudnuuehanannig
N15INEAsATSEeEaINsAuSnYIay ¥inle
INERTNIABITINSEenanann1elusyeiian
3§18 Tnpvenandndiunef1AunaIsLiioan
AuLdemefiasiinduiunanan denaldl
WNuATNSlUie1u19fesesiAtLaglasy
Apeuunudilidusssy s nsifiuniaden
Tinwasnslaatanigluineasnssnedeslad
YDIN1INAIATUNITNTLINUHANAANIUAAA
NUATNT W30 Farmers’ Market duduaniud
S1vunAUAITIINEAIN AN UIHAREALA
f\?’Wi‘Li’]EJLLﬁEEU%IﬂﬂIﬁI@EJG]NGH&Jﬁﬂ’mﬁLLaB
szuzafisinun asdulenidliinunsnslad
Naien tnelvean1an1snainlueinuLed
Suazduaduliinunsnslasuseliin @iy
\ATUNANINYAT, 25589, . 1; 9aAing fnsmam,
25577, 4. 1) UsenauiunseuaninuAeenIsIes
Q’U%Mﬂﬁﬁmmammﬂaamﬁaéhummi
s daandalutiosdu wasnsuwasiiuigag
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(Pavia, 2009) maammﬁuﬂaiﬂﬁmmmaa
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wswgnyuvulunisasisassAasugia deay
LazadsnuAn Lazyar L inuAduiindnly
UYUlIANN SYUIBULATYFRYNYY (NI1TINE
M5, 25579, U. 27)
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AANALNEATAT 170 Farmers’ Market Lﬁﬂ%UiUﬂﬂUﬁ%L%ﬁﬁ?Iaﬂ (MANg §N3197M, 25579,
U. 26) T,maﬁgﬂquﬁ‘mmﬂ‘wmaLLaszﬂLLuﬂmu{Jm’fﬂﬁLmﬂGiNﬁu (Phillips, 2007, p. 3) 1
" Suunaudiss viesuunaulaseadne Wy patanuRININATEs (open air
market) A wlue1ANT (market hall) wagnaaluviesdiu (market districts)
" Suuneududlunann wu dudiiineasnsthunsimviuieies (srower only) Fufi

Y a

Mdullinsiudaandeu (green) @uA1dunss (organic)

[

= Suunaugin wu fEndununsnasihiiy viesaiainuasnsuisuviseygaliigdn
HufSuBonninumsnauazinndine wiethanulssuiiiensse

" JUUNMNAUABINITIDIYNYY LU (1) JULuuRaIadalEns-enfind (2) JUku
panw1eds (3) sUnuURAIRItenmAnia (4) sunuuveaahnesluannsal uaz (5)
JULUURA AN ERINTIUSATINELAT (RMANEG n313M, 25570, U. 2-6)

" Juunaunsaiue 1w (Bord Bia, 2007, pp. 8-9)

(1) sanmaLIa (Municipal markets) U3vnsdnnisiaeidmiiiiviosdu Ty
sadumsluiufiansisae wu anreas swdnda mainans udy weefualdaedntios
Wleaiuayunisiidiusu

(2) manaenvu (Private markets) Audumsieussnenu uaziimsifiualdane

(3) manEUsENaUNTSAN (Traders’ markets) oy aliinsuenuTuiisivua
wazuuisliAuaildang

(@) ma1mvuun (Country markets) Jupanaiisdunslagaueuwitu (rish
Countrywomen’s Association) Tnsanenananiiugniaslutiiu wieidunananiingnainynsu

(5) manafisfiunistaeannsal M%@sqmu (Co-operatively run or community-
base markets) Aifiunslaonguinan vidoyuvuilijmimaniils

(6) mamluAuEN13A (Shopping centre markets) Inagudn1sA guWasunsiin
finsdnfiufinaiainumsnsuiimaiurense

(7) sanaweinia (Event markets) dinsaniiunisluiudAguest wineu

WMANATDIYNYY

paaLnwRsnsiduddglunsativayuasugiagusy A asieseld leevn 9
100 Aoaansanysy Aldinelunamnunsnstu avegfasugiagumu 62 aosansaniss uavoefiss
99 ppaaniansy 1 amIasnuliReafunssvesnynInsYiesdiu 13 91 (full time jobs) Aeseld
1 rumpaaniansss warairsnuduildliAedesiunisuedn 3 a1u (Farmers Market Coalition,
2017) 4AEIINIIBITUNITANYINANTENUNIUATEFAIVBIAAIALNBATNTN18TuNTIINeIde
(University of the District of Columbia) A.#. 2015 %uﬂummmﬂwmﬂsﬁﬁu’qagmﬂu%mmLszm
(Van Ness Campus) fi51uénduau 9 51 Tuituil 1,600 ansren Waamziuailudiaieu
NOwN1AY — NeERNeY (26 Junel) Uszanunisieainnuasnsasdsielased 140,600 neaans

ansy « aseselaliiugsialndifes (nearby businesses) 6,830 Aaaaisansy deiu wse



177,574 aoaa1sansy v ded waziin1snszanusielaannnideins 17,757 aeaalsansy
difosiiuniedy Tuadmaustlovimaasugialun Columbia 432,717 poaansansyn e
selasiony 44,220 Aoaansansy * (Hu, Zendehdel, & Jones, 2016, pp. 1-7) Tuvnziinain Pike
Place Market Fafiunanvuialug waziliunaanwasnsiiiiuiuazidededlusy Washington
Usenaumessnainuagn Suauilile uagnaininunsns nunain Pike Place Market d578lasay
86.8 d1uneaanfanss < lu a.a. 2002 lasAadumeldiunanaaianening 2.3 §1uneaans
andyr viedoray 2.6 vesmeldmun uasvhliAensieeludiuvennunsnsuazauiiieades
fuauUszivgUszina 300-500 aulutisggou vazfinisianulutsgevunazanas Taefinng
FramuludiuvesinuainsuazauiiieatosduuussAvg useunns 100-200 914 (Berk &
Associates, 2004, pp. 9,12) dwsunaianensnsniulasainisnaininunng aeglanismiugua
YBINTUAUATUNITINYAT NTENTINNYATUATANNTA TYAAINITTINUINIUAIANYATAT
(W.A.2558 — LUWIEU N.A. 2560) SIUINUIU 277,600,677 UM L5 umazanluunsiny — wwieu
W.A. 2560 91U 18,472 57U (NSUALESUNISINYAT, 2560)

[ v Y & = < [ & dy P
mmmmwmmmawaﬂmmummmL‘UuLaﬂaﬂwmmammuLLazww (Ostrom & Donovan,
| X A a = ) ¢ ' ) |
2013, p. 48) lngmaianunsnswiaziuntuiinnuvainvagwazdiendnualiuansiaiuniungy
Qﬂﬁ%ﬂmma UTELANTDIFUAT kazn15AtuaIu Jolly, 2005, pp. 2- 3) (MU N7 1)

A19199 1 A29ENAAIANEAINTIU San Francisco an3gawiang

AAIALNWATAT The Ferry Plazza The UN Plazza The Alemany
(Farmers’ market) | Farmers’ market Farmers’ market Farmers’ market
ngugnAn - gndnsgauTgla NANgNA1LELTY NAUgNATTEAU
Uunant - g4 s18les -Uunans
- nguiinvioadien
Uszangdudn Aufduvidifaunm | fvdniede wu Auminnuvainyvany
WazIIAEe finneds Milnem duenUszamdunsg
nglaf “am inTesuss wazlidunse
DIMITUAULBLTY AN MANAIIUNA1-
AuA/TIANEUAIUIUNANS
N1sAEUGIY -AAAUAY AU -Aanadanniuns wag panlavniuaiinaant
WG - Uaegaluliisns | Jueriindnasny
e -NFINEUATS N
NANUALAN Wunes (aiuenBunaes)
Supnsluviesdu

‘17'im : 37UT3U0 Jolly, 2005, pp. 2-3 ; Morgan, 2012 ; Gagliardi, 2015

Aty satanunsnsdetuiludnuilanaianisdeniidmudfgydonsnins {uilna uas
Yugu lnginwnsnstugiueguanladlaniaasnateminisnain nieunslaAnwiseuinening
ABINTITVBINUTLAA LA IUNUNITHAATIARIIAUAIINADINITURINAIR duaziluniIsiaiun

ANAINITOATUNITAAINTBANEATNT wavasresnnuduwddiiuinensng vaReatuguilan
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I unandndisiennuanlyel fanuvainvansuesHanan LayamNsanTI9aouULvaIiinYeINaNanlH
Feazdsmadonnudotusionisuilan Snvisguuuy Ussiandudi uagnisdniuaiuresnain
inwnsnsfifanuduendnualazviouliiui dfyuvusuduauifagaudtnrieniiey Jeazains
ordnuazthagldliAstudeaulumudsadonisuyuiouasvgianegluguvusioly
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nszvsanuasuazannsal Idfrunuuanlsvenaianeasnstude wa. 2557 laod
199 UsEaIRvaInN1sAduNUAAIAINYATNS il

1. il mhendsnavnansinuasuazandusimanens lnsinuasnsvsoantiuinuning
Jugdmielaenss

2. \iloiauevendnnaniondndueifisiannn wazanudasnsefiiiunisiuseslagsyuy
f19 9 WU MIRAANSNEATTA (Good Agricultural Practice : GAP) mmﬂsgﬂ‘ﬁ'ﬁ (Good Manufacturing
Practice : GMP) *1a

3. iloiUafnannavdenansaminulanini niold umsimulasnisussefust wioni
AudnuzIaNEYRiBsdY

4. iielnratenvuludaminlaiilontadiuiiolunisdnnisnaininunsnsludnvaed
Julavausiademu (Corporate Social Responsibility : CSR)

puuleusraanensnslijaiiuligiadaardnsminedud WunesnsitungDeud
MNBNUNIATT LU NTUARETUNITINYAT NINdRasNannIal NsuUsEas nsudadnd Nsun159n7
N33INSNEAT 18 wazilununing MEeauI1TnveniAnsNenIng IannaguTL NGUNYATNS
an1tfuinunsns avnsainnnuas Munadununsnsvieaudng Adfufinisuandudludmia
ﬁ@?mamw‘%a%’w’aﬂﬂa’lﬁmﬁ%’ummLﬁu%aumﬂrgﬁﬂmimm@Lﬂwmﬂs

dmsuandnguidmane Wunguiuslaanidanuianudilavsedanuasentdnluges
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v3lna waedinauAmdlnguinis saialiauddsiaiunduiuslnaiifsiunatoge Seanunsodo
dufuagnaniaeinunsfismiglusafiasiousuyunismaniuriaie
N1SMNUAAMSNYUENARAN AUAUATNEAAUTNINITNEAT ABIHIUNITTUTININTTIY
MNAmhenuiuses wasiussiaeifiuaniseasonvesdud dadudufuaznanieiindnuas
Fminelainuasng nauneRIns JamAeyuru andunuasns avnsalufuiitmiaiidmann
wagiuiilndiAes Afdnmanamnumsnseyg el mine wasdududiifyac kiunisass
1AUM (Brand) uagiinsaiatessnvesduduiloairsanuuansisvesdudlupaininunsns
SnwagufiduiunsuarsUuuuaaanenans vuelildudemruludos vioaouiisenis
ludleaflefspaauluiledliunBonmmiolondnnauasnansurngudn Tnefidaesmaindai
aven aeau Uaeade uasdimnudeiiles msdaenzuaseriindluduiudy warludiuves
gunsalnsmatnAlsasieausieduniaenyy Walsnalmenvuueuguniainisnain laedl

o v (% L3
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(Brand Loyalty) v191 anatenvuiiidnsiulasenisenalasunisnevunulagladyanualduninie
UsmsvemumualUiunndydnuaivewaininuning (NsenTiunyasuazannsal, 25580, W. 1-3)

uUszanuaEiuayulasINITAaIANEAINS

mmmﬂwmﬂﬂﬂuﬁawﬁwaaLLmumuqmmam%ﬁwﬁ'@mLﬁaaLLazﬂwsﬁaﬁugwuiudaumaq
MIRaLnRsnswazannsal Jelasinsaainnensnsilanszdidey Wesmuienandnnianis
nuaslasinwnIng uaz/vieantunuasng saensdanaindudinunslussduiiug ieldy
FoINNNINAN AN UNEATNINUFUTINALAEATY Uazaenelanian1enisnalatinuinuning tagd
mipnunedsiisadedldsusutsmaatuayunisdniunumulasins fail @i
\ATEENANTNEAT, 2559, U. 23, 26, 84)

nsuUszas : atfuayuinunInnisandmndmheiinaanuning Welilszvvulduilag
Fufinunsitaunm atfuayuliinensnsiunmsuszasdilomaihdufvosmueadiandiving
Tupaeununans Tngusznduiusliinunsnnihdudussusifinunimandmielusaiainuasng
wagliU3N1sn IR UAMAINEUAIUTELN

nsudaadunisineas : duaBiliinunsnsdvinonandndudinuns Andanuszuunng
WARAUALNEASARTAMNIN TITRALIATIS JULUUTDINAIMLAYATNT LadNENIMYBINEATNT
AADAIUUTTYIFUNUS as1anazduasuaseisLladlngmaininensng

nsuaLETNENNTA] : PAIALNEATNIVBIENNTAI/NGUNEAINT (Co-op Market) atiuayuly
annsaidademarmnuasnslunsudlelymeunsnan satdamsedy @ sawfuneasnsd

Juaunnvesannsal annsnl/nguinensns

U8 AUV

WUUY 2559 2560
ASUUTTLUS 10.11 6.91
NIUALATUNITLAYAT 13.49 13.46
nsudLESNannIal 4.31 5.41
39U 27.91 25.78

flan - FUTWINANNULATEFNINTNYAT, 25580, W. 66-67 ; FIUINNULATYFAINTNYAT, 2559, U. 84
Naﬂ’]iﬁ’] L‘ﬁux'i']‘uiﬂiﬂﬂ’ﬁﬂa’]ﬂ LNWAINT

ATLNIIUNEATLALANNTAULATANTATINITARIANYATNT Y 77 39777 Laglusening
Sufl 26 UNI1AN - 30 AUBIBU N.A. 2558 ﬁ;gamms%a-sma?mﬁwmwmmummmﬂwmm
593 1,415.48 81UV Bara1nN1USLEULATINITAAIANEATAST NUINAYATATUIEUANNITINUNY
WwAe 37 MUReRaIn (NITNTINYASWAZANNTH], 25587, U. 33)

A USUNIAIUNSIASINSPANANEASNSYBINTENT I NwRTavannsal TuTlsuusyana w.e. 2560
(\a1Ay WA 2559 - fuiau w.a. 2560) N18lAN13A1LTUN1SVOINTUALATUNITNEAT NTUELETY

annsal waznsuUsens dnansandunu asudstl @dnauasegianisinens, 2560, W. 66-67)



uruUURIU e | W U Souaz
ASUALEIUNITINYAT
1. Snnusaedisnduns NI 77 77 100
2. fRwenuuasdnenmyes nds 3 3 100
&g
3. Wawanuikasdnen1nues 578 1,155 977 84.59
LAYAIAT
4. NAUINAIALNEATNT LAY 77 66 85.71
ad1savaLasULA3 v WA 854 500 58.55
AANALNYAT
6. USEFUNUSAAIALNEATNS LAY 1 = =
7. ﬁmm%’a;&ammmﬂwmm ﬁ'm 1 1 100
UUsEHLTNTY U 13,459,000 | 4,334,766 32.21
NFUYILAY
1. Snnusaedisndunis NI 50 49 98.00
2. @V UVADUDINLALENTID LU 18,480 10,331 55.90
ANufisnalavewruslng
3. %’ﬂfﬁmmaaué’wizmﬁﬁﬂmmw a%s 2,000 1,255 62.75
WUsEILUNTY U 6,914,700 1,177,978 17.04
asudESuannsal
1. nwasnsiasuusleytannnisi 518 900 600 66.67
aoufisvueAudinens
2. wnwasnsiiseldinduannnst | v 550 600 109.09
guannuasundmielusain /AU
Taglaisnuaunan
3. UszliwAndenavnsalitd gy WIAY 30 30 100.00
4. Fuawuamaniseduau WA 30 30 100.00
5. VUNUNRILIAAIAFUANAYAT WA 16 il 25.00
6. a@duAyUASALTIUNW/ATRW 078 30 - -
ANuAIN/USEYIEUNUS
7. dpnANTTUUANANAAUAILNYAS WA 30 - -
Juusznaindng um 5,339,800 - -

A : TPOUNMIAARILRANISALTLUALUlE U AYIeINTENTILNERSLazEUNTal. (4. 66-67), 1Y
ﬁ’lﬁmmmiwgﬁﬁ]mimwm, 2560, http://www2.0ae.go.th/EVA/download/success/re_port60-Q2.pdf

A1NF189IUNITUTLIURALASINITHAIALNBATAT BUINNITHAUINAIALNEATAS 77 930

'
a 4a o

WU Wunensnsdaseiihduauidimuie Usenounig 1neasnIsegey nqunyaIng was
Fawnaguyy kazduanuiudmuiielidnvueaaivadaivduniusainily undusdulngasd
N15UsTAILINTULALINTUANITIBasBuAULUTIYAMY Tuvasndumdminglunaialasuses

WnsgIUiesaay 44.24 waranNn1susediy wudinisidiusinvesniaenvulun1sInnIInan

'
al

inenInsluanwuzisulnvaunadiau (Corporate Social Responsibility : CSR) §Aaud19tia



(Youar 46.68) warideumuidndny ldud (1) dmidudi dudlunaanuesnsandvgduaudanln
faunm usgaldlfumsgiunsiusesmszuusing 9 Wesnnidedidalusuggnianazusvied
pa1nseasuagudd uardiliifizeasn (story) Munvesdud Usznoufuussytamdsliamsny Tae
Uszinnduidnlugdududnie dn wald wazdududsgy (2) duse dalugisenlndifesiu
Liuanaaegrsdnauszninmainnunsnswazaainiily (3) duaaud dalnganunsadanatn
sowdleslsl udenaiitgmluigguu lususuuuumsdananddlimenuuaziifusuuvuiiendu
nsuuslguduafenaiitymivinlildauisonuslguduailaog1adannu (4) aAun1sUsssdunus
wuh gPodulngidusedu esnnsUssaduiug Sslitiosuarlsisoides fuilnndulng)
ns1UPNIINdoyanaNINNINFedu 9 uay (5) Mumsildusweanaenyudsiives esnmaain
vausksiifidslions v linaaadaaulunisussauiuniaenyy Tneddoiauauuzainns

UsptdulidnsfaunuA19un155UT0InTgIu wasHauIussine S3uMIisuiigIves

PIDNIANITAAIA AT EAATBLULUIAIUNITABIAKALNYATAT LABLRNIZNITANAUASIANFUAN LA

[

dannaaatudunu nieuUsunmdnvalvesdudliimnzaudusaidivun nsihdudmndu
LONANEANITINUIY LNOINAIIUNAINNAIBYBIFUAT TINNIANNTUTEUFURUS naonIuli
aasgafrusspalaliaiaenyudaniidiusinlunisatdvayunisdanatanensns (ddneu

LASYININSINEAT, 2558, U. 56-58)

AAANYAINT IUANIFaLNTM

naaunynInsluanigoudniléFusuiuluamsseil 17 Gusaauuudaiuiineasnsae
wandnliiuguilnalagnss winendanudenldanas lesanmsuninszanevesornsasislyl
soulu a.e. 1970 aaranuasnsldnduinitudulmisneds wagldsuauiouegaunsvaisly
A.A. 1990 (Vecchio, 2009, p. 4) Tnsmanmununansldiiusiuauduegweiiios :nnisfanmes
2897 Agriculture Marketing Service ﬂszmmﬂwmaw%’gﬂ wuIlu A.f. 1994 H91uIURan

WNEATNT 311U 1,755 wite wazwiuduidu 8,144 wiislu e, 2013 Tyarinisdevislunaie

=3

Add@Iusulun1sIg

e

| = LY b L4 o A
nuasnslulaasUuseun 1 NUATUABDAATTENTZ™ 1AULNEATNTNTD
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Arsssufleuvseiesidudlaainnisvmed msunmsldiuiinan wazliddnnisaainvivniinmdu
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AUsTaunuiugALagduasunisnan deanuneaininuasnsdiulngiduiunguindaluiios
wsonuulwiles Inalananlutiadmseviadu (Agriculture Marketing Resource Center, 2017)
dmsunqugmlusaianunsnsazinnuvainvate taun inuasnIgnanguussy (farmers
Yy o & ¥ Y a vy A o
and farmer-processors) §A1911138 393U (food processors) fA1Uan (resellers) HAMUIYDIER
U1U59911115 (prepared food vendors) §A191uAaUs/91ulseRYg (artisans/crafters) lagdl
N1sMvUALlEUIENgIRULA lURAIANEATNTHANAIIIY AaIANYATNTUILTILAIR ITRAUEN
& a ! = < a aa % < ¥
PONANENININBATNTHIVEAD (reseller) 103910 (1) IunanGnninuAIns (2) ludennas
FEnIUN¥AINT (3) FIan1seanalatinisfinnsandunsdl @) Jududndheussoduiusngndes
< a A & 4 i 1o o ¥ o v Y
waz (5) Wunandaignluiui TuvagiinaianyninsuiauisimuaulgungiaTuIuL AU

Usehnn 1 §A1871113 (prepared food vendors) wagkfneuuszivg Wi Jaudasnaininunsns



MvuaulgugdmIudAUANANAUTRAUAISAY NTUTITIANIT {88 WAZAIIUAINNTAVDIH AN

Y

Tnenandaiiusmglunainnuning alngiduduiidinn fn wald Ween emnsiidu
uthou uagdy 9 wu duldl 19 ednd nannusiun oz wdnfusiuussy ewnsdnse el
NaANAU19318n13 10U 1e 1ifednd nanfueiun warsyfia fSmdnelunatninunsnsuiauis
dwsunsdiszauanlunaianunsnsansgs aunsatiseiiulnsnshin wsetnsnte aeldnis
atfuayuszuuinievwliane (wireless) uazuaunainduvulnsdwiauinliy Jedawaliven
nssmteidy (Ostrom & Donovan, 2013, pp. 8-13) muﬁgqiéfﬁmiaﬁuayumamLﬂwmnﬁma
Ysan139uiulasinsaiularuinisvesans n1sn win (Farmers’ Market Nutrition Program :
FMNP) ®1uadss wienanuda1mig (food stamp) (Phillips, 2007, p. 8) lngseninetauussuna
A.A. 2015 TNWRINT 17,926 918 ARIANEATNT 3,390 WA Lag3115UN1N (roadside stand) 2,894 Wi
fifldhusalunssugues (FMNP coupons) dswarielaliuninumsns 14 duneaansansgs (United

State Department of Agriculture, 2017a)

WPUEATUAYUARIANEATNS

1AsINTaLETURaInNERINT (The Farmers Market Promotion Program : FMPP) fi1%iua
Imﬂamma Farm Security and Rural Investment Act of 2002 (Farm Bill) iﬁmﬂzﬂﬂ{mmaum‘u
gLy Farmer - to - Consumer Direct Marketing Act of 1976 ﬁf@lqﬂizmﬂﬁaiﬁ@uaﬁwuu
dndudinnisuslaauaslidndmandamanunsluiesdy sudaiamlemanaialnl q dmsu
Mstnums uazUszaununnmdmdedunaaiinunsnsvienssiiuguilan Ssldsuiuaivayy
Winduann 1 duneaanfansse Tu a.a. 2006 u 15 duneaaisansss lu a.e. 2016 Tasiiy
gavyufananldaidlemamaasughanaziiunsdifsemsiioguaimuesnulugusy nsasmu
AINAIVBINTENTINNYATANTT (United States Department of Agriculture : USDA) §398ve1
na1nuazlinutewiedunistinevsumadaliiuinunsnsiidesnisvenandnlnensdiiu
HU3taa (United State Department of Agriculture, 2017b, p. 2) TnsRuaanyulatiludndufianssy
el (United State Department of Agriculture, 2017b, pp. 8-11)

1. fanssuduadudunisnatn uianssudaasuileiiunissudiieiunanan
anuil wagnstsziuinumnedidnmsedind Inefanssudagtefiunmssuiuasnisiidiuinves
giuaziuslaa msdaasunuidoiierduuunlimesiuilan uaznssassddmumsnanniiievis
wardnviesiugiuslaalagnss Inedinsdaussyndsujuinsifefmuaunuindunisnais
meldnsfidusamvesidn nisliudnisiiueeulay “Faces of Farmers” deiideyaiieniudnuas

YDINANM NF9 N1FIheNananrIun1teaulal dwalisenvedsdusesas 155 1i9a1nn15dl
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daudiunenseataiinty wasdifaiindwluiosas 38

2. nMaERRa Tanuause lnensatvayuiondu n1svuds uasmalulagi
Vualy 91NN1TatuaYURIUUAINA1IRAEAIINTINTBVRINGURUFHAT (Penn’s Comner Farm

Alliance) ¥inlvlsavudavieaiu dusuinandnanainnisulunesduundddidusiue1us uay



danandnliiuasouatiiveniuiduandn anmsaduayusuasisyulaeliianiuadiy vinli
LAnAUSINT N5 T ilUSinunsaufiuduninnindesas 600 31NYaAIN13A1 70,000
Aoaa1sansg Tu a.A. 2006 Wi 200,000 Aeaansansss Tu e 2007 way 425,000 AOAATTANSF
Tu aa. 2008 FslubiReafunguiusTnsldfauFuassUlnaliviuaiy wagiiassansnmweinu
Tedafind sauinagnddunisnatn warldinisadsaniuiidmiviondutagdrdnaudniy
nsvuds Tneilaauitdmsuaudssiuau 45 wisuiiufiumuasves Pittsburgh

3. MsEnausy n1shinus uazaudlsmiesunaia lasinisduasunain
bYRINS (The Farmers Market Promotion Program : FMPP) aﬁfuauuLmﬁmﬂiﬁﬁmmau%mSJ
wandnviesfulituguilaa uavthowdeduilaalilssulselovianmsuslaanandediasivsain
uwidwdngfuslnalasnss Inelassnsigadumsousy nislinnud wageuriswdodumaia
THuninwasnslusiesdiu sawdefdanismaialusunisuimsianismain anuvasnsdesueimis
\3esilodtugsia Winwe uaznistiduuni laedugavyuil (FVPP grants) azatfuayunis
fudunsiieasunsdaden msiineusy nslirmduagddnnisaain wazinunsns aeldnis
Usequial §URn1s nsimuiusuny saenuaugismdeviefuuriiluguuuudu o naan
n1sandiunisaiulasinisaginlygnisiimun YSuuse wagvensleniadlunisiiminenandnain

vedugiuslaalagnss
NANTENUVBINAALNEATNS

31NNTANYINAYSEIBUN AU ATYFAVDINAINNEATNT bINE1IRNENTENULTIUINYRY

[
1Y v A

AaALNYASAS ajuansednnty Asil (Bullock, 2000, pp. 4-17)

1. \swgiaviasdy maianuasnsdssaliinnsinauasugiaviesiu (multiplier effect)
FarliAansdrsnuvesauluguey nstevenandaluriesiu Fudunsnseduiarugiaguay
wagyiliAnnadenlesseninssilugmuifetesiuniswanemsluriesiu paainuasns
PeliiAnmmdidusaznisaisansloomsviesiuliiniu esaniduuvasssuisnandaly
viosduuaznwiasugiansluguy Sansaduayunaininunsnsanaaigazyiliiianig
avuayunsryuleuninasegie neidunisaddeniadimsunisin nsiseuduaznissuile
Aamsassnulugamulpeenslugsiavunadn uasifiveuvannvansvesiasugiayuvy sihlhias
Temanisvenesnvesgsiadu 4 laglunseduiusznounisiaudiu madulavesduan samfeduan

Y a

pa1nnERINsunUImddyReLNanTwInnat ez uIaanvzndnauuslaald Taen1sd1sa9

Y

Tupaanensns 9 widluansgoisni nulnnuasnssesas 81 Wiulmainnuwasnsiunainfd
dneninlunisuindualutuineasinaindeazidulselovinolnesnsng uonaNtuULaInane
inunsnsdaduuasisgatnvieaiesasisenuduendnuallenaunaugsianisy 0103 wazau

UseRugaananatannanual uaginveaguyu
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2. 1nEATNT NMITMULHAREANITINYATIUAUIANABIDIREAMAINYDINAKERN N155NWY
Foides uaznsaianietefiduudsssmiaasugiayumunaziuilon ammnuasnsdadunuma
fagilugfufinaassghalituinwesns WhluuvdemaienvossolduazslviAnns i
yinwglval Tnglifemeguivedindifinuunelng viemawdyfuauiunauressiauas mudedui
suuss saanunInsvatuayulnunansldfunauandniigaty Wesmnliidosiuedaunans
LazanAuNUNNIINEY N15UsITRiuvie taedl gross return lUgwnanaNNsTmelunanninunsns
gendnstmdieiunefiedsUszanaiesay 200 - 250 wazduluniadenliduinunsng
wadn dWetelfnuansnednaunsoedlugsiald FuilRAnselfvesmisu venaniuud
pananwnsnstaduumassmienandnveshiuvunadn Wesnaansadvinelnenss Jevisy
vadnevgldsunmsuasingdsiidesnsuiinasn edvhsuruadnenaiiaaugsen
sedediinvosnandnlusnuruin JUs1e uardnwae Segnimunlasguidesunsiinduinein
ToIiAveIuIIna kALAAIANYATNTDIRANALINYATASIANAUIAIUNITAATN LasiinyeiugIna
W nslawan nsufduiusgnen anudilaluaiudesnisvesgnai Useaniainnisudedu
LazANITesTuLgIAa iauﬂy’wa’mmwmﬂié’fﬂﬁﬂﬂqjmﬂmal,méaﬁi’mmamamémiﬁﬁuLﬂwmm
Tngannisdrnamamnensnsluansss wuin fRanssuidasiumsnan Tnslawzlurasggmands

[

HInNIsnaImzasuINanasiui Lo siatuayunstevelaenssiugilunain s9uMIn1Tase

I [y

wsetneiulsaueuluyuey Tsmeuia Auddgeeny iogaryunandnvraunymsnsluriedu

3. fuslnm nananwnsnaisslevideduilan lneguslanaslésunananiianlva aunsn
pyaaeudoundu uarldusaiignnin iesanpaininunsnsdanedAunats feg19a1n
The National Farmers Union n@miis inwnsnssessensunadniienenandslsiuguiesaniiin
sulsifinansznusesaignadie uazursgUilesindifinifuasssudeslunisiinandnmn
Fminedne dwaliinumansldsunanauunusiuarilanansnoglugsiald uenaniuudanain
wnwasng Suduiiuiiiiliguiinaldilonaaunsonulfuineasnaduan uasiiliAngurui
s TnevhlhAsujdiudserianuasnsuasiuslnalsildnsiuiadoyanismzugn uvdaiian
v03awn3 FeiliiAnnadeslosszmisiiufiluruunuandes uaradednonmmaldenlosssning

v

AuslnAnazdndnluiunngldafudveununns vseseuunsnaininisinemsisunisatduayu

4
MNYUBY TRIRaIALNAINT daaligdoldidnfmandaluiosduiivainuats Saduniaiia
madenliiuguilae Tuvaziinandndidmineluguiefinfifndinisdimieluuisaneiug sl
inwnansflgninfnmsugnluaeiuddy q uazdmaliienarnnisuilon wideinunsnsansn
Smienandalusieaduld Jnilinunsnsanmsavgnlumeiugifinamainvans eaussmey
AufeINIsTeslie AananunInIaiBasontssminednaaldfivainuats wagdunisiuiu

'
a =

aneugauAugaidRzgymely

]
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4. daau aaanuasnstisana N liviienlulifsiudiey laenaianuasnsandgumilu

[ ' '
A ) 1 v

fuegefenussansisglaves dauaiusatunisusinaomsvserdnfisunasdmuiedud

=

deguamluszdus (food desert) silsinsouns@sdinelddosannsodenandnaninailuroals
wagstadnenmasitnfisemsvesauiiseldvesluguiinuigiuzedende dregremann
\N¥RINTLU Wanborough Lﬂumgﬁ’ﬂuﬁiﬂﬁ%ﬂuﬁwﬁaqau (local shops) Faraeanszezlunisiium
Tnstamzaudlifisa videdsalasansluviesiudifn uagnsznsrununsansss fMassnnstasinia
(voucher sheme) dm¥unamnuasnslngiane lnedinguszasdiazananudssdulaguinis
903U5891n3 wagliinuasnsiivnsaananutanduluan s‘z’iﬂmqmﬁﬂfﬂhaLLﬁlﬁUﬂfgmmmmmu

AU TLar U rnIsAnAuIsE AL

5. Aauandeu nannunINsTIsannsgydsiudanndon 1wy nsusIYiuied iy
Smhefiguosiniiin visanmsgydeiosnnnsdsunlainmsdideduduasiladunfiin
Tusrernandu Tasnnmadsaneninsdassiuanling wudn inwnsnsdosas 67 Srwesiisanan
ViUiiﬁ;ﬁUﬁa ﬁ?fﬂL‘T:’Jumaﬂiwu‘[mamwmmiﬁsqﬂL‘Ua%m%ﬁmLﬂﬁauiwamﬁsmmé’ﬂwmz
(specifications) La¥AAIALNYATNTEYILAATLYLNINTVUAIDINITIINUNAIRNFRU S UTIAA
(food miles) annsvudslufsanuiiiuinuuazunansyanedud Jsanfunusudundouiin
NNsIUds Suminefenisansansenusitudsiadeusie Tnsnandaiiaudnduiidosiy
n3EUIUAT MIUTSYRUIte warmsiiusnwtfesas esanlidesdnegdmiunsvudeszezing
sumadndunsduaiunsufoinugiuuudunidie lnsnamnunsnsinliguilananunse
ATREBUEURse N ITIININMIHER uaziuslnaldBudifeduisuiRlurhiuaninunsns
lngassnnnimnisnsudeyadiuenaistuliawmes wieluuds swdwaiainuasnsduuiliy
Smhenandninunsdunidldludadiugs Jadunistiomdeliinuasnssiodesuasinunsnsiivi
\nunsBunIdTenfiazsmnesugiuanvunalng lasnandnidmieududaaaimannni

nsliaudRyluisnsuaaielilausuuuin

nyasns

Juslna

' nanan

INYasns

doau @ouonaosy
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qﬂaiiﬂwaemmmnwmm

widnainnunInsszdisUselevidlatuinuasnslavienaninlaensegiuilaa vinli

inwnsnsldsuneldifuasnaunaneuiugsivresmy winvnsnslugueAduianauasdéions
AounTgyivguassauardedinvenaininunsns 1wu n1sudatuaddunain AudanITNIvLe
dmurudsrandnndmaninuning nasnsunuasnsdondanaussulurhiufionnnonanin
finan (Horwitz, 2008, p. 2) Lﬂwmm?ﬁwizauﬁmmL%"aqmiﬁi”nﬁumimamLLazﬂ'ﬁmﬂﬁmU@jﬁ’u

(nsudaasuannsal, 1.0.4., w. 13) Juiu 1nga1nn1ssiusiunisfnyguassaresmaininymsns

(%
Y A

niluusunnglulssmatazsnsUszne nuindivssiuguassavomainnemnsns awnsoasulinad

Usziu UaTINYDINANANYAING
1) Msatiuayu - anulduiusurssrutaudsulouis suillewnainnsiufsuulas
YDIDIANT 23AnT vilvisesiinsiudeuginaunain (market organizers)

Fedawansenusenelaveswmaauaraisanuduaulvnuge
- mnusatieaesulaunslunisliusnig Wwu nsAvYee sedeun1s99nsa
- AnuwansvestatsAung seileuvea viliiinauduause

N1sAIUAY
2) @aunuaz - ASVINFINUNAIVDINAAN TN IUTZEZE) TIAOTUTIAIVDAIALNYATNT
QUERTEIEE foandgyiuanuliliuag iesninwewmaanunsnsiuanuiives

lonwy an1ufiaensa videuiiuiiing Tnenaiinnswauriudisendn
o luldUssTevdogneduunu

- muililfupsvesiidmaanensnsluiiansisarsnddnslunisiiuma
\flosanAanssufiveiy (special events) n13UsuUTINIInease wse
nsUSulgailes

- AUEEAINIUNISAUNIN

- pnuEsINYesEauTivensa

3) guslan - maviuguslaslumslirnudfguazativayunaininunsns
- mtinsifensguamaesiuslaiiiselddes

- NIRRT USLNAREANUADANEAILDIMNS

- MeveIEgIUgNEreN S RLTUTBINRIAN RTINS

- myvedeyaanuiing wasisnaninisemann

4) nsdnlaseadne | - Msudstureanaininunang suiesnannsidvlnegismniivemain
AaA uAnnMzdud Jadumnuvihmedmiuinunsnsuazaananunang

wiazusiidonihfinsanisuiunaUsslovifiagldsumninmadn

paaunInsuislvidy sddoiaduninensyanade
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Uszihu UaTIAYDINANANYAING
5) ANS19AU - M3y linatnuszaunagisaluLsazan NN U1 THAUTA
fAA DE195IALSIVDINANALNEATNS

- ANNAINN50YBIRANR T UNTIINDINIST T RUKUS T UUB AN NSaTng %se
nsgeusutnsales (WIC voucher)

6) FuAn - AUANEUAT NNITUTBNTFIY

- fuamilaulasoides Uinamandnunseinlidfiomeserduilaa
- Aufnldvainuane linsaiuaudeIn1svenain

- usssiaeilignlaguslaa laldunmsgiu

- rudesnusiadudfiunsninguidesuie

- MIIATIUUTUAYDIFUA

7) Usgnduus | - nsussnduiuseanalifengudmineg

ﬁm - FIUTIWN F@UUNYRIIAUE, 2558 ; Bollen, Vernez-Moudon, Kinney & Drewnowski, 2010, pp. 3-4 ;
Sneed, 2016, pp. 3-4 ; Puget Sound Regional Council, 2014, pp.7-8

AANIULTUVBINANANYATNS

9INNNSVESIUILVDINAIALNYATNSTLRLTU LLazﬂ'ﬁzLmﬁ@uﬁnﬂlﬁmmaﬂammﬁﬁm
nviesdu ildfamawuilfuvemaininunsnsdenafinisiivlnegadeiles Ineddadaddy
3 Ysznisiiisadestunistuiadaunisiivlnvesnaininensns fe (1) 1neAsASINISNERT
parnuatsiidoiauslui q (2) Faudesnisvesfuilaadiiniy way (3) dnsiauinain
(MsdwasuUsTIIdUNUS Imqa%ﬁaﬁugm Laranuiing (Greenbelt Farmers’ Market Network,
2015, p. 4) il andeyanisdrsraddanisnatnnensnsluaniy (Nation Farmers Market

Manager Survey) a.A. 2014 (Wood, 2015) laUstifsfiamn1auulliureimaininensng Al

'
] a [J a

® nNAIAKANUABINIIAAIANYATNT IAENUIATILIUGNAMINTUNNGTT I ALTY

'
= a

wazieanvioiuIuluwsas

® MIUIRMALTIERBUALDIANABINS FnN1TMAIRINYMINTToaL 85 Feanslid
ARty wardesnsfifitnandaunnisiulsgtsannisuisdiussnitmann

o msvgemaindlasimsatvayusularnnsiug @n3 Win dgeeny Feazyiili
nwnsnsuaeiidininlasnsldsuusslevitiaesine Tnedunsaduayunande

ViesduvatnunInskazidrlasinsidiintsemsguam

o pananuasnsazilunraaioudiularuins lnenuindesas 81 YeWAIANYAINT
flasesnsdaasunsivemisiiioavnn wu nsweunsgasemsiuduuslae uas

aruayunsansaiiovinemsiieItuaunm

3 1 a a % a @A Y a aea M Yo o
o LUULL‘W@QNaNﬁﬁ]%ﬁ@‘\]’]ﬂ%@ﬂﬂuuagLﬂUﬁUQWEJUVIiEJVlﬁ'JUIMQJJl@iUﬂ?iiUi@ﬂN"lG\ii?‘u

[

[~4 1 v v [y & Yol % <@ 1 =
¢ Juunasaimnuduiusvosgusulidanuduuds lnenuindosas 75 vaanaind
DanaATdLIAL U kazsesar 46 danaraiatinsiduldnnisnans danou

Y
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ARvilesfdnnisnainaziauslasinsiiay wardavniuiinanndwiuAanssu iy
(special event)

o Juwmdunienieiidwalunsiaingsiaomviesdiu lnedesay 21 vesmaanuming
PrevumgdiAngsnnuas lnsnsudsthudmsauasmnuaziiuiinimne uae
Javnanutemdesumada dafeunidudvewarmnuasnaiugadmivings
suaﬁamﬁﬂﬁqmuaﬁuayumwmm (community supported agriculture enterprises)

® pannuRInsinisAndedeasiiuiuled waglnsdwiliede Fudnnisdiulvg
Sovaz 84 I iulwdnazinaluladuulnsdmidetelunishnsegnan g1 wazyuwy

na1lagaguuds AMn1auudliuveInainnuasnsinisve1eTIuIURNTY wasdidiuiu
@ vy a X a Yo a a = v A o =
wnwasnsidudenlunaaiindu lngnisidulavemainlasuaninauiannisngnanasentdnis
n15Uslaada lansudeyagnanazunaunizlgnainnisdearsiuinunsnilagnss 8nnimain
NYAINTITULMAIAUTUAAISITUABITUNITNYATUAZEINITVDIVDIDUNIUNITINADNTTY
WEUNT LaznsiauInaInnunInsasidngsruueeulad lagn1sdeansynansianssy nsdeve

-dl' v & 2 VY
nswenlesludaiuledveanunsnsg

unasuuazdaiauauue

mmmﬂwmmL‘flummmLLU‘Ué’f@Lamﬁmwmmmamamﬁmlﬂé’mﬁﬁimi%m@ FInan
wnensnsaztdudnnalnuidanyinlimnensnslailani1aas19999n19n151a1A VD IAULDY LABLaNIY
WnenInIsegasniidudiuiuninlunianisinensvadling lnenainnunsnsay iuiundaules
sennunuaInsuaziusian Mlvinuesnslaseuiuasiaurinuesiunismain ieadendiny
v < v v ) 1% a v @ & & Yy a o a
Wuudslnuesnslaauisafiamauedds vugweriuiidunadenlviguilan laenandnain
vieshuniiaanm dauanlnil wazliaunainraigaininuninsiaenss analduaniudsudeya
NSHANTUNEATNT WeNIINUULTIRAIANYATNISallaudAyieyuvy tneiiludnisasieenn

af195eld v lnAnnsryulswasygiagusy SudNansenundfsiuasegia Audia was

ANUAILINADY

msaduayliannensnsineinmiuseidesuaginnnogsdsusiolulueunen ynmadau
FemsTimnuddguasildinsiu Biuinnieigldlvauddyiunistundounsdiiunuves
Tassmsnananuasng TngnsgnsaneasuazannsalldimuaduununugnsmansddydeLies
waznsafiuguludren iR N wnInIuarannsal uavatuayuIuyszanuuiiaeaui
\Aeates uiegnslsfnu mnmstuiedeunisdifiunuvesnarmnunsnslildsunisatuayuni
FIULDIINNALBNVULATAIAUTEVIVUMIBLAT FvtreduasulinaInnunINTLaTuas1uATYgng
gusiliduudiagiiung waziRanmsiandesealinarainwasnafudnnalndrdnllunistemde
inwmsnsnegeslsilenavensvommadoulodlugnainmadondu 4 1wy msaduayuvesyuvuly
miquuwamamaqLﬂwmﬂﬂwﬁuﬁ (community support agriculture : CSA) NTRANYUNAKAR

YDUNEATNTHIULATDUIEI LA 9D Y ST T5ausy 1Wudu
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nsafuayunaiainensnslivszauaudiiaasiinnudeidedduszezenn aasli
AddnsensauaSuRanYatedud 1 ﬁﬁwﬁaamw‘jﬁ’u loun

(1) Awnunsns AIstirNdALsaAMNIRANER AUEATTL AIUMAINYATY kaYN1S
fannanasliianuduendnvel adrsenuuansng ieannisutetuseninmann saumenay
WANNZENRDNITNINUATIAY

[ '
a

(2) sumana mstduanuifiiiuldisude diudidieme fanuivensn uaznisasas
agmn uazmainesdnfanssuaiisassasumslianng afeenuduidie ilefagn grugnnlml
wagfiunuuimsinnisaatnaaslasunisinevsuediesoilos wWewmurdnenmlunsuims
IAN150E19l801TN

(3) suguslna msasertinfenAiarlinudAyRen1TeAMUNANEATD N YATNS

(@) fuuleuis msdndunstiiduulevisediseiies Ingatuayuiiugavyu Lile
iesuaisdanmannsalviduinuning advayunsiihisdsiuisanuazmnsuasisyllan
atdvayun1sfineusuuagnislianud sauvlysannislassnisnaianuasnsdaudulasnisdiy
Tnwunnns tledaaduguanesguvu uarduaduussuduiusaannnunsnseugiunsvieadien

PABAIUNTATUAYINIIBNE LIAANITRRILINAIANYATNS

ety nslimuddydensitmunaininunsnsetsreiilewuasdfuandunalnsngu
Tinunansldnmaudmsiamahiuuuuasuasesiuiniamdn msuUssy uagnisnan sudunis
esnafrsnnuduudslifununsnsieliaunsaiaonauiesld uaziRansiauidesenienles
Tgmanfinunsnsuonssludauilaelugiuuudy q FaazidunisnszduliiAnnismyuiou
\AswgNaguvUsioly

nvilag
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